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Canadians  Rushing  New  Paper  Combine 
To  Replace  Shattered  Institute 

[Price  Wars  Predicted  by  Publishers  as  Leading  Mill  Chiefs  Seek  Holding  Company  Agreement  to 
Prevent  Cut-Throat  Competition —  Meetings  Held  in  New  York  and  Montreal 

[■pUMORS  t)f  newsprint  price  reduc- 
la  tions  all 


tions  all  the  way  down  to  $44 
and  speculation  as  to  what  would 
inie  of  the  Newsprint  Institute  of 
da  followintf  Col.  John  H.  Price’s 
ignation  as  chairman  of  the  board  of 
mors  gave  way  this  week  to  a  note 
expectancy  as  publishers  and  paper 
inufacturers  awaited  announcement  of 
ger.s  among  four  of  the  largest 
ills  in  Canada.  P'xecutives  of  Canada 
er  and  Paper  Company,  Abitibi  and 
St.  Lawrence  Mills,  held  meetings  in 
Ktw  York  and  Montreal  during  the  week 
lo  draw  up  preliminary  plans  for  the 
ised  combination.  Canadian  Intcr- 
wnal  Paper  Company  was  also  men- 
:|ioned  as  a  possible  factor  in  the  merger, 
ich,  it  is  understood,  will  take  the 
fcrm  of  a  holding  company,  the  factors 
which  will  represent  such  a  great 
nt  of  the  present  newsprint  tonnage 
t  any  companies  not  participating  will 
ive  such  small  influence  as  to  be  un- 
irtaiit.  .Xt  a  late  hour  on  Thursday 
fc's  week  preliminaries  had  not  been 
ipletcd.  It  was  expected  that  a  draft 
the  plan  would  be  ready  Friday  to 
be  presented  for  the  consideration  of 
utives  of  the  companies  involved, 
iig  those  meeting  in  New  York  this 
k  were  J.  H.  Gundv,  president  oi 
da  Power  and  Paper ;  F.rnest  Ros¬ 
ier,  president  of  the  St.  Lawrence 
_  .  aration  ;  Alexander  Smith,  president 
d  Abitibi ;  and  E.  W.  Backus,  of  the 
kns-Rrooks  interests  in  Minnesota 
^  Western  Canada.  .Seeming  indica¬ 
tes  that  the  Hearst  interests  were  a 
or  in  the  merger  were  given  in  a 
^  itement  by  Homer  Black,  vice-presi- 
of  Abitibi  at  North  Bay,  Out.,  Oct. 
in  which  he  denied  being  chosen  as 
■sident  of  the  new  combine.  Mr. 
lack  mentioned  the  “Hearst  combine" 
•nd  the  “Hearst  deal.”  Replying  to  re¬ 
ports  current  in  New  York  tbat  he  was 
ading  the  merger  Mr.  Black  said: 

As  far  as  I  am  concerned  and  ac- 
irding  to  information  in  mv  possession, 
not  president  of  the  Hearst  com- 
nor  have  I  heard  or  received  any 
^'kn’mation  to  this  effect. 

I  am  not  back  of  the  Hearst  deal.” 
continued.  “Of  course,  you  know  that 
not  saying^  I  would  not  accept  the 
position  of  president  if  it  were  offered 
1  would  have  to  consider  the 
pi'Wsition  on  its  merits.” 

Have  you  been  apjiroached  in  any 
■a^er.  either  in  conversation,  by  letter 
w  business  transaction  on  either  issue?” 
”,  ***  asked.  “No.  not  in  any  form 
f*natfver.”  he  replied. 

Mr.  Black  was  retui-iing  to  Toronto 
seven  dav  trip  into  Northern 


after 


■>  5CH-I1  nav  trip  ■ 
vwario  and  the  .Abitibi  Canyon.  He  is 
^l^nanied  bv  H.  F.  McLean,  of  the 
j.  Construction  Company,  contrac- 
^iie  Abitibi  Canvon  i.^oiect.  :.nd 
rye  F.  Hardy,  supervising  •‘n.gineer, 
York. 

K.  Town,  president  of  the 
•^■spaper  and  Magazine  Paper  Cor- 
^tion.  which  arranges  for  the  1  learst 
™^''ization's  newsprint  supply,  denied 
>  connection  between  the  Hearst  in- 
Iljj***  *he  proposed  merger.  He 
( if  Black’s  statement  until 

■j called  to  his  attention  bv  Kiht  r  & 
rusher,  he  said. 


By  JOHN  F.  ROCHE 

“There  is  absolutely  no  truth  to  the  Paper  Company  would  be  the  first  to 
insinuation  contained  in  Mr.  Black's  feel  the  effect  of  the  Hearst  deal  with 
statement.”  he  declared.  Canada  Power  and  Paper  Company 

The  Hearst  Newspapers,  however,  have  whereby  that  company  will  eventually 
an  indirect  connection  in  the  combine  sii])|)ly  jiractically  all  the  Hearst  news- 


LATEST  NEWSPRINT  DEVELOPMENTS 

The  newsprint  industry  marked  time  this  week  us  heuils  of  leading 
(iunadiun  mills  met  in  New  York  to  complete  preliminary  arrangements 
for  a  merger  in  which  Canada  Power  ami  Paper  Company,  .Abililii  Power 
and  Paper  Company,  St.  Lawrence  Paper  Company  and  Canadian  Interna¬ 
tional  were  mentioned  as  leading  factors. 

Predictions  of  the  dissolution  of  the  Newsprint  Institute  of  Canada  fol¬ 
lowed  last  week's  announcement  of  (iol.  John  H.  Price's  resignation  as 
chairman  of  the  board  of  governors.  .A  meeting  scheduled  for  "Tuesday  iin 
Montreal  at  which  the  governors  were  to  have  discussed  selection  of 
Col.  Price's  successor,  was  not  held. 

Intimations  that  the  Hearst  interests  would  be  a  party  to  the  Canadian 
combine  were  denied  by  David  E.  Town,  of  the  Hearst  organization.  Rumors 
of  jirice  slashes  as  low  as  S  I  I  a  ton  were  ilenied  by  mill  officials,  w  hile 
New  York  newspaper  executives  reported  offers  of  .Norwegian  newsprint 
at  $.i3  a  ton  shipped  to  New  York. 

Suggestions  that  the  Canadian  merger,  the  preliminaries  of  which  were 
expectetl  to  be  completed  Friday,  Oct.  3,  had  heen  in  process  of  formation 
for  some  time  without  the  knowledge  of  other  Institute  members  were  made 
in  a  .storv  in  the  Montreal  Star. 


through  their  recent  purchase  of  a  one- 
fifth  stock  interest  in  Canada  Power  and 
Paper  Company.  In  the  opinion  of  a 
.New  Y'ork  newspaper  executive  in  close 
touch  with  newsiirint  developments,  the 
merger,  when  completed,  will  be  the  con¬ 
summation  of  a  long-awaited  move  on 
the  part  of  the  newsprint  industry. 

“Mergers  of  some  sort,"  be  declared, 
“have  been  expected  by  everyone  for 
some  time.  The  resignation  of  Col. 
Price  and  the  resultant  threat  to  the 
potency  of  the  Newsprint  Institute  has 
merely  hastenixl  the  negotiations.  1  have 
not  received  any  definite  information 
this  week  on  the  possible  alignment  of 
the  merging  companies,  but  it  would  be 
my  guess  that  either  Canada  Power  and 
Paper  and  St.  Lawrence  or  Abitibi  and 
St.  Lawrence  would  effect  a  combination 
first.” 

The  reduction  of  overhead  through 
absorption  of  independently  ojierated 
mills  into  a  centrally  controlled  group 
with  the  resulting  ability  of  the  group 
to  hold  the  price  of  newstirint  at  its 
present,  or  a  higher  level,  is  generally 
conceded  to  be  the  |)ur|)ose  of  the 
merger.  Editor  &  Pi  hi.ishkr  s  in¬ 
formant  said, 

“The  fewer  iK-ojile  there  are  to  do  busi¬ 
ness  with,  the  easier  it  will  Ik-  for  them 
to  kee|)  the  price  ui),"  he  observed. 

.\  meeting  of  the  Ixiard  of  gcivernors 
of  the  News))rint  Institute,  which  was  to 
have  Ik-cii  held  in  Montreal  Tuesday  this 
week  <lid  not  materialize.  The  board  was 
to  have  discussed  selection  of  a  new 
chairman  to  succeed  Col.  Price.  Im¬ 
mediately  after  announcement  of  Col. 
Price’s  resignation  last  week,  rumors 
were  current  that  sharp  drops  had  oc¬ 
curred  in  the  (irice  of  newsprint.  Re- 
'luctions  were  reported  as  low  as  $44  a 
ton.  but  these  were  (|uickly  denied  by 
mill  executives.  Other  reports  that 
Price  Brothers  and  the  St.  Lawrence 


jiapers'  re(|uirements,  were  also  denied. 
Price  Brotliers  has  no  contract  with  the 
Hearst  interests,  it  was  stated,  while 
contracts  between  Hearst  and  Interna¬ 
tional  Paper  Comiiaiiy,  l.;iurentide,  .An¬ 
glo-Canadian,  St.  John  and  (  anadian  In¬ 
ternational  have  three  years  to  run  and 
cannot  be  terminated  at  will. 

F.  1.  Ker,  general  manager  of  the 
Hamilton  (Out.)  Sl'cclalor  aiul  a  mem¬ 
ber  of  the  newsprint  committee  of  the 
■American  Newspaper  Publishers  Asso¬ 
ciation,  predicted  a  jirice  war  and  col¬ 
lapse  of  the  (Canadian  newsprint  jKioling 
agreement  as  a  result  the  withilrawal 
of  Price  Brothers  and  the  St.  Lawrence 
Paper  Companv  from  the  Institute.  In 
a  statement  on  .Sept.  17,  he  declared  that 
Col.  Price’s  resignation  and  secession  of 
the  St.  l.awrencc  corporation  as  a  sym- 
jiathetic  move  foresliawmled  “the  utter 
disruption  of  the  newsiirint  pool  ami  a 
price-cutting  war  that  will  shake  the  Ca¬ 
nadian  pulp  and  paper  industry  to  its 
very  foundations.” 

.Another  who  .saw  the  destruction  of  the 
Institute  in  last  week’s  developments  was 
I-!.  L.  C'rooker,  president  of  the  St.  .Mau¬ 
rice  Valley  Paper  Sales  Corporation. 

Commenting  on  the  withdrawal  of  the 
two  concerns  he  said: 

“.All  these  co-operatives  scKiner  or  later 
blow  up." 

Premier  Taschereau  of  QucIk-c.  who. 
together  with  Premier  Fergu.son  of  On¬ 
tario,  had  a  large  share  in  the  forma¬ 
tion  of  the  Newsprint  Institute,  was  not 
definitely  of  the  opinion  that  the  iKKiling 
organizaion  would  crumble  to  ruin  Ih-- 
cause  of  the  differences  among  its  meni- 
bers. 

“I  understand  that  Col.  Price’s  with¬ 
drawal  from  the  board  of  governors  was 
provoked  by  the  action  of  one  of  the 
companies  which  is  an  Institute  member,” 
he  said  in  a  statement  to  the  press. 

“I  believe,  however,  that  while  he  has 
left  the  office  of  chairman  he  has  not 


withdrawn  his  company  from  member¬ 
ship  in  the  Institute." 

Premier  Taschereau  .said  he  understiKKl 
a  merger  of  four  imiRirtant  newsprint 
manufacturers  “is  largely  effected.”  The 
merger  referred  to  is  the  one  under  way 
this  week,  which,  according  to  a  dispatch 
fixim  the  Montreal  Star,  bad  been  in  pro¬ 
cess  of  formation  for  some  time  without 
the  knowledge  of  other  Institute  mem¬ 
bers. 

-Mention  of  the  St.  Lawrence  Corpora¬ 
tion  as  a  party  to  the  proposed  merger 
iiersisted  this  week  despite  the  fact  that 
that  company  had  withdrawn  from  the  In¬ 
stitute  last  week  in  sympathy  with  Col. 
Price's  announcement  that  he  intended 
to  act  independently  of  other  comixinies. 

.Supporting  Col.  Price’s  position  last 
week,  I'Ynest  Rossiter,  president  of  St. 
Lawrence,  informed  \V.  11.  O’Reilly,  sec¬ 
retary  of  the  Institute,  that  his  organiza¬ 
tion  proposed  to  act  independently.  He 
decl.'ired  he  considered  Col.  Price’s  ac¬ 
tion  “fully  justified  and  neces.sary  in  view 
of  the  recent  definite  violations  of  the 
Institute  agreement,"  and  stated  his  com- 
IKUiy  would  “take  whatever  steps  may  be 
renuired  to  protect  its  iiosition.” 

St.  Lawrence  Paper  Corporation  was 
formed  through  a  merger  of  the  Bromp- 
toii.  Lake  St.  John  and  St.  Lawrence 
paper  mills  organizations. 

The  only  Canadian  and  domestic  price 
reiluctions  to  be  made  known  recently 
were  those  of  the  Powell  River  and 
Crown-Zellerhach  companies  last  week, 
"'hese  concerns,  both  operating  in  the 
West  and  on  the  Pacific  Coast,  cut  their 
prices  from  $t).3.5<)  to  S.s8  per  ton.  Notice 
of  a  reduction  in  Norwegian  newsprint 
to  S.S.I  per  ton  shipped  to  New  York  was 
received  by  .New  Y'ork  publishers  this 
week. 

The  financial  reixirt  of  the  St.  Law¬ 
rence  Paper  Mills  Company,  Ltd.,  for 
the  fiscal  year  ending  June  30,  19.30, 
issued  this  week,  showed  a  net  profit  of 
$976,778  after  provision  for  all  manu¬ 
facturing  charges,  depletion  and  income 
tax,  hut  before  depreciation.  This  was 
slightly  less  than  the  net  profit  for  the 
previotis  fiscal  period.  The  previous 
statement  for  the  period  ending  June  .30, 
192*?,  covered  sli'ghtly  less  than  14  months 
and  showed  a  net  profit  of  $1,088,214. 

The  working  capital  ixisition  of  the 
comiiany  also  falls  short  of  the  condi¬ 
tion  at  the  end  of  the  previous  fiscal  m-- 
riod.  The  excess  of  current  assets  over 
current  liabilities  in  the  latest  statement 
is  $2,i(K).144,  as  compared  with  $.3,612,- 
029  on  June  .30,  192<L 

The  company’s  investment  in  the  Lake 
St.  lohn  Power  and  Paper  Company  is 
carried  at  $2,150,0(K). 

A  dispatch  to  Editor  &  Pithmshfr 
from  -Montreal,  Thursday  night,  stated 
that  interested  observers  of  the  news¬ 
print  situation  there  supported  the  opin¬ 
ion  of  United  States  executives  that  the 
resignation  of  Col.  Price  from  the  News¬ 
print  Institute  of  Canada  will  mean  the 
dissolution  rif  the  Institute,  Lnd  ex- 
p«“dite  the  merger  of  the  four  large  pro¬ 
ducing  organizations.  If  the  merger  be¬ 
comes  effective,  the  resultant  company 
will  be  the  largest  newsprint  prorlucer 
on  the  continent,  it  was  stated,  with  a 
daily  output  of  more  than  .‘>.000  tons. 
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NO  CHANGE  IN  CONTROL 
OF  CAMPBELL-EWALD 

Reports  That  General  Motors  Would 

Take  Over  Large  Detroit  Agency 
Are  Denied  on  Good 
Authority 

Persistent  reports  that  control  of  the 
Campbell-Ewald  Company,  Inc.,  advertis¬ 
ing  agency  of  Detroit,  was  being  taken 
over  by  the  General  Motors  Corporation, 
were  denied  this  week  in  advertising 
circles,  although  neither  the  agency  nor 
the  motor  company  would  authorize  a 
statement  under  its  own  name. 

The  reports  had  said  that  not  only 
the  General  Motors  Corporation  but  also 
other  large  advertisers,  jwshed  to  reduce 
expenses  by  present  business  conditions, 
were  angling  for  some  way  by  which  they 
could  retain  part  of  the  agency  commis¬ 
sions  earned  on  their  advertising.  Re¬ 
cent  transfer  of  the  advertising  account 
of  the  Cadillac  Motor  Car  Company  from 
McManus,  Inc.,  to  Campbell-Ewald, 
which  already  conducted  the  advertising 
for  most  of  the  General  Motors  compan¬ 
ies,  was  looked  upon  in  some  quarters  as 
being  a  step  in  such  a  plan. 

However,  an  authoritative  source 
stated  to  Epitor  &  Pijbi.isher  that  no 
change  is  being  made  in  the  agency  man¬ 
agement  and  that  not  a  share  of  its  stock 
has  changed  hands.  Another  person  in 
touch  with  the  situation  explained  that 
the  agency  had  kept  its  independence  but 
was  making  a  hiiancial  concession  by 
taking  over  certain  work  previously  done 
by  the  advertising  departments  of  Gen¬ 
eral  Motors. 

H.  T.  Ewald.  president  of  the  agency 
and  member  of  the  executive  board  of 
the  .\mericaii  Association  of  Advertising 
Agencies,  is  ill  in  a  Detroit  hospital. 

Inquiries  made  at  the  offices  of  the 
American  Newspaper  Publishers’  Asso¬ 
ciation  and  other  publishers’  groups, 
brought  the  reply  that  the  report  had 
come  to  attention,  but  that  no  informa¬ 
tion  on  the  situation  was  available.  Pub¬ 
lishers  have  steadily  held  that  an  agency 
controlled  by  one  of  its  clients  is  not 
entitled  to  the  customary  15  per  cent 
commission,  since  the  initiative  of  inde¬ 
pendent  agencies  is  considered  an  im¬ 
portant  factor  in  the  development  of  new 
and  larger  advertisers.  The  A.  A.  A.  A. 
also  emphasizes  the  need  for  independence 
of  agencies,  and  does  not  admit  ‘‘house 
agencies”  to  memljership. 

CLEVELAND  PRESS  SUED 

Former  City  Councilman  A*k* 

$50,000  Damages  Alleging  Libel 

(.Sptciat  to  Editor  &  Publisher) 

Clevki.ani),  O.,  Oct.  2 — The  Cleveland 
Press  and  its  corporate  ownership,  the 
Scripps  Pulilishing  Company,  have  been 
sued  for  $.50,000  damages  by  William  E. 
Potter,  former  councilman,  who  charges 
that  he  was  libeled  in  a  news  story  Sept 
30,  last  year,  and  in  an  editorial  Jan.  15 
this  year. 

The  suit  arises  from  an  expose  of  the 
purchase  through  council  action  of  sites 
for  playgrounds  for  the  city,  and  high 
prices  paid  for  the  land.  Potter 
was  twice  acquitted  of  charges  in  con¬ 
nection  with  these  transactions  in  court 
trials  and  one  former  councilman  is  now 
serving  a  penitentiary  sentence  and  an¬ 
other  has  appealed  a  similar  .sentence. 

The  Press  expose  resulted  in  reforms 
in  municipal  land  purchases. 

DUNNE  JOINS  B.  B.  D.  &  O. 

Richard  A.  Dunne,  formerly  space  buy¬ 
er  in  the  New  York  office  of  the  J.  W'al- 
ter  Thompson  Company,  has  joined  the 
contract  department  of  Batten,  Barton, 
iHirstine,  and  Osborn,  Inc. 

COL  EWING  IN  SANITARIUM 

Colonel  Roliert  Ewing,  publisher  of  the 
New  Orleans  (l.a.)  States,  has  been 
resting  in  a  New  York  health  sanitarium 
for  several  weeks. 

DEVINE-TENNEY  APPOINTED 

The  Elkhart  (Ind.)  Truth  has  ap¬ 
pointed  the  Devine-Tenney  Corp<iration, 
New  York,  as  its  national  advertising 
representative  effective  Jan.  1,  1931. 


COL.  McRAE  SERIOUSLY  ILL 

Colonel  Milton  A.  McRae,  partner  in 
the  former  Scripps-McRae  newspapers, 
will  undergo  a  serious  operation  at 
Scripps  Hospital,  San  Diego,  within  a 
fortnight,  it  was  learned  Sept.  26.  His 
daughters,  Mrs.  Richard  Temple  of 
London  and  Mrs.  Howard  Henderson  of 
New  York,  have  been  summoned. 

HALL-LAVARRE  GROUP 
TO  BE  SOLD  NOV.  10 

Judge  Orders  Four  Dailies  to  Be  Dis¬ 
posed  Of — Were  Purchased  With 

Money  Supplied  by  International 
Paper  Company 

Federal  Judge  W.  H.  Barrett  in 
Augusta,  Ga.,  Sept.  29,  ordered  the  sale 
of  the  Augusta  Chronicle,  Spartanburg 
(S.C.)  Journal,  Spartanburg  (S.C.) 
Herald  and  Columbia  (S.C.)  Record  on 
Nov.  10  at  Augusta.  J.  W.  Tolbert,  of 
Augusta,  was  appointed  court  commis¬ 
sioner  to  conduct  the  sales. 

The  newspapers  are  now  being  oper¬ 
ated  by  J.  T.  Webb,  Jr.,  as  Federal  com¬ 
missioner  appointed  by  Judge  Bascom 
S.  Deaver,  of  the  Middle  Georgia  United 
States  Court.  Under  the  order  of  the 
court,  the  status  of  Mr.  Webb  is  not 
affected  and  he  will  continue  to  operate 
the  publications  until  the  sale. 

The  papers  were  purchased  by  William 
I^aVarre  and  Harold  Hall  with  funds 
totalling  $855,000  supplied  by  the  Inter¬ 
national  Paper  and  Power  Company. 
I^ter  differences  over  the  management 
of  the  papers  developed  between  Mr.  Hall 
and  Mr.  La\’arrc.  the  former  carrying 
the  matter  into  Federal  Court,  which 
ruled  that  they  were  co-partners  in  the 
ownership  and  operation  of  the  papers. 
The  court  then  took  charge  of  the  oper¬ 
ation  of  the  plants  and  appointed  Mr. 
Webb  to  assume  control. 

Mr.  LaVarre  did  not  appear  at  the 
hearing.  He  was  represented  by  his 
attorney,  L.  W.  Perrin,  of  Spartanburg. 

BIG  SHREDDED  WHEAT  DRIVE 

_  Four  hundred  daily  newspapers  in 
cities  of  20,000  population  and  over  will 
be  used  in  the  1931  advertising  campaign 
for  Shredded  Wheat,  an  increased  appro¬ 
priation  having  been  approved  bv  direct¬ 
ors  of  the  National  Biscuit  Company. 
Twenty  general  magazines  having  spe¬ 
cial  appeal  to  women  will  also  be  on  the 
schedule.  The  advertising  is  placed  by 
the  Frank  Presbrev  Conipanv,  New 
York. 

TO  MERGE  AGENCY  OFFICES 

The  advertising  offices  of  the  H.  K. 
McCann  Company  and  the  Erickson  Com¬ 
pany,  which  recently  merged  into  Mc- 
t  ann-Erickson,  Inc.,  will  be  combined 
aliout  Nov  1  at  the  McCann  address,  285 
^^^dison  Avenue,  New  ^'ork,  where  ad¬ 
ditional  space  has  been  acquired. 


EDITOR  &  PUBLISHER 
CALENDAR 

Ort.  6-8 — Advertising  Specialty 
Assn.,  annual  meeting  and  exhibit, 
Stevens  Hotel,  Chicago. 

Oct.  13 — Interstate  Advertising 
Managers'  Assn.,  meeting,  Bridge- 
ton,  N.  J. 

Oct.  13-14 — Carolinas  Circulation 
Managers’  Assn.,  annual  meeting, 
Greenville,  S.  C. 

Oct.  14-15 — New  York  State  Cir¬ 
culation  Managers’ Assn.,  Fall  meet¬ 
ing,  DeWitt  Qinton  Hotel,  Albany. 

Oct.  15-16— Southern  Circulation 
Managers’  Assn.,  first  meeting,  Bir¬ 
mingham,  Ala. 

Oct.  15-16 — O  h  i  o  Circulation 
Managers’  Assn.,  semi-annual  meet¬ 
ing,  Neil  House,  Columbus,  O. 

Oct.  17-18 — Texas  Circulation 
Managers’  Assn.,  meetings,  Dallas 
and  Fort  Worth. 

Oct.  20 — Directors’  meeting.  In¬ 
land  Daily  Press  Assn.,  Morrison 
Hotel,  Chicago. 

Oct.  21-22 — Inland  Daily  Press 
Assn.,  autumn  meeting,  Morrison 
Hotel,  Chicago. 

Oct.  21 — Executive  Board  Ameri¬ 
can  Assn,  of  Advertising  Agencies, 
meeting.  Union  League  Club, 
Chicago. 

Oct.  22— American  Assn,  of  Ad¬ 
vertising  Agencies,  meeting  of  west¬ 
ern  members.  Union  League  Club, 
Chicago. 

Oct.  23-24 — Audit  Bureau  of  Cir¬ 
culations.  17th  annual  convention, 
Stevens  Hotel,  Chicago. 

Oct.  23 — Newspaper  Advertising 
Executives’  Assn.,  Fall  conference, 
Stevens  Hotel,  Chicago. 

Oct.  29 — American  Assn,  of  Ad¬ 
vertising  Agencies,  meeting  of  east¬ 
ern  members.  New  York. 


SALE  IN  WATSONVILLE,  CAL. 

Morning  Register  Publisher  Acquires 
Evening  Pajaronian 

The  U'alsnnz'ille  (Cal.)  Pajaronian, 
evening  paper,  has  been  purchased  by 
tlie  ll’atsonz'illc  Morning  Register.  F. 
W.  Atkinson  is  the  new  owner.  Retir¬ 
ing  owners  are  James  G.  Piratsky  and 
(ieorRC  1).  Radcliff. 

The  Pajaronian  was  established  in 
1868  as  a  weekly  paper  by  J.  A.  Coster. 
Tt  became  the  property  of  C.  O.  Cum- 
miiiKs  in  1872,  who  sold  it  to  W.  R. 
Radcliff,  brother  of  one  of  the  retiring 
editors,  three  years  later. 

Mr.  Radcliff  operated  the  jiaper  as  a 
weekly  until  1901,  when  it  was  sold  to 
George  Radcliff  and  Mr.  Piratsky  and 
liecame  a  daily. 
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GUS  NATIONS  SETllFsi 
15  LIBEL  SUITS  | 

Reported  to  Have  Received  $20,000 

From  Dailies — Actions  Were 
Based  On  Willebrandt 
Syndicated  Article 

(.By  telegraph  to  E^itok  &  PusLisHn) 

St.  Louis,  Mo.,  Oct.  2— Fifteen  suits 
against  newspapers  filed  in  St.  Loujs 
circuit  court  by  Gus  O.  Nations,  former 
Federal  prohibtion  enforcement  officer 
in  Missouri,  have  been  settled  out  of 
court.  Stipulations  filed  today  show  that 
the  cases  were  disposed  of  at  the  de¬ 
fendants’  cost.  While  no  positive  infor¬ 
mation  is  available,  and  Nations  declines 
to  talk,  reports  in  the  Civil  Courts  build¬ 
ing  were  to  effect  that  Nations  received 
$20,000. 

Cases  dismissed  were:  Two  against 
the  Washington  Star  and  one  each 
against  the  Cleveland  Plain  Deofer,  /n. 
dianapolis  Times,  Chicago  Daily 
Seattle  Times,  San  Francisco  News,  Ok¬ 
lahoma  City  Oklahoman,  Pittsburgh 
Press,  Phili^elphia  Evening  Bulletin, 
Huntington  (W.  Va.)  Advertiser,  Rick- 
mond  News-Dealer,  Portlatul  Oregonian, 
Oakland  Tribune  and  Toledo  Blade. 

Similar  suits  against  the  Los  Angeles 
Times,  Milwaukee  Journal,  Wheeling 
(W.  Va.)  Intelligeneer  and  Current 
News  Features,  Inc.,  have  not  been  set¬ 
tled.  Suits  also  are  pending  in  Federal 
court  against  Mabel  \\’alker  Willebrandt 
and  David  Lawrence.  All  of  the  liti¬ 
gation  grew  out  of  a  syndicated  article 
on  prohibition  by  Mrs.  Willebrandt,  pub¬ 
lished  Aug.  13,  1929.  In  the  suits  in 
St.  Louis  court  Nations  asked  $3,000  in 
each  and  attached  funds  of  newspapers 
held  by  a  local  advertising  agency.  The 
settlement  releases  these  funds. 

SALT  LAKE  DAILY  SOLD 

Tribune,  Morning  Paper,  Buys  the 
Telegram  in  Afternoon  Field 

The  Kearns  Corporation  publisher  of 
Salt  Lake  Tribune,  morning  paper,  has 
purchased  the  Salt  Lake  Telegram,  eve¬ 
ning  paper,  it  was  announced  Sept  27  by 
Arthur  L.  Fish,  president  and  general 
manager  of  the  Telegram  Publishing 
Company. 

An  announcement  authorized  by  Mr. 
Fish  and  John  F.  Fitzpatrick,  treasurer 
of  the  Tribune  said: 

“The  new  ownership  anticipates  no 
changes  in  the  policy  of  the  Telegram. 
It  has  infinite  faith  in  the  future  of  Salt 
Lake  and  surrounding  territory  and  ex¬ 
pects  to  continue  to  make  the  Telegram 
a  vital  factor  in  the  development  and 
progress  of  Salt  Lake  and  its  environs. 

No  managerial  changes  or  financial 
arrangements  were  announced.  The  sale 
was  effective  immediately. 

The  Telegram  was  established  by 
Perry  Heath  and  associates  in  1901.  The 
control  passed  to  George  F).  Hale  in  1913 
and  in  1920  Mr.  Fish,  after  discontinuing 
his  publication  of  the  Salt  I.ake  Herald- 
Republican,  took  over  the  Telei^ram  m 
partnership  with  T.  J.  Mullin  who  has 
served  as  business  manager. 

CURTIS  PLEDGES  $42,500 

Cyrus  H.  K.  Curtis,  New  York  ^ 
Philadelphia  publisher,  has  agreed  to  P'J 
one-half  of  $85,000,  the  amount  needd 
to  complete  the  new  building  for  the 
Boys’  Club  of  Portland,  Me.,  if  the  citi¬ 
zens  of  Portland  will  raise  the  other  halt. 

NEW  PHILADELPHIA  OFFICE 

The  Philadelphia  sales  office  of  Cid- 
ler-Hammer,  Inc.,  was  moved  Sept.^'® 
the  tenth  floor  of  the  new  Terminal  Com¬ 
merce  Building,  401  North  Broad  str«- 
F.  J.  Burd  is  manager  of  the  Philadel¬ 
phia  district 

MILLER  RETURNS 

Harlan  Miller,  columnist  and  featu" 
writer  for  the  Des  Moines  (la.)  Rcfl 
ter,  returned  to  Des  Moines  ' 

after  a  month’s  trio  around  South 
ica  by  airplane.  Miller  wrote  daily 
counts  of  his  flight. 
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CLASSIFIED  SELUNG  NEW  MERCHANDISE 


Additional  Linage  Being  Obtained  from  Stores  Which  Have  Not  Advertised  Before  or  Have  Reduced 
Display  Space — Viewed  as  Important  Development  in  Classified  Field 


By  JEROME  H.  WALKER 


Classified  advertising,  long  recog¬ 
nized  as  an  economical  productive 
force  in  the  marketing  of  used  articles, 
is  assuming  a  new  and  important  role  as 
a  method  of  selling  new  merchandise  as 
a  result  of  present  business  conditions. 
Many  newspapers  whose  advertisers  have 
curUiled  their  display  space  are  findiiig 
that  a  new  source  of  revenue  can  be  built 
up  through  “'merchandise”  and  “specials 
at  the  stores”  sections  in  the  classified 

columns.  .  ^  ,  r  „• 

The  idea  of  usmg  classified  for  selling 
new  merchandise  is  not  a  present-day  de¬ 
velopment,  and  this  fact  is  helping  to 
persuade  merchants  to  adopt  the  small 
advertisement  as  .  formidable  substitute 
for  reduced  display  linage.  Classified 
salesmen  are  armed  with  testimonials, 
facts  and  figures  proving  the  value  of 
the  agate  lines  to  first  class  business 
houses  which  have  used  this  form  of  ad¬ 
vertising  for  years,  either  as  their  sole 
sales  promotion  or  in  conjunction  with 
display  advertising  and  other  forms  of 
merchandising. 

But  the  “penny  a  word”  days  of  classi¬ 
fied  advertising  have  faded  into  the  mu¬ 
seum  realm,  and  newspapers  are  selling 
the  old  idea  of  small  copy  at  the  modern 
rate  levels  with  special  service  attach¬ 
ments,  which  did  not  accrue  in  the 
halcyon  age  of  cheap  linage,  doubtful 
circulation  and  questionable  classification. 
Today  it  costs  more  to  advertise  in  the 
classifietl  columns,  but  newspapers  offer 
in  return  a  systematic  keying  of  classifi- 
Qtions  that  aids  the  reader,  improved 
typography,  guaranteed  reader-appeal  and 
a  constant  checkup  on  results  with  a  view 
to  helping  the  advertiser. 

Aside  from  the  immediate  income  value 
of  the  new  store  linage  in  classified  col¬ 
umns,  the  importance  of  this  present 
trend  is  reflected  in  the  frank  <leclaration 
of  more  than  one  advertising  agency  offi¬ 
cial  to  a  classified  manager  interviewed 
by  the  EmrOR  &  Pubi,isher  correspond¬ 
ent  to  the  effect  that  classified  linage  is 
being  expertly  analyzed  as  a  basis  for 
placing  large  display  accounts  more  so 
than  ever  before. 

And  that  fact  is  the  basis  for  the  de¬ 
mand  that  is  made  by  several  classified 
managers  that  advertising  record  con¬ 
cerns  should  “break  down"  classified  into 
its  many  divisions  in  reporting  linage, 
and  also  that  the  number  of  advertise¬ 
ments  rather  than  just  the  linage  totals 
should  be  calculated  for  each  daily. 

A  leading  advocate  of  this  plan  is  E. 
Perren  Hayes,  classified  advertising  man¬ 
ager  of  the /l/6nn_v  (N.Y.)  Times- Union, 
who  is  credited  with  being  a  pioneer  in 
the  Hearst  organization  in  developing  a 
daily  business  directory  classification,  and 
also  in  promoting  classified  linage  among 
the  well-established  stores  of  the  city. 

.  The  buying  power  of  classified  adver¬ 
tising  has  been  shown  since  the  time 
TOwspapers  first  were  published,”  Mr. 
Hayes  said,  “and  we  are  trying  to  edu- 
wte  merchants  now,  in  time  of  business 
depression,  how  they  may  use  classified 
to  stimulate  trade.  Every  one  who  has 
tried  such  copy  thus  far  has  reported  un¬ 
usual  success  Users  of  the  classified 
columns  are  convinced  that  women,  es- 
read  the  advertisements  thor¬ 
oughly  in  search  of  bargains,  and  the 
merchants  who  present  their  specials 
trom  day  to  day  in  two,  three  or  four- 
me  copy  are  the  ones  who  are  realizing 
great  benefits. 

.  'dew  of  this  new  development, 
ujere  should  be  a  inore  definite  analysis 
I  Image  so  that  national  advertisers  may 
tter  judge  the  quality  of  the  respective 
,.''''®P?P«r’s  buying  power.  It  is  not  fair 
at  Image  should  be  merely  measured 
mia  eolumn  rule,  with  no  allowances 
L  j*  ’°r  space  included  in  classification 
of  columns  or  size  of 

*ype  slugs.” 

salT”^  1  '"^^"^Hion  of  the  “articles  for 
-L,  Versification  into  the  present  “mer- 
^  ■  ”'erket  column,  chiefly  as  a 
result  of  increased  rates  in  line  with  the 


refinement  of  classified  advertising,  is  be¬ 
lieved  by  Mr.  Hayes  to  be  a  notable  fac¬ 
tor  in  the  move  back  to  normalcy  in 
business. 


Once  the  newspapers  have  taught  the 


"Ciad.  Sir,  what  a  man  you  arc;  your 
precision  is  ama/.ini!.  Arc  sou  as  correct  in 
cverythinj  sou  ilor" 

■■Positivcls.  ins  boy:  I  swim  SI  .Newport, 
skate  at  Si  Mori!/,  order  my  clothes  from'  Bond 
street,  and  hii\  real  csuite  through  K\ainincr 
Clo'silied  Vds." 


Example  of  Los  Angeles  Examiner 
classified  promotion  in  which  ludi¬ 
crous  characters  and  conversation 
strike  a  comical  note. 

merchant  how  to  use  classifietl  advertis¬ 
ing,  Robert  McCann,  classified  manager 
of  the  Troy  (N.Y.)  Record,  told  Editor 
&  Puiilisher’s  correspondent,  the  news¬ 
papers  must  be  ready  to  promote  this 
new  business  \cnture.  A  .series  of  at¬ 
tractive  promotion  advertisements  and  a 
“popularizing  contest”  are  among  Mr. 
McCann’s  successful  implements  in  de¬ 
veloping  this  new  store  linage. 

“(Tall  attention  of  your  readers  to  the 
classified  section  where  they  may  find 
the  bargains  offered  at  the  stores,”  Mr. 
McCann  declared.  “We  have  found  it 
to  be  a  practical  sales  aid  to  run  pro¬ 
motion  copy  on  a  particular  classifica¬ 
tion  and  get  new'  business  on  the  strength 
of  it.  Advertisers  can  readily  realize  the 
advantage  of  running  copy  in  a  classifica¬ 
tion  that  is  being  specially  bijosted  in 
the  newspaper’s  promotion.  Once  they 
are  listed  as  accounts  and  get  results, 
these  advertisers  become  steady  cus¬ 
tomers. 

“In  recent  weeks  we  have  been  cam¬ 
paigning  for  store  linage,  with  a  view  to 
building  up  a  big  L'hristmas  season  shop¬ 
ping  guide.  One  merchant  who  came 
into  classified  for  the  first  time  as  a 
tie-in  with  a  promotion  advertisement 
we  ran  has  increased  his  copy  from  his 
original  insertion  of  two  advertisements 
to  as  many  as  14  a  day.  He  is  getting 
excellent  results  from  classified  after  he 
had  become  discouraged  with  small  dis¬ 
play  space.” 

The  story  of  classified  results  was  re¬ 
cently  told'  to  readers  of  the  Albany 
(X.Y.)  Knickerbocker  Press  in  a  pro¬ 


motion  advertisement  prepared  by  Evan 
Mitchell,  classified  manager.  One  testi¬ 
monial  from  an  office  equipment  house 
declared :  “For  the  last  22  years  we 
have  advertised  in  the  classified  section, 
not  spasmodically,  but  continually,  and 
found  we  have  received  wonderful  results 
in  sales  both  in  cash  registers  and  adding 
machines.” 

A  large  furniture  store  was  quoted  as 
testifying:  “These  little  advertisements 
have  increased  our  business  to  such  an 
extent  that  we  have  been  able  to  buy 
gixxls  in  much  larger  quantities  and  take 
advantage  of  large  quantity  prices.  Pass¬ 
ing  these  savings  on  to  our  customers 
with  the  help  of  classified  has  increased 
business  still  further.” 

Book  stores,  home  furnishing  con¬ 
cerns,  tailors  and  furriers,  coal  and  wood 
dealers,  radio  stores,  druggists,  and  even 
insurance  brokers  have  become  regular 
users  of  the  classified  columns  under 
newly  instituted  classifications. 

Because  of  the  lack  of  uniformity  in 
classification  it  is  difficult  to  survey  the 
entire  field  for  the  development  of  this 
new  linage.  But  the  selection  of  a  few 
dailies  indicates  the  general  trend. 

The  “business  directory”  has  become  a 
popular  addition  to  classified  pages,  pro¬ 
viding  a  listing  of  names,  addresses  an<l 
telephone  numbers  of  business  and  pro¬ 
fessional  concerns.  This  classification  is 
regarded  by  many  advertising  men  as  a 
means  of  breaking  down  the  professional 
taboo  on  newspaper  advertising.  In  sev¬ 
eral  “directories”  now  being  published  by 
newspapers  the  lists  include  physicians 
and  lawyers.  Of  course  only  the  name, 
address  and  telephone  number  are  given 
in  the  copy.  There  is  no  attempt  at  sales¬ 
manship. 

The  San  Pranciseo  Examiner  recently 
added  210  lines  of  classified  advertising 
in  the  first  week  of  its  “Business  Direc¬ 
tory”  which  it  is  running  on  a  weekly 
schedule.  The  Albany  Times-L'iiion’s  di¬ 
rectory  averages  two  columns  daily. 

As  an  intriHluctory  note  to  its  “Store 
Specials”  classification,  the  Pouc/bkeep- 
sie  (X.Y.)  Eai/le-Xe^t'S  tells  merchants: 

“The  Eagle-Xcws  having  a  large 
country  circulation,  many  new  customers 
from  the  country,  as  well  as  the  city, 
can  be  obtained,  if  you  will  let  them 
know  what  specials  you  are  offering 
through  this  column.” 

The  most  talked  about  classified  ad¬ 
vertising  promotion  in  the  Hearst  organ¬ 
ization  is  that  of  the  Los  Angeles  Exam¬ 
iner,  in  which  clever  cartoons  brighten 
up  brief  sales  talks.  An  exanijile  is 
shown  on  this  page. 

The  Examiner  publishes  from  three  to 
four  classified  promotion  advertisements, 
ranging  from  two  to  four  columns,  daily. 
This  is  in  line  with  William  Randolph 
Hearst’s  “estimate”  of  classified  adver¬ 
tising,  which  has  recently  been  posted 
in  Hearst  offices. 

In  this  estimate,  Mr.  Hearst  declares: 

“Classified  is  probably  the  most  im¬ 
portant  form  of  advertising  for  any 
newspaper. 

“Classified  advertising  is  the  most 
regular  and  reliable  form  of  advertising. 
A  paper  with  classified  advertising  has 
the  most  dependable  form  of  advertis¬ 
ing  patronage. 

“Classified  advertisers,  moreover,  do 
not  attempt  to  control  the  editorial 
policies  of  the  paper  or  dictate  the  rates 
or  to  assume  any  of  the  functions  which 
properly  belong  to  the  management. 
Consequently  there  is  no  likelihood  of 
their  going  out  of  the  paper  when  they 
fail  to  find  their  editorial  ambitions 
gratified. 

“Classified  is  the  stable  basis  of  a 
paper’s  advertising  success.” 

In  connection  with  Mr.  Hearst’s  state¬ 
ment,  Charles  W.  Horn,  recently  ap¬ 
pointed  director  of  classified  advertising 
for  the  Hearst  newspapers,  has  issued  a 
syllabus  in  which  he  urges  the  “localiza¬ 
tion”  of  classified  advertising. 


“We  must  key  our  efforts  toward  the 
one  primary  fundamental  of  classified 
success :  Volume  of  advertisements  to 
provide  selection  for  readers,”  Mr.  Horn 
asserted.  “Imixjrtant  as  classified  is  as 
advertising,  it  is  just  as  important  as 
news  and  service.  Classified’s  relation¬ 
ship  to  news  values  is  as  definite  as  its 
relationship  to  advertising  revenue.” 

Mr.  Horn  visions  classified  advertis¬ 
ing  as  a  genuine  newspaper  monopoly 
which  cannot  be  threatened  by  radio  or 
any  other  medium. 


DEFIED  LAW  TO  STAGE 
BENEFIT  BALL  GAME 

Philadelphia  Record  Obtained  $4,635 
for  Family  of  Man  Slain  by 
Police  While  Protecting 
Hi<  Son 


The  Philadelphia  Record,  which  has 
been  making  a  determined  fight  on  the 
Blue  Laws  of  1794  which  still  give 
Pennsylvania  “closed  Suiulays”  carried 
the  fight  to  the  ojiponents  of  Sunday 
spfirts  by  staging  a  Sunday  baseljall  game 
attended  by  25,000  fans.  Sept.  28. 

The  game  was  played  as  a  benefit  for 
the  family  of  Samuel  Stange,  father  of 
eight  children,  who  was  killed  by  two 
policemen,  when  he  attempted  to  protect 
ills  son  from  a  beating  by  the  policemen 
who  had  arrested  the  boy  for  tossing  a 
football  about  in  the  street  on  Sunday. 

Police  had  been  active  recently  in 
stopping  all  Sunday  sports  until  the 
Record  obtained  a  court  ruling  permitting 
Sunday  games  as  long  as  they  were  not 
conducive  to  disorder.  The  Record  took  up 
the  cause  of  four  men  who  had  been 
sentenced  to  30  days  in  jail  for  playing 
Sunday  ba.seball.  This  brought  a  change 
in  attitude  by  the  police  who  were  told 
to  stop  games  only  when  a  church  or 
residents  within  four  blocks  of  the  field 
comiilained. 

Following  the  fatal  shooting  of 
Stange,  a  landscape  gardening  contractor, 
the  Record  staged  the  game  between  two 
semi-professional  teams  with  the  Phila¬ 
delphia  National  League  grounds  filled 
to  capacity.  Admission  was  free  but  a 
collection  taken  up  for  the  Stanges’ 
family  netted  $4,635.75. 


FIGHTING  “RACKETEERS” 

Orlando  Club  Seeking  to  Bar  Fly-By- 
Night  Advertising  Men 

Orlando,  Fla.,  Sept.  30.  —  Immediate 
steps  to  call  a  halt  on  the  increasing  in¬ 
flux  of  “advertising  racketeers”  who  are 
drifting  to  Florida  in  search  of  “easy 
money”  through  solicitation  of  advertis¬ 
ing  space  in  media  of  dubious  worth  have 
been  taken  by  the  Orlando  and  Orange 
County  .Advertising  Club. 

A  special  committee  headed  by^Geo.  A. 
Barker,  Orlando,  has  been  appointed  by 
Joseph  I..  Laube,  president  of  the  Adver¬ 
tising  Club,  to  devise  ways  and  means  to 
protect  Florida  advertisers  from  spend¬ 
ing  appropriations  in  worthless  media 
which  would  ordinarily  go  to  the  news¬ 
papers  and  other  advertising  channels. 


HEARST  ACCEPTS 


Publisher  Will  Be  Guest  of  Chicago 
at  Reception  Oct.  9 

William  Randolph  Hearst  will  1^  re¬ 
ceived  formally  by  the  City  of  CTiicago, 
Oct.  9.  The  date  for  the  reception  was 
set  following  receipt  of  the  publisher's 
acceptance  oi  the  invitations  of  the  Chi¬ 
cago  City  C<)uncil.  Cook  County  Board 
and  several  park  Imards. 

The  affair  will  take  on  something  of 
a  newspaper  conventimi  atmosphere  with 
editors  of  .50  community  and  foreign 
language  newspapers  pledging  their  sup¬ 
port  to  make  the  reception  a  patriotic  and 
memorable  event. 
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TORONTO  COURT  GAG  IS 
REVOKED  AS  ‘MISTAKE’ 

Order  Sponsored  by  Premier  Ferguson 
to  Further  Muzzle  the  Toronto  Star 

Is  Withdrawn  Four  Hours  After 
It  Is  Issued 

(By  telegiaph  to  Editok  &  Publisbek) 

Toronto,  (Jnt.,  Oct.  2. — An  attempt 
to  bar  the  Toronto  Star  from  news 
sources  at  Osgoode  Hall,  seat  of  On¬ 
tario’s  high  courts,  proved  futile  here 
and  less  than  four  hours  after  the  “gag” 
order  had  been  issued  it  was  removed. 

Instructions  to  ban  Star  representatives 
came  in  the  form  of  a  circular  letter 
sponsored  by  Premier  G.  Howard  Fer¬ 
guson  and  sent  to  high  sheriffs  through¬ 
out  the  province.  Premier  Ferguson  two 
weeks  ago  ordered  all  sources  of  in¬ 
formation  at  the  Parliament  buildings, 
seat  of  the  Ontario  government,  closed 
to  Star  reporters  following  publication 
of  a  political  story  to  which  he  objected. 

The  text  of  the  letter  read :  “The 
Prime  Minister  has  given  orders  that 
representatives  of  the  Toronto  Star  are 
not  to  have  access  to  your  office  or  to 
official  sources  of  information  and  that 
hereafter  these  sources  of  information 
are  not  available  to  representatives  of 
this  newspaper.  Kindly  see  that  these 
orders  are  enforced.” 

The  letter  came  over  the  signature  of 
E.  Bayly,  deputy  attorney-general,  and 
was  immediately  acted  upon  when  re¬ 
ceived  at  Osgoode  Hall. 

Star  reporters  making  their  usual 
rounds  Monday  morning  were  informed 
that  they  were  forbidden  news  in  accord¬ 
ance  with  orders  from  Queen’s  Park. 
1'he  reporters  i)ointed  out  that  under 
the  provisions  of  the  judicature  act  they 
were  entitled  to  have  access  to  and  in¬ 
spect  the  iKKiks  of  the  Supreme  Court, 
but  even  that  privilege  was  refused  them. 

“Then  Mr.  Hayly's  letter  overrules  the 
judicature  act?”  a  Star  reporter  asked 
Edmund  Harley,  senior  registrar  at  the 
hall.  “In  this  case,  yes."  he  replied. 

A  few  hours  later  he  informed  rei>irt- 
ers  that  the  banning  order  had  Iveen 
removed,  explaining  that  there  had  been 
a  mistake. 

“Mistake,  nothing,”  declared  Mr.  Bavlv 
when  suh.se(|uem1y  interviewed.  “I  sent 
the  letter  to  a  number  of  officers  setting 
forth  what  the  premier  had  ordered.” 

Xevertheless,  it  remained  a  “mistake” 
when  W.  H.  Price,  Attorney-General, 
received  newspapermen.  “I  understand 
there  was  an  error  in  the  way  it  was  sent 
out,”  he  told  them.  W’hat  the  error  was 
he  did  not  care  to  define. 

Under  a  heading  of  “The  Ban  on  the 
Star  is  Falling  to  Pieces,”  the  Star  to¬ 
day  editorially  comments :  “The  Star  is 
getting  the  news,  will  get  it  and  Mr. 
F'erguson  will  wish  to  forget  that  he 
attempted  his  present  flagrant  abuse  of 
authority.  Xot  only  has  Premier  Fergu¬ 
son  committed  a  blunder,  but  the  job 
has  been  bungled  as  well.” 

The  Star  continues  to  rei)rint  on  its 
front  page  editorials  condemning  Pre¬ 
mier  Ferguson  for  his  attempt  to  inter¬ 
fere  with  the  freedom  of  the  press. 

Mr.  Ferguson's  ban  seems  to  have 
made  little  difference  to  Star  rei)orters 
assigned  to  the  Parliament  buildings.  To¬ 
day’s  Star  carries  another  story  in  large 
type  on  its  front  page  concerning  an 
increase  by  the  Ontario  Ixiard  of  censors 
in  the  film  censorship  fee. 

That  Mr.  Ferguson's  threat  to  fire 
any  employe  of  the  Province  giving  in- 
form.ation  to  the  Star  is  not  being  taken 
too  seriously  even  by  employes  is  also 
indicated  by  another  story  which  directly 
quotes  James  Sinton,  chief  engineer  of 
the  Department  of  Northern  Develop¬ 
ment. 

Sam  Hunter,  the  Star’s  cartoonist,  has 
found  Mr.  Ferguson’s  ruling  against  the 
Star  splendid  material.  His  most  talked 
of  work  to  date  is  a  draw'ing  showing 
Premier  R.  B.  Bennett  and  Mr.  Fergu¬ 
son  on  board  a  liner  on  their  way  to 
l^ndon.  Mr.  Bennett  is  gazing  up  at 
the  stars 

“Aren’t  the  stars  l)eautiful,”  says  Mr. 
Bennett. 

Mr.  F'erguson  (immer.sed  in  thought) 
“Xo.  they  usually  give  me  a  pain.” 


SNAPPED  BOBBY’S  EXPERT  SHOTS 


INQUIRER  ANNOUNCES 
$6,000,000  ISSUE 


New  Financing  Made  for  Retirement 
of  Preferred  Stock  and  Purchase  of 
Old  Outstanding  Capital  Stock 
of  Philadelphia  Daily 


Bobby  Jones  (eenlerl  surrounded  by  the  eanierameii  who  covered  his  victory 
in  the  national  amateur  matches  last  week  on  the  Merion  (.ricket  Club 
course,  Merion.  Pa. 


REPLIES  TO  GOVERNOR 
WITH  $50,000  SUIT 


M.  M.  MILFORD  RESIGNS 


F.  O.  Eberhardt,  Tallahassee  Pub¬ 
lisher,  Files  Libel  Action,  Declar¬ 
ing  He  Wants  All  Charges 
Aired 


(By  telegraph  to  Editor  &  Publisher) 
T.\i.i.a».\sskk,  Fla.,  Oct.  2 — Suit  for 
damages  of  $.S(),tXK)  against  Governor 
Doyle  K.  Carlton  was  filed  in  Circuit 
Court  here  today-  by  I).  Stuart  Gillis, 
attorney  for  F'red  O.  Eberhardt,  pub¬ 
lisher  of  the  Tallahassee  Florida  State 
.N'l’ti'.f.  The  suit  was  said  to  be  in  con¬ 
nection  with  a  statement  issued  to  Sun¬ 
day  newspapers  of  .Sept.  21,  which  was 
declared  by  Mr.  Eberhardt  to  contain 
lilK.‘lous  charges  against  him.  The  fol¬ 
lowing  statement  was  isued  by  Mr. 
Eberhardt : 


Editor  of  Miami  News  to  Join  “Nation¬ 
ally  Known  Organization” 

(By  telegraph  to  Editor  &  Publisher) 

Mi.vmi,  t)ct.  1  —  ,\nnouucement  was 

made  ^today  _of  ^  the  resignation^  of  ^  Mor-  delphia  Inquirer  Company  (  Delaware  ( 

poration)  represents  an  investment  ot 
approximately  $*),4(K),(KM).  The  common 


A  $6,(K)0,(KX)  issue,  already  sold,  was 
announced  by  the  Philadelphia  Inquirer 
Company,  a  Delaware  corporation,  on 
Oct.  2.  The  purpose  of  the  present 
financing  was  used  for  the  retirement  on 
Oct.  1,  1930,  of  the  entire  amount  of 
$3  cumulative  convertible  preferred 
stock,  amounting  to  $3,374,905,  and  for 
the  purchase  for  $2,200,(X)0  of  all  the 
outstanding  capital  stock  of  the  old 
Philadelphia  Inquirer  Company,  a  Penn¬ 
sylvania  corporation  owning  the  Inquirer 
building  acquired  by  the  Curtis-Martin 
Newspapers  last  March,  and  for  other 
corporate  purposes. 

The  present  financing  calls  for  the 
issuance  of  $6,000,0(K)  ten-year  six  per 
cent  coupem  notes,  due  Oct.  1,  1940. 
The  ca])italization  of  the  company,  with 
this  financing,  will  consist  of  the  $6,000,- 
(KX)  notes  of  this  issue,  all  listed  as  out¬ 
standing,  and  300,000  shares  of  common 
stock  of  no  jiar  value,  2(K),997  shares  of 
which  are  outstanding.  .\  total  of 
241,306)  shares  of  common  stock  have 
been  issued,  of  which  40,309  are  held 
in  the  company’s  treasury,  thus  leaving 
200,0)7  shares  outstanding.  Of  the  out¬ 
standing  common  .stock,  Curtis  Martin 
Newspapers  owns  171,(XX)  shares. 

The  announcement  said  further,  quot¬ 
ing  from  a  summary  by  Cyrus  H.  K. 
Curtis : 

“The  controlling  interest  of  Curtis- 
Martin  Newspapers,  Inc.,  in  the  Phila- 


ton  M.  Milford  as  editor  of  the  Miami 
Daily  Xeies.  owned  by  F'ormer  Gover¬ 
nor  Cox  of  Ohio.  Mr.  Milford  has 
served  as  editor  of  the  News  for  six 
and  a  half  years,  coming  to  this  post 
from  that  of  owner  and  editor  of  the 
Fort  Myers  (F'la.)  Press. 

He  was  at  one  time  head  of  the  Wash¬ 
ington  bureau  of  the  LouLn'ille  Courier- 
Journal  and  Times  and  with  the  editorial 
staffs  of  the  Memphis  Commereial-Ap- 
peal  and  the  Indianapolis  Xezes.  He  was 
one  of  23  Washington  correspondents  to 
accompany  President  Wilson  on  his 
League  of  ^Cations  trip  to  F?urope  in  1919 
and  in  1920  he  was  assistant  publicity  di- 


“Since  tbe  press  and  public  of  F'lorida  rector  in  New  \  ork  of  the  Democratic  standing  capital  stock  of  Curtis-Martin 


have  been  demanding  an  open  court  in¬ 
vestigation  of  charges  and  counter 
charges  affecting  the  (iovernor,  and  since 
(iovernor  Carlton  has  failed  to  follow 
up  his  threat  of  court  action  made  nearly 
two  weeks  ago,  it  is  encumbent  upon  me 
to  take  the  initiative  in  bringing  action 
that  must  tend  toward  establishing  the 
truth  or  falsity  of  all  claims. 

“Since  Governor  Carlton  issued  his 
threat  of  court  action  in  a  statement 
grossly  libeling  me  and  the  F'lorida  State 
News,  he  has  had  ani])le  time  to  file 
suit.  1  do  not  think  it  wise  to  prolong 
the  controversy  indefinitely,  and  since 
be  .seems  reluctant  to  act.  1  do  not  think 
it  necessary  to  hold  back  any  longer. 

“Therefore  my  attorney  has  today  filed 
suit  for  the  protection  of  my-  reputation 
and  character  against  the  accusations  and 
insinuations  widely  distributed  by  fjov- 
ernor  C'arlton. 

“I  want  the  public  to  know  all  the 
facts  and  I  take  this  means  to  clear  up 
all  matters  which  mav  be  in  doubt.” 


.\:'tional  Committee. 

Mr.  Milford  is  iiresident  of  the  .\s- 
sociated  Press  Club  of  Florida  and  a 
member  of  the  iK'rsonal  staff  of  (iover¬ 
nor  Doyle  Fi.  Carlton.  In  the  announce¬ 
ment  of  Mr.  Milford’s  resignation  it  was 
stated  that  “he  will  become  affiliated  in 
an  executive  capacity  with  a  nationally 
known  organization.” 


RADIO  CHANGES  APPROVED 

Station  WJK.  operated  by  Press  Wire¬ 
less,  Inc.,  at  Needham,  Mass.,  has  been 
given  permission  by  the  F'ederal  Radio 
Commission  to  install  a  new  transmitter 

to  use  four  new  short  wave  frequencies  . - . - . — 

for  communication  with  “Halifax.  New  general  manager  of  ,  ' 

York,  London,  Rome,  Paris,  Stockholm,  Newspapers, 
and  all  other  stations  of  Press  Wireless.” 

.\t  the  same  time  the  commission  re¬ 
newed  the  license  of  WHBI^,  the  Press 
Publishing  Company,  station  at  Sheboy¬ 
gan.  Wis. 


stock  is  listed  on  the  Philadelphia  Stock 
F?xchange.  Based  on  current  quotations, 
the  outstanding  200.997  shares  of  com¬ 
mon  stock  have  an  indicated  market  value 
of  over  S1L(XK),(X)0. 

“Curtis-Martin  NewspaiKTs,  Inc.,  pub¬ 
lishes  the  Morning.  Flvening  and  Sunday 
Public  Lixlgers  (  Philadelphia),  and  OTO 
approximately  85  per  cent  of  the  out¬ 
standing  common  stock  of  the  Philadel¬ 
phia  Inquirer  Company  (Delaware  cor- 
])oration),  and  all  of  the  outstanding  pre¬ 
ferred  and  common  stocks  of  the  S'nc 
York  liveninq  Post.  The  entire  out- 


Newspapers,  Inc.,  is  owned  by  Cyrus  H. 
K.  Curtis,  president,  and  John  C.  Martin, 
vice-president.” 


CHANGES  ON  HEARST  DAILIES 


John  H.  Black,  Wi»con»in  Newi  Pub¬ 
lisher,  Transferred  to  Chicago 

John  H.  Black,  publisher  of  the  .1/il- 
'utinkee  ll'i.tcon.sin  Xetes.  has  been  trans¬ 
ferred  to  the  ChU'aqo  American  where 
be  will  be  associated  with  his  father, 
Herman  Black,  publisher  of  that  paper, 
it  was  announced  this  week  by  Col.  Frank 


COMBS  PROMOTED 


SALE  HEARING  THIS  WEEK 


Receivers  of  Cornstalk  Products  Peti¬ 
tion  for  Immediate  Sale 

Hearing  uixm  petition  for  sale  of  the 
('ornstalk  Products  Company  plant. 
Danville.  Ill.,  scheduled  for  Sept.  27, 
was  i)osti>oncd  until  Oct.  4.  Clint  C.  Til¬ 
ton  and  F'  F?.  Hucher,  receivers,  report¬ 
ing  to  the  court  that  it  will  cost  S3.(XX) 
a  month  to  maintain  the  plant  during 
the  winter,  urged  immediate  sale.  The 
receivers  have  cancelled  $'XX),(XX)  insur¬ 
ance  on  the  plant  but  carry  $325.(XX). 

Total  debts  are  alxiut  $700,(XX).  The 
plant,  equipment  and  experimental  work 
represent  an  expenditure  of  $3,5(X),{)(X). 


Mr.  Black  was  with  the 
Wisconsin  News  about  five  years. 
William  E.  .-\nderman,  assistant  pub¬ 
lisher  and  business  manager  of  the 
Detroit  Times,  has  succeeded  Mr.  Black. 

Col.  Knox  also  announced  that  ,\lbed 
FI  Dale,  managing  editor  of  the  Detroit 
Times  and  former  managing 

/-I  .1  •  .  .  the  Albany'  Ez'eniini  Xnt’s,  has  succeeded 

I.  Wesley  Combs,  recently  assistant  ^  managing  editw 

director  of  the  advertising  section  of  Wisconsin  News.  Mr.  Roberts 

(.eneral  Motors  or,>orati..n,  this  week  assignment  has  not  vet  been  an- 

was  appointed  advertising  manager  of 

the  Oakland  Mc)tor  (;ar  Gimpany.  C.  S.  y  j  ’  ,^.,s  resigned  as  adm- 

McF.lvvam.  tormer  Oakland  advertising  manager  of  tbe  Albany  (XV) 

manager,  has  bc^n  transferrer  to  the  rim%-UnioH  and  no  successor  has  yd 
headquarters  staff  ot  the  advertising 
section  of  General  Motors.  Other  posi¬ 
tions  held  by  Mr.  Combs  include 
manager  of  advertising  of  General 
Motors,  and  manager  of  sales  promotion. 


been  named.  Col.  Knox  told  Epitor  & 
Pl'BI.ISHF.R. 


URGING  BUYING 

In  a  series  of  page  one  boxes,  the 
Albany  (X.Y.)  Kniekerbocker  Press  is 
telling  its  public  that  now  is  the  time  for 
every  wise  man  to  buy  something. 


BANK  NEWS  IN  ITALIAN 

The  Utiea  (N.Y.)  Obsen'er-Dispatek 
published  daily  stories  in  Italian  con¬ 
cerning  the  status  of  the  private 
Bank,  which  recently  collapsed  there,  t 
the  benefit  of  the  city’s  large  Italu® 
population. 
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EDITORIAL  VIGOR  URGED  BY  N.  J.  PRESS 


Forceful,  Sincere  Expression  Held  Greatest  Function  of  a  Free  Press — Painstaking  Research  Needed 
to  Assure  Accuracy  and  Avoid  Libel — Editorial  Awards  Announced 


The  newspaper  editorial  was  brought 
into  the  limelight  and  examined  from 
every  possible  angle  at  the  ninth  annual 
X'ew  lersey  Newspaper  Institute  Mon¬ 
day  of  this  week  at  Rutgers  University, 
Xcw  Brunswick,  N.  J.,  conducted  under 
the  auspices  of  the  New  Jersey  Press 
Association.  Nearly  all  the  prominent 
newspaper  men  who  spoke  at  the  meet¬ 
ing  stressed  the  important  aspect  of  the 
ditorial  page  of  both  the  weekly  and 
the  daily  newspaper,  all  concurring  in 
the  lielief  that  the  sincere  and  forceful 
expression  of  an  editorial  writer  is  still 
a  major  function  and  duty  of  the  press. 

The  institute  this  year  was  attended 
by  nearly  2(K)  editors  from  all  parts  of 
the  state.  The  facilities  of  jouri’'''ism 
department  of  the  I'ni  versify  were  made 
available  for  use  of  the  editors.  Carl  K. 
\Vo(xlward,  of  the  journalism  school,  was 
in  charge  of  details  of  the  meeting. 

Harold  M.  Anderson,  for  many  years 
an  editorial  writer  on  the  Nctc  York 
Sun.  and  author  of  the  famous  editorial 
"Lindbergh  Flies  Alone,”  in  his  address 
at  the  morning  sessiem  treated  the  edi¬ 
torial  purely  mechanically,  telling  the 
method  employed  in  “Making  the  FMi- 
torial  Article.”  Haphazard  construction 
of  the  editorial,  he  said,  was  a  thing  of 
the  past,  due  in  the  main  to  the  trend 
of  more  intelligent  newspaper  reading. 

"N’ow,"  he  said,  "when  for  instance 
you  attack  the  action  of  a  political  or 
business  personage,  you  have  to  be  very- 
sure  of  the  ground  upon  which  you  are 
standing.  Every  point  you  make  against 
him  is  carefully  scanned  for  the  sake 
of  refutation  not  only  hy  the  subject 
himself,  but  by  a  trained  force  of  his 
subordinates  who  know  the  newspaper 
business  as  well  as  anylK)dy.  This,  an 
outcome  of  the  growth  in  influence  of 
press  agentry,  while  it  may  be  construed 
as  a  menace  in  some  instances,  puts  a 
new  burden  on  the  editorial  writer  which 
he  cannot  possibly  evade. 

‘‘What  it  means  is  that  writing  an 
editorial  nowadays  requires  more  spade¬ 
work  than  ever  before.  It  means  digging 
into  the  files  until  you  sneeze  and  cboke 
on  the  years’  accumulation  of  dust.  It 
means  consulting  small  six-point  type  in 
reference  books  until  your  head  aches 
with  eye  strain.  Hut  in  the  end  accuracy 
is  assured  and  the  editorial  writer  can 


forge  fearlessly  ahead,  reasonbly  sure 
that  what  he  writes  is  true  and  balanced.’ 

The  “A.  B.  C.”  of  editorial  writing 
Mr.  Anderson  said,  ought  to  mean  “Al¬ 
manac,  Biography  and  ’Cyclopedia.”  H( 
made  a  scathing  attack  on  embryo  news¬ 
paper  men  who  have  an  idea  of  starting 
out  their  careers  by  writing  editorials 
“They  believe,”  he  said,  “that  writing  ai 
editorial  requires  only-  a  strong  convic¬ 
tion  on  a  certain  subject.” 

Russell  Owen.  Xcw  York  Times  re¬ 
porter,  who  won  fame  and  a  Pulitzei 
prize  a.s  corresprmdent  with  the  Byrr 
•Antarctic  Expedition,  told  of  the  con¬ 
tribution  made  by  newspapers,  among 
them  the  Times,  in  the  development  oi 
ifodern  exploration  by  air, 

Mr.  Owen  corrected  an  impressior 
which  he  said  he  had  found  to  be  rathei 
Rfneral  since  his  return  from  the  Ant 
Arctic,  namely  that  the  Times  has  madi 
®  good  deal  of  money  out  of  buying  anc 
selling  the  stories  of  transatlantic  flight: 
•’^eth  and  south  polar  exploration. 
Because  of  the  e.xtent  to  which  sucl 
stories  have  been  sold,  that  is  probabb 
?  natural  error,  but  I  can  assure  you  tha 
single  instance  has  the  Time: 
prohted  directly  by  a  penny,”  Mr.  Owei 
r***  ' '^'-'erything  which  has  beei 
eceived  for  such  stories,  minus  a  certaii 
amount  for  expenses  of  collection  am 
istribution,  has  liecn  paid  to  the  head  o 
n  exiiedition  or  flight.  Not  onlv  that 
out  in  every  case  also  the  Times  ha 
•  a  part  of  such  expenses.  Thi 

P  nciple  was  laid  down  when  such  sto 
not  market  the  Times  wouh 

InH- *1  money  from  them,  excep 
irectly  from  circulation,  also  that  m 


By  JOHN  W.  PERRY 


Bight  or  expedition  would  be  initiated 
by  tbe  Times." 

“Getting  the  public  behind  you  when 
you  start  off  into  the  unknown,”  he  said, 
“whether  it  be  in  the  polar  regions  or  on 
a  flight  through  the  uncharted  clouds 
over  the  sea,  is  a  matter  of  incalculable 
value.” 

Allen  Sinclair  Will,  professor  of 
journalism  at  Rutgers,  said  that  the  de¬ 
velopment  of  character  is  the  most  im¬ 
portant  factor  in  the  training  of  a 
journalist. 

“It  is  not  generally  realized  outside  the 
newspaper  profession,”  he  asserted,  “that 
our  work  calls  for  the  exercise  of  sound 
traits  of  character  more,  perhaps,  than 
any  other  secular  occupation.  .  .  .  The 
conscious  teaching  of  ethics  in  a  formal 
sense,  or  preaching  to  students,  seems 
ineffective.  Hut  if  they  develop  sound 
habits  of  newspaper  conduct  in  two  years 
of  professional  training,  for  tbe  reason 
that  departure  from  these  standards  is 
outlawed  by  the  instructor,  they  are  very- 
likely  to  retain  them  w-hen  they-  begin 
real  work  on  a  .salary  basis.” 

The  forum  on  “Is  the  Editorial  Losing 
Its  Power?”  was  led  by-  Charles  E. 
Moreau,  Bloomfield  Inde(>endent  Press. 
William  H.  V’^an  Wart,  Caldwell 
Proi/ress,  stated  his  belief  that  editorial 
pow-er  would  never  wane  so  long  as  care 
was  taken  to  ascertain  the  facts  in  the 
case  and  presenting  them  forcibly-  and 
tactfully.  He  told  of  an  instance  where 
an  attempt  had  been  made  to  start  box¬ 
ing  matches  in  Caldwell.  Before  the 
council  had  granted  permission  for  the 
innovatifin,  Air.  Van  Wart  stated  he  had 
gone  among  the  people  and  had  found 
out  that  they-  decidedly-  did  not  w-ant  the 
boxing  bouts  in  the  tow-n.  He  stated 
so  much  in  an  editorial,  adding  that  the 
council,  of  course,  would  not  care  to 
grant  permission  to  the  sports  promoters. 
.•\nd  the  council,  it  turnecl  out,  turned  the 
petition  down,  although  previously-  they 
had  show-n  signs  of  granting  it. 

Charles  W.  H.  Lane,  Palhades  Pali- 
.uidtan;  W.  R.  Jones,  Berf/en field  Inter- 
horo  ReTnew,  and  Eugene  Farrell, 
S^ewark  F-veniitfi  News,  also  spoke  briefly 
on  this  subject. 

Arthur  S.  Draper,  assistant  editor  of 
the  New  York  Herald  Tribune,  at  the 
opening  of  the  afternoon  session,  made 
a  vigorous  defense  of  modern  journalism 
in  answer  to  criticism  that  the  1030  re¬ 
porter’s  personality  and  ability  are 


subordinated  to  the  new-spaper  machine. 

"There  is  as  much  adventure  in 
American  journalism  tixlay  as  there  was 
at  the  beginning  of  the  century,”  Mr. 
Draper  said.  “The  human  factor — the 
straight  reporter — has  not  been  sup¬ 
planted  in  this  so-called  machine  age. 
Our  press  associations  have  grown,  ex¬ 
tended  their  activities,  developed  in 
wholly  new  fields,  but  a  iiew-spaper  must 
depend  to  a  considerable  extent  on  its 
own  staff  if  that  paper  is  to  have  in¬ 
dividuality.  The  reporter’s  opportunities 
have  increased  in  recent  years.  He  has 
more  chances  to  distinguish  himself,  to 
do  finer  work — and  in  my  opinion  the 
general  average  of  reporting  -.vas  never 
higher  than  it  is  now.” 

“I  am  sure  that  American  newspaper 
work  needs  no  defense.  In  the  years  I 
have  been  engaged  in  it  I  have  met  less 
than  a  half-dozen  men  who  were  not 
proud  of  their  w-ork.  We  bear  a  deal  of 
grousing  and  complaining,  but  there  are 
few-  veterans  w-ho  would  not  follow  the 
same  course  if  they  had  their  lives  to 
live  over  again.  .-X  lot  of  new-spaper 
men  die  in  harness,  but  mighty-  few  com¬ 
mit  suicide  because  of  disappointment.” 

In  speaking  of  the  vast  amount  of  for¬ 
eign  news  printed  now-,  Mr.  Draper  told 
of  a  compilation  of  figures  made  by- 
Grafton  Wilcox.  Herald  Tribune  assist¬ 
ant  managing  editor,  wbicb  showed  that 
16.573,324  press  words  w-ere  brought  to 
this  country  by  Western  I'nion  Tele¬ 
graph  Company,  the  Commercial  Cable 
Comnanv,  and  the  All-.Xmerican  Cable 
and  Radio  Corporation  Communications. 
Ltd.  .‘\t  six  cents  a  w-ord,  he  estimated 
the  cost  at  $‘)04,(X)0.  as  compared  w-ith 
bis  estimate  of  less  than  $100,000  in  1013. 
The  total  wordage  of  foreign  news  in 
.American  iiewsnapers  in  1929  was  esti¬ 
mated  as  40,000,000  by  Mr.  Wilcox. 

One  instance  of  the  integrity-  of  the 
mo<leni  newspaper.  Mr.  Draper  said,  has 
arisen  since  the  Eighteentth  .Amendment 
was  enacted.  Many  politicians,  he  said, 
“have  tried  to  straddle  on  this  great  is¬ 
sue.  That  has  not  been  true  of  the 
press.  The  leading  newspapers  have 
fought  for  or  against  the  prohibition 
law  and  today  it  is  not  difficult  to  find 
out  where  each  one  stands.” 

Edward  McKernon,  formerly-  eastern 
division  superintendent  of  the  As.sociated 
Press,  said  that  by  merely  printing  all 
the  news,  a  newspaper  was  mistaking  its 


MADE  A  SKETCH  A  DAY  OVERSEAS 


Jerry  Costello,  rartoonist  for  Albany  (N.  Y.)  Evening  News,  and  Mrs. 
Costello,  who  arrived  in  New  York  this  week  following  a  five  weeks’  tour 
of  the  British  Isles  and  on  the  Continent,  where  the  artist  made  a  sketrh 
a  day  for  his  newspaper.  “The  stunt  worked  satisfactorily  for  me,  except  in 
towns  where  hotel  proprietors  thriftily  shut  off  the  electric  current  at 
midnight.”  Mr.  Costello  said.  “Some  of  my  pictures  were  made  hy  the  light 
of  a  candle  stuck  in  a  bottle.” 


function  and  not  taking  advantages  of 
its  privileges. 

“It  is  tbe  responsibility  of  journalism,” 
he  said,  “to  get  at  the  truth  of  things 
and  to  tear  into  any  situation  where  there 
is  a  chance  of  exposing  wrong  in  the  in¬ 
terests  of  the  public.  If  the  city  editors 
of  the  great  citv  dailies  would,  tomor¬ 
row-,  turn  loose  their  rep<irters  with  in¬ 
structions  to  go  get  the  thugs  and  graft¬ 
ers.  they-  would  clean  up  gangland  in 
three  months.  One  gcxid  go-getter  re¬ 
porter  would  do  nxire  to  purify  the 
bench  than  all  the  pious  resolutions  of  the 
.American  Bar  Ass(x:iation. 

“Let  the  representative  of  the  neutral 
press  assfx'iations  cool  their  heels  outside 
office  (kxirs  waiting  for  the  daily-  handout 
of  bombastic  and  often  politically-  tinged 
threats  and  promises.  Red-blixxled  jour¬ 
nalism  will  bring  in  something  better 
than  that.” 

Proper  training  of  correspondents 
abroad  and  their  guidance  from  the  home 
office  to  enable  them  to  portray  all  im¬ 
portant  and  vital  aspects  of  life  in  for¬ 
eign  countries,  rather  than  lay  emphasis 
on  the  abnormal  and  the  seemingly 
ridiculous,  were  urged  by  Willis  J.  .Ab- 
Ixit  of  the  ClirUtian  Science  Monitor. 

Prizes  awarded  follow : 

Wkekly  anp  Semiweeki.y 

Class  1,  F'rout  Page — F'irst,  Somerset 
Mcsseiif/cr;  second,  Ralnvay  Record; 
third,  Teaneck  Timcs-Rczncxc ;  honorable 
mention,  Clifton  Journal. 

Class  2,  Editorial  Page — F'irst,  I  ree- 
hoid  Transcript ;  second,  Somerset  Mes¬ 
senger;  third,  Caldwell  Progress;  honor¬ 
able  mention,  Nutley  .Sun. 

Class  3,  Classified  Advertising — F'irst, 
Freehold  Transcript ;  second,  Westfield 
Leader;  third.  Red  Bank  Register;  hon¬ 
orable  mention,  Westfield  Standard. 

Class  4,  Sixirting  News — F'irst,  Sum¬ 
mit  Herald  and  Record;  second,  Nutley 
.Sun;  third,  Rahway  Record;  honorable 
mention,  Woodhridge  hulependent. 

Daily  and  Sunday 

Class  5,  F'ront  Page — F'irst,  Atlantic 
City  Press;  second,  Trenton  Times  Ad¬ 
vertiser;  tliird,  Asbury  Park  liz’ening 
Press;  honorable  mention,  NetiHjrk  Eve¬ 
ning  Nezvs. 

Class  6,  F2ditorial — F'irst,  Trentm  Eve¬ 
ning  Nezes;  second.  Union  City  Hiudson 
Dispatch;  third,  Camden  Morning  Post; 
honorable  mention,  Jersey  Journal,  Jer¬ 
sey-  City. 

Class  7,  Classified  Advertising — F'irst, 
Trenton  Sunday  Times- Adz'ertiser,  sec¬ 
ond,'  Jersey  Journal,  Jersey  City ;  third, 
Asbury  Park  E.vening  Press;  honorable 
mention,  Atlantic  City  Evening  Union. 

Class  8,  SiMirting  News — F'irst,  Atlantic 
City  Press;  second,  Camden  Evening 
Courier;  third,  Paterson  Ezvning  News; 
honorable  mention,  Trenton  State  Ga¬ 
zette. 

Daii.y,  Wkkkly  and  Semiw-ekki.y 

Class  9,  Agricultural  News — F'irst, 
Trenton  Ez'ening  Times;  secoixl.  Pitman 
Grove  Rez'ieze;  third,  .Salem  .Sunbeam; 
honorable  mention.  Cape  May  County 
Times. 

Class  10,  General  F^xcellence,  Weekly 
— .Montclair  Times. 

Class  11,  General  lixcellence.  Daily- — 
.XczcKirk  Evening  Nezvs. 

Judges  were  Marlen  Pew-,  editor,  and 
Warren  Bassett,  news  editor,  of  FhinoR 
&  Puiil.ISUKR. 

.At  the  banquet  in  the  evening  F'red- 
eric  William  Wile,  well-known  political 
broadcaster  and  former  Washington  and 
foreign  correspondent  for  a  number  of 
newspapers,  told  of  the  “battle  of  the 
handouts”  in  Washington  between  the 
Democrats  and  Republicans. 

At  the  speaker’s  table  were  also  Guion 
P.  Wilson,  Long  Branch  Daily  Record, 
and  president  of  the  association ;  F'rank- 
lin  Fishier,  Ridgezvood  News,  vice-presi¬ 
dent;  John  W.  Clift,  Summit  Herald, 
secretary- :  W.  B.  R.  Mason,  Bound 
Brook  Chronicle,  treasurer ;  and  Profes¬ 
sor  Will. 
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NEWSPAPER  COSTS  CHARTED,  COMPARED 

Highest  Net  Profit  for  1929  in  Group  of  32  Dailies  Was  17.8  Per  Cent — 25  Per  Cent  Operated  at  a 
Net  Loss — Itemized  Revenue  and  Expense  Figures  for  Eight  Papers  Shown 


By  ARTHUR  ROBB 


V^HAT  did  the  unprecedented  volume 
’’  of  advertising  published  in  1929 
mean  in  net  profits  to  the  newspapers 
publishing  it  ?  The  question  is  of  more 
than  academic  interest,  even  at  this  late 
date  in  1930,  for  1929  is  the  criterion  by 
which  the  curious  performances  of  the 
past  nine  months  have  l»een  judged  by 
most  business  men,  publishers  included. 

An  illuminative,  though  not  compre¬ 
hensive  answer  is  contained  in  a  sum¬ 
mary  of  the  records  of  32  newspapers 
in  the  East  and  Middle  West,  ranging  in 
circulation  from  3.200  to  1(2,500,  in  popu¬ 
lation  of  towns  served  from  6,0(10  to 
270,000,  in  total  average  monthly  reve¬ 
nues  from  $5,901.46  to  $248,392.16.  The 
analysis  was  made  by  the  Newspaper 
Audit  and  Re.search  Bureau  of  New 
York,  Washington  and  Chicago. 

The  highest  net  profit,  in  per  cent  of 
total  revenue  retained  after  paying  ex¬ 
penses,  w'as  17.80  per  cent.  Of  the  32 
jiapers,  eight,  or  25  per  cent,  operated  at 
a  net  loss.  In  the  first  group,  composed 
of  newspajiers  in  cities  of  6,(K)0  to  22,000 
population,  two  of  the  papers  netted  losses 
and  the  highest  ratio  of  gain  of  the  re¬ 
maining  six  papers  was  6.24  per  cent — 
an  average  monthly  net  profit  of  $609.34. 

In  the  second  group,  with  a  population 
range  of  9,(X)0  to  20,000,  three  of  the 
eight  papers  showed  losses,  and  the 
highest  net  gain  of  the  remaining  five 
was  13.53  per  cent.  None  of  the  others 
equalled  10  per  cent  of  total  revenue. 

In  the  third  group,  ranging  in  popu¬ 
lation  from  I8,0(X)  to  51,(XX),  all  eight 
papers  made  profits,  the  highest  being 
17.80  per  cent,  and  five  of  them  topped 
ten  per  cent.  The  lowest  rate  of  gain  in 
this  group  was  3.72  per  cent. 

In  the  fourth  group,  with  populations 
ranging  from  67,000  to  270,000,  three  of 
the  eight  showed  losses,  and  the  highest 
gain  was  17.34  per  cent. 

Some  curious  anomalies  appear,  espe¬ 
cially  among  the  group  of  the  smallest 
papers  analyzed.  Papers  numbered  3,  4, 

5  and  6  in  this  group  are  published  re¬ 
spectively  in  towns  of  12,5(X)  16.5(X). 
22,250,  and  15,250  population.  Areas  of 
the  retail  trading  region  vary  from  707 
to  3,800  square  miles,  with  papers  5  and 

6  serving  areas  of  1,250  and  1.275  square 
miles  respectively.  All  except  one  are 
published  at  a  county  seat.  Bank  re¬ 
sources  in  all  are  al)out  equal  at  S5,(XX),- 
000  to  $6.000,0(X).  All  are  evening 
papers,  Numl)er  4  having  a  Sunday  edi¬ 
tion.  -All  except  Number  5  have  the 
field  without  competition.  Advertising 
rates  per  agate  line  range  from  3  to  3.5 
cents,  for  circulations  ranging  between 
4.3(X)  and  4,800  per  issue.  .\11  are  repre¬ 
sented  in  the  national  advertising  field. 
All  are  published  in  highly  literate  com¬ 
munities.  In  two  of  the  towns  manu¬ 
facturing  is  important,  in  two  it  is  not. 
So  much  for  the  background. 

Paper  Number  4  is  the  only  one  of 
the  group  to  show  a  loss  on  1929  opera¬ 
tions.  It  is  an  evening  and  Sunday  paper, 
the  only  one  in  its  town  of  16,5(K)  popu¬ 
lation  and  a  trading  area  of  48.(K)0 
population.  Its  circulation  is  4,.^(K).  Its 
advertising  revenue  totals  $5,544.77  per 
average  month,  and  its  income  from  cir¬ 
culation  is  $1,299.33,  a  total  monthly 
revenue  of  ^).844.10.  .\gainst  this  its 
expenses  per  month  total  $6,955.31,  a  loss 
of  $111.21. 

Paper  Number  6,  an  evening  paper 
without  a  Sunday  edition,  has  approxi¬ 
mately  the  same  income,  from  which  it 
nets  an  average  monthly  profit  of  $183.40. 
Its  advertising  revenue  is  $5,579.69  per 
month,  or  $34.92  greater  than  that  of  the 
previous  example.  Its  circulation  income 
from  4.8(X)  (300  per  day  greater  than 
that  of  Number  4)  is  $1,689.71  per  month, 
or  $390.38  al)ove  that  of  Ntimber  4.  It 
circulates  six  issues  a  week  against  seven 
for  the  other  paper.  Its  total  monthly 
revenue  is  $7,269.40,  or  $425..50  trreater 
than  the  fourth  paper,  against  which  it 
has  monthlv  expenses  of  $7,086,  or 
$'.10.69  cents  more  than  the  fourth  paper. 


On  the  surface,  the  key  to  the  puzzle 
seems  to  lie  in  the  dis])arity  in  circula¬ 
tion  incomes,  but  a  comparison  of  the 
expense  breakdown  supplies  additional 
facts.  It  follows : 

PAPER  XO.  4 

Per  cent 
Monthly  of  total 
exjiense  revenue 
Administrative  Department..  $1,300.01  18.99 

A  coiintinK  and  ('ollections . .  150.63  2.20 

Advertising  Department .  1,105.02  lb.  15 

Business  Office .  541.72  7.92 

Circulation  Department .  297.94  4.35 

l^litorial  De|>artment .  1,196.25  17.48 

Comiosing  Room .  1,421.39  20.77 

Press  and  Stereotyping .  942.35  13.77 


Total  .  $6,955.31  101.63 

Percent  of  profit  to  revenue — Ix>ss  1.63 
PAPER  XO.  6 

Per  cent 
Monthly  of  total 


Administrative  Dejiartmcnt . . 

expense 

$K42.50 

revenue 

11.59 

Accounting  and  Collections. , 

302 

.03 

4, 

.15 

Advertising  Department . 

765 

.81 

10, 

,54 

Business  Office . 

803. 

.96 

11 

,06 

Circulation  De|bartment . 

397 

.60 

5, 

,47 

Editorial  Department . 

806 

.48 

11 

.09 

('omjwsinK  KfMim . 

1,879. 

.02 

25. 

.85 

Press  and  Stereotyping . 

1,288, 

.60 

17, 

7J 

Total  . 

$7,086 

.00 

97, 

.48 

Percent  of  profit  to  revenue- -Gain  2.52 
Several  of  the  comparisons  are  pro- 
vttcative.  Neither  of  the  papers  have 
metropolitan  cftmjietition  within  25  miles, 
yet  their  editorial  and  advertising  de¬ 
partment  costs  are  widely  divergent,  with 
the  paper  having  the  smallest  income 
.spending  by  far  the  largest  amounts  in 
both  departments.  .Administrative  ex¬ 
penses  are  also  very  much  heavier  on  the 
jwper  having  the  smaller  income. 

Further  light  on  where  the  operating 
expenses  of  the  fourth  paper  are  out  of 
line  appear  in  the  detailed  breakdown, 
which  in  its  essentials  follows: 

Monthly  Itemized  Expenses 


Paper 
No.  4 

Paper 
No.  6 

Auto  expense . 

$25.24 

Bad  debts . 

$J6.43 
41 .68 

78,41 

Commissions  . 

423.11 

470.30 

llepreciation  . 

214.24 

493.56 

Discounts  allowed . 

90.49 

19.36 

Delivery  . 

98.92 

15.85 

Donations  . 

4.58 

9.41 

Light  and  power . 

60.22 

104.68 

EnitravinRs  and  cuts.. 

3.20 

12.18 

Express  and  freight... 

31.41 

15.81 

Features  and  services. 

2.52 . 50 

98.70 

Gas.  coal  and  fuel... 

17.27 

72.96 

Insurance  . 

86.17 

233.72 

65 . 56 

Ink  used . 

23 . 00 

10.00 

I..ocal  and  state  taxes. 

83.75 

24.50 

Nfiscellanefius  services. 

25.00 

63 . 89 

Metal  used . 

22 . 50 

20.00 

Mats  used . 

33.07 

Newsprint  used . 

377.48 

601.84 

Postage  . 

25 . 34 

1  5 . 36 

Postage.  2nd  class.... 

58.46 

78.70 

Host  othce  l)ox  rent . . 

.33 

.  6  7 

Promotion  . 

261.10 

27.17 

Rent  . 

2.83 

,309.54 

Repairs  . 

83 . 34 

52.80 

Re''ates  and  allowances 

.30.19 

9.  J8 

Stationerv  and  printing 

14.50 

3.26 

Supplies  . 

163.51 

61.97 

Subscriptions  and  dues 

13.02 

16.29 

Stiff  correspondents... 

24 . 38 

39.84 

Telephone  . 

16.15 

21.84 

Telesrams  . 

3.29 

2.25 

1  ravel  . 

17.33 

63.08 

Water  and  ice . 

.70 

10.62 

Wages  and  salaries.. 

3,710.15 

4,081 .26 

Wire  service . 

405.03 

66.65 

Total  . 

$6,955.31 

$7,086.00 

Two  editorial  itcm.s  in  w 

hich  jiapcr 

No.  4  exceeds  the  expenditures  of 


No.  6  and  of  other  papers  in  its  class 
arc  Wire  Services  and  I'eatures  and 
Services,  for  both  of  which  the  Sunday 
edition  is  no  doubt  largely  responsible. 
In  Promotion  and  in  Stationerv  and 
Printing  its  expenses  are  also  well  alxive 
those  of  the  profitable  paper.  Its  Rent 
item.  $2.83,  indicates  that  it  owns  its 
’''ant  and  building,  for  which  Paper  No. 
6  paj'S  an  annual  rental  of  more  than 
</(KI.  On  the  other  hand.  Paper  No.  4 
has  a  monthly  interest  item  of  $233.72, 
more  than  twice  the  amount  of  its 
monthly  loss,  against  which  Paper  No.  6 
has  no  similar  charge.  The  $460  excess 
in  salaries  and  wages  paid  by  Pajter  No. 
6  might  indicate  a  higher  wage  scale 
than  that  paid  hv  Paper  No.  4,  or  it  may 
be  that  part  of  the  expense  carried  as 


“Administrative"  by  Paper  No.  4  is 
charged  to  Salaries  and  \Vages  by  Paper 
No.  6.  The  former  is  more  probable. 
In  Newsprint,  Paper  No.  4  shows  a 
monthly  expense  of  $224  less  than  that 
of  Paper  No.  6,  although  No.  4  has  a 
Sunday  edition  and  No.  6  has  not,  and 
although  both  carry  approximately  the 
same  volume  of  advertising,  and  the  dis¬ 
parity  in  circulation  is  stated  as  less  than 
7  per  cent.  While  no  figures  are  given 
for  these  papers  as  to  proportions  of  text 
and  advertising,  it  is  evident  that  Paper 
No.  6  is  publishing  larger  editions  and 
it  is  probable  that  it  is  using  a  better 
grade  of  newsprint  than  Paper  No.  4. 

The  items  that  stand  out  in  the  above 
tabulations  of  expense  are  those  for  wire 
service  and  features.  These  run  the 
editorial  cost  of  Paper  No.  4  high 
above  the  mean  for  the  group  and  ap¬ 
parently  rcpre.sent  an  effort  to  give  the 
community  the  best  that  the  publisher 
can  buy.  It  is  evident  that  the  average 
loss  of  $111  per  month  is  not  regarded 
by  the  publisher  as  constituting  an  emer¬ 
gency,  but  as  a  necessary  sacrifice  in 
the  construction  of  a  better  newspaper. 
The  high  interest  charge,  233.72  per 
month,  indicates  a  mortgage  debt  ap¬ 
proximating  $45,000,  which  might  be  the 
cost  of  the  paper’s  plant  and  building, 
or  a  half-interest  in  the  paper  on  which 
the  operator  was  paying  off  a  former 
owner.  In  any  case,  it  appears  that  the 
paper  might  be  converted  from  red  ink 
to  black  quickly  by  consolidation  of  the 
Sunday  edition  with  one  of  the  daily  is¬ 
sues,  with  the  saving  of  one  day’s  opera¬ 
tions  and  a  probable  economy  in  editorial 
outlay. 

Operating  statistics  on  the  eight  largest 
papers  are  shown  in  detailed  tabular 
form  on  the  opposite  page. 

Some  conclusions  force  themselves 
from  an  examination  of  these  figures, 
incomplete  as  they  are  in  some  details 
which  might  be  desirable  for  a  complete 
appraisal.  One  is  that  the  ratio  of  profit 
to  gross  revenue  increases  from  very 
low  minimum  in  the  smallest  cities 
as  the  size  of  the  city  increases.  What 
the  relation  is,  if  any,  cannot  be  deter¬ 
mined  upon  so  small  a  base.  Another  is 
that  the  character  of  a  newspaper’s  op¬ 
eration  and  the  size  of  its  profit,  if  any, 
is  often  determined  more  by  the  kind  of 
field  in  which  it  operates  than  upon  any 
theories  of  the  management. 

A  paper  in  a  city  with  two  thirds  of 
its  inhabitatnts  of  foreign  birth  and 
lingual  attachments  for  an  alien  civiliza¬ 
tion  is  likely  to  find  circulation  and  ad¬ 
vertising  more  expensive  to  get  and  to 
hold  than  a  paper  published  in  a  farm 
community  or  a  distribution  center  with 
a  high  proportion  of  native  born  literate 
population.  .And.  in  addition  to  the  cir¬ 
culation  and  advertising  burdens,  his 
editorial  program  will  be  far  different 
and  probably  more  expensive. 

.Another  conclusion  is  that  daily  jour¬ 
nalism  in  the  small  cities  is  not  an  oc¬ 
cupation  for  the  man  seeking  a  large 
fortune.  He  can.  if  lie  is  gifted  with  an 
eve  for  the  pennies  and  can  keep  a 
tight  hand  on  operations  throughout  the 
plant,  make  a  comfortable  living.  The 
returns  indicated  for  the  smallest  group 
— all  below  10  per  cent  and  most  below 
5  per  cent — are  not  the  kind  that  attract 
investment.  They  are  a  plausible  answer 
to  the  question  of  why  the  newspaper 
chain  operators  have  not  made  notable 
headway  in  cities  of  less  than  20,000 
population,  or  on  newspapers  with  less 
than  5,000  circulation.  In  these  news¬ 
paper  circles,  the  profit  motive  must  he 
subject  to  the  ideal  of  public  service  and 
the  love  of  the  journalistic  job. 


TAX  BILL  IS  PROTESTED 

W  ASHiNOTOX.  D.  C..  Oct.  2 — I.a  Prensa, 
Inc.,  successor  to  La  Prensa  Printing 
Company,  and  La  Prensa  Publishing 
Company,  has  appealed  to  the  United 


States  Board  of  Tax  Appeals  from  the 
ruling  of  the  Commissioner  of  Internil 
Revenue  that  the  firm  still  owes  to  the 
government  $4,241.74  in  income  tax  for 
1926  and  1927.  The  petitioner  contends 
that  the  commissioner  erred  in  ‘‘disal¬ 
lowance  of  deduction  of  part  of  defaulted 
loans  of  $331,952.34,  which  represents 
losses  incurred  prior  to  filing  of  con¬ 
solidated  returns. 


GRAND  JURY  CLEARS 
SPORTS  WRITER 


Coast  Reporter  Exonerated  of  At¬ 
tempting  to  "Fix”  Boxing  BouU 
— Jury  Asks  for  Clean-Up  in 
California 


Investigation  of  a  grand  jury  in  San 
Francisco  into  the  deaths  of  two  pugilists 
resulting  from  bout  injuries  resulted  in 
the  issuance  of  three  recommendations 
for  changes  in  the  boxing  game,  one  oi 
them  a  plea  that  “the  sports  editor  of  i 
San  Francisco  evening  newspaper  be 
completely  exonerated  from  all  charges 
of  dishonesty  or  unethical  conduct.”  The 
other  recommendations  were  that  (Jov- 
ernor  C.  C.  A’oung  request  the  resignation 
of  State  Boxing  Commissioner  Charla 
Traung,  and  that  Referee  “Toby”  Irwin 
be  permanently  barred  in  California 

The  charge  against  the  newspaper  man, 
whose  identity  was  disclosed  by  news¬ 
papers  in  reporting  on  the  case  as 
Thomas  Laird,  of  the  San  Francisco 
Xeivs,  was  that  he  had  approached  Irwin 
and  Traung  with  dishonest  propositions. 
Commenting  on  the  case  the  San  Fran¬ 
cisco  News  said : 

“A  ‘sports  editor  of  an  afternoon  news¬ 
paper’  has  been  made  the  target  of  veiled 
insinuations  of  attempts  to  ‘fix’  fights, 
voiced  by  Traung  and  Irwin  and  printed 
by  a  ‘jealous  contemporary.’ 

“The  sports  editor  was  Tom  Laird  oi 
the  News,  the  severest  critic  of  the  box¬ 
ing  game  locally  for  the  past  15  years. 
He  was  entirely  vindicated  and  his  hon¬ 
esty  and  motives  praised  by  Foreman 
Murphy  and  John  R.  Tyrrell,  assistant 
district  attorney,  who  conducted  the  in¬ 
quiry.” 

The  Call-Bulletin  has  come  out  editori¬ 
ally  with  the  plea  that  the  boxing  com¬ 
mission  should  “suspend  all  boxing  in 
Northern  California  until  the  truth 
comes  out  and  racketeers  come  clean" 

The  grand  jury’s  report,  as  reported 
by  the  Chronicle,  stated  that  professional 
boxing  is  not  cleanly  conducted,  that 
matches  are  “prostituted  by  the  alliance 
of  gambling  cliques,”  and  that  “the  con¬ 
nection  between  certain  boxing  clubs  on 
the  one  hand  and  particular  sport  writers 
on  the  other  is  apparent  with  the  object 
of  increasing  box  office  receipts  through 
the  publicity  so  obtained.” 


DOEG  TO  JOIN  "SPECIAL” 


Tenni*  Star  With  Newark  Daily  Priof 
to  Joining  O’Mara  &  Ormibee 

John  Hope  Doeg,  the  young  Califor¬ 
nian  who  battled  his  way  to  the  top  m 
the  national  tennis  championship  recent¬ 
ly,  has  joined  the  business  department 
of  the  Nczc'ark  (N.J.)  Flz’cning  Seii'S- 
where  he  will  work  for  tw-o  weeks  prior 
to  joining  the  New  York  office  ot 
O’Mara  &  Ormsbee,  Inc.,  special  rep¬ 
resentative  of  the  News. 

The  engagement  of  Mr.  Hoeg  6)  ^ 

Dorothea  Scudder,  daughter  of  Edwaw 
\V.  Scudder,  editor  of  the  News, 
announced  several  months  ago. 

MILLIS  PROMOTES  BIRD 

Harry  L.  Bird,  formerly  manapng  ed- 
tor  of  Printed  Salesmanship,  ChiW 

has  been  appointed  vice-president  ot 

Minis  .Advertising  Company,  of  I'"* 
apolis,  in  charge  of  copy  pnxiuction. 
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INCOME  AND  OUTGO  FOR  1929  ON  EIGHT  DAILIES 


WYNNE  URGES  DCXrTORS 
TO  ADVERTISE 
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AT-V-IVS  AP-Qr«C? 


.90  •a4a.392.U 


Advocates  “Ethically  Sound”  Co-op¬ 
erative  Copy  to  Tell  Public 
That  Good  Health  Is 
Purchaseable 

The  use  of  “ethically  sound  adver¬ 
tising  methods  by  recognized  medical  or¬ 
ganizations  to  guide  the  public  in  "buy¬ 
ing  health,"  was  urged  this  week  by  l)r. 
Sliirley  VV.  Wynne,  Health  Commissioner 
of  New  York  City.  Dr.  Wynne  was 
replying  to  criticism  of  his  proposed  plan 
by  which  the  Department  of  Health  or 
the  county  medical  s(x:ieties  would  direct 
inquiring  parents  to  doctors  who  had 
agreed  to  give  a  special  children’s  exami¬ 
nation  service  at  a  fixed  fee. 

“Regardless  of  what  some  doctors  mav 
think,”  he  said,  “the  practice  has  changed. 
Doctors  have  a  unique  opportunity  to  in¬ 
crease  their  practice  and  at  the  same 
time  give  valuable  service  to  the  public. 
The  millions  spent  each  year  on  nostrums, 
quack  remedies,  constipation  cures,  beauty 
creams,  aixl  similar  articles  would  bring 
the  public  an  immense  return  in  good 
health  if  spent  with  competent,  forward- 
thinking  physicians.  Health  is  a  mo,st 
valuable  possession,  and  it  is  certainly 
justifiable  that  ethically  sound  advertis¬ 
ing  mcth(Hls  be  used,  not  to  promote  the 
practice  of  an  individual  or  to  exploit  any 
particular  doctor,  but  to  educate  the  pub¬ 
lic  to  a  fact  that  medical  men  have  long 
recognized — good  health  is  purchaseable." 
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Newspaper  Audit  and  Research  Bureau,  analyze  departmental 
eight  newspapers  published  in  Eastern  and  Midwestern  cities. 
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RADIO  WAVE  ACTION  ASKED 

Press  Wireless,  Inc.,  Pleads  With  Court 
to  Revoke  Universal  Channels 

(Sl>ccial  to  Editor  &  Publisher) 

VN'ashington,  D.  C.,  Oct.  1 — I’ress 
Wireless.  Inc.,  formed  to  transmit  news 
matter  over  a  radiotclegraphic  network, 
on  September  27  asked  the  District  of 
Columbia  Court  of  Appeals  to  revoke 
the  allocation  of  40  short  wave  channels 
to  the  I’niversal  Wireless  Communica¬ 
tions  Co.,  said  to  be  insolvent. 

.At  the  same  time,  Ixiuis  G.  Caldwell, 
counsel  for  the  press  group,  asked  the 
court  to  set  aside  its  stay  order  with 
which  the  tribunal  restrained  the  com¬ 
mission  from  in  any  way  molesting  the 
(I’strihution  of  continental  frequencies  un¬ 
til  the  dispute  over  them  had  been  set¬ 
tled.  .As  a  result  of  this  stay  order,  ac¬ 
cording  to  Caldwell,  12  transoceanic  high 
frequency  channels  heretofore  unoccupied 
have  been  wholly  or  partially  lost  to  the 
I'nited  States  by  reason  of  registry  of 
stations  of  foreign  nations  on  them. 

At  the  same  time,  he  pointed  out,  the 
same  stay  order  prevents  the  Press  Wire¬ 
less  Organization  from  obtaining  the  20 
continental  channels  allocated  to  it  by 
the  commission  and  of  seven  of  the  20 
transoceanic  channels  alliKated  to  it  for 
distribution  of  news  from  abroad  for 
'merican  newsnaiiers  and  press  associa¬ 
tions.  Caldwell  told  the  court  that  the 
need  for  radio  press  service  is  constantly 
increasing  and  that  his  organization  has 
“immediate  and  imperative  need  of  au¬ 
thority"  to  use  the  remaining  channels 
already  set  aside  for  its  use. 

EDITOR  BUILDS  OWN  HOME 

George  Coad,  erlitor  of  the  Nnv  Or¬ 
leans  Morniiui  Tribune,  turned  carpenter 
during  the  last  two  weeks  and  spent 
his  vacation  finishing  a  wing  on  his  new 
home.  Coad  has  Seen  working  on  his 
“model  house”  for  more  than  a  year 
during  spare  time.  He  designed  the 
structure,  which  will  contain  six  or 
eight  rooms  with  a  two-story  living 
riMim,  and  has  done  all  of  the  masonry 
and  carpenter  work  without  aid. 

DONEY  TRANSFERRED 

Walt  Doney,  formerly  of  the  Dallas 
tiffice  of  the  'Texas  Daily  Press  League, 
has  been  transferred  to  the  Chicago  of¬ 
fice.  F.  Suydam  has  al.so  been  added  to 
the  Chicago  staff.  Donald  H.  Jones, 
formerly  of  the  Driggers-Faust-Jones 
.■\gency  of  Dallas,  has  been  added  to  the 
Dallas  staff. 
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SAN  FRANCISCO  EXAMINER  50  YEARS  OLD 

Original  Hearst  Daily  Set  Many  Precedents  in  Reporting  and  News  Display — Taken  Over  by 
W.  R.  Hearst  from  Father  in  1887 — Latter  Obtained  It  for  a  Bad  Debt  in  1880 


'T^ME  San  I'raiicisco  Examiner,  whose 
history  since  its  direction  was  taken 
over  by  William  Randolph  Hearst  in 
18S7  has  embraced  some  of  the  most  col¬ 
orful  chapters  in  Pacific  Coast  journal¬ 
ism,  celebrated  its  fiftieth  anniversary  on 
Saturday  of  this  week. 


Senator  George  Hearst. 

Horn  of  bankruptcy,  the  paper  which 
was  destined  to  become  the  “daddy”  of 
all  the  Hearst  newspaiR-rs,  was  taken 
over  for  a  debt  by  the  late  George 
Hearst,  the  father  of  W.  K.  Hearst,  and 
later  United  States  Senator.  It  was  then 
the  Evening  Examiner,  but  on  Oct.  4, 
1880,  it  was  changed  to  a  morning  pub¬ 
lication,  and  has  continued  in  the  morn¬ 
ing  field  since. 

On  the  masthead  of  the  original  issue 
was  an  eagle  bearing  a  banner  labeled 
“Democracy.”  Seven  years  later  William 
Randolph  Hearst  obtained  title  to  the 
paper  from  his  father  and  began  the 
journalistic  career  which  has  resulted  in 
this  eagle  masthead  appearing  on  a  na¬ 
tional  group  of  23  daily  and  16  Sunday 
newspapers. 

Under  the  direction  of  W.  R.  Hearst 
an  aggressive,  prosperous  new-spaper  was 
evolved  from  a  four-page  blanket  sheet 
publication  of  .'i,000  circulation  that  was 
losing  money.  Inspired  by  the  leadefship 
of  Mr.  Hearst  the  Examiner  produced 
many  of  the  notable  figures  of  the  news¬ 
paper  profession.  Among  them  the  ex¬ 
ecutives,  Samuel  S.  Qiamberlain,  Charles 
_M.  Palmer  and  T.  T.  Williams.  Writers 
include  Arthur  McEwen,  Ambrose 
Bierce.  Allen  Kelly,  “Cosy”  Noble,  H. 
R.  Haxton,  Ned  Hamilton,  “Petey” 
Bigelow,  .^nnie  Laurie  and  W.  W. 
Naughton,  veteran  sports  writer.  On  the 
art  staff  were  Homer  Davenport,  Jimmie 
Swinnerton,  Henry  Raleigh,  Bill  Stevens. 
Maynard  Dixon,  George  Lyons  and 
Virgil  Nahl. 

“Jerry”  Haxton  jumped  into  San 
Francisco  Bay  to  get  a  story.  On  an¬ 
other  occasion  he  rescued  a  man  from 
drowning  while  out  on  an  assignment. 
“Pop”  Hamilton  braved  the  gold  rush 
dangers  in  the  Klondike,  not  for  yellow 
metal  but  for  newspaper  copy.  “Petey" 
Bigelow  sought  out  and  interviewed  two 
bandits  who  had  terrorized  the  entire 
Cc«st.  Allen  Kelly  captured  a  live 
grizzly  l^ar  and  .Annie  Laurie  braved  the 
worst  dives  of  San  Francisco  for  story 
material. 

Working  side  by  side  with  his  men 
was  Mr.  Hearst.  who  wrote,  sketched 
and  made  up  as  well  as  suggested  and 
directed.  Sam  Ewing  used  to  tell  how 
when  he  had  failed  to  gef  the  plans  for 
the  Stanford  University  buildings,  Mr. 
Hearst  himself  interviewed  Senator 
Leland  Stanford  and  nersuaded  him  to 
give  the  story  to  the  Examiner. 


By  CAMPBELL  WATSON 


Work  was  the  keynote  of  those  early 
days  and  “we  loved  it,”  declares  -Annie 
Laurie,  veteran  feature  writer  whose 
articles  still  appear  daily  in  the  Exam¬ 
iner.  She  is  a  writer  for  Hearst  news 


and  legal  notices  taking  up  the  rest  of 
the  front  i)age.  There  were  eight  columns, 
but  the  columns  were  wider  and  longer 
tiian  today. 

There  are  several  versions  of  the 


George  Hearst 

and  feature  syndicates  also. 

"We  worked  until  we  were  through. 
We  started  at  8  o’clock  in  the  morning 
and  we  often  kept  on  until  1  :30  or  2 
o’clock  the  next  morning.  Sometimes  we 
worked  all  night.  Frequently  we  had 
assignments  that  took  us  away  from  our 
homes  for  days.  We  slept  when  we  had 
time.” 

George  Penn  Johnson  was  the  editor 
and  publisher  of  the  Evening  Examiner 
when  it  came  under  the  control  of  Sena¬ 
tor  Hearst.  The  Evening  Examiner  had 
no  press  of  its  own.  James  Porter  was 
foreman  and  Jack  Bryant  assistant. 
The  circulation  was  small,  the  advertis¬ 
ing  meager  and  the  main  source  of  rev¬ 
enue  was  legal  advertising.  In  1880 
the  Stock  Report,  a  rival  newspaper, 
won  the  bid  for  the  city  printing  and 
the  Evening  Examiner,  owned  by  Philip 
Roach,  William  -A.  .Moss  and  B.  F. 
Washington,  died. 

Senator  Hearst  took  control  Oct.  2, 
1880,  and  the  first  issue  of  the  Daily  Ex¬ 
aminer  apiK-ared  on  the  following  Mon¬ 
day,  two  days  later.  It  was  issued  seven 
days  a  week. 

Clarence  Greathouse,  later  United 
States  minister  to  Korea,  was  made  edi¬ 
tor,  with  William  S.  Baggett  manager 
and  William  F.  Bogart  cashier.  Joe 
Irwin  remained  city  editor. 

The  paper  did  not  pay  during  the  first 
years  under  Senator  Hearst.  As  James 
P.  Olwell,  who  died  recently,  once 
stated : 

“We  knew  it  was  just  through  the 
goodness  of  the  Senator  that  we  got  our 
salaries.” 

Mr.  Olwell  was  an  apprentice  when 
the  paper  was  taken  over  by  Senator 
Hearst  and  .served  the  paper  continuously 
until  he  retired  a  few  years  ago. 

That  issue  of  Oct.  4  of  50  years  ago 
nresents  an  interesting  contrast  with 
iournalism  of  today  as  it  developed  with 
William  Randolph  Hearst  as  fnie  of  the 
leaders. 

Column  one  was  headed  sporting  news, 
and  contained  articles  on  coursing, 
^ouatic  events,  the  turf  and  other  ath¬ 
letics.  A  societv  charity  event  topped 
column  two,  with  a  letter  by  a  David 
Daxis  telling  why  he  favored  Hancock 
for  President,  adjoining. 

An  artie’e  on  the  Stockton  fair  and 
nolitical  announcements  (Kcupied  columns 
four  and  five,  with  ocean  steamship  and 
railroad  schedules  and  advertisements 


W.  R.  Heartt  in  his  early  days  on  the 
Sun  Francisco  Examiner. 


tern,  lower  water  rates  and  underground 
wiring.  A  battle  with  a  political  boss 
and  his  lieutenant  resulted  in  their  in¬ 
dictments. 

In  a  move  to  bring  the  national  Demo- 
cratic  convention  to  San  Francisco  the 
Examiner  in  1888  sent  approximately 


William  Randolph  Hears!  as  he  is 
today. 


manner  in  which  William  Randolph 
Hearst  entered  newspaper  work  in  1887. 
One  story  is  that  when  he  expressed 
the  desire  to  own  the  paper,  his  father 
remarked  to  his  friend.  T.  T.  Williams, 
then  editor  of  the  Post : 

“What  do  you  think.  Tom?  I  have 
been  saving  the  Examiner  to  unload  on 
some  enemy  and  along  comes  my  boy 
Will  here  and  says  he  wants  to  take  it 
over.  He  won’t  take  the  mines  or  the 
ranches  or  the  horses  or  something  use¬ 
ful.  but  he’s  so  set  I  guess  1  better  let 
him  have  his  way.” 

Mr.  Hear.st  himself  once  facetiously 
stated : 

“When  I  got  home  from  college  my 
father  said ;  ‘Son,  what  business  do  you 
think  you  are  fitted  to  go  into?’  and  I 
said :  ‘I  don’t  know.’ 

“  ‘Weir,  he  said,  ‘what  did  you  learn 
at  college?’  Were  you  particularly  pro¬ 
ficient  in  scientific  studies ;  would  you 
like  to  l)e  an  engineer?’  And  I  said,  ‘No, 
father,  I  didn’t  do  very  well  in  scientific 
studies.’  And  he  said,  ‘Did  you  study 
agriculture ;  would  you  like  to  run  a 
ranch?’  And  I  said,  ‘No.  agriculture 
wasn’t  exactly  one  of  my  specialties.’ 
And  he  .said  ‘How  would  vou  like  to  go 
into  the  banking  business?’  And  T  said. 
‘No.  I  didn’t  learn  much  about  finance.’ 

“He  said :  ‘How  about  history,  litera¬ 
ture,  the  fine  arts?’  ‘VN’eH’,  I  said,  ‘I  didn’t 
do  so  well  at  those,  father.’  So  he  said. 
‘My  son.  you  know  so  little  about  so 
manv  subjects  that  I  think  vou  arc  ad¬ 
mirably  fitted  for  the  profession  of  jour¬ 
nalism.’  So  I  became  a  journalist.” 

William  Randolph  Hears!  took  active 
charge  of  the  Examiner  on  March  4. 
1887.  He  immediately  launched  a  jour¬ 
nalistic  policy  that  within  two  months 
time  resulted  in  circulation  gains  re¬ 
ported  at  the  rate  of  1,000  a  week. 

This  new  progressive  journ'>1ism  was 
out  into  use  fir«t  when  the  Hotel  Del 
Monte  burned.  The  Examiner  chartered 
a  special  train  and  rushed  feature  writ¬ 
ers  and  artists  to  the  scene  before  the 
blaze  was  extinguished.  A  14-page  extra 
on  the  fire  which  went  into  three  edi¬ 
tions  resulted.  Featured  in  it  were  three 
and  four  column  pictures,  a  novelty  in 
that  day.  It  was  the  biggest  nlay  any 
disaster  had  lieen  given  in  the  West. 

A  series  of  political  battles  followed 
with  successful  fights  for  a  new  city 
charter,  a  revised  school  text-book  sys- 


half  of  its  staff  to  Washington  and  thtre 
published  an  edition  of  the  paper.  This 
was  done  to  prove  that  the  Coast  city 
had  sufficient  wire  facilities  to  report 
the  convention. 

Samuel  ChamlK-rlain  went  to  the  Ex¬ 
aminer  after  he  had  been  secretary  to 
James  Gordon  Bennett.  He  was  a  mem¬ 
ber  of  the  staff  of  the  A’ etc  York  Herali 
and  had  started  I.e  Matin  in  Paris,  mak¬ 
ing  it  a  success.  He  had  Iseen  knighted 
by  the  Shah  of  Persia.  When  Mr. 
Hearst  bought  the  Nciv  York  Momitii 
Journal  in  1895  he  immediately  wired  for 
Chamberlain  to  come  to  New  York  and 
ordered  him  to  take  half  of  the  best 
men  on  the  staff  with  him. 

One  of  the  stories  told  of  Mr.  Cham¬ 
berlain's  eight  years  on  the  P'xaminer  is 
how’  he  obtained  an  interview  with  the 
native  queen  of  the  Sandwich  lsland>. 
A  political  upheaval  was  underway  and 
various  correspondents  of  United  States 
newspapers  were  sent  to  the  scene. 

Mr.  Chamlserlain,  it  is  reported,  won 
the  favor  of  the  queen  by  his  cordial 
entertainment  of  Sandwich  Island  royal¬ 
ty,  and  to  him  alone  was  given  the 
“true  life  story”  of  the  queen.  It  h 
said  that  he  wrote  the  interview  in  her 
presence,  and  then,  a  few  seconds  belort 
the  San  Francisco  bound  steamer  left, 
jumped  aboard  and  exultantly  waved 
his  copy  at  his  discomfited  rivals. 

Mr.  Chamberlain’s  office  was  a  mere 
cubby-hole  at  the  Fllxaminer,  but  it  js 
said  that  Mr.  Hearst  preferred  it  to  his 
own  commodious  office,  and  that  man) 
of  the  Examiner  campaigns  were  maP" 
ped  in  Mr.  Chamberlain’s  cubby-hole. 

Time  and  again  lives  were  risked. 

H.  R.  Haxton  leaped  into  the  bay  to 
get  an  account  on  the  life  saving  service 
on  the  ferrylvoats.  He  priived  conclu¬ 
sively  that  only  a  strong  swimmer  couM 
hope  to  keep  afloat  long  enough  for 
ferryboats’  life  saving  service  to  render 
assistance.  As  a  result  a  new  system 
was  installed. 

Mr.  Haxton  was  a  “dude.”  hut  no 
dud  in  meeting  danger.  Allan  keO 
and  he  were  ordered  to  take  a  tug  a 
try  to  rescue  a  man  trapped  on 
man’s  Rock.  Previously  Ned  Hami 
ton  and  Andy  Lawrence  had  report 
that  the  life  saving  crew  at  Point  Lo- 
bos  was  unable  to  launch  a  boat. 

When  the  tug  got  close  to  the  rock 
(Continued  on  pai/e  62) 
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THE  LOCAL  SOLICITOR’S  ROUND  TABLE 


Every  Department  Store  Contacts  the  Buying-Community  It  Serves  Five  Distinct  Ways,  and  Elach 
Way  Is  the  Basis  of  Closer  Co-operation  Between  Paper  and  Store 


Many  publishers  and  advertising 
managers  are  spending  time  and 
energy  in  sincere  efforts  to  broaden 
and  intensify  ffie  usefulness  of  their 
papers  to  advertisers.  Much  of  such  ef¬ 
fort  is  directed  along  lines  of  surveys  of 
different  kinds  wholly  outside  the  store, 
although  closely  enough  related  to  the 
source  of  the  store's  revenue,  namely 
populations  and  how  they  live,  buying- 
level  classes,  spending-power  divisions, 
wealth  areas  and  zones,  price-line  ten¬ 
dencies  and  so  on. 

This  type  of  activity  as  done  on  a  gen¬ 
eral  scale  by  papers  parallels  in  some 
respects  similar  work  done  by  the  stores 
for  themselves  along  special  lines;  that 
is,  within  what  the  store  may  look  upon 
as  its  exclusive  population  or  territory, 
and  in  relation  to  its  own  methods  of 
servin"  its  clientele.  And  because  of 
this  overlap  of  survey  activity,  spe¬ 
cialized  with  the  store  and  general  with 
the  paper,  it  is  sometimes  difficult  for 
the  paper  to  apply  the  results  of  its  sur¬ 
vey  work  to  help  the  stcjre  or  further 
its  own  linage  objective. 

This  is  because  there  is  a  gap  be¬ 
tween  static  tacts  and  methods  of  put¬ 
ting  them  into  terms  of  newspaper  cir¬ 
culation  action. 

paper  may  make  an  intensive  sur¬ 
vey  into  price  ranges  for  lists  of  retail 
articles  in  a  city,  and  carefully  show  how 
its  circulation  covers  or  coincides  with 
local  areas  where  specified  lirices  are 
habitually  paid  for  dresses,  coats,  chil¬ 
dren’s  shoes,  men's  clothing  and  other 
articles  throughout  a  long  list,  but  it  can 
think  of  no  firactical  way  to  tell  the  store 
how  to  use  space  to  develop  trade  on  the 
prices.  This  is  in  no  sense  a  suggestion 
that  the  survey  lacks  general  utility, 
or  that  it  is  not  worth  the  iiajier's  time 
and  effort.  The  necessary  thing  is  to 
link  the  results  of  a  survey  to  the  ob¬ 
jectives  the  store  has  in  mind  and  show- 
how  the  store,  through  advertising,  can 
increase  its  business. 

Kvery  store  in  the  daily  process  of 
selling  g(x)ds  contacts  its  local  buying 
community  five  distinct  ways  as  fol¬ 
lows  : 


1—  In  terms  of  its  daily  sclliiui  ca- 
Pticity.  like  $.s,()(K)  a  day  total  volume. 

2—  In  terms  of  number  of  unit  traiis- 
aclions,  like  2.8(K)  transactions  daily. 
(A  store  tries  to  increase  this  every 
day). 

3—  In  terms  of  averaye  uross  sale,  like 
an  average  sale  of  $2.50.  (A  store  tries 
to  increase  this  on  a  whole  store  basis  or 
for  certain  departments). 

4 —  In  terms  of  the  number  of  cus¬ 
tomers  served  daily  such  as  1,.500  cus¬ 
tomers  a  day.  (This  figure  either  has 
to  be  kept  constant  at  a  given  average 
purchase,  or  if  the  number  of  cus¬ 
tomers  goes  down  the  average  purchase 
ne^s  to  go  up  if  gains  are  to  be  held). 

5—  In  terms  of  annual  7>olumc  per 
(opila  in  dollars,  like  $8  per  capita  in  a 
population  of  KXl.tKX).  (To  hold  its 
competitive  standing  a  store  must  try  to 
increase  this  year  after  year). 

While  the.se  are  distinctly  store  prob¬ 
lems,  they  cannot  be  viewed  as  detached 
from  advertising  policies,  for  each  one 
of  the  five  is  primarily  a  space-usage 
problem  because  each  is  definitely  a  ])opu- 
lation-resjxmse  problem  with  the  store, 
•'o  population  is  large  enough  or  nor¬ 
mally  active  enough  to  supply  all  the 
stores  that  must  live  off  the  spending- 
P<>wer  of  a  community  the  full  (|uota  of 
the  above  five  elements  of  profitable 
'Usmess  without  the  use  of  newspaper 
spoce  to  stimulate  and  direct  consumer 
■•Ciion.  Kvery  store  in  a  comniiinity  is 
■iiterested  in  evtry  possible  way,  means 
'^  ’"^’nod  of  inii)roving  its  standing  on 
t.ie.>e  five  fundamental  points,  yet  few 
Sores,  even  the  very  large  and  progres- 
'‘in  been  able  to  link 
0  the  tidiest  extent  newspaper  us'ige  to 
^  .'  ot  the  points,  even  the  simplest  one. 
■C-.^  sustaining  and  increasing  of  the 
'f‘age  sale.  'Ibis  is  largely  because 


By  GUY  HUBBART 


ARTICLE  LVI 

ANALYSIS  OF  FIVE  CONTACT  FACTORS  OF  A  STORE 
GROSSING  $40,000  DAILY  IN  CITY  OF  700,000 


^  HE  five  points  are  lettered  to  euiiieide  with  newspaper  eireulation  parallel 
in  expla.  atory  paragraphs. 

.Annual  volume  of  store:  $12,000,000. 

Daily  (300  dayt  average:  $40,000. 


CONSTANT  FACTORS 


Every  selling  day  this 

( c »  Everv  day  its  aver- 

distributes  this  amount 

age  gross  sale  (1928) 

of  goods . 

$40,0()() 

eiiiouiited  on  whole- 

Every  day  it  averages 

store  basis  to . 

this  iiuniher  of  separate 

( d  I  Every  day  it  serves  an 

sales  transactions . 

16,000 

average  of  customers 
amounting  to  this  niim- 
her  of  individuals . 

(et  Every  year  of  300  selling 
days  it  draws  this  amount 
of  per  capita  dollar  vol¬ 
ume  from  a  population  of 
700.000 .  $17.00 


$2., 50 


7,000 


“a” — Is  a  basis  for  ileveloping  exhibits  to  show  the  distributive  power  of 
circulation. 

"‘h*’ — To  show  types  or  classes  of  trade  in  terms  of  circulation. 

*‘c”  To  show  selling-power  of  circulation  in  terms  of  price  lines. 

"d"’-  To  show  shopping-power  of  circulation. 

“e”  To  show  po|)ulation  activity  in  terms  of  money  spent  and  reached  by 
circulation. 

Incidentally,  what  a  magnificer.l  distrihiilion  mechanism  (to  interest 
national  adv erti.sers I  a  departnieiil  store  of  this  or  half  this  size  is  if 
viewed  as  shown  above! 


newspapers  either  have  imt  seen  th-j  type 
of  survey  that  would  show  how  to  uti¬ 
lize  circulation  coverage  in  relation  to 
coverage  in  relation  to  average  sale,  or 
luive  made  such  a  survey  and  failed  to 
present  it  to  the  store  in  terms  of  sell¬ 
ing. 

If  for  example,  a  store  carries  a  certain 
type  of  women's  coat  selling  at  S.I'bSO, 
a  standard  value  and  an  ititegral  part  of 
the  store's  outer  apparel  stock.  A  paper 
makes  a  survey  aiul  finds  that  this  price 
is  one  of  three  ranges  cymmonly  paid 
for  Coats  by  8  per  cent  of  a  ixipulation. 
Let  us  say,  for  instance,  that  the  iKtpu- 
lation  is  very  large  one  such  as  40d,(KKt. 
Light  per  cent  of  that  is  .?2.(K)(),  the 
average  number  of  chatices  for  all  stores 
to  sell  coats  at  $.V),.5().  The  coat  season 
begins  Sept.  15  and  runs  to  l-'eb.  15.  five 
months. 

What  the  newspaper  making  the  sur¬ 


vey  sill  uld  do  is  make  cliarts  or  exhibits 
showing  how  many  copies  of  its  circula- 
tii  n  (multiplying  the  daily  circulation  by 
the  miniher  of  days  in  the  period)  are 
needed  to  sell  .I2,(K)0  of  this  type  of  coat. 
It  may  adopt  a  standard  of  .30  cojiies 
per  coat,  meaning  that  to  sell  5  coats 
atiy  day  of  a  week,  150  readers  tnu^t  re- 
spoiul  or  maylK-  10  times  that  number — 
the  number  is  of  least  itniiortance.  What 
is  important  is  that  some  standard  repre¬ 
senting  coat  sales  iti  terms  of  circulation 
he  worked  out  so  that  a  single  store  using 
s'lace  to  develop  coat  sales  catt  visualize 
the  worth  of  the  circulation  in  coat  busi¬ 
ness.  The  fact,  no  matter  who  collects 
it,  that  .32,000  coats  at  $39..50  can  lie 
sold  in  a  city  means  little  or  tiothing  to 
individual  stores  carrying  such  coats. 
What  each  goes  by  is  its  own  sales 
figures  at  the  end  of  a  week  or  month 
or  sea.son.  It  may  find  it  increased  its 


FRANK  KENT  RETURNS  FROM  EUROPE 


Frank  R.  Kent,  vire-presidenl  of  the  S.  .Abell  (Company,  publisher  of  the 
Haltimore  Sun  and  Eveninn  Sun,  and  .Mrs.  Kent  photogra|ihed  on  the  Conte 
Bianeamano.  Sept.  29  on  their  return  from  a  three  months  stay  in  Europe. 


sale  of  coats  this  season  over  last  but 
at  an  extra  expense  of  space  for  the  coat 
departmetit  in  one  or  all  papers. 

But  if  the  papers  or  a  paper  after  mak¬ 
ing  a  survey  on  its  outlet  for  $.39..3()  coats, 
showed  a  store  by  means  of  an  exhibit 
detailing  the  areas  where  the  investiga¬ 
tion  showed  coat  buyers  at  $39.50  and 
above  were  plentiful  and  said  “32  per  cent 
of  our  2(K),(KK)  circulation  covers  these 
areas  daily,"  the  store  could  then  look  at 
its  daily  coat  figures  and  see  a  relation¬ 
ship. 

Suppose  the  store's  coat  department 
averages  $2,t)(M)  a  day  for  the  first  28- 
days  in  October  (a  big  store  of  coursef 
and  the  paper  says : 

"During  those  28  days  our  coat  circu¬ 
lation  ( .32  per  cent  of  2()0.(HK)  general  cir¬ 
culation  or  (>4,(KK)  copies)  was  reached 
28  times  with  the  sixice  you  used  and 
amounts  to  1,792,(K)  copies."  Then  the 
store  could  think  in  terms  of  “coat 
circulation." 

Stores,  and  papers  too,  strangely 
enough,  overliHik  the  fact  that  it  is 
Copies  of  the  paju-r  that  sell  gixids.  .And 
that  a  certain  number  of  copies  are  re¬ 
quired  to  sell  a  certain  numlxT  of  dol¬ 
lar's  worth  of  this  type  of  goods  and  a 
different  kind  of  goods  reiiiiires  another 
number  of  copies. 

The  point  is  that  every  jiaper  could 
profitably  develon  "coat  circulation.” 
"show  circulation"  figures  and  so  on 
through  a  list  of  stajile  articles  of  mer¬ 
chandise. 

ARRESTS  FOLLOW  EXPOSE 

Four  Seized  After  Hoboken  Weekly 
Airs  Dormant  Stock  Case 

l-'our  .N’evv  York  men  were  arrested 
last  week  and  held  in  $7.5(K)  bail  each 
the  (lay  following  the  apjH-arance  of  a 
story  in  the  llohokcn  (X.J.)  I'rcc  Lance, 
new  weekly,  which  revived  a  stock 
swindle  case  that  had  been  dormant  since 
last  June.  The  men  were  held  in  New 
A'ork  awaiting  extradition. 

The  Free  Lance's  story,  one  of  a 
series  on  vice  and  corruption  in  Mon¬ 
mouth  County,  was  printed  after  the 
newsiiaper  had  received  a  letter  from 
a  widow  who  claimed  she  lost  $3,750 
in  the  swindle. 

The  new  weekly  is  published  by  (leorge 
Hiehl,  formerly  of  the  .Yeti'  York  Hvc- 
nin<i  Journal,  who  was  active  in  the 
Journal's  expose  of  vice  in  .Atlantic 
City  early  this  year. 


FLORIDA  FUND  BEING  RAISED 

Money  Not  Yet  Available,  but  This 
Winter  May  See  Beginning 

Plans  for  a  three-year  advertising 
campaign  by  the  Florida  State  Chamber 
of  Commerce  are  being  shaped  with  the 
help  of  advertising  counsel,  and  it  is 
hoped  a  start  may  lx-  made  this  winter, 
according  to  a  statement  by  Hamilton 
.\L  Wright,  vice-president  in  charge  of 
national  publicity. 

However,  he  stated,  it  is  not  to  be  ex¬ 
pected  that  the  advertising  funds  will  be¬ 
come  immediately  available.  Many  in- 
(luiries  have  already  been  received. 

“Florida  advertising  has  been  inter- 
mittem."  he  said,  “and  we  believe  a 
state-wide  advertising  campaign  of  ade¬ 
quate  proportions  over  a  perirxl  of  years 
will  remedy  this  deficiency." 

CHANGES  IN  WOONSOCKET 

h'rank  L.  Fairbanks  has  resigned  as 
mechanical  superintendent  of  the  Woon¬ 
socket  (K.I.)  Call  after  26  years  of  con¬ 
tinuous  service  with  the  pa|XT.  He  was 
given  a  farewell  gift  by  his  associates. 
.-Andrew  P.  Palmer  has  been  appointed  to 
succeed  Mr.  Imirbanks.  John  Y.  Connor 
has  been  named  circulation  manager  of 
the  daily,  relieving  Charles  W.  Palmer, 
president  of  the  publishing  company,  of 
these  duties. 
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Romances  of  American  Journalism 


Stories  of  Success  Won  by  Leaders  of  the  Press 


A  WELL-ORGAN’IZED  program  of 
^  community  activity  and  a  genuine 
interest  in  the  welfare  of  their  employes 
have  aided  Carl  P.  Slane  and  Merle  Slane, 
co-publishers  of  the  Peoria  (Ill.)  Jour- 
tial  and  7  ranscript,  in  carrying  on  the 
work  of  their  predecessor,  the  late  Henry 
M.  Pindell,  who  was  responsible  for  their 
entry  into  newspaper  work.  Although 
engaged  in  widely  separated  fields  of  ac¬ 
tivity  before  joining  the  Journal-Trans¬ 
cript,  the  Slane  brothers,  dividing  the 
business  and  editorial  duties  of  the  paper 
between  them,  have  achieved  success 
and  established  a  firm  place  for  them¬ 
selves  in  the  community.  Carl  is  the 
business  director  of  the  morning-eve- 
ning-Sunday  combination,  and  Merle  is 
editorial  director. 

Under  their  leadership  the  Journal- 
Transcript  has  followed  the  broad  poli¬ 
cies  laid  down  by  Mr.  Pindell,  an  out¬ 
standing  newspaper  publisher  whose  abil¬ 
ity  has  been  r^ognized  by  the  Illinois 
Editorial  Association  which  selected  him 
as  one  of  nine  outstanding  pioneer  pub¬ 
lishers  of  Illinois  whose  busts  will  be 
unveiled  in  the  Newspaper  Hall  of  Fame 
at  the  University  of  Illinois  at  the  con¬ 
vention  in  November. 

Before  joining  the  organization  of  the 
Pcor^  Journal  early  in  1915  as  an  auto¬ 
mobile  advertising  solicitor,  Carl  P. 
Slane  was  in  the  automobile  sales  field 
and  held  the  position  of  district  mana¬ 
ger  in  Chicago,  for  the  Woods  Motor 
V'ehicle  Company,  manufacturers  of  elec¬ 
tric  automobiles.  In  one  year  after  join¬ 
ing  the  Journal  he  was  made  advertising 
manager  in  charge  of  both  national  and 
local  advertising,  and  when  the  Journal 
purchased  the  Peoria  Herald-Transcript 
in  1916  and  the  two  newspapers  were 
merged,  he  was  made  advertising  mana¬ 
ger  of  Ae  merged  papers,  the  Journal- 
Transcript  After  the  death  of  Mr.  Pin¬ 
dell  and  the  resulting  reorganization  he 
became  business  manager  and  cf>-pul)- 
lisher. 

Merle  Slane  had  also  earned  himself  a 
place  of  prominence  in  the  business  world 
before  entering  the  newspaper  field,  hold¬ 
ing  the  position  of  sales  and  production 
manager  of  a  well-known  stove  factory 
in  Chicago.  Today  he  points  with  pride 
to  the  war-time  output  of  this  concern 
and  especially  to  the  huge  production  of 
cooking  ranges  for  the  United  States 
Navy,  a  contract  he  obtained. 

When  he  joined  the  Journal-Transcript 
in  1919,  Merle  took  charge  of  the  me¬ 
chanical  departments  which  he  completely 
reorganized  to  obtain  higher  efficiency  in 
production.  A  short  time  later  he  was 
also  given  charge  of  the  editorial  de¬ 
partments  as  editorial  executive. 

One  of  the  most  used  phrases  of  Merle 
Slane  when  confronted  by  a  business 
problem — yet  an  idea  with  which  many 
newspaper  executives  fail  to  agree — is 
that  the  newspaper  business  is  just  like 
any  other  kind  of  business,  and  he  faces 
them  just  that  way.  Hut  he  never  loses 
sight  of  the  fact  that  his  particular  busi¬ 
ness  is  publishing  a  newspaper  and  that 
reader  interest  and  confidence  are  the 
prime  factors  of  success  on  which  that 
business  is  founded. 

Following  these  essentials  the  com¬ 
munity  activities  of  the  Journal-Trans¬ 
cript  have  been  wisely  selected  as  those 
which  build  for  the  prestige  of  the  news- 
iwjiers.  E^ch  year  at  Christmas  time  the 
k<M  Stocking  Club  sponsored  by  the 
Journal,  and  the  Good  Fellow  Club 
sponsored  by  the  Transcript,  accept  con¬ 
tributions  to  provide  shoes,  clothing,  toys, 
candy  and  Christmas  cheer  for  hundreds 
of  youngsters  in  the  city  who  would 
otherwise  be  overlooked  in  the  rush  of 
the  season.  A  Christmas  party  in  a  local 
theater  is  also  a  feature  of  the  Red 
Stocking  Oub. 

For  the  past  three  years  a  junior  base¬ 
ball  league  has  been  promoted  by  the 
Journal,  and  eight  teams  composed  of 
boys  under  16  years  of  age  compete  an¬ 
nually  for  the  city  championship.  A  food 
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Merle  Slane  (left)  and  Carl  P.  Slane,  editorial  dirertor  and  co-publisher, 
respectively,  of  the  Peoria  (Ill.)  Journal-Transcript. 
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show  and  household  exposition,  now  in 
its  eighth  year,  is  also  held  annually  by 
the  Journal-Transcript,  a  pet  promotion 
of  Carl  P.  Slane.  Last  year  it  attracted 
more  than  190  exhibitors  and  more  than 
•10,000  visitors  to  the  state  armory. 

Recently  an  amateur  band  contest  and 
music  festival  was  held  in  a  local  park 
at  which  10  bands  and  27  vcKal  and  in¬ 
strumental  soloists  from  Central  Illinois 
competed.  Winners  in  these  contests 
carried  off  high  honors  at  the  great 
music  festival  held  at  Soldier  Field, 
Chicago. 

Pride  in  their  office  and  mechanical 
equipment  is  paramount  in  both  Carl  and 
Merle  Slane,  yet  this  is  not  allowed  to 
interfere  with  their  established  policy  of 
giving  each  department  an  entirely  free 
rein.  The  success  of  this  policy  is  ap¬ 
parent  in  that  but  two  changes  of  de¬ 
partment  heads  have  been  made  in  seven 
\ears.  One  of  these  was  caused  by  death 
and  was  promptly  filled  by  promotion. 

The  Journal-Transcript  were  among 
the  first  newspapers  in  the  United  States 
to  adopt  the  dry  mat  system.  In  1016 
the  steam  tables  were  discarded  and  the 
new  equipment  installed.  This  policy  of 
adopting  mcxlern  machinery  has  been  fol¬ 
lowed  and  this  office  now  has  one  of  the 
best  equipped  plants  in  the  state  outside 
uf  Chicago.  The  first  Sunday  maga¬ 
zine  and  the  first  colored  comic  section 
was  given  to  Peoria  newspapers  by  the 
Sunday  Journal.  \  rotogravure  section 
was  added  to  the  Sunday  edition  in  1018 
and  from  the  first  issue  a  high  percentage 
of  local  pictures  was  featured.  The  same 
year  a  merchandising  service  department 
was  started. 

.\n  independent  carrier  system,  each 
carrier  boy  a  merchant  who  handles  his 
own  route,  is  also  a  feature  of  the 
Journal-Transcript  organization,  and  both 
Carl  and  Merle  .Slane  point  with  pride 
to  m.'iny  of  there  ‘Mittle  merchants”  who 
have  graduated  into  the  ranks  of  success¬ 
ful  business  men  from  the  foundations 
they  built  while  carrying  newspaper 
routes.  These  boys  are  given  every  en¬ 
couragement  and  when  openings  in  the 
office  occur,  are  given  preference  for 
the  jobs.  Many  boys  have  worked  their 
way  through  high  school  with  these  jobs, 
and  one  lad  now  employed  in  the  mail¬ 


ing  room  and  who  is  the  principal  sup¬ 
port  of  his  mother  and  invalid  father, 
IS  now  attending  technical  school  through 
the  efforts  of  Merle  Slane. 

(jroup  insurance  for  all  employes  was 
adopted  by  the  Journal-Transcript  when 
such  a  plan  was  unusual  and  many  em¬ 
ployes  were  suspicious  of  such  pro¬ 
cedure. 

The  Slanes  arc  natives  of  Peoria  where 
they  attended  the  public  schools  and 
Bradley  Polytechnic  Institute.  As  boys 
they  were  active  in  water  sports  and  as 
members  of  the  Peoria  Canoe  Club  made 
many  long  trips  along  the  Illinois  river. 
Carl  Slane  still  continues  this  boyhood 
iove  of  the  river  and  is  the  owner  of 
I'lie  of  the  smartest  pleasure  motor  boats 
dt<rke<l  at  the  wharf  of  the  Illinois  Val¬ 
ley  Yacht  and  Canoe  Chib  of  which  he 
is  an  active  member.  His  interest  in  the 
river  and  water  sports  guided  him  when 
he  entered  the  service  of  the  United 
.''tates  at  the  outbreak  of  the  world  war 
and  he  chose  the  navy.  There  he  served 
two  years  as  an  ensign  in  the  pay  corps. 
He  still  retains  a  commission  in  the  Naval 
Reserve.  In  this  capacity  he  makes  fre- 
(|ncnt  trips  with  the  local  unit  of  the 
Naval  Reserve  in  their  sub-chaser. 

Flowers  and  .shrubs  are  also  a  hobby 
with  both  Carl  and  Merle  Slane  and  both 
spend  many  early  morning  hours  working 
in  their  flower  gardens  where  they  have 
many  unusual  types  and  varieties  of 
flowers  which  have  made  their  respective 
homes  two  of  the  show  places  of  the 
city.  Their  love  of  flowers  has  also  been 
transplanted  into  their  business,  and  an 
annual  garden  cf>n‘est  with  c<impetitive 
classes  for  both  larec  and  small  gardens 
is  one  of  the  most  popular  events 
sponsored  by  the  Peoria  Journal-Trans¬ 
cript. 

KIRKWOOD  CAMP  SOLD 

Sum  of  $115,000  Will  Be  Devoted  to 
Art  Gallery  Building  Fund 

White  Pine  Camp,  the  summer  home 
in  the  .\dirondacks  of  the  late  Mr.  and 
Mrs.  Irwin  Kirkwood,  has  been  sold  by 
the  trustees  of  the  Laura  Nelson  Kirk¬ 
wood  estate  to  Mr.  and  Mrs.  F.dgar  H. 
Stern  of  New  Orleans.  Mrs.  Stern  is  a 


daughter  of  Julius  Rosenwald,  Chicago 
merchant  and  philanthropist  The  our- 
chase  price  was  $115,000. 

In  the  summer  of  1927,  the  camp  be. 
came  the  summer  White  House,  being 
occupied  then  by  President  and  Mrs 
c:oolidge.  * 

The  money  derived  from  the  sale  re¬ 
verts  to  the  Laura  Nelson  Kirkwood 
estate  and  will  help  swell  the  funds  to 
be  used  in  the  construction  of  the  build¬ 
ing  to  house  the  William  Rockhill  Xe|. 
son  gallery  of  art  in  Kansas  City. 


UNUSUAL  SERVICE  RECORD 


Seven  of  Gableman  Family  Have 

Worked  for  Cincinnati  Enquirer 

With  the  recent  appointment  of  J. 
Wesley  Gableman  to  be  correspondent 
in  the  Portsmouth,  O.,  area,  the  Cm- 
cinnati  Enquirer  has  enrolled  the  seventh 
member  of  that  family  to  have  served 
the  paper  in  a  period  dating  more  than 
60  years. 

A  father  and  his  six  sons  have  served 
the  Enquirer  in  one  capacity  or  another, 
an  agent  or  correspondent,  during  that 
time,  and  in  addition,  two  sons  of  one 
of  the  “boys”  also  are  performing  in¬ 
cidental  service  on  a  delivery  route. 

Philip  Gableman  took  over  the  En¬ 
quirer  agency  at  Waverly,  0.,  shortly 
after  the  Civil  War  and  died  “in  har¬ 
ness”  in  1919;  Charles  P.  Gableman  is 
correspondent-agent  at  Waverly  now; 
George  L.  Gableman,  now  a  Portsmouth 
banker  was  correspondent  there  from 
1904  until  1917 ;  William  and  Walter 
Gableman  have  been  Portsmouth  agents 
for  the  paper  for  20  years;  and  Edwin 
W.  Gableman  has  been  in  charge  of  the 
Enquirer’s  Washington  bureau  for  more 
than  10  years. 

Wesley  Gableman  formerly  was  cir¬ 
culation  manager  of  the  Portsmouth  S»n 
and  Times,  until  the  papers  were  sold, 
last  spring  to  the  Brush-Moore  syndi¬ 
cate. 


CELEBRATES  ANNIVERSARY 


New  Yorker  Herold  Mark*  SOth  Birth¬ 
day  With  Special  Edition 

The  New  Yorker  Herold,  German 
language  evening  daily,  celebrated  its 
50th  anniversary  Sept.  30.  .^n  anniver¬ 
sary  edition  was  issued. 

The  paper  first  appeared  in  1880.  In 
1020  the  German  Herold  Publishing 
Company  and  the  Xciv  Yorker  Stools- 
Zcituiifi  merged.  The  Herold  Company 
ceased  the  publication  of  its  morning  edi¬ 
tion  and  the  Staats-Zeitung  its  evening 
edition,  .so  that  while  today  there  is  but 
one  daily  evening  German  newspaper 
in  New  York,  there  are  two  German 
morning  dailies,  the  New  Yorker  Staats- 
Zeitung  and  a  combined  Sunday  edition 
and  the  Nciv  Yorker  I'olkszcituitg,  a 
labor  paper  more  than  50  years  old. 

The  Staats  Herold  Corporation  pub¬ 
lishes  the  papers.  Bernard  H.  Ridder 
is  president,  Julius  Holz,  vice-president 
and  general  manager,  Joseph  E.  Ridder, 
vice-i>resideut,  Felix  Arnold  treasurer 
.and  Victor  F.  Ridder,  secretary. 


VISITS  PAPERS  BY  PLANE 

F.  1'.  Garside,  owner  and  publisher  of 
the  Tonopah  (Nev.)  Daily  Times  and 
the  Las  J'cf/as  Rezieu'  Journal,  makes 
weekly  trips  between  the  two  ^mts,  a 
distance  of  220  miles,  by  plane.  “Travel¬ 
ing  by  automobile  is  too  slow  in  this 
fast  age,”  be  declares,  “and  the  saving 
in  time  more  than  makes  up  for  any 
aelditional  expense.” 

NAMED  CITY  EDITOR 

.\rtbur  Moore,  formerly  of  the 
Franeisen  Nnvs,  has  been  namM  ci 
editor,  San  Dicqo  (Cal.)  Sun.  Myr 
Depew.  former  city  editor. 
commercial  aviation  section  of  the  bu 
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$20,000  worth  of  business 
sold  and  installed. 

$30,000  more  business  ex¬ 
pected  to  be  closed. 

$75,000  more  pending 

business  closed  in  which  the 
i  advertising  aided. 


nt 


V.ooo  '-" 

^  », 6.000 

ioTt^  ®  aPP^®J^tive  «'*® 

lo  ^^4  »»•“  ’  .Ior»  o 

" 

-.Sv.  04..  rtoav 

600.^^^“'’°  ^  ./px:y 


The  letter  reproduced  above  refers  to  a  7  column  advertisement 
which  appeared  in  The  New  York  Times  of  May  12,  1930. 

The  average  net  paid  sale  of  The  New  York  Times  weekdays 
exceeds  425,000  copies;  750,000  on  Sundays;  among  high  quality  readers 
who  arc  responsive  to  advertising  in  The  Times. 

For  thirteen  years  The  New  York  Times  has  led  all  New  York 
newspapers  in  total  volume  of  real  estate  and  building  material 
advertising. 
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A.P.  HEARS  PROTEST  ON  ITS  HANDLING 
OF  LINDBERGH  BABY^S  PHOTO 

Captain  Patterson  and  Colonel  Knox  Appear  Before  Directors’ 
Meeting — No  Pictures  to  Be  Withheld  Hereafter — 
Frank  B.  Noyes  Presides 


STERN  NAMES  “SPECIAL” 


Appointment  of  McDevitt  Company 
Renews  Old  Business  Relationship 

The  appointment  of  the  George  A.  Mc¬ 
Devitt  Company  as  national  advertising 
representative  of  the  Philadelfihia  Record 
and  the  Camden  (X.J.)  Courier-Post, 


PULLIAM  BUYS  SHARE 
IN  FOUR  DAILIES 

Now  Has  Interest  in  Huntington 
(Ind.)  Herald  and  Press  and 
Vincennes  (Ind.)  Sun  and 
Commercial 


F0RM.\L  protest  of  the  action  of  As¬ 
sociated  Press  Photo  Service  in  ac¬ 
cepting  a  picture  of  Col.  Lindbergh’s  in¬ 
fant  son  last  July  for  distribution  to  A.P. 
members  on  condition  that  it  would  not 
give  prints  to  five  New  York  papers — 
the  S'eu’s,  Mirror,  Graphic,  American 
and  Journal,  was  voiced  by  Capt.  Joseph 
M.  Patterson,  editor  of  the  A’rtt’  York 
Daily  News,  and  Col.  Frank  Knox,  gen¬ 
eral  manager  of  the  Hearst  Newspapers 
at  a  meeting  of  the  board  of  directors 
of  the  A.P.  Wednesday,  this  week.  The 
question  was  discussed  in  friendly  spirit, 
according  to  Jackson  S.  E^lliott,  assistant 
general  manager,  and  agreement  was 
reached  as  to  how  a  possible  recurrence 
of  such  a  situation  should  be  handled. 

The  A.P.  management  pointed  out  that 
there  was  no  rule  or  precedent  for  the 
>iituation  at  the  time,  since  the  picture 
service  does  not  come  under  the  by-laws. 
It  was  admitted,  however,  tliat  no  .\.P. 
meml)ers  .should  be  excluded  when  pic¬ 
tures  were  being  sent  out.  In  cases  of 
news  stories,  the  by-laws  give  the  A.P. 
the  right  to  withhold  fr<mi  members 
news  supplied  by  other  memlKTs  in  the 
same  city. 

Although  no  formal  ruling  was  made, 
it  was  decided  that  in  the  future  .\.P. 
Photo  Service  would  not  accept  pictures 
under  conditions  which  would  bar  any 
members  from  using  them.  Col.  Knox 
and  Capt.  Patterson  agreed  that  Inter¬ 
national  Photo  Service,  which  .supplies 
pictures  for  Hearst  Newspapers,  and  Pa¬ 
cific  &  .\tlantic  Photo  Service,  the  Mc¬ 
Cormick  and  Patterson  organization, 
would  also  1k‘  guided  by  this  decision. 
Roy  C.  Holliss.  reneral  manager  of  the 
Daily  News,  accompanied  Capt.  Patter¬ 
son  to  the  mc'eting.  Col.  Kik)X  appeared 
in  Indialf  of  the  New  York  American 
ami  the  Kvening  Journal. 

The  meeting  covered  three  days,  Tues¬ 
day.  Wednesday  and  Thursday,  and  all 
directors  and  officers  were  present,  with 
the  exception  of  John  Cowles,  asso¬ 
ciate  publisher  Des  Moines  Rciiisicr  and 
Tribune,  the  first  vice-president,  who  is 
on  a  vacation  in  Europe. 

Kent  Cooper,  general  manager,  re¬ 
ported  that  membership  has  reached 
1.289,  the  largest  in  the  history  of  the  as- 
■sociaticMi. 

A  retiuest  for  a  check-up  through  bu¬ 
reaus  to  ascertain  whether  any  members 
were  using  their  broadcasting  privileges 
as  a  means  of  tie-up  with  advertisers 
was  asked  by  the  board.  The  A.P. 
broadcasting  rule  grants  members  the 
right  to  broadcast  news  they  would  or¬ 
dinarily  bulletin,  but  forbids  any  use  of 
such  broadcasting  in  connection  with  an 
advertising  program. 

.Approval  of  the  A. P.’s  handling  of 
the  story  on  the  discovery  of  Andree’s 
camp  in  the  Arctic  was  voted  by  the  di¬ 
rectors  and  special  commendation  was 
given  La  Opinion  of  Santo  Domingo  for 
its  coverage  of  the  recent  hurricane  in 
the  Dominican  Republics  for  the  A.  P. 
despite  the  demolition  of  its  own  plant. 

Frank  B.  Noyes,  publisher,  IVashing- 
ton  Star,  and  president  of  the  A.P.,  pre- 
*  sided.  Other  offeers  present  were;  Paul 
Patterson,  president,  Baltimore  Sun.  sec¬ 
ond  vice-president-  Kent  Cooper,  secre¬ 


tary;  Jackson  S.  Elliott,  assistant  secre¬ 
tary;  and  J.  F'.  Youatt,  treasurer. 

Directors  present  were:  Clark  Howell, 
Atlanta  Constitution;  Elbert  H.  Baker, 
Clex’eland  Plain  Dealer;  Stuart  H. 
Perry,  Adrian  (Mich.)  Daily  Lelctfram; 
J.  R.  Knowland,  Oakland  (Cal.)  Trib¬ 
une;  Richard  Hooker,  Springfield 
(Mass.)  Republican;  Adolph  S.  Ochs. 
Xeto  York  Times;  B.  H.  Anthony.  .Vrzt’ 
Bedford  (Mass.)  Standard;  Robert  Mc¬ 
Lean,  Philadelphia  Bulletin;  Frederick 
E.  Murphy.  Minneapolis  Tribune;  W.  H. 
Cowles,  Spokane  Spokcsnian-Rer’ieu'; 
Frank  P.  MacLennan,  Topeka  (Kan.) 
.State  Journal ;  F'.  lousing  Ray,  St.  I^ouis 
Globe-Democrat ;  Rr)bert  R.  McCormick, 
Chicago  Tribune;  Frederick  I.  Thomp¬ 
son,  Mobile  (.Ala.)  Register. 


KELLOGG  BUYS  INTEREST 

Former  Copley  General  Manager  Gets 
Share  in  Santa  Monica  Sun 

Purchase  of  a  considerable  interest  in 
the  Santa  Monica  (Cal.)  Sun  by  E.  S. 
Kellogg,  has  been  announced.  Mr. 
Kellogg  was  publisher  of  the  /  'enicc 
(Cal.)  Vanguard  several  years  ago  and 
was  at  one  time  publisher  of  the 
Pasadena  (Cal.)  l‘ost.  Recently  he  has 
been  general  manager  of  the  .Uhambra 
(Cal.)  I‘ost-.ldz'oeate,  published  by  Ira 
C.  Copley. 

Mr.  Kellogg  purcha.sed  his  interest  in 
the  Sun  from  G.  R.  Scott,  former  Couer 
d’.Alenc,  Idaho,  newspajicr  owner.  The 
Sun  was  started  two  years  ago  as  a 
weekly  and  became  a  daily  .Sept.  4.  Mr. 
Kellogg  is  a  brother  of  F'red  W.  Kellc)gg 
who  sold  his  group  of  newspapers  to  Col. 
Coi)ley. 


HEADS  ORIENT  DELEGATION 

MoxrRK.\L,  Oct.  2. — John  M.  Imrie, 
vice-president  and  managing  director  of 
the  P.dmonton  Journal  and  a  director  of 
the  Canadian  Press  and  Southam  News- 
l)apers,  has  been  apjK)inted  as  chairman 
of  the  Canadian  Chamlx-r  of  Commerce 
trade  delegation  to  Japan  and  China..  The 
partv  will  leave  for  the  Orient  on  Octo- 
iK-r  16. 


CROSBY  SPEECH  BANNED 

Percy  L.  Crosby,  who  draws  “Skippy” 
newspjiper  comic  strip,  la.st  week  declined 
to  speak  over  the  Columbia  Broadcasting 
system  fin  a  program  sponsored  by  the 
Washington  (D.C.)  Times  when  the 
broadcasting  company  barred  his  prepared 
address  liecause  his  subject  was  “fiercely 
controversial.”  Mr.  Crosby  had  prepared 
a  bitter  attack  on  Prohibition. 


N.  Y.  CIRCULATORS  TO  MEET 

The  annual  convention  of  the  New 
A'ork  State  Circulation  Managers  .Asso¬ 
ciation  will  be  held  Oct.  14-1.t  in  .Albany 
at  the  DeW’itt  Clinton  Hotel.  A  ban¬ 
quet  will  be  held  Tuesday  night,  Oct.  14. 

STACK  IN  PHILADELPHIA 

Joseph  Stack  has  resigned  as  roto 
editor  of  the  Pittsburgh  Sun-Telegraph 
and  has  joined  the  cfipy  desk  of  the 
Philadelphia  P.vening  J.edgcr. 


THE  CHARLOTTE  OBSERVER 

Loads  in  CITY  and  SUBURBAN  and  has  about  DOUBLE  the 
TOT.4L  circulation  of  the  .second  Charlotte  newspaper.  It  also 
LE.4DS  ALL  netespapers  in  the  two  states  of  North  and  South 
Carolina  in  circulation  and  volume  of  advertisiiif’  carried. 

MORE  THAN  48,000  DAILY— MORE  THAN  50,000 
SUNDAY 

(The  Observer  is  a  member  of  the  Audit  Bureau  of  Circula¬ 
tions —  The  last  audit  is  now  available  for  inspection.) 


J.  David  Stern  George  McDevitt 


was  aniKiunced  this  week  by  J.  David 
Stern,  jiublisher  of  the  papers. 

This  appointment  resumes,  after  many 
years,  a  business  relation  Ix-tween  Mr. 
Stern  and  Mr.  McDevitt,  which  began 
22  years  ago  when  Mr.  McDevitt.  as 
classified  advertising  manager  of  the  old 
Philadelphia  North  .American,  gave  Mr. 
Stern  his  first  job  in  the  advertising  de¬ 
partment  of  a  newspaper.  Mr.  Stern 
was  employed  as  a  classified  solicitor  at 
$10  per  week.  I^ter  Mr.  McDevitt  be¬ 
came  advertising  representative  of  the 
North  .American  and  Mr.  Stern  went  to 
the  .Seattle  1‘ost-Intelligeneer.  He  later 
returned  to  the  F'ast  where  he  purchased 
and  sold  several  newsjiapers  before  ac¬ 
quiring  the  Camden  and  Philadelphia 
dailies. 


NEW  ITALIAN  WEEKLY 

I  a  Tribuna  di  Hartford,  Italian  weekly, 
appeared  in  Hartford,  Conn.,  last  week 
for  the  first  time.  .A.  R.  Zlasso  is  edi¬ 
tor  and  Santo  Mordonaro  associate  editor 
and  advertising  manager. 


Within  the  past  week  Flugene  C.  Pul¬ 
liam,  publisher  of  the  I.ebanon  (Ind.) 
Reporter  and  a  grtiup  of  other  papers, 
principally  in  Oklahoma,  has  purchased 
an  interest  in  four  more  dailies,  the 
Huntington  (Ind.)  Herald  and  Press 
evening  and  morning  respectively,  the 
Vincennes  (Ind.)  .Sun,  evening,  and  the 
Vincennes  Commercial,  morning. 

The  Huntington  purchase  involved 
Walter  H.  Ball's  interest  in  Huntington 
Newspapers,  Inc.  A.  J.  Wilhelm,  who 
has  been  general  manager  of  the  two 
piipers,  published  by  Mr.  Pulliam  and 
Russell  Bremer  will  be  editorial  director, 

.A  new  company,  Vincennes  News¬ 
papers,  Inc.,  formed  by  Mr.  Pulliam  and 
John  D.  Hogue,  Jr.,  publisher  of  the 
Vincennes  Sun  acquired  the  interest  of 
Claude  FI  Gregg  in  the  Commercial. 

The  two  newspapers  are  being  pub¬ 
lished  in  the  Sun  plant.  The  Sun  will 
continue  in  the  aftenuion  field  and  the 
Commercial  in  the  morning  field  and  a 
combined  Sunday  newspaper. 

Thomas  H.  Adams,  for  many  years 
editor  and  publisher  of  the  Commercial, 
will  be  a  contributing  editor  of  that 
paper.  He  is  known  for  his  work  in 
pres.sing  an  investigation  into  Indiana 
politics  a  few  years  ago. 

The  A’incennes  sale  was  handled  by 
Palmer,  DeWitt  &  Palmer,  newspaper 
brokers.  New  A’ork. 


BROOKS  JOINS  ALCORN 

E.  M.  Brooks  for  several  years  nation¬ 
al  advertising  manager  of  the  Lafayette 
(Ind.)  Journal  and  Courier,  has  joined 
the  Chicago  office  of  the  F'r.anklin  P. 
.Alcorn  Company.  His  principal  duties 
will  be  nierchandising  work  in  connection 
with  national  accounts. 


SEATTLE 

Is  Not  Waiting  for  GOOD  TIMES 
. .  .  She  is  Making  Them ! 

proving  her  faith  by  her  works.  Nine- 
go  down  in  her  history  as  a  year  of 
.  .  a  year  of  great  works  ...  a  year 
...  a  year  that  does  credit  to  the 

Sand  Point  and  Boeing  Field. 
Federal  appropriations  totaling  $1.- 
758,(X>0  are  being  spent  to  provide  an 
added  office  building  and  an  immi¬ 
gration  station,  while  an  additional 
$1,750,(X)0  is  authorized  for  a  gov¬ 
ernment  Marine  Hospital. 

Seattle’s  citizens  are  spending  more 
than  $4,000,000  on  Diablo  Dam  proj¬ 
ect,  nearly  completed,  which  is  to 
be  an  abundant  future  source  of 
cheap  power  for  Seattle’s  industries. 
More  than  $2,500,000  is  being  in¬ 
vested  this  year  in  improvements 
and  extensions  to  Seattle’s  water 
system. 


SEATTLE  has  always  believed  in 
teen  hundred  and  thirty  will 
substantial  accomplishment  . 
of  better  than  ordinary  prosperity 
traditional  Seattle  Spirit. 

In  public  works,  alone,  1930  will  see 
Seattle  complete  a  building  program 
totaling  twenty  three  millions  of 
dollars. 

Great  new  bridges  are  being  buiit 
at  a  cost  exceeding  $5,000,000  to  care 
for  Seattle’s  ever-growing  suburban 
traffic. 

A  great  county  hospital,  costing 
I  $2,000,000,  is  changing  the  contour  of 
Seattle’s  sky-line. 

j  Seattle’s  public  school  improvements 
i  during  1930  will  account  for 
I  $1,500,000. 

More  than  a  million  dollars  is  being 
spent  on  airport  improvements,  at 


c 


As  in  public  works,  so  in  private  enterprise  .  .  .  Seattle  has  not  been  marking 
time  in  1930  ...  for  this  year  will  witness  the  completion  of  many  major 

projects  .  .  .  great  new  hotels  and  apartment  buildings  .  .  .  new  warehouses 
and  factories  ...  a  great  new  department  store  structure  ...  a  new  athletic 
club  skyscraper  .  .  .  new  office  and  store  buildings  .  .  .  countless  new  homes 
.  .  .  while  trade  has  made  substantial  progress.  Seattle  ...  by  her  works 
...  has  sKured  sound  prosperity  in  1930,  and  is  assuring  its  continuance  in 
the  years  to  come. 

THE  SEATTLE  TIMES  has  led  its  field  for  more  than  20  years,  without  interruption 
in  total  annual  linage  carried.  Largest  circulation  in  Seattle  trading  area,  and  most 

resuittui;  101.000  plus  Daily;  139.000  plus  Sunday. 
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THE  SEATTLE  DAILY  TIMES 


New  York 


O’MARA  &  ORMSBEE,  Inc.,  National  Representative 
Chicago  Detroit  San  Francisco 


Los  Angeles 


Sixth  in 

THE  WORLD 


First  in 


These  leadership  headlines  are  accurate  indicators  for  advertisers  who  are  scan¬ 
ning  facts  and  figures  to  find  large,  active  markets— and  how  to  make  them  respond. 

'^6th  in  the  World”  during  the  first  eight  months  of  1930  in  advertising  figures 
means  the  tremendous  volume  of  13,856,332  lines.  The  market  must  he  therel 

^^Ist  in  Pittsburgh”  during  the  same  period  means  staying  ahead  of  the  second 
Pittsburgh  newspaper — by  nearly  2  Va  million  lines*.  The  response  must  he  there! 

Advertisers  in  The  Press  are  reaching  this  rich  market  (fifth  largest  in  America) 
and  know  that  it  responds.  That’s  why  they  stay  in — year  after  year. 

They  have  felt  the  reason — Its  Habit  of  Producing  Results. 

*lnclude»  department  store  linage  for  only  6  of  the  8  months. 


The  Pittsburgh  Press 


Howard  Newspaper 


A  Seripps 


NATIONAL  ADVERTISING 
DEPARTMENT  OF 
SCRIPPS. HOWARD 
NEWSPAPERS 
230  PARK  AVENUE,  N.  Y.  C. 


MEMBER  OF  THE  UNITED 
PRESS  •  •  •  OF  THE  AUDIT 
BUREAU  OF  CIRCULATIONS 
a  n  <1  of 

MEDIA  RECORDS.  INC. 


CMICACO  •  IAN  fBANCItCO  •  LOB  ANOttBI  •  DALLAS  •  DBTBOIT  •  P  B  I  L  A  O  B  L  r  ■  I  A  •  BUPPALO  •  ATLANTA 
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SENATE  GROUP  WARNS 
PRESS  AGAINST  LIBEL 

Committee  liiTestigeting  Cempeign 

Expeiues  Threaten  to  Sue  if 
Mr*.  McCormick’s  Charges 
Are  Printed 

Bv  George  H.  Manning 

Was)dngton  Correspondent,  Editok  &  Pub- 
USHEB 

Washington,  D.  C.,  Sept.  30^Four 
members  of  the  Senate  committee  investi¬ 
gating  campaign  expenditures,  yesterday 
made  public  a  signed  statement,  bristling 
with  pointed  words,  in  which  they 
charged  that  remarks  attributed  to  Ruth 
Hanna  McCormick,  Republican  nominee 
for  the  Senate  in  Illinois,  anent  the  com¬ 
mittee,  are  loaded  with  libel.  The  state¬ 
ment  threatens  action  against  newspapers 
publishing  the  “distorted”  news  broadcast 
by  Mrs.  McCormick’s  “well -organized 
publicity.” 

The  “warning”  was  signed  by  Senators 
Gerald  P.  Nye,  of  North  Dakota,  chair¬ 
man  of  the  committee;  Porter  Dale,  of 
Vermont;  Clarence  C.  Dill,  of  Washing¬ 
ton;  and  Robert  F.  Wagner,  of  New 
York.  Senator  Roscoe  C.  Patterson,  of 
Missouri,  the  remaining  member,  did  not 
sign  the  statement  for  the  reason,  as 
Senator  Nye  explained,  that  he  has 
already  said  he  would  not  comment  on 
the  committee’s  activities  until  it  had  fin¬ 
ished  its  work. 

Both  Senator  Nye  and  Mrs.  McCor¬ 
mick  are  publishers. 

The  Senators  maintain  in  their  missive 
that  the  wire-tapping  charges  directed  at 
the  committee  by  Mrs.  McCormick  are 
"false  and  libelous”  and  that  further  puu- 
lication  of  material  of  the  kind  would  be 
regarded  as  wilful  and  malicious  libel.” 
for  which  each  publisher  would  be  held 
individually  responsible. 

The  statement  follows: 

"Mrs.  Ruth  Hanna  McCormick  contin¬ 
ues  to  make  false  and  libelous  charges 
that  members  of  the  Senate  investigating 
committee  put  detectives  at  work  to  break 
into  her  private  premises,  to  ransack  her 
personal  correspondence,  to  pilfer  her 
files  and  records,  and  to  tap  her  tele¬ 
phone  wires. 

‘'Newspapers  have  been  induced  by 
Mrs.  McCormick’s  well-organized  publi¬ 
city  to  misrepresent  the  activities  of  the 
committee,  distort  the  news  of  its  pro¬ 
ceedings  and  to  repeatedly  print  false 
statements  from  the  tongue  and  pen  of 
Mrs.  McCormick  in  apparent  disregard 
of  libel  laws.  This  has  been  carried  to 
such  a  point  that  there  are  publishers 
today  who  seem  never  to  have  seen  de¬ 
nials  of  these  charges  issued  to  the  press 
in  times  past. 

“We  have  said  and  we  repeat  that  these 
charges  are  totally  and  utterly  false.  No 
member  of  this  committee  whose  name 
is  affixed  hereto  has  been  in  any  way 
responsible  for  such  acts  as  have  been 
committed.  We  have  not  at  any  time 
spied  upon  Mrs.  McCormick.  We  have 
not  tapped  her  wires.  W'e  have  not  read 
her  corre.spondence.  either  private  or 
official.  We  did  not  rifle  her  files  at 


We  are  today  conduct¬ 
ing  Special  Advertising 
Campaigns  for  News¬ 
papers  in 

New  York,  Chicafro, 
Philadelphia,  De¬ 
troit,  Boston,  St. 
Louis  and  other 
cities. 

Let  us  tell  you  alxiut 
the  additional  lineage  we 
are  securing  for  them. 

John  B.  Gallagher  Co., 

45  West  45th  Street 
New  York  City 


Byron  or  elsewhere  nor  have  we  or  any 
one  of  us  or  any  agent  for  the  committee, 
directed,  approved  or  had  knowledge  of 
any  such  acts. 

"We  dislike  honoring  these  charges  by 
repeating  our  denials  but  Mrs.  McCor¬ 
mick  has  the  effrontery  to  continue  to 
make  statements  which  are  not  only  false 
in  fact  but  which  she  herself  must  know 
to  be  false.  The  newspapers  which  have 
been  induced  to  print  Mrs.  McCormick’s 
libels  are  now  expressly  notified  that  any 
future  repetition  of  them  will  be  re¬ 
garded  as  wilful  and  malicious  libel  for 
the  publication  of  which  they  have  no 
justification  but  must  assume  individual 
responsibility  and  this  notification  is 
given  without  waiving  any  right  of  the 
committee  or  any  individual  member  of  it 
or  any  employe  of  it  to  bring  action  for 
what  has  already  been  said  and  published 
of  a  libelous  or  slanderous  nature.” 

Mrs.  McCormick  has  characterized  the 
statement  as  an  attempt  "to  throttle  the 
press.” 

CAN’T  BUY  DAILIES 


McCarl  Rules  Prohibition  Funds  Can’t 
Be  Used  for  That  Purpose 
(By  ttUgraph  to  Editob  &  PususKn) 

Washington,  Oct.  2 — If  the  research 
and  education  division  of  the  new  pro¬ 
hibition  bureau  of  the  Department  of 
Justice  wants  to  read  the  newspapers  to 
get  the  latest  news  on  prohibition,  mem¬ 
bers  of  the  bureau  will  have  to  buy  the 
papers  out  of  their  own  funds. 

Comptroller  General  Charles  McCarl 
has  ruled  that  public  money  cannot  be 
used  to  subscribe  to  15  daily  papers  by 
the  bureau. 

The  ruling  was  made  on  request  of  At¬ 
torney  General  William  D.  Mitchell,  who  | 
wanted  to  know  if  the  papers  could  not 
be  purchased  under  the  provision  of  the 
law  appropriating  $.50,000  for  “collection 
and  dissemination  of  information  and  ap¬ 
peal  for  law  observance  and  law  enforce¬ 
ment,  including  cost  of  printing  and  other 
necessary  expenses  cfmnected  therewith.” 

HONOR  NEWSPAPER  WOMAN 

Miss  Susan  Iden,  of  the  Raleiqh 
(N.C.)  Tim^s  staff,  was  honored  recently 
when  the  Raleigh  Women’s  Club  departed 
from  custom  to  dedicate  its  Year  Book 
to  the  newspaper  woman.  Presidents  of 
the  club  had  previously  been  given  this 
honor. 


THE  HIGHEST 
NET  AVERAGE 
PRESSROOM 
PRODUCTION 

is  that  recorded  by 

DUPLEX 

SUPER-DUTY 
UNIT  PRESSES 

i 

Our  customers 

write  our  ads 

ST.  LOUIS  (Mo.)  GLOBE- 
DEMOCRAT  Says: 

“Before  choosing  DUPLEX  we 
considered  and  saw  all  other 
makes,  saw  DUPLEX  manu¬ 
factured  from  ground  up  and 
watched  operation  in  plants.” 


ATTACK  SECRET  UCENSES 

Texas  Dailies  Show  Marriage  License 
Clerks  Evading  Law 

Exposing  a  practice  in  the  office  of 
certain  Texas  county  clerks,  the  San 
Antonio  Express  and  Dallas  News  re¬ 
cently  printed  stories  revealing  that 
failure  to  make  public  records  of  notices 
oi  intention  to  marry  tended  to  defeat 
the  purpose  of  a  comparatively  new 
state  law  which  the  clerks  themselves 
sponsored. 

The  Express  disclosed  that  records  of 
a  marriage  license  issued  in  the  clerk’s 
office  at  San  Antonio  to  Marshall  Bell, 
brother  of  the  well-known  tennis  player, 
Berkeley  Bell,  and  Estelle  Storms,  were 
kept  “in  blank”  and  information  con¬ 
cerning  the  license  as  well  as  the  in¬ 
tentions  to  marry  was  withheld  for  four 
days.  The  paper  pointed  out  that  “rec¬ 
ords  of  the  county  clerk  are  open  to 
inspection  of  the  public  at  all  times,” 
and  “the  law  makes  no  provision  for 
filing  intentions  in  blank.’ 

The  Dallas  News,  in  a  story  writ¬ 
ten  by  Harry  Benge  Crozier,  told  of  a 
local  case  where  the  law  had  been  dis¬ 
regarded. 

N.  Y.  WEEKLY  AUDITS  OUT 

Audit  reports  for  the  53  weekly  news¬ 
papers  which  are  members  of  the  Cir¬ 
culation  Audit  Bureau  of  the  New  York 
State  Press  Association  have  just  been 
issued  for  the  year  ending  June  30,  1930. 
The  list  includes  one  newspaper  in 
Houlton,  Me.,  in  addition  to  the  New 
York  members.  The  reports  have  been 
sent  to  space  buyers  and  advertisers  by 
Jay  W.  Shaw,  manager  of  the  association. 


SENTENCED  TO  ROAD  GANG 

Florida  Publisher  Must  Serve  Sixty 
Day*  for  Violating  AgreeMeat 
(By  ttlegraph  to  Editor  &  Pvbusirr) 

Miami,  Fla.,  Sept.  30 — J.  H.  Wend- 
ler,  publisher  of  two  weekly  newspapers 
in  Dade  county  must  serve  60  days  <» 
the  county  road  gang  under  an  old  sus- 
pended  sentence  which  was  recently  in- 
voked,  as  the  result  of  Circuit  Judge 
U.  O.  Thompson’s  refusal  to  issue  an 
order  for  a  rehearing  of  the  case.  Wend- 
ler’s  petition  for  a  writ  of  habeas  corpus 
was  recently  denied.  He  must  also  serve 
an  extra  30  days  on  the  road  gang  if  he 
fails  to  pay  court  costs,  according  to  the 
terms  of  the  sentence. 

Wendler,  who  is  publisher  of  the  Hia¬ 
leah  Herald  and  the  Miami  Beach  Demo¬ 
crat  was  sentenced  on  a  two-year-old 
conviction  after  it  was  held  that  he  h^ 
violated  an  agreement  at  the  time  of  the 
conviction  not  to  publish  in  his  papers 
further  matter  which  might  be  classed 
as  criminally  libelous. 

Sentence  was  passed  when  affidavits 
were  presented  in  court  averring  that 
Wendler  had  recently  published  in  one 
of  his  papers  matter  derogatory  to  the 
late  Glenn  H.  Curtiss. 

W.  H.  COWLES,  JR.,  ENGAGED 

The  engagement  of  William  H.  Cowles, 
Jr.,  son  of  W.  H.  Cowles  of  the  Cowles 
Publishing  Company,  Spokane,  to  Miss 
Margaret  Paine  of  Spokane  has  been  an¬ 
nounced.  Mr.  Cowles  is  associated  with 
his  father  in  publishing  the  Spokesnm- 
Rernew,  Spokaote  Chronicle,  Spokane 
Times  and  the  Pacific  Northwest  Farm 
Trio. 


The  Philadelphia  Record 
and  The  Courier-Post,  of 
Camden,  N.  J.,  will  be  rep¬ 
resented  in  the  National 
Advertising  Field,  effect' 
ive  October  1st,  1930,  by 
The  Geo.  A.  McDevitt  Co. 
with  offices  in  New  York, 
Chicago,  Philadelphia 
and  Detroit. 

J.  David  Stern 

Publisher 
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Where  do  they  go? 


The  circulation  statements  of  two  of  Boston’s 
three  leading  papers  show  that  together  they 
lose  practically  200,000  of  their  daily  circulation  on 
Sunday  in  the  30-mile  trading  area! 

As  Sunday  is  the  one  day  of  the  week  when 
people  have  leisure  to  read,  what  is  responsible  for 
this  loss  of  circulation? 

It  must  be  that  during  the  week  these  two  papers 
are  read  largely  “en  route”  ...  on  trains,  buses, 
trolleys  .  .  . 

The  Boston  Globe  has  practically  the  same  circula¬ 
tion  on  Sunday  as  on  week  days  in  this  same  market. 
It  is  practically  impossible  to  prove  which 
paper  has  the  greatest  home  strength  week  days 
in  the  Boston  Trading  Area  by  a  comparison  of 
daily  circulations.  Too  many  thousands  of  evening 
papers  are  bought  downtown  and  carried  out  to 
suburban  homes.  With  two  Boston  papers  selling 
space  only  on  a  morning  and  evening  combina¬ 
tion  basis,  no  detailed  town-by-town  circulation 
comparison  of  Boston  daily  papers  is  reliable. 


But  Sunday,  the  day  when  every  paper  is  a 
“home  paper,”  offers  a  fair,  accurate  basis  of 
comparison. 

The  undisputed  strength  of  the  Boston  Globe  on 
this  day  demonstrates  that  it  is  a  paper  read  daily 
and  Sunday  at  a  time  when  readers  are  relaxed  .  . . 
unhurried  ...  in  a  receptive  mood  .  .  .  at  home. 

A  woman’s  page  established  36  years  ago  as  the 
first  woman’s  page  in  America  .  .  .  carefully  se¬ 
lected  church  and  school  news  .  .  .  entertaining 
features  .  .  .  these  are  some  of  the  attractions 
which  make  the  Globe  a  “home  paper” — seven 
days  a  week. 

Boston  department  stores,  keen  judges  of  home 
leadership,  use  more  space  daily  and  Sunday  in  the 
Globe  than  in  any  other  paper. 

The  whole  Boston  newspaper  situation  is  ana¬ 
lyzed  in  a  booklet,  “Reaching  Buying  Power  in  the 
Boston  Market.”  Write  for  a  free  copy. 

The  Boston  Globe 
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BLAMES  STORES  FOR  POOR  RESULTS 
FROM  ADVERTISING  COPY 

Merchants  Often  Expect  Miracles  from  Paid  Space  Without 
Seeing  Store  Deficiencies,  St.  Louis  Times  Executive 
Declares — Merchandise  Must  Be  as  Represented 


^HE  majority  of  retail  merchants, 
-*■  never  having  made  a  real  study  of 
advertising,  often  expect  miracles  of 
paid  newspaper  space  that  sound  reason¬ 
ing  w'ould  show  to  be  impossible,  was 
the  statement  made  by  John  Baker,  busi¬ 
ness  manager  of  the  St.  Louis  Times,  in 
a  recent  address  before  the  Advertis¬ 
ing  Club  of  St.  Louis.  These  merchants, 
Mr.  Baker  declared,  are  inclined  to 
look  ujKiii  advertising  expenditure  as  a 
sort  of  necessary  evil.  Many  of  them 
do  not  consider  their  advertising  execu¬ 
tives  worthy  of  salaries  equal  to  those 
of  other  department  heads,  Mr.  Baker 
pointed  out,  yet  the  poor  results  of  a 
badly  managed  campaign  are  nearly  al¬ 
ways  blamed  on  the  newspapers. 

ilr.  Baker’s  address  follows  in  part: 

“There  are  just  three  major  facets 
to  advertising  according  to  my  view¬ 
point.  First,  business  promotion ;  second, 
business  protection;  and  third,  direct 
sales.  Every  advertising  manager  may 
be  familiar  with  these  three  factors,  but 
most  of  them  ignore  them. 

“We  sometimes  think  more  about  the 
mechanics  of  the  advertisement  than  we 
do  about  what  it  is  being  prepared  for 
— that  is  the  selling  qualities  of  the 
merchandise  offered.  I’ve  had  advertis¬ 
ing  managers  say  to  me,  T  don’t  see 
why  in  the  world  that  advertisement 
didn't  pull.  It  had  a  smashing  effect — 
good  illustrations,  great  copy  —  yet  it 
didn’t  sell  merchandise.  Guess  news¬ 
papers  are  not  pulling  like  they  used  to.’ 
That  advertising  manager  wasn’t  sell¬ 
ing  merchandise.  He  was  selling  smash¬ 
ing  effect,  good  illustration,  great  copy, 
nice  typography.  I  firmly  believe  all 
these  things  are  essential  to  the  prep¬ 
aration  of  an  advertisement,  but  I  can’t 
expect  a  perfect  combination  of  these 
elements  to  excite  people  to  buy  an  un¬ 
wanted  article. 

“The  other  day  a  department  store 
offered  a  selling  of  dresses  at  a  rather 
low  and  attractive  figure.  I  had  the 
store  shopped  by  several  women.  The 
sale  was  somewhat  of  a  flop.  Later  I 
brought  the  subject  up  with  the  store’s 
advertising  manager  asking  him  how  the 
sale  went.  ‘Not  so  hot,’  he  said.  I 
asked  him  why  and  he  told  me  he  didn’t 
know.  Then  I  told  him  why.  The 
women  who  had  shopped  the  store  for 
me,  stated  that  the  dresses  were  only 
fair  values  at  the  price — that  two  or 
three  other  stores  were  offering  far 
better  values  at  the  same  or  lower  price. 
To  this  the  advertising  manager  said 
he’d  stack  those  dresses  against  any  in 
town — yet  the  selling  was  unsuccessful 
and  women  indicated  their  appraisal  of 
the  dresses  by  not  buying. 

“Perhaps  this  failure  again  might  have 
been  an  indictment  of  newspaper  re¬ 
sults.  Why  do  merchants  and  advertis- 
in(j  men  take  such  a  superficial  view¬ 
point  of  advertising?  Not  so  many 
years  ago  advertising  was  likened  to 
black  magic  —  then  by  degrees  some 
understanding  crept  in  —  but  we  arc 
still  far  from  a  true  understanding  of 
advertising  and  its  function. 

“Adolph  Ochs,  publisher  of  the  New 
York  Times  once  made  the  statement 
that  stores  should  spend  90  per  cent 
of  their  money  with  a  view  to  reaching 
their  own  customers  and  10  per  cent 
toward  attracting  new  customers.  In 
this  regard  advertising  might  be  looked 
upon  somewhat  as  a  customer  service. 
TTie  thing  I  am  trying  to  emphasize  here 
naturally  is  that  advertising  is  a  prob¬ 
lem  of  merchandising — ^not  particularly 
a  matter  of  media.  Many  advertisers 
will  ask  why  one  newspaper  will  pro¬ 
duce  well  on  certain  types  of  merchan¬ 
dise  and  not  on  others.  Frankly  that  is 
somewhat  of  a  stickler.  I  put  that  ques¬ 
tion  to  an  advertising  manager  of  a  big 
eastern  department  store  once.  His  re¬ 
ply  was  that  he  didn’t  really  know  ex¬ 
cept  that  perhaps  at  some  time  or  an¬ 
other  a  promotion  for  a  particular 


department  or  kind  of  merchandise  was 
placed  in  a  certain  newspaper — and  the 
sale  was  successful  —  and  it  was  re- 
IKiated — and  again  was  successful — so 
ever  after  that  for  a  major  promotion 
on  that  type  of  merchandise  that  par¬ 
ticular  newspaper  was  used — ^and  read¬ 
ers  got  the  habit  of  looking  for  this  ad¬ 
vertising  in  that  newspaper  when  such 
merchandise  needs  arose.  In  other 
words  this  store  built  into  the  reader- 
ship  of  that  newspaper  a  definite  buyer- 
ship  for  that  type  of  merchandise.  And 
right  here  I  w'ish  to  say  that  advertisers 
make  mediums — not  mediums  make  ad¬ 
vertisers. 

“Often  you  hear  how  so  and  so  built 
their  tremendous  business  through  ad¬ 
vertising  in  the  X  VZ  Gazette.  Bosh ! 
This  same  store  would  have  been  built 
just  as  well  if  it  had  advertised  as  con¬ 
sistently  in  the  ABC  News.  And  if 
one  were  to  analyze  so  and  so’s  adver¬ 
tising  it  would  be  seen  that  while  the 
majority  of  space  may  have  been  used 
in  the  XVZ  Gazette — other  papers  were 
also  liberally  used  to  communicate  the 
store’s  offerings  to  the  public — but  be¬ 
hind  it  all  was  good  merchandise — right 
prices — and  good  service  that  solidified 
the  contact  between  buyer  and  the  store. 

“But  particularly,  though,  is  criticism 
for  non-productivity  directed  against  a 
second  or  third  paper  on  an  advertiser’s 
list.  If  either  do  not  produce  up  to  the 
standard  of  the  first  newspaper,  which 
may  be  carrying  double  or  triple  the 
space  that  is  used  in  the  others  —  the 
merchant  is  loud  in  his  condemnation. 
Perhaps  the  second  and  third  paper  may 
have  less  circulation  and  the  rate,  like¬ 
wise,  may  be  lower — yet  the  merchant 
expects  these  newspapers  to  produce 
the  same  number  of  sales  units  as  the 
major  medium  that  is  used  with  far 
more  regularity.  Or,  if,  for  instance, 
this  year  he  is  going  against  a  heavily 
promoted  day  of  last  year  and  his  ma¬ 
jor  medium  has  proved  a  flop  on  previ¬ 
ous  promotions,  and  should  he  try  his 
secondary  mediums  to  equal  the  days 
selling — and  it  fails  to  make  the  day, 
even  if  the  percentage  cost  of  business 
produced  may  be  equitable — he  will  con¬ 
demn  the  secondary  mediums. 

“I  have  known  merchants  to  use  a 
newspaper  with  a  rate  of  55  cents  a  line 
to  do  a  job  that  they  paid  80  cents  a 
line  in  another  paper  to  do  the  year  be¬ 
fore  and  wail  to  the  high  heavens  when 
the  medium  failed  to  equal  the  day’s 
figures  of  the  previous  year  —  despite 
the  fact  that  business  was  increased  on 
the  day  284  per  cent  more  than  was 
ordinarily  done  on  a  non-promoted  day. 
You  can’t  blame  him  for  crying  about 
his  reduction  in  sales — but  at  the  same 
time  he  shouldn’t  condemn  the  news¬ 
paper  as  non-productive.  What  he 
should  have  done,  had  he  had  suificient 
merchandise  was  to  use  both  newspapers 
and  thus  show  an  expanded  volume  on 
departmental  sales  of  perhaps  40  per 
cent  or  45  per  cent,  which  would  have 
netted  him  a  handsome  profit  on  the 
use  of  the  secondary  medium. 

“And  speaking  of  expanded  volume  I 
have  found  few  merchants  who  ever 
think  of  it  in  connection  with  advertis¬ 
ing  expansion.  Go  to  a  merchant  and 
ask  him  to  increase  his  advertising  ap¬ 
propriation  to  include  your  newspaper 
—  and  you  will  likely  be  told  he  is 
spending  all  the  money  he  can,  in  ad¬ 
vertising.  Should  you  on  the  other  hand 
arouse  his  interest  he  will  often  dismiss 
you  by  telling  you  he’ll  give  your  paper 
a  trial. 

“  ‘Use  the  same  advertisement  I  ran 
in  the  Gazette,’  he’ll  tell  you,  ‘and  if 
it  produces  good  results  I’ll  be  with  you 
regularly — if  not  I’m  through.’ 

“Aside  from  direct  sales  there  is  no 
thought  given  to  two  other  advertising 
factors  —  business  promotion  and  busi¬ 
ness  protection.  On  the  trial  basis  he’ll 
check  the  results  carefully  on  the  specific 


articles  advertised  —  and  if  the  sales 
amount  to  say  $7,500  in  addition  to  his 
regular  volume  and  the  advertisement 
cost  him  $250  he’ll  tell  you  that  your 
paper  is  not  productive  because  it  cost 
33  per  cent  to  get  the  extra  business 
which  according  to  him  is  excessive.  Yet 
he  would  never  think  of  checking  the 
cost  of  his  major  medium  on  the  same 
basis. 

“If  his  average  unit  of  sale  figured 
$50  this  would  mean  150  extra  sales  — 
which  on  a  basis  of  a  40  per  cent 
mark-up  would  seem  to  me  to  be 
profitable. 

“Certainly  if  department  store  adver¬ 
tising  is  profitable— this  should  be.  For 
instance  a  department  store  with  100 
departments  will  only  advertise  15  de¬ 
partments  at  any  one  time.  This  leaves 
85  departments  unadvertised.  But  the 
store  traffic  through  the  advertising  and 
through  regular  custom  will  bring  about 
store  wide  sales  whereby  the  advertis¬ 
ing  percentage  is  only  3  per  cent.  But 
if  advertising  cost  is  figured  against 
specific  departments  advertised,  the  per¬ 
centage  cost  will  run  from  10  per  cent 
to  25  per  cent  and  from  15  per  cent  to 
35  per  cent  against  specific  articles  ad¬ 
vertised  on  a  successful  day.’’ 

“The  matter  of  results  in  advertising 
rests  pretty  much  with  the  advertiser. 
Certainly  he  doesn’t  blame  Uncle  Sam 
for  lack  of  results  in  a  direct-by-mail 
promotion.  Nor  could  he  blame  the 
Western  Union  for  the  failure  of  people 
to  respond  to  a  telegraphic  communi¬ 
cation. 

“No,  there  is  really  nothing  the  mat¬ 
ter  with  the  newspapers.  More  of  them 
are  being  sold  every  day,  and  more  of 
them  are  being  read  every  day,  and 
readers  are  people,  and  people  are  buy¬ 
ers.  How  to  get  the  buyers  to  respond 
is  the  merchant’s  job.” 


TO  DEBATE  ADVERTISING 


Yale  Student*  to  Provide  Feature 
for  First  District  Meet 

A  debate  between  members  of  the  Yale 
University  Debating  Society  on  the 
worth  of  advertising  is  to  be  one  feature 
of  the  annual  coivvention  of  the  Adver¬ 
tising  Clubs  of  New  England,  which 
make  up  the  first  district  of  the  Adver¬ 
tising  Federation  of  America.  The  con¬ 
vention  will  be  held  Oct.  21  to  23  at  New 
Haven,  Conn. 

V.  Edward  Borges  of  Boston  is  dis¬ 
trict  governor,  and  Claude  Schaffner  of 
New  Haven  is  general  convention  chair¬ 
man.  The  club  having  the  largest  dele¬ 
gation  at  the  convention  will  carry  off 
the  V.  Edward  Borges  cup. 

Among  the  speakers  will  be :  Gilbert  T. 
Hodges,  A.F.A.  president;  Dr.  Paul  T. 
Cherington,  director  of  research,  J. 
Walter  Thompson  Company;  Jesse  S. 
Butcher,  director  of  public  relations,  Col¬ 
umbia  Broadcasting  System ;  and  Allan 
H.  Seed,  Jr.,  vice-president  and  general 
manager,  Jordan  Advertising  Abroad, 
Inc.,  New  York. 


SIX  NEW  A.N.A.  MEMBERS 


Large  Firm*  Added  to  Membership  of 
Advertising  Organization 

Six  additional  companies  have  become 
members  of  the  Asociation  of  National 
Advertisers. 

They  are:  Libbey  Owens  Ford  Glass 
Company,  Toledo,  O.,  represented  by 
Bryan  Warman,  advertising  manager; 
Black  &  Decker  Mfg.  Co.,  Towson,  Md., 
Robert  D.  Black,  advertising  manager; 
Hinze  Ambrosia,  Inc.,  New  York,  D.  H. 
McConnell,  Jr.,  president;  George  W. 
Loft  Company,  Inc.,  New  York,  H.  R. 
Upton,  advertising  manager;  Timken- 
Detroit  Co.,  Detroit,  T.  A.  Crawford, 
sales  promotion  manager ;  American 
Agricultural  Chemical  Co.,  New  York, 
G.  W.  Gaffney,  advertising  manager. 


JOINS  N.  Y.  HERALD  TRIBUNE 

B.  L.  Warner,  formerly  of  the  New 
York  Times,  has  joined  the  staff  of  the 
New  York  Herald  Tribune,  Washington 
bureau,  as  political  writer. 


CAREY’S 

HOMEMAKER” 


STIMULATES  FOOD 
And  HOME  APPLIANCE 
ADVERTISING 


She  Personally  Answers  5,000 
Letters  a  Month  for  the  PUBLIC 
LEDGER  Alone, 


"THE  HOMEMAKER  feature  It  brln|. 
ing  more  inqulriei  than  any  other  fea¬ 
ture  that  wo  are  running.  It  help*  ma¬ 
terially  to  intereet  woman  readeri  aed 
we  contider  it  a  valuable  asset." — Ed 
Flicker.  General  Manager,  BRIDGEPORT 
POST. 


"Personally,  I  am  delighted  to  reeem. 
mend  very  highly  the  Nancy  Carey  serv- 
ice.  No  better  proof  of  the  success  of 
your  efforts  can  be  offered  than  the  gen¬ 
erous  response  accorded  the  HOME¬ 
MAKER  column  by  the  women  readers 
of  the  Timea-Star.  These  facts  have 
proved  to  me  that  the  service  you  are 
giving  this  newspaper  is  more  than  Rll- 
ing  a  long-felt  want— a  personally  con¬ 
ducted  home  economics  department.  I 
add  my  approval  whole-heartedly  to 
Nancy  Carey." — Moses  Strauss.  Manag. 
ins  Editor,  CINCINNATI  TIMES-STAR. 

"Nancy  Carey's  HOMEMAKER  estab¬ 
lished  itself  in  the  Louisville  Times 
within  one  week.  In  readers'  responses 
it  has  been  first  time  after  time  in  eom- 
petition  with  health,  beauty  and  similar 
features."— A.  Y.  Aronson.  LOUISVILLE 

times. 

"Nancy  Carey  has  proved  a  good  fu¬ 
ture  for  the  Eagle.  Letters  to  her  from 
readers  have  grown  steadily  in  number 
since  the  adoption  of  the  service.  Dur¬ 
ing  the  dull  summer  period  they  have 
averaged  well  over  one  hundred  a  week." 
— H.  M.  Crist,  Managing  Editor,  BROOK¬ 
LYN  EAGLE. 


"The  Transcript  has  found  the  Haney 
Carey  HOMEMAKER  department  ent 
which  internts  women  readers.  This  It 
indicated,  in  part,  by  the  fact  that  each 
week  about  one  hundred  letters  are  re¬ 
ceived  in  regard  to  iL" — BOSTON  EVE¬ 
NING  TRANSCRIPT. 


"The  ruults  have  been  more  than  ut- 
isfaetory.  We  have  received  hundreds  *f 
letters  from  our  readers  showing  their 
interest  In  and  appreciation  of  your  de¬ 
partment  and  I  want  to  thank  yes  far 
the  personal  Interest  and  titsely  aid  yes 
have  rendered  in  making  the  celsmn 
more  valuable  to  us  and,  incidentally,  t* 
our  readers." — Chas.  A.  Segner.  Man¬ 
aging  Editor,  CHICAGO  EV  ENINS 
POST. 


"Your  feature.  THE  HOMEMAKER. 
Is  one  of  the  best  we  have.  I  am  de¬ 
lighted  with  the  service  w*  are  reeelvl** 
from  you." — J.  8.  Bryan,  RICHMOND 
NEWS-LEADER. 
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Buffalo 


Ihe  very  tact  that  over  loU,UUU  people  buy  the 
Buffalo  Evening  News  every  evening  indicates  the 
extent  to  which  the  News  is  preferred.  Advertisers 
who  are  impressed  hy  this  vast  preference  naturally 
have  a  husiness-like  interest  in  the  size  and  coverage 
of  this  great  circulation — the  largest  of  any  news¬ 
paper  in  New  York  State,  excepting  New  York  City. 
Wlio  are  these  readers? 

They  are  Buffalonians  and  their  neighbors.  They 
belong  to  all  classes — substantial,  purposeful  and 
gainfully-employed  citizens  and  their  families.  The 
total  estimated  income  of  the  Buffalo  trading  area 
is  $679,499,000  a  year,  an  average  annual  income  of 
$4,000  a  family. 

If  you  want  to  sell  the  families  in  the  Buffalo  market 
— use  their  newspaper,  the  Buffalo  Evening  News. 


ORLEANS 

COUMTV 


181,496 
AVERAGE 
NET  PAID 


BUFFALO  Leads  All  Lake 
Ports  In  Trade  Value 


Leading  all  other  Great  Lake  ports  hy  a  wide  margin, 
Buffalo,  in  1928,  ranked  first  in  the  value  of  traffic  passing 
through  its  harbor,  according  to  a  joint  report  issued 
September  8,  1930,  by  the  United  States  Board  of  River 
and  Harbor  Engineers  and  the  United  States  Shipping 
Board.  The  total  value  of  Buffalo  lake  traffic  in  1928, 
regarded  as  a  peak  year  for  Great  Lakes  commerce,  was 
$632,317,412,  with  $71,346,377  worth  of  commerce  reaching 
Buffalo  hy  canal.  .  .  .  Although  Buffalo  leads  all  lake  ports 
in  trade  value — lake  traffic  does  not  dominate  its  indus¬ 
trial  structure.  Buffalo  has  the  greatest  diversification  of 
industry  of  any  city  in  the  United  States. 
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Buffalo  Evening  news 


EDWARD  H.  BUTLER,  Editor  and  Publisher 


Western  New  York's  Greatest  Newspaper 


KELLY-SMITH  COMPANY,  National  Representatives 

BOSTON  DETROIT 
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CHICAGO 


WINS  SCHOLARSHIP  TO 
PULITZER  SCHOOL 

Miss  Kathleen  Neilan,  Niece  of  Homer 

Card,  Gets  Year  of  Study  After 
Two  Weeks  on  New  York 
Herald  Tribune 

Miss  Kathleen  Neilan,  of  Hamilton,  O., 
who  entered  the  Pulitzer  School  of  Jour¬ 
nalism  of  Columbia  University  last  week, 

_  is  a  student  of 

journalism  who 
has  several  years 
of  practical  news¬ 
paper  training  to 
start  with.  She 
is  the  niece  of 
Homer  Card, 
publisher  of  the 
JIamilton  Eve¬ 
ning  Journal,  and 
since  her  early 
high  school  days 
has  been  active  in 
reportorial  work 

Kathleen  Neilan  on  that  n  e  W  S  - 
paper. 

Miss  Neilan  enters  the  Pulitzer  school 
on  a  scholarship  awarded  by  the  Wom¬ 
an’s  Press  Club  of  New  York  to  one  of 
five  graduates  of  eastern  girls’  schools 
who  showed  the  greatest  aptitude  for 
journalism.  Elach  of  the  five  girls  was 
put  to  work  for  two  weeks  on  the  New 
York  Herald  Tribune  covering  regular 
assignments  under  Stanley  Walker,  city 
editor.  The  winner  of  the  scholarship 
was  judged  largely  on  her  performance 
with  the  newspaper. 

Miss  Neilan  was  graduated  from  Mt. 
Holyoke  College  in  June.  The  other 
contestants  were  Elizabeth  H.  Jackson, 
Smith  College;  Marian  Winkler,  Rad- 
cliffe;  Betty  Broadstreet,  Wellesley,  and 
Elizabeth  Perkins,  Bryn  Mawr.  The 
scholarship  was  previously  offered  to  a 
woman  student  at  Columbia  and  was  on 
a  non-competitive  basis. 

Miss  Neilan  will  also  work  out  her 


M.  A.  degree  in  journalism  this  year. 

After  being  graduated  she  intends  to 

devote  her  time  to  the  Hamilton  Journal, 
she  told  Editor  &  Publisher,  and  not 
enter  metropolitan  journalism.  Her 
taste  of  big-city  reporting  was  exciting 
and  informative,  she  said,  but  her  chief 
interest  lies  in  the  paper  back  home. 

TO  DISCUSS  RATES 

Local-National  Problem  to  be  Debated 
at  Interstate  Meeting 

B.  T.  Mines,  vice-president  and  gen¬ 
eral  manager  of  New  jersey  Newspapers, 
Inc.,  national  advertising  representatives, 
will  be  the  principal  speaker  at  the 
monthly  meeting  of  the  Interstate  Adver¬ 
tising  Managers  Association,  to  be  held 
Monday,  Oct.  13,  at  the  Cumberland 
Hotel,  Bridgeton,  N.  J.  His  topic  will 
be  “Local  vs.  National  Rates.’’ 

The  program  committee  is  arranging 
to  have  Rev.  “Billy”  Sunday  address  the 
group  on  “Religion  and  Advertising.” 
Mr.  Sunday  is  at  present  conducting  a 
six  weeks’  revival  campaign  at  Vineland, 

N.  J.  . 

The  group  is  composed  of  advertising 
managers  of  daily  newspapers  in  Pennsyl¬ 
vania,  New  Jersey,  Maryland  and 
Delaware.  President  David  Knipe, 
North  Penn  Reporter,  Lansdale,  Pa., 
will  preside. 

$1,000,000  BUYING  DRIVE 

Muskegon  Clubs  Backing  New  Plan  to 
Relieve  Depression 

Luncheon  clubs  of  Muskegon,  Mich., 
have  launched  a  movement  designed  to 
persuade  Muskegon  residents  to  spend 
$1,000,000  in  stores  of  that  city  Oct.  15, 
16,  and  17,  to  aid  in  alleviating  the  finan¬ 
cial  depression.  L.  H.  Reitdyk,  treas¬ 
urer  of  Shaw-Walker  Company,  spon¬ 
sored  the  idea. 

Every  member  of  the  city’s  five  lunch¬ 
eon  clubs  has  agreed  to  spend  $100  dur¬ 
ing  the  three-day  period. 


They  Come  Back  Again  to 
Wood  Dry  Mats 

STEREO  foremen  frankly  tell  us  they  have 
tried  other  dry  mats  besides  Wood.  But 
they  tell  us,  also,  that  they  get  the  best  service, 
the  most  consistently  uniform  molds  from 
Wood  dry  mats.  There’s  a  suggestion  for  the 
publisher  who  counts  the  savings  in  more  efh' 
cient  production. 


Moistening 

Equipment 


fLONG  CORPORATION 

HOOSICK  FALLS.  N.Y 


Scorchers 
"64”  Parting 
Powder 


Cork  and  Felt  Molding  Blankets 


fi 


rom  statistics  contained  in 
The  EDITOR  &  PUBLISHER 
Mccrket  Guide 


NEW  JERSEY  RANKS  THIRD 
IN  THE  COUNTRY  IN  VOLUME 
OF  RETAIL  TRADE  PER  SQUARE 
MILE 


NEWARK 

THE  PIVOTAL  POINT  IN  NEW  JERSEY 

VOLUME  of  Retail  Sales  concen¬ 
trated  in  a  small  area  means 
lowered  cost  of  distribution,  lower 
per  unit  cost  of  obtaining  sales,  and 
greater  profits. 

WELL-INFORMED  National  Ad¬ 
vertisers  and  Agencies  demand 
100  per  cent  coverage  of  the  Newark 
market  and  its  million  people  served 
by  18,000  retail  outlets. 

Full  coverage  of  Newark  can  be 
secured  only  by  the  use  of  its 
two  evening  papers.  The  Newark 
Star-Eagle  covers  half  the  homes  in 
Newark,  the  other  evening  paper 
covers  approximately  the  other  half. 

The  STAR-EAGLE  is  essential 
to  complete  coverage  of  this 
two-paper  market. 


Nptuark 


Publisher 


Circulation  100,000  Daily 


come 


Inside  appear  eight  more  primary  markets 
that  are  reached  through  rotogravure.  Forty 
have  now  been  presented  in  word  and 
picture  to  the  advertisers  of  America.  More 
will  follow.  Are  you  making  use  of  this 
outstanding  series? 


V 


/ 
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Trading  Post  to  Metropolis 


Ink  Monthly,  Septemher 


1^  Orleans 

The  South's 
Greatest  Market 

The  irconJ  purt  ol  the  tmtcJ 
Su(««  dthi  the  iptftfc’ey  to  On 
tr»l  Aidoka.  Sew  Olcan*  it  « 
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live  An  cquaMe  clumace  and  a 
great  varKty  ot  manutactunng 
toHether  with  the  ham.  mdut 


inneapolis 


Mmneapobt  it  the  youngett  city  lu  uat  m  the  country  Itt 
rtmarkaSle  growth  it  an  indicatian  of  the  ahundant  rctour^et, 
largelv  a(picultunl.  ot  itt  trading  area  and  the  aggrettive 
tptfit  ot  the  pioneert  and  their  detcendent*  Thu  market  u 
charactenard  hy  a  hi^v  homogenrou  population.  >  white 
and  ntuve  hom  CatKeniraUon  or  educational  mtrreat  hat 
produced  a  turpntmgly  low  element  uf  illiteracy  The  people 
m  thu  trading  area  evft  a  purchating  priwer  noadvtrtuer  can 
overlook  Prrteni  your  good*  to  them  through  rotogravurr 
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Power  and  Good  Roads 


A  vity  or  home  ownert,  m  the  center  at  a  traduig  area  ijo 
milet  acroaa.  terved  hy  hourly  hut  Unet.  w  hound  to  make  a 
good  market  That  u  NaahviUe,  toriunau  m  power  topply  and 
a  coiiiequmt  divtrttty  at  mduury  Betidea.  tt  u  the ’  Athena 
or  the  South  '  with  ten  thoutend  ttudenti  in  attendafKt  at  lU 
uruv-cttitiet.  who  help  determine  the  character  oe  the  Naah 
ville  market,  which  u  dutinctlv  advancml'  and  “pror** 
live  tKcr  i.ooureuilouileufornationaUvadveruacdfOCkl) 

auppiv  the  wanti  ot  th»  coiraiunicy  which  la  aa  near  Jeprra 
won  proof  aa  any  in  America 
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Rotogravure  Sections 

Are  Published  Every.  Week  in  Sixty  Cities  of  North  America  by  These  Ninety-Five  Newspapi 


Albany  Knickerbocker  Press 
Atlanta  Constitution 
Atlanta  journal 
Baltimore  American 
Baltimore  Sun 
Birmingham  News 
Boston  Herald 
Boston  Traveler 
Bufialo  Courier  Express 
Buffilo  Sunday  Times 
Qiicago  Bee 
Chicago  £)aily  News 
Chicago  Jewish  Daily  Forward 
Chicago  Sunday  Tribune 
Cincinnati  Enquirer 
Oevdand  News 
Cleveland  Plain  Dealer 
Columbus  Ohio  State  Journal 
Denver  Post 

[Denver  Rocky  Mountain  News 
Des  Moines  Sunday  Register 
[Detroit  Free  Press 
[Detroit  News 

Fort  Wayne  News-Sentinel 
Fresno  Bee 


Habana,  Cuba,  Diacio  De  La 
Marina 

Harrisburg,  Pa.,  Evening-News 
Hartford  Courant 
Houston  Chronicle 
Indianapolis  Sunday  Star 
Jackson,  Miss.,  News 
Kansas  City  Journal  Post 
Kansas  City  Star 
Long  Beach,  Cdi^M  PressTelegram 
Los  Angeles  Sunday  Times 
Louisville  Courier  Journal 
Louisville  Sunday  Herald  Post 
Memphis  Commercial  Appeal 
Mexico  Gty,  El  Excelsior 
Mexico  City,  El  Universal 
Miami  Daily  News 
Milwaukee  Journal 
Minneapolis  Journal 
Minneapolis  Tribune 
Montreal  La  Patrie 
Montreal  La  Presse 
Montreal  Standard 
Nashville  Banner 


Nashville  Tennessean 
Newark  Sunday  Call 
New  Bedford  Sunday  Standard 
New  Orieans  Times  Picayune 
New  Yoik  BoUettino  Della  Sera 
New  York  Corriere  D’ America 
New  York  Evening  Graphic 
New  York  Jewish  Daily  Forward 
New  York  II  Progresso 
Italo  AmericatK) 

New  York  Evening  Post 
New  York  Herald  Tribune 
New  York  Times 
New  York  Sunday  News 
New  York  World 
Omaha  World-Herald 
Peoria  Journal  Transcript 
Peoria  Star 

Philadelphia  L’Opinione 
Philadelphia  Inquirer 
Philadelphia  Public  Ledger 
Philadelphia  Record 
Pittsburgh  Press 
Pittsburgh  Sun-Telegraph 


Providence  Sunday  Journal 
Richmond,  Va.,  Times-Diq 
Rochester  Democrat  Qiron 
Scranton,  Pa.,  Scrantonian 
St.  Louis  Globe-Democrat 
St.  Louis  Post  Dispatch 
St.  Paul  Daily  News 
St.  Paul  Sunday  Pioneer  Pi 
San  Francisco  Chronicle 
Seattle  Daily  Times 
South  Bend  News  Times 
Springfield,  III.,  State  RegM 
Springfield,  Mass.,  Union 
Republican 
Syracuse  Herald 
Syracuse  Post  Standard 
Terre  Haute  Tribune 
Toledo  Sunday  Times  ! 
Toraito  Star  Weekly 
Washington  Post 
Washington  Sunday  Star 
Waterbury  Sunday  Repubik 
Wichita  Sunday  Eagle 
Wilmington,  D^.,  Star 
Youngstown,  O.,  Vindicator 


Rotoplate  is  a  perfect  paper  for  rotogravure  printing,  and  is  supplied  by 
Kimberly-Clark  Corporation  to  the  majority  of  the  above  newspapers 


ESTAILISHED  it7>  Heenah,  Wis. 
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editor  fighting  power  dam  which 

WILL  FLOOD  HIS  TOWN  AND  COUNTY 

j,  W.  Vincent  of  Linn  Creek  (Mo.)  Reveille  in  Last  Phase  of 
Five-Year  Campaign — Town  Must  Vote  on  Moving 
County  Seat  for  Electric  Company 


J.  W.  Vincent 


The  Story  of  the  _ 

who  thrust  his  arm  into  a  hole  in  a 
dike  and  saved  his  country  from  being 
flooded  has  a 

Srallel  in  the 
ht  of  an  old- 
time  editor  in 
louth  central 
Missouri  to  hold 
back  the  waters 
flat  seem  des¬ 
tined  to  s  u  b  - 
merge  his  whole 
town  and  drive 
Kveral  hundred 
of  his  subscribers 
from  their  farms. 

The  editor  is 
J,  W.  Vincent, 

70-year-old  pub¬ 
lisher  of  the  Linn  Creek  (Mo.)  Reveille, 
who  also  has  been  representative  of 
Camden  County  in  the  Missouri  legisla¬ 
ture  for  many  terms  and  now  again  is 
a  nominee  for  re-election.  He  is  also 
chairman  of  the  board  of  aldermen  of 
his  town,  president  of  the  Commercial 
Club,  and  all-around  leading  citizen.  His 
adversary  is  the  Union  Electric  Light 
4  Power  Company  of  St.  Louis,  which 
has  put  its  huge  resources  into  the  task 
of  finishing  an  immense  dam  on  the 
Osage  River  at  Bagnell,  16  miles  from 
Linn  Creek.  The  “damn  dam,”  as  Mr. 
Vincent  calls  it,  will  back  up  water 
in  <dl  the  fertile  valleys  of  the  county, 
leaving  only  the  hilltops  showing. 

Despite  the  opposition  of  Vincent  and 
his  fellow-townsmen,  the  dam,  125  feet 
high  and  half  a  mile  long,  is  nearing 
completion,  while  the  power  interests 
are  buying  property  to  be  flooded, 
warning  the  inhabitants  to  vacate,  and 
wrecking  buildings.  Mr.  Vincent  him- 
Klf  has  sold  his  property  to  the  power 
company  and  started  erection  of  a  tem¬ 
porary  office  on  a  hillside  above  the  water 
line,  but  the  fight  is  not  over.  The  people 
of  Camden  County  must  vote  this  fall 
on  the  question  of  moving  the  county 
seat,  and  if  they  refuse,  no  one  knows 
how  long  the  waters  may  be  stayed. 

The  dam  is  three-fourths  the  height  of 
Niagara  Falls,  and  its  cost  is  put  at  $32, 
000,000.  Nearly,  3,000  men  are  employed 
on  it  at  present.  It  will  form  a  lake 
more  than  100  miles  long,  while  the 
line,  because  of  the  irregularity  of  the 
ground,  will  be  1,750  miles  long.  Power 
from  the  waterfall  will  supply  current, 
not  only  for  adjacent  cities  but  also  for 
the  great  lead  mines  in  southeast  Mis¬ 
souri,  nearly  200  miles  away. 

From  60,000  to  75,000  acres  of  farm 
land  have  already  been  purchased  and  a 
thousand  men  have  been  clearing  the  tim¬ 
ber  below  the  water  line.  The  acreage 
represents  about  1,000  farms,  but  the 
power  interests  have  had  to  deal  with 


By  WALTER  RIDGWAY 

young  Hollander  more  than  1,400  people  in  making  their 
purchases.  The  whole  population  of  the 
county  is  only  13,000,  while  the  county 
seat  of  Linn  Creek  has  about  500  in¬ 
habitants.  The  county  is  in  the  Ozark 
section,  with  the  farm  lands  in  the  valleys 
and  the  rocky  hills  very  sparsely  popu¬ 
lated. 

Despite  his  70  years,  Mr.  Vincent  fights 
with  the  vigor  oi  youth.  He  comes  from 
a  fighting  stock,  and  from  a  family  ofc 
printers.  His  father  worked  as  a  printer 
on  the  New  York  Tribune  when  Horace 
Greeley  was  editor.  The  father  was 
wounded  in  the  Mexican  War,  worked 
his  way  around  Cape  Horn,  ran  a  hotel 
in  San  Francisco  for  a  time,  and  finally 
landed  in  Missouri,  where  he  founded 
the  Linn  Creek  Reveille  in  1868.  J.  W. 
Vincent  bought  the  paper  from  his  fa¬ 
ther  in  1880  and  has  run  the  paper  ever 
since.  Until  recently  it  was  the  only 
newspaper  in  Camden  county. 

In  order  to  have  his  time  fully  oc¬ 
cupied  Mr.  Vincent  established  a  variety 
store  in  his  office  a  few  years  ago  and 


the  printers  who  work  at  the  type  case 
must  also  learn  the  show  case.  As  the 
writer  of  this  story  sat  at  Editor  Vin¬ 
cent’s  desk  waiting  his  return  from  his 
new  building,  a  woman  came  in  and 
bought  ten  pounds  of  coflee,  20  pounds 
of  sugar,  a  dozen  lead  pencils  and  a  half- 
dozen  tablets  for  her  children,  who  were 
starting  to  school.  A  farmer  came  to 
buy  some  hog  rings. 

Editor  Vincent  began  his  fight  against 
the  dam  five  years  ago. 

Under  the  heading,  “How  It  Would 
Look,”  the  Reveille  of  June  5,  1925,  said: 
“C.  N.  DUvis  has  taken  the  trouble  to 
sketch  in  the  proposed  hydro-electric 
lake  in  ink  on  a  large  state  map,  giving 
it  much  the  appearance  of  a  Chinese 
dragon  on  a  tear.  Imagine  a  distorted 
serpentine  body  100  miles  long  by  an 
average  of  one  mile  wide,  twisting  nearly 
around  itself  in  places,  with  arms,  legs, 
fins,  claws,  and  other  members  and  fea¬ 
tures  slightly  suggesting  the  tentacles  of 
an  octopus,  and  you  get  the  general 
idea,  as  near  as  we  can  express  it.  The 
lower  end  of  the  lake  would  form  an  ex¬ 
tended  letter  S  nearly  ten  miles  long.” 

Two  years  later  after  the  first  pro¬ 
moting  company  had  become  involved  in 
the  failure  of  a  joint  stock  land  bank, 
the  Reveille  published  under  the  heading, 
“Now  Let’s  Get  Busy,”  a  ringing  three- 
column  editorial  following  the  announce¬ 
ment  that  the  land  bank  was  closed. 

It  said  in  part: 

“Linn  Creek  and  Camden  county  have 


suffered  no  greater  disaster  since  .the 
Civil  War  than  the  effects  of  this  threat¬ 
ened  disruption  of  the  county,  destruction 
of  the  county  seat,  diversion  of  nearly 
all  of  our  productive  lands  from  the 
uses  of  agriculture,  and  the  prevention 
of  the  Osage  river  navigation  as  a  great 
link  in  the  future’s  most  important  trans¬ 
portation  system  in  the  world. 

“If  it  were  proper  to  heed  sentimental 
consideration,  it  meant  much  to  some  peor 
pie,  now  exiled  from  childhood  scenes, 
to  see  destruction  threaten  the  home  of  a 
lifetime,  and  perhaps  three  or  four  gen¬ 
erations,  as  well  as  the  resting  place  of 
the  beloved  dead.  It  is  no  light  matter 
to  disrupt  churches,  neighborhoods,  and 
all  associations  and  environment  of  set¬ 
tled  habit.  The  project  as  outlined  on 
paper  would  separate  Camden  county  into 
three  parts — practically  four  or  five — 
with  no  means  of  transportation  across 
the  river  between  north  and  south  parts, 
except  perhaps  by  ferries,  entirely 
blocked  by  ice  part  of  the  time,  as  well 
as  cumbersome,  tedious,  and  more  or 
less  dangerous  at  all  times. 

“Just  how  far  can  our  sister  towns  be 
deluded  and  led  astray  by  the  siren  song 
of  predatory  interest?  And  one  of  these 
towns  might  be  the  next  to  be  exploited 
at  its  own  expense  in  addition  to  hav¬ 
ing  local  misfortune  invented,  magnified 
and  distorted  in  a  campaign  to  paralyze 
public  spirit.” 

Other  editorials  of  similar  tone  have 
kept  up  the  fight. 


Every  Evening 

Wilmington,  Del. 

The  only  paper  in  the  Wilmington 
territory  with  a  complete 
Merchandising  Department. 

Over  20,000  Daily 

95%  of  Every  Evening's 
readers  take  no  other 
local  evening  paper. 


REACH  THE  BUYERS 
IN  OAKLAND 

Thousands  of  women,  residents  of  the  Oakland  Market,  will  attend  the 
Tribune  Eleetric  Cooking  School,  to  he  held  in  conjunction  with  the 
Pacific  Slope  Dairy  Show,  in  the  Oakland  Civic  Auditorium  Theatre, 
November  10,  11,  12,  13,  and  14. 

Because  of  its  past  success  and  tremendous  attendance,  this  cooking 
school  is  recognized  as  the  outstanding  event  of  its  kind  in  the  Easthay 
territory.  At  each  session  of  the  school,  lectures  will  he  given  hy  recog¬ 
nized  home  economic  experts.  A  baking  contest  with  valuable  prizes  to 
winners  is  to  be  held  in  conjunction  with  the  school. 

Here  is  an  opportunity  to  reach  the  buyers  of  the  Oakland  Market  at  a 
time  when  their  interest  is  centered  on  food  and  its  preparation. 


In  planning  your  advertising  programs,  do  not 
overlook  Oakland,  the  Pacific  Coast’s  third 
largest  market.  The  leading  newspaper  in  this 
fi.eld,  both  in  circulation  and  advertising,  is  the 


<i^aklanli*?(rnbunc 


CowolidMtiil  Prew  AMOci^kK 


Oakland,  Gvlifornia 

MEMBER  A.  B.  C.;  THE  100,000  GROUP  AMERICAN  CITIES 
National  Representatives 

WILLIAMS,  LAWRENCE  &  CRESMER  COMPANY 
New  York  Chicago  San  pRANcisa)  Los  Angeles 
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350  IN  PRESS  SECTION  AT  FIRST  GAME 
OF  WORLD  SERIES  IN  PHILADELPHIA 

Sports  Writers  from  Many  States  Covered  Game  from  New 
Gallery  Atop  Grandstand— Special  Headquarters 
Provided  at  Local  Hotel 


Philadelphia  was  host  to  350 

baseball  writers,  special  writers,  pho¬ 
tographers  and  movie  photographers  at 
the  first  game  of  the  World  Series  be¬ 
tween  the  Athletics  and  the  St.  Louis 
Cardinals  at  Shibe  Park,  Philadelphia, 
Oct  1.  This  was  an  increase  of  nearly 
50  over  those  covering  the  series  be¬ 
tween  the  Athletics  and  the  Chicago  Cubs 
a  year  ago. 

Connie  Mack  had  a  special  press  sUnd 
built  atop  the  grsmdstand. 

Allotment  of  tickets  and  positions  in 
the  press  stand  was  in  charge  of  Stoney 
McUnn,  sports  columnist  of  the  Phila¬ 
delphia  Evening  Ledger,  with  George 
Young,  former  sports  writer  for  the 
Inquirer  and  Public  Ledger,  in  charge 
of  the  seating  forces  at  the  park. 

For  the  additional  convenience  of  visit¬ 
ing  newspaper  men  and  women,  a  special 
headquarters  was  opened  at  the  Bellevue- 
Stratford  hotel  in  charge  of  James  Isa- 
minger  of  the  Inquirer.  Western  Union 
and  Postal  messenger  service  was  ar- 
rai^ed  for  at  the  hotel  with  paper,  type¬ 
writers,  stenographic  and  other  service 
provided  for  those  who  wished  to  write 
their  stories  there  after  the  games. 

In  1929  the  Western  Union  had  90 
direct  wires  at  the  park  over  which 
1,000,000  words  were  sent  out  from 
Philsidelphia  alone.  This  year  106  wires 
gave  direct  park-to-office  service  and  the 
wordage  was  expected  to  be  much  larger. 

Burt  Whitney  of  the  Boston  Post  was 
the  first  out-of-town  writer  to  check  in 
at  the  Philadelphia  headquarters,  arriv¬ 
ing  on  Sunday. 

The  accredited  writers  include  some 
from  Cuba,  Japan  and  France.  Among 
those  listed  at  press  headquarters  were 
the  following: 

St.  Louis:  J.  Roy  Stockton,  Herman 
Wecke  and  L.  C.  Davis,  Post-Dispatch; 
Martin  J.  Haley,  Alan  W.  Price  and 
Raymond  V.  Smith,  Globe-Democrat ; 
Dick  Farrington  and  Charles  Comfort, 
Times;  Harry  P.  Brundige,  Syd  Kee¬ 
nan  and  Charles  Regan,  Star. 

New  York  City:  John  Kieran  and 
John  Drebinger,  Times;  George  W. 
Daley  and  Richard  Williams,  Morning 
World;  Bozeman  Bulger  and  Arthur 
Mann,  Evening  World;  W.  O.  McGee- 
han  and  Rud  Rennie,  Herald-Tribune; 
Sid  Mercer  and  Bill  Slocum,  American; 
Paul  Gallico  and  Jimmie  Powers,  News; 
Joe  Vila  and  Frank  Graham,  Evening 
Sun;  Jack  Kofoed  and  Fred  Lieb,  Post; 
Joe  Williams  and  Tom  Meaney,  Evening 
Telegram;  William  Corum  and  h'ord 
FricL  Evening  Journal;  Ed  Sullivan  and 
Harry  Caplan,  Graphic;  Dan  Parker  and 
Charles  Segar,  Mirror. 

New  York  State  :  Martin  La  Chance, 
Syracuse  American;  Jack  Burgess, 
Rochester  Times;  Bob  Stedler,  Bt^alo 
News;  Bill  Kelly,  Buffalo  Courier-Ex¬ 
press;  Charles  Young,  Albany  Knicker- 
bocker-Press  and  News. 

Pittsburgh:  Ed  Ballinger  and  Har¬ 
vey  Boyle,  Post;  Ralph  Davis  and  Fred 
Wertenbach,  Press;  Charles  J.  Doyle 
and  James  F.  Long,  Sun-Telegraph;  J.  J. 
Herron,  Tri- State  News  Bureau. 

Boston  :  Paul  H.  Shannon,  Jack 
Moloney  and  Bob  Coyne,  Post;  James 
O’Leary,  and  Melville  E.  Webb,  Globe; 
Burt  \^^itman,  Herald;  Joseph  Cash- 
man,  American;  S.  J.  Mahoney,  Record; 
Edward  Rumill,  Christian  Science  Moni¬ 
tor;  Neal  O’Hara  and  A.  J.  Rooney, 
Traveler;  George  Cavens,  Transcript. 

Chicago:  Harry  Neily  and  James 
Corcoran,  American;  Wayne  Otto  and 
Warren  Brown,  Herald  -  Examiner; 
Westbrook  Pegler  and  Irving  Vaughan, 
Tribune;  James  Crusinberry,  News; 
Herb  Simmons,  Times. 

Detroit:  H.  G.  Salsinger,  News; 
Harry  Bullion,  Free  Press;  Doc  Holst, 
Times;  Ray  Bonslog,  Daily  Illustrated. 

Cleveland  :  Ed  F.  Bang  and  Dan 
Taylor,  News;  Gordon  D.  Cobbledick, 


Plain  Dealer;  Stuart  Bell  and  Louis  B. 
Seltzer,  Press. 

Washington  :  Denman  Thompson  and 
J.  B.  Keller,  Star;  Shirley  Povick,  Post; 
Kirk  Miller,  Times;  E.  W.  Farlee,  Bul¬ 
letin;  George  Gamer,  Herald;  John 
O’Rourke,  Daily  News. 

Cincinnati:  Jack  Ryder  and  Bob 
Berkshire,  Enquirer;  Tom  Swope  and 
Ben  Dahl  man.  Post;  Frank  Grayson, 
Times-Star;  Bob  Newhall,  Commercial. 

Brooklyn  :  Tom  Holmes,  Harold 
Benn,  Eddie  Forbes,  Eagle;  Murray 
Robinson,  Standard-Union ;  Lem  Wooster 
and  William  McCullough,  Times;  Quin¬ 
ton  Hoard,  Citicen. 

New  England:  D.  B.  Bogg,  Spring- 
field  (Mass.)  Republican;  Art  F. 
Markey,  Providnice  (R.I.)  News;  A. 
B.  McGinley,  Hartford  (Conn.)  Times; 
D.  F.  Mulvey,  New  Haven  (Conn.) 
Register;  John  M.  Flynn,  Pittsfield 
(Mass.)  Berkshire  Eagle. 

Western:  Art  Schinners,  Milwaukee 
(Wis.)  News;  C.  E.  McBride,  Kansas 
City  Star;  Bob  A.  French,  Toledo  Blade; 
A.  Patton,  Indianapolis  News;  Dick  Cul¬ 
len,  Minneapolis  Journal;  Hugh  Fuller¬ 
ton,  Columbus  (O.)  Dispatch;  Bob 
Cronin,  Los  Angeles  Times;  Tom  Laird, 
San  Francisco  News. 

New  JrasEY:  Joe  Donovan,  Newark 
Ledger;  Joseph  T.  Scarry,  Newark 
News;  Herman  Donsky,  Jersey  City  Ob¬ 
server;  Louis  Greenberg,  Atlantic  City 
Press;  Ed  F.  Meara,  Trenton  Times- 
Ad7>ertiser;  (Thris  Zusi,  Elizabeth  Journal. 

Philadelphia:  Bill  Dooley  and  Gor¬ 
don  Mackey,  Record ;  Ted  Von  Ziekursch 
and  Bob  Paul,  News;  John  Nolan,  Cy 
Peterman,  Harry  Robert,  Bulletin;  James 
Isaminger,  Stan  Baumgartner,  Inquirer  ; 
Stoney  McLinn,  A1  Horwitz,  Vivian 
Shirley,  Evening  Ledger ;  Ed  Pollock, 
Tom  Docrer,  Public  Ledger. 

Pennsylvania:  Billy  Loftus,  Wilkes- 
Barre  News;  Bill  East,  Scranton  Times; 
Shandy  Hill,  Reading  Times;  J.  F.  Me 
Carron,  Allentown  Call;  Jack  Martin, 
Lancaster  Intelligencer. 

Maryland  and  South  :  Paul  Menton, 
Baltimore  Evening  Sun;  Bill  Keefe,  New 
Orleans  Times-Picayune;  Kay  Lewis, 
FJ  Paso  (Tex.)  Thnes-Herald;  A1  Lang, 
St.  Petersburg  (Fla.)  Times;  A.  W. 
Calpin,  Orlando  (Fla.)  Sentinel. 

Canada:  George  Guthic,  Toronto 
Star;  Joe  Page,  Montreal  Star;  Joe 
Page,  Jr.,  St.  John's  Times;  T.  Douglas 
Black,  Fredrickton  Gleaner ;  Walter  Hap- 
good,  Montreal  La  Petit  Journal;  A. 
Malcom  Mc(k>wan,  St.  John’s  Telegraph. 

Foreign  :  Joe  Massagues,  El  Mundo, 
Havana,  Cuba;  Lilia  Jimenez,  Diario  de 
la  Marina,  Cuba.;  Makoto  Tsunekawa 
and  Sei  Nakao,  Osaka  Mainichi,  Japan. 
Lucien  I..eumas,  Paris  Midi. 

Press  Services  :  Associated  Press, 
Brian  Bell,  Alan  Gould,  Edward  J.  Neil, 


SUCCESS 

Financial  success  isn’t  enough. 
A  Special  Edition  must  leave 
with  both  advertiser  and  pub¬ 
lisher  a  feeling  of  pride  and 
satisfaction  —  an  appreciation 
of  the  fact  that  they  have 
combined  to  produce  an  edi¬ 
tion  fittingly  representing 
the  commercial  and  industrial 
strength  of  their  city. 

Such  an  edition  can  only  be 
produced  by  men  trained  and 
tested  by  years  of  experience. 


John  B.  Gallagher  Company 

45  W.  4Sth  St.,  New  York  City 


BROUN  AND  HIS  CAPTOR 


Photo  shows  Heywood  Broun, 
New  York  Telegram  coluniiiist  and 
socialist  candidate  for  Congress 
(right)  talking  over  his  arrest 
with  Patrolman  Robert  A.  Wilson. 
Broun  participated  in  parade  of 
striking  dressmakers. 


Hugh  S.  Fullerton,  Jr.  United  Press, 
Frank  Getty,  George  Kirksey,  Morris 
De  Haven  Tracy,  Dixon  Stewart.  Inter¬ 
national  News  Service,  Bill  Corum, 
James  L.  Kilgallen,  Homer  Metz,  Ford 
Frick.  Universal  Service,  Damon  Run¬ 
yon,  William  Slocum,  George  E.  Phair. 
Consolidated  Press,  John  B.  Foster. 


HEADS  POLITICAL  GROUP 

Walter  Walker,  publisher.  Grand 
Junction  (Col.)  Sentinel,  recently  was 
elected  chairman  of  the  Colorado  Demo¬ 
cratic  state  central  committee. 


BROUN  ARRESTED  IN  STRIKE 


Charge  DismUaed  When  ColuaaUt 
Appears  In  Court 

Heywood  Broun,  columnist  of  the  New 
York  Telegram  and  other  Scripps-How. 
ard  newspapers  and  Socialist  candidate 
for  Congress,  was  arrested  for  disor¬ 
derly  conduct.  Sept.  26,  while  taking  part 
in  a  parade  of  striking  dressmakers.  He 
was  actually  arrested  on  his  own  insist- 
ence. 

A  policeman  commanded  a  number  of 
pickets  with  Broun  at  the  rear  of  the 
procession  on  Fifth  Avenue  near  44th 
Street  to  disperse.  They  refused,  and 
when  the  officer  threatened  to  arrest 
them,  Broun  asked  to  be  taken  into  cus¬ 
tody  in  their  stead.  The  officer  did  this. 

After  a  comfortable  ride  in  a  taxi  with 
the  officer,  Broun  appeared  in  Yorkville 
Court  and  admitted  the  truth  of  the 
policeman’s  story.  The  charge  was  dis¬ 
missed  and  he  shook  hands  with  his 
captor. 

During  his  campai^  the  columnist 
will  be  relieved  of  his  broadcast  over 
WABC  by  his  friends.  He  will  talk  on 
the  air  one  night  each  week.  Among 
those  who  will  substitute  for  him  will  be 
Russel  Crouse,  New  York  Evening  Post 
columnist;  Walter  Winchell,  and  Mark 
Hellinger  of  the  Daily  Mirror;  Frank 
Sullivan  of  the  World  and  Alexander 
Woollcott  of  the  New  Yorker.  Broun 
has  forbidden  them  to  mention  his  cam¬ 
paign  for  Congress. 


TO  APPEAL  MARMOLA  CASE 

The  Federal  Trade  Commission  will 
apply  to  the  Supreme  Cburt  of  the 
United  States  for  a  writ  of  certiorari  in 
the  matter  of  the  Raladam  Company,  in 
which  a  decision  adverse  to  the  Clommis- 
sion  was  handed  down  June  28  in  the 
U.  S.  Circuit  (3ourt  of  Appeals,  Cincin¬ 
nati.  The  circuit  court  reversed  the 
order  of  the  Commission  requiring  Rala¬ 
dam  to  discontinue  representing  that  its 
preparation  “Marmola”  constitutes  a 
scientific  and  harmless  treatment  for 
obesity. 


Conditioned 

at  the  Factory 

All  Morlcy  Mats  are  properly  conditioned 
before  shipment.  They  are  ready  for  use 
when  taken  from  the  case.  We  do  not 
believe  that  the  stereotyper  should  be  ex¬ 
pected  to  assume  the  duties  of  a  chemist, 
or  that  he  should  spend  time  doing  work 
which  ought  to  be  done  in  the  dry  mat 
factory,  or  that  valuable  space  in  the  stereo¬ 
typing  department  should  be  given  over  to 
humidors,  mat  moisteners,  chemicals  for 
making  facings,  oils,  powders,  etc.  Again 
we  suggest  that  you  free  yourself  from 
such  handicaps.  Try — 

Morley  Mats 

DISTRIBUTED  BY 

Wood  Newspaper  Machinery  Corporation 
501  Fifth  Avenue,  New  York 
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DURING  AUGUST,  1930, 

THE  BALTIMORE  POST  GAINED- 


8.3%  in  Local  Display 


8.8%  in  National 


2.9%  in  Automotive 


15.6%  in  Financial 


7.9%  in  Total  Display 
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ENFORCED  RETAIL-GENERAL  DEFINITION 
HAS  SOLVED  COAST  DAILY’S  PROBLEM 


Controversies  Over  Classi&cation  and  Rates  Have  Been  Elim¬ 
inated,  Linage  Has  Gained,  Advertising  Director  of 
Los  Angeles  News  Declares — Differential  Abolished 


By  ELLIOTT  C.  HENSEL 

Director  of  Advertioing ,  Loo  Angeles  Illustrated  Daily  News 


pX)R  the  past  two  and  a  half  years,  the 

Los  Angeles  Illustrated  Daily  News 
has  been  operating  upon  a  simplified  rate 
structure  which  has  eliminated  completely 
any  controversy  on  the  local-national 
rate  question  so  far  as  this  paper  is  con¬ 
cerned 

Most  difficulties  regarding  the  so-called 
local  and  national  rates  have  been  based 
upon  the  lack  of  a  complete  and  simple 
definition  of  just  who  is  entitled  to  the 
so-called  local  rate.  Feeling  that  this 
problem  had  become  complicated  owing 
to  the  use  of  the  word  “local”  instead 
of  the  more  descriptive  classification 
“retail”,  the  following  simple  definition 
was  placed  on  our  rate  card  on  Jan. 
1st,  1928,  properly  to  classify  a  retail 
advertiser : 

“The  following  rates  shall  apply  (sub¬ 
ject  to  the  approval  of  the  management) 
to  the  advertising  of  the  firm  or  in¬ 
dividual  in  which  the  product  advertised 
is  offered  direct  to  the  consumer  through 
a  retail  outlet  or  outlets  owned  and 
operated  by  the  advertiser  in  the  city  of 
publication.’’  The  essence  of  this  defini¬ 
tion  is  “owned  or  operated  by  the  ad¬ 
vertiser  in  city  of  publication.”  This, 
with  the  use  of  the  word  “retailer” 
leaves  no  question  in  the  mind  of  the 
space  buyer  or  merchant  and  has  elimi¬ 
nated  any  controversy  since  its  adop¬ 
tion. 

All  other  advertising  then  strictly  re¬ 
tail  is  classified  as  “(general”  advertis¬ 
ing,  so  that  the  rate  card  is  essentially 
divided  into  these  two  classifications  only. 

Prior  to  the  adoption  of  this  simpli- 
rate  card,  the  Illustrated  Daily  News 
published  and  acc^ted  advertising  under 
11  various  classifications.  One  of  the 
Los  Angeles  newspapers  has  as  many  as 
16  vari^  rates  with  a  separate  rate  for 
each  classification.  This  has  made  it 
extremely  confusing  for  a  space  buyer  to 
determine  and  properly  figure  a  rate  from 
the  cards  or  to  know  under  what  classi¬ 
fication  a  particular  account  would  be 
placed.  Advertisers  before  estimating 
budgets  for  space  were  compelled  to  call 
the  newspapers  by  telephone  to  verify 
what  they  figured  the  rates  ought  to  be. 
Since  the  adoption  of  our  new  rate  struc¬ 
ture,  the  necessity  for  this  rate  verifi¬ 
cation  has  been  practically  eliminated. 

The  basis  of  all  salesmanship  is  to 
“make  it  easy  to  buy.”  Simplicity  of 
rate  structure  is  obviously  the  solution 
of  making  buying  easy  and  space  buy¬ 
ers  react  immediately  to  rates  they  can 
understand. 

Most  of  the  class  rates  have  been  put 
into  effect  by  newspapers  who  wish  to 
attract  a  certain  kind  of  business  to  their 
medium  and  were  operating  without  any 
particularly  scientific  basis. 

At  the  time  we  put  this  rate  card  into 


effect,  we  called  the  advertising  agencies 
of  this  city  together  at  a  meeting  and 
announced  that  we  would  pay  the  usual 
15%  commission  to  accredited  agencies 
on  all  “general”  accounts.  Prior  to  this, 
no  Los  Angeles  newspaper  had  rec¬ 
ognized  any  advertising  as  commission- 
able  other  than  automotive  and  manu¬ 
facturing  accounts.  Naturally,  this  an¬ 
nouncement  was  received  enthusiasti¬ 
cally  by  the  local  advertising  agencies, 
since  heretofore  they  had  been  forced  to 
operate  almost  wholly  upon  a  service  fee 
basis  on  general  accounts. 

The  “general”  rates  which  are  identi¬ 
cal  with  the  “national”  card  were  placed 
upon  a  sliding  scale  basis  which  has 
worked  out  very  satisfactoritly  for  the 
past  two  and  a  half  years. 

While  many  newspapers  find  it  easier 
to  obtain  national  business  by  operating 
upon  a  flat  national  rate,  a  detailed  study 
of  the  selling  and  handling  costs  shows 
that  the  small  accounts  have  a  higher 
percentage  of  selling  cost  and  should  be 
charged  accordingly. 

The  national  rates  are  as  follows: 


1,000  lines .  2Ak 

2.500  lines .  23 

5,000  lines .  22 

7.500  lines .  21 

10,000  lines .  20 


While  the  sliding  scale  rate  in  the  na¬ 
tional  field  was  felt  to  be  a  radical 
departure  from  the  flat  rate  and  it  was 
predicted  that  we  might  suffer  a  loss 
in  national  advertising  revenue,  however, 
the  advertising  agencies  know  that  a 
quantity  buyer  is  entitled  to  a  better  rate 
and  during  the  year  1929  we  showed  a 
gain  of  1^,346  lines. 

The  adoption  of  this  general  and  re¬ 
tail  classification  has  made  the  problem 
of  radio  tie-ups  a  very  simple  one.  The 
copy  from  the  manufacturer  is  billed 
through  the  agency  at  the  “general”  rate 
and  the  tie-up  copy  from  the  retailer  is 
billed  at  the  proper  “retail”  rate,  de¬ 
pending  upon  the  mdividual  contract  for 
space  signed  by  the  merchant.  While 
both  the  local  and  general  rates  operate 
upon  a  sliding  scale,  the  basic  rate  struc¬ 
ture  is  scientifically  arrived  at  based 
upon  a  competitive  milline  basis. 

In  the  recent  analysis  of  local  and 
national  newspaper  rates  prepared  by  the 
American  Association  of  Advertising 
Agencies,  the  Illustrated  Daily  News’ 
rate  structure  shows  that  there  is  no 
differential  between  the  national  and 
retail  rate. 

The  adoption  of  this  simplified  rate 
structure  has  built  up  for  the  Illustrated 
Daily  News  the  most  friendly  relations 
with  the  local  advertising  agencies  which 
have  responded  by  giving  us  a  splendid 
volume  of  business  during  the  past  two 


The  Publisher’s ‘SutUing Problem 


I  ^COWSTimcTIO«-CLtVEL>HP-PltISS 


Thu  and  many  other 
successful  newspaper 
plants  have  been  eco- 
norrncally  plarmed  by 
our  organization,  ex¬ 
perienced  in  plant  en¬ 
gineering  and  skilled  in 
architecture  and  the 
science  of  building. 

HOWELL  &  THOMAS 

Architects 

Cleveland,  Ohio 


and  a  half  years  at  a  comparatively  low 
percentage  of  selling  cost. 

The  following  definite  results  have 
been  achieved  by  the  rate  card  and 
policies  adopted  with  it : 

1.  Exact  definition  of  “Retail”  adver¬ 
tiser  has  stopped  all  controversy  regarding 
rates. 

2.  Rates  simplified  into  two  major 
groups — “Retail”  and  “General” — en¬ 
abling  buyers  quickly  and  accurately  to 
determine  exact  classification. 

3.  Properly  figured  rates  upon  a 
milline  basis  eliminated  differential  be¬ 
tween  “retail”  and  “national”  rates.  (See 
recent  A. A. A. A.  analysis.) 

4.  Paying  full  commission  to  Los 
Angeles  agencies  on  general  (or  national) 
rates  increases  sales  volume  18%  in  the 
local  field  at  low  sales  cost. 

5.  Fairness,  simplified  rates  and  local 
agency  recognition  have  increased  revenue 
^%  in  local  field  and  8.7%  in  national. 

StandardizaticHi  is  the  keynote  of 
modem  manufacturing  practice  and  when 
rates  are  simplified  and  fairly  made  and 
maintained  by  newspapers,  there  will  be 
more  linage  placed  in  local  newspapers. 


PROMOTION  BOOKLET  ISSUED 

A  promotion  booklet,  “Where  Are  the 
City  Limits  Now?”  was  issued  recently 
by  the  Des  Moines  Register  and  Tribune. 
The  booklet  treats  the  matter  pictorially, 
showing  by  a  series  of  special  maps  the 
distribution  of  its  papers  throughout 
Iowa.  Nine  full-page  maps  and  numer¬ 
ous  half-tones  are  included  in  the  pub¬ 
lication,  which  leads  off  with  the  state¬ 
ment  that  lowans  spend  $2,385,000  a  year 
to  read  the  dailies. 


BENSON  TO  ADDRESS 
A.  B.  C.  CONVENTION 

Ralph  Starr  Butler  of  General  Foodi 

AUo  to  Speak  at  Opening  Sm. 
aion,  Oct.  23 — Other  Groupi 
to  Hold  Meetings 

Two  speakers  have  been  scheduled  to 
address  the  opening  session  of  the  Audit 
Bureau  of  Circulations  at  the  Stevens 
Hotel,  Chicago,  Oct.  23.  John  Benson, 
president  of  the  American  Association 
of  Advertising  Agencies,  and  Rail*  Starr 
Butler,  vice-president  of  the  General 
Foods  Corporation,  are  the  speakers. 

Other  associations  meeting  in  Chicago 
during  what  has  become  known  as  “Ad¬ 
vertising  Week”-  are:  Inland  Daily 
Press  Association,  Oct.  21-22;  100,000 
Group  of  American  Cities;  Agricultural 
Publishers’  Association ;  American  Asso¬ 
ciation  of  Advertising  Agencies,  Oct  22; 
Newspaper  Advertising  Executives  Asso^ 
ciation,  Oct.  23;  Bureau  of  Advertising 
Committee,  A.N.P.A.  (date  to  be  set 
later). 

The  meeting  of  Western  members  of 
the  A.A.A.A.,  scheduled  for  October  22 
was  arranged  to  precede  the  A.B.C 
meeting  by  one  day  for  the  convenience 
of  members  attending  both  sessions,  ac¬ 
cording  to  F.  R.  Gamble,  secretary.  Tte 
quarterly  meeting  of  the  executive  board 
will  be  held  in  Chicago  Oct.  21.  This 
will  be  the  first  time  that  the  A.A.AA 
has  held  general  meetings  of  sectional 
groups.  A  meeting  for  Eastern  members 
will  be  held  in  New  York,  Oct  29. 


NEW  PUBUCITY  COURSE 

Indianapolis  advertising  men  will  co- 
coperate  with  the  Indiana  University  ex¬ 
tension  division  this  semester  in  a  course 
on  publicity  for  publicity  and  advertis¬ 
ing  representatives,  club  and  community 
service  workers,  librarians,  educators  and 
others  enrolled  at  Indianapolis  The 
course  will  last  16  weeks.  Frank  R. 
Elliott,  director  of  publicity  of  Indiana 
University  will  lead. 


DAILY  BUYS  PLANT 

K.  A.  Engel,  president  and  general 
manager.  Little  Rock  Arkansas  Dm- 
crat,  has  announced  completion  of 
negotiations  with  Elmer  E.  Garke,  hi 
former  publisher,  for  the  purchase  of  his 
building  at  Capitol  avenue  and  Scott 
street,  which  the  daily  has  leased  and 
remodeled.  Mr.  Engel  said  that  the  shift 
from  the  Democrat’s  present  Main  street 
location  will  be  made  soon. 


This  Calls  For  Action! 

HERE  IS  A  RARE  OPPORTUNITY; 

Evening  newspaper,  more  than  cen¬ 
tury  old,  located  city  within  thirty 
miles  of  New  York,  having  good 
plant,  twenty-four  page  press,  mem¬ 
ber  Associated  Press,  ably  edited, 
strongly  Republican  in  policy,  stands 
high  editorially  in  its  territory,  needs 
aggressive  publisher  who  will  at  once 
take  financial  interest  in  and  possible 
business  direction  of  the  paper.  Field 
now  has  population  exceeding  100,- 
000,  with  certainty  of  large  growth 
in  immediate  future.  Right  at  the 
edge  of  a  big  development. 

Telegraph  to  Box  A-729 
Editor  &  Publisher 
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Are  YOU  Seeking 
a  Phantom? 

You  can’t  measure  the  worth  of  over  a  half-million  readers  of  one 
newspaper  by  the  reading  habits  of  your  wife,  your  neighbors  or  the 
man  in  the  next  office.  It’s  only  human  to  try  it,  but  there’s  no  money 
in  it. 

A  composite  picture  of  the  average  reader  of  the  Chicago  Evening 
American  would  be  a  meaningless  blur;  too  many  types  would  be 
included  for  any  one  type  to  be  sharply  defined.  The  “better”  news¬ 
paper  reader  is  a  will-o’-the-wisp.  Hope  pursues  him  even  after  expe¬ 
rience  has  proved  he  does  not  exist. 

Acceptance  of  what  is  literally  an  axiom  —  that  numbers  is  the  one 
important  factor  in  newspaper  circulation  —  will  simplify  and  reduce 
your  media  selection  problems.  In  Chicago,  for  instance,  it  makes 
instantly  apparent  the  right  of  the  Chicago  Evening  American  to 
first  place  on  all  Chicago  evening  paper  schedules. 

For  the  Chicago  Evening  American  is  in  its  tenth  year  of  circu¬ 
lation  leadership  in  Chicago’s  evening  field.  In  the  first  eight  months 
of  1930  the  Chicago  Evening  American’s  average  daily  circulation 
was  550,232  copies  — 111,569  more  than  that  of  the  second  Chicago 
evening  paper. 

CHICAGO  EVENING 

AMERICAN 

a  good  newspaper  now  in  its  TENTH  YEAR  of 
circulation  leadership  in  Chicago’s  evening  field 


National  Representatives  :  RODNEY  E.  BOONE  ORGANIZATION 
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DAILIES  URGED  TO  RESIST  MAGAZINES’ 
DRIVE  FOR  AUTOMOBILE  LINAGE 


Pressure  Being  Exerted  to  Shift  Space  from  Newspapers, 
Editor  Says — Suggests  Impressing  Dealers  With  Aid 
Press  Has  Given  Industry  in  Past  Years 


By  AUTOMOBILE  EDITOR 


COME  newspaper  publishers  are  trying 
^  to  figure  out  just  how  far  magazines 
will  get  in  their  attempt  to  divert  auto¬ 
motive  linage  from  the  papers.  Accord¬ 
ing  to  data  on  the  project  the  magazines 
are  seeking  to  point  out  how  many  more 
readers  they  have  in  some  of  the  smaller 
cities  and  towns  than  the  large  metro¬ 
politan  papers. 

This  large  total  of  readers  is  supposed 
to  be  more  valuable  than  those  scanning 
the  daily  and  Sunday  papers,  according 
to  the  reasoning  of  magazine  space  sel¬ 
lers.  With  the  automotive  industry  en¬ 
tering  a  new  era  of  more  intensive  mer¬ 
chandising,  and  greater  reduction  of  over¬ 
head  to  keep  the  cost  per  car  down, 
executives  will  listen  to  any  story  that 
may  promise  new  leads  for  selling  motor 
vehicles. 

In  New  York  a  few  days  ago  two  vet¬ 
eran  automotive  newspaper  men  dis¬ 
cussed  this  latest  phase  of  advertising. 
The  proposed  plan  did  not  seem  to  worry 
them  very  much,  but  they  had  some  ideas 
they  believed  might  be  worth  while  if 
spread  abroad  in  the  newspaper  field. 

It  was  pointed  out  that  the  automo¬ 
tive  distributors  and  dealers  should  be 
contacted,  so  that  if  manufacturers  or 
executives  propose  any  magazine  plan 
that  meant  reduction  of  newspaper  space 
dealers  would  have  some  basis  for  not 
agreeing  to  a  change;  tangible  facts  on 
co-operation  divorced  from  the  daily  and 
Sunday  factory  news  stories. 

Distributors  should  be  asked  if  they 
could  point  out  to  any  one  specific  in¬ 
stance  where  they  remembered  ever  hav¬ 
ing  seen  in  any  magazine  an  article  that 
was  outspoken  in  favor  of  any  fight  the 
industry  was  making  in  any  State,  or  for 
Federal  recognition  of  some  plan. 

On  the  other  hand  the  automotive  edi¬ 
tors  should  dig  into  scrapbooks  and  files 
and  bring  back  to  mind  what  the  news¬ 
papers  have  done  for  the  industry.  When 
the  first  A.  A.  A.  and  Gliden  tours  were 
run  more  than  a  quarter  of  a  century 
ago  newspapers  sent  their  staflF  men 
along,  and  each  day  they  telegraphed 
special  stories  of  what  was  happening. 
The  Associated  Press  and  other  news 
services  sent  stories  broadcast  to  papers 
not  represented  on  the  tours. 

In  every  city  and  town  through  w'hich 
the  pioneer  motor  pilgrims  passed  there 
were  advance  stories.  When  the  run  was 
on  the  papers  carried  pictures,  interviews 
and  descriptions  of  the  tour.  These  trips 
extended  from  Quebec  to  Jacksonville, 
one  way,  and  from  the  Atlantic  Coast 
to  the  Rocky  Mountains  and  the  Gulf  in 
the  west  for  nearly  10  years. 

At  the  S.  A.  E.  convention  last  May 
at  French  Lick  Springs  one  of  the  big 
features  was  the  historical  section. 
Among  the  exhibits  were  reproductions 
of  newspaper  stories  and  pictures  going 
back  to  the  early  days  of  the  motor 
vehicle.  These  formed  a  graphic  illustra¬ 
tion  of  press  co-operation  when  it  was 
vitally  needed. 

On  the  sands  of  Ormond-Daytona 
bwch  nearly  30  years  ago  when  Vander¬ 
bilt,  Croker,  Thomas,  Bowden,  Stevens 
and  other  society  luminaries  rac^  against 
Lancia,  McDonald,  Hemery,  Demoget, 
the  pick  of  foreign  stars,  with  the  Stan¬ 
leys,  Ross,  Ford,  Winton,  Oldfield,  Welch 
and  others  representing  America,  lengthy 
stories  were  carried  in  many  newspapers 
sent  by  staff  men  assigned  to  those 
events. 

Each  year  wherever  there  is  an  auto¬ 
mobile  show  the  newspapers  give  col¬ 
umns  of  stories  and  pictures  featuring 
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what  is  new  in  the  industry.  This  has 
been  going  on  for  years.  Throughout 
each  year  in  daily  and  Sunday  papers 
one  may  find  news  of  the  industry. 

When  special  runs  are  made  up  Mt. 
Washington,  Pike’s  Peak,  back  and  forth 
across  the  continent  and  elsewhere,  news¬ 
paper  men  are  on  the  job — often  as  of¬ 
ficials — to  give  details  in  the  news  col¬ 
umns.  That  is  but  one  page  in  the  news¬ 
paper  man’s  book  of  facts. 

Take  the  Federal  government  phase 
of  it.  Before  the  war  an  attempt  was 
being  made  to  put  a  tax  on  all  motor 
vehicles  coming  out  of  the  factories. 
This  got  as  far  as  going  through  com¬ 
mittee  hearings. 

In  one  large  city  an  automotive  editor 
wrote  a  special  story  in  his  Sunday  issue 
calling  attention  to  this  measure.  It 
stated  that  the  time  for  letters  and  tele¬ 
grams  had  passed,  what  was  needed 
meant  a  special  trip  to  Washington  by 
a  delegation  of  automobile  dealers  to  give 
facts. 

It  outlined  how  the  Senate  and  House 
committee  should  be  told  that  it  would 
be  all  right,  possibly,  to  pass  this  tax  law, 
but  there  would  be  an  aftermath.  That 
Sunday  afternoon  one  of  the  officers  of 
the  dealer  association  read  the  story,  got 
a  committee  appointed  headed  by  the 
association  president,  and  the  men  took  a 
night  train  for  Washington. 

Hearings  had  been  closed  and  it  was 
intimated  the  committee  would  not  bother 
to  reopen  the  case.  But  through  Sena¬ 
torial  courtesy  it  was  done.  The  com¬ 
mittee  members  were  told  that  once  the 
tax  was  passed  on  to  the  dealers  they  in 
turn  would  hand  it  to  the  buyers.  And 
each  buyer  would  be  told  that  he  should 
write  his  Senator  and  Congressman  how 
he  felt  about  the  payment.  The  com¬ 
mittee  of  dealers  saw  their  own  Con¬ 
gressmen  and  told  them  they  would  have 
a  lot  of  alibis  to  make  to  voters  when 
the  tax  went  into  effect,  and  that  was  an 
election  year.  The  committee  never  re¬ 
ported  that  tax.  It  saved  the  motor 
owners  millions. 

When  the  war  tax  was  put  on  motor 
products  it  was  continued  for  some  years 
after  peace  was  declared.  Newspaper 
agitation  kept  alive  the  fight  against  it 
until  it  was  repealed  finally.  In  many 
states  every  year  there  are  scores  of 
prospective  laws  filed  against  the  motor 
industry.  Newspaper  articles  have  kept 
some  legislatures  from  running  away 
with  taxes  and  unfair  regulations  <m 
motor  vehicles.  In  some  States  referen- 
dums  have  stopped  high  gasoline  taxes, 
and  appeals  to  the  courts  through  news¬ 
paper  backing  have  caused  laws  to  be 
changed,  repealed  or  declared  unconsti¬ 
tutional. 

What  has  happened  at  Washington  and 
state  Capitols  has  been  multiplied  by  the 


A  SPECIAL 
EDITION 

Is  the  only  means  of  com¬ 
pletely  covering  the  com¬ 
merce  and  industry  of  your 
city.  Natural  developments 
demand  representation  and 
a  newspaper  is  rendering  a 
distinct  service  when  it 
produces  a  worth-while 
“Special.”  Consult 

John  B.  Gallagher  Company 
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many  attempts  at  stringent  regulations 
by  cities  and  towns.  Numberless  times 
municipal  authorities  sought  to  imjMse 
unwarranted  burdens  on  the  motorists. 
Newspapers  have  moulded  public  opinion 
preventing  it. 

On  the  opposite  page  in  seeking  to 
show  what  magazines  have  done  in  any 
real  cooperative  way,  comparatively,  the 
space  is  practically  blank. 

Dealer  value  in  the  newspapers  far  off¬ 
sets  that  of  the  magazine.  When  a  fac¬ 
tory  makes  a  newspaper  announcement, 
often  in  addition  to  the  distributor’s 
name  are  those  of  many  of  his  dealers. 
This  gives  each  one  an  identity  in  his 
community.  People  know  where  to  go  to 
see  the  cars.  One  might  have  to  look  up 
a  directory  or  telephone  book  to  get  such 
information  after  reading  a  magazine 
advertisement.  In  these  days  of  quick 
service  buyers  are  entitled  to  get  all  the 
facts  all  the  time,  as  the  newspaper  gives 
them. 

Take  the  case  where  dealers  are  clean¬ 
ing  up  their  stock  with  new  models  com¬ 
ing,  and  a  price  cut  has  been  made  on  the 
cars  in  stock.  Dealers  have  found  them¬ 
selves  with  cars  selling  at  around  $800 
and  so  advertised  in  the  newspapers,  see¬ 
ing  the  same  cars  advertised  in  magazines 
at  $1000  or  more.  That  is  not  helpful 
in  making  sales.  There  is  the  alibi  that 
magazine  changes  could  not  be  made 
within  some  weeks.  If  a  newspaper 
printed  the  old  price  the  advertiser  would 
be  seeking  a  runover  free. 

Should  a  maker  be  asked  to  wait  four 
or  five  weeks  before  making  a  cut,  and 
have  his  dealers  deprived  of  the  chance 
of  cleaning  up  in  that  time  until  maga¬ 
zines  have  a  chance  to  print  the  right 
price?  Hardly.  That  proves  the  value 
of  newspapers  for  quick,  successful  mer¬ 
chandising. 

When  some  prominent  manufacturer 
goes  to  a  big  city  to  address  a  Chamber 
of  Commerce  or  some  other  civic  body 
his  talk  and  pictures  are  in  the  daily 
press;  It  may  be  a  most  important  one 
for  the  automotive  trade,  and  the  deal¬ 
ers.  Yet  what  about  magazine  coopera¬ 
tion  ? 


New  models  are  announced  at  diSertat 
periods  in  the  year.  Yet  it  is  to  the 
newspapers  that  the  general  public  look 
to  get  the  descriptive  details.  That  it 
an  aid  to  dealer  sales.  Who  has  erer 
seen  details  about  new  motor  cars  out. 
side  the  advertising  pages  in  some  of  the 
leading  magazines? 

Distributors  and  dealers,  through  their 
contacts  with  automotive  editors  in  get- 
ting  assistance  in  various  ways  for  their 
own  individual  displays,  for  speakers  at 
their  dealer  meetings,  etc.,  know  news- 
paper  values.  But  being  so  close  to  it 
they  may  not  have  a  full  realization  of 
what  it  is  worth. 

For  the  automotive  editors  the  job 
allotted  to  them  is  to  sell  the  distributors 
and  dealers  this  picture.  Advertising 
men  can  take  care  of  the  figures  regard¬ 
ing  circulation,  buying  power  of  the 
newspapers  vs.  magazines.  That  would 
make  another  story. 


PHOTO  AWARDS  MADE 


International  News  Photos  Gives  Cuh 
Prizes  to  Four  Staff  Men 

George  Pahl  of  the  Berlin  office  of 
International  News  Photos,  Inc.,  and 
Robert  Rea  of  the  Chicago  Evmng 
American  staff  share  the  honors  in  the 
first  month’s  awards  for  the  best  pictures 
submitted  to  International  News  Photos, 
Inc.,  according  to  announcement  t^ 
week  by  Arthur  W.  Levy. 

Pahl’s  picture  of  the  giant  plane  DO-X 
in  flight  over  Lake  Constance,  made 
from  an  airplane  above  the  huge  ship, 
won  $15.  A  similar  award  went  to  Ru 
for  his  series  of  pictures  of  parachute 
jumpers  at  the  National  Air  Races. 

Awards  of  $10  each  went  to  Charles 
Hoff  of  the  New  York  Daily  Mirror  for 
his  “shot”  of  the  German  Dornier  plaa 
flown  by  Captain  yon  Gronau  as  it  com¬ 
pleted  its  flight  in  New  York  harbor 
and  to  Harvey  Glew,  photographer  of 
the  Boston  Record,  for  his  “human  inter¬ 
est”  picture  of  a  dog  guarding  the  bodies 
of  his  master  and  mistress  after  they  had 
been  slain. 


◄ 


◄ 
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NOT  MADE  TO  A  PRICE - 

But  Still  Priced  Right 

Of  course,  it's  unwise  to  pay  too  much  for  any 
product;  but  to  pay  too  little  is  much  worse. 

To  buy  mats  on  price  is  to  risk  losing  all — to  miss 
schedules  and  editions.  When  you  buy  on  quality 
you  can  lose  only  a  little. 

I 

A  cheap  price  doesn't  make  a  cheapened  mat  any 
better;  in  fact,  a  cheap  price  denotes  the  maker  s 
best  estimate  of  his  own  product. 

A  case  of  500  Certifieds  will  convince  you  that 
Certified  quality  is  the  best  economy  for  your 
stereotype  department. 

Forget  price  1  Try  quality!  It  pays! 

CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  New  York.  N.Y 

For  dependable  stereotyping  use  Certified  Dry 

AUOE  IN  THE 

◄  B  U  Y  ^ 

_ NOW  r _ 

Prosperity  is  money  in  circulation 
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^^Western  America'' 

covers  a  lot  of 
territory^ 


yet  we  mean  fust  that 
when  we  say  that  The 

LOS  ANGELES 

EVENING  HERALD 


is  the  Largest  Daily 
Newspaper  in  Western 
America 
both  in 

Circulation  and  in 
Volume  of  Advertising 


HERBERT  W.  MOLONEY 
842  Madison  Are. 

New  York 


RepreseniaHves 


RAY  MILLER 
General  Motors  Bldg 
Detroit 


JOHN  H.  LEDERER 
326  Madison 
Chicago 


A.  J.  NORRIS  HILL 
Hearst  Bldg. 

San  Francisco 
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The  Largest  and  Most  Progresfe 
Having  a  Daily  Circulation 
Is’^Scrapping  Its  Old  Plant  and  Introduci 

and  Methods  of  Nelp 

M.  LEON  BAILBY,  the  enterprising  and  far-sigd 
study  of  newspaper  progress,  has  come  to  the  com  k 
circulation  no  other  machine  possesses  the  advan^ 

The  speed  and  enormous  producing  power 
dependability  under  the  most  urgent  driving,  as  w(|is 
excellence  of  its  product,  were  the  reasons  for 
newspaper  printing  presses. 


oil: 


When  this  plant  is  completed,  four  of  the  wo| 
— New  York,  London,  Paris — will  be  operating 


wn 


AUTOMATIC  AUTOPLATE  Machines,  alsoii 

The  WOOD  Press  and  the  Automatic  Aut(|t 
the  heavy  burden  of  present-day  publication  in  tl 


WOOD  NEWSPAPER  Mij 
501  Fifth 


I 


sigeant 


't  Evening  Newspaper  in  Paris 
Upwards  of  400,000  Copies 
the  Most  Modern  American  Machinery 
paper  Manufacture 


h 


kMil' 


kd  owner  of  L  'Intransigeant,  after  a  world-wide 
iion  that  for  an  evening  newspaper  with  a  heavy 
s  of  the  WOOD  Press. 

iis  machine,  its  unbreakableness  and  its  absolute 
IS  its  handiness  and  the  unequalled  typographical 
selection  by  him  from  among  all  the  world’s 

i  largest  newspapers  in  three  of  its  principal  cities 
OD  Presses. 

'ill  be  installed  by  V Intransigeant. 

te  are  the  only  machines  capable  of  sustaining 
irger  newspaper  offices. 


I 


'JERY  corporation 

New  York 
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SENATOR  NYE’S  THREATS 

IN  the  unseemly  row  over  alleged  slush  funds  in 
the  Senatorial  campaign  of  Mrs.  Ruth  Hanna 
McCormick  the  investigating  committee,  headed 
by  Senator  Gerald  P.  Nye,  proposes  to  make  the 
newspaper  press  of  the  country  a  goat.  Not  only  did 
the  committee,  on  Monday  of  this  week,  threaten  to 
sue  newspapers  for  libel  if  they  published  Mrs. 
McCormick’s  charges  that  the  committee  had  put 
detectives  at  work  to  ransack  her  personal  correspond¬ 
ence,  break  into  her  premises,  pilfer  her  files  and  tap 
her  telephone,  but  Senator  Nye  also  issued  notices 
to  press  services  that  press  material  issued  by  his 
committee  must  be  published  just  so-so. 

Although  a  liberal  Senator  Nye  is  apparently  out  to 
establish  a  record  of  intolerance.  He  is  badly  advised. 
What  the  merits  of  the  McCormick  case  are  is  none 
of  our  concern,  but  we  are  much  interested  in  a 
federal  investigation  committee  which  needs  to  fall 
back  upon  threats  of  libel  proceedings,  and  orders 
that  matter  be  published  as  issued  without  respect  to 
news  merit,  in  order  to  support  its  activity.  So  far 
as  we  know,  the  newspapers  have  published  Mrs. 
McCormick’s  charges  in  good  faith.  It  is  a  matter 
of  great  public  importance,  whether  true  or  false, 
that  a  candidate  for  the  Senate  should  allege  such 
offenses  and  also  that  Senator  Nye’s  committee  should 
deny  the  charges.  To  drag  in  libel  threats  and  to 
attempt  to  force  newspapers  to  publish  committee 
statements  in  toto,  without  r^ard  to  news  value,  is 
stretching  matters  about  as  far  as  they  will  go  with¬ 
out  breaking.  We  are  confident  that  few  editors  will 
be  frightened  out  of  printing  legitimate  news  con¬ 
cerning  this  important  investigation,  either  by  the 
threats  or  censorship  tactics  of  the  Senatorial  com¬ 
mittee. 


As  a  test  of  character  William  R.  Hearst 
often  asks  what  a  man  did  on  the  day  follow¬ 
ing  some  conspicuous  success. 


IF,  AND,  AND  BUT 

IN  June  Editor  &  Pubusher  asked  The  Quill, 
usually  admirable  monthly  published  by  Sigma 
Delta  Chi,  journalistic  fraternity,  why  so  much 
of  its  space  was  lent  to  press  agents  to  defend,  dig¬ 
nify  and  attempt  to  legitimatize  their  business.  This 
month  the  editor  replies.  From  a  three-page  sopho- 
moric  dissertation,  bewilderingly  full  of  contradic¬ 
tions,  we  believe  we  learn  that  The  Quill  has  a 
fairly  clear  conception  of  the  menace  to  journalism, 
publishing  and  advertising  of  the  so-called  free  pub¬ 
licity  game,  but  feels  itself  in  some  way  bound  to 
defend  individual  press  agents,  some  of  whom  no 
doubt  are  Sigma  Delta  Chi  members.  The  editor 
haltingly  assents  to  our  essential  complaints  against 
press  agentry,  but  offers  many  excuses  and  off-side 
pleas. 

Instead  of  acknowledging  Editor  &  Publishes’s 
long,  expensive  and  we  assert  partially  successful 
battle  against  the  commercial  propaganda  evil  as  it 
affects  newspapers  and  newspaper  men,  the  editor 
regrets  our  criticism  and  scours  the  field  of  reason 
to  extenuate  the  publicity  brotherhood,  many  of 
whom  receive  pay,  he  says,  that  newspaper  men  might 
jolly  well  envy.  This,  indeed,  seems  to  be  the  point. 
There  is  some  evidence  of  bitterness.  Press  agentry 
is  a  profitable  business  and  it  isn’t  all  black,  he  argues. 
Why  disturb  it?  It  cannot,  of  course,  be  squared 
with  the  canons  of  journalism  of  the  American 
Society  of  Newspaper  Editors,  it  short-circuits 
legitimate  advertising  and  society  would  go  to  the 
bow-wows  on  a  regimen  of  deceitful  propaganda 
masked  as  “news”  and  all  that,  but,  but  .... 

Some  editors  say,  perhaps  truly,  that  the  commer¬ 
cialism  of  the  on-coming  editorial  generation,  some¬ 
what  picked  up  in  schools  of  journalism,  is  destined 
to  make  of  the  newspaper  something  which  will  no 
more  deserve  a  constitutional  grant  of  freedom  than 
the  fish,  shoe  or  collar  trades. 


L 


Certain  advertising  interests  maintain,  and 
rightly,  ice  think,  that  it  is  as  legitimate  for 
motion  picture  makers  slyly  to  work  paid 
tidvertising  into  film  scenery,  as  for  ncivspapers 
to  carry  commercial  publicity  in  their  news 
columns. 


R  I  ^  L 


Better  is  a  dry  morsel,  and  quietness  there¬ 
with  than  an  house  full  of  sacrifice  with  strife. — 
Proverbs,  XVTI;  1. 


NEW  PAPER  CRISIS 

CONTROL  by  bankers  looks  like  the  next  step  in 
the  confused,  half-panicky  situation  of  the  Cana¬ 
dian  newsprint  mills — a  situation  in  which  gov¬ 
ernmental  interference  has  proven  futile,  and  co-oper¬ 
ative  agreements  among  the  principal  manufacturers 
almost  equally  vain.  Now  with  the  industry  in  the 
Dominion  working  at  barely  more  than  half  capacity, 
it  appears  that  the  financial  interests  with  most  to 
lose  by  wild  price  competition  will  form  a  new  cor¬ 
porate  group,  including  some,  but  not  all,  of  the 
largest  producers,  in  an  effort  to  maintain  prices 
which  will  insure  bonded  obligations. 

It  is  not  yet  determined  which  companies  will  con¬ 
form  to  this  agreement. 

The  prospect  is  that  at  least  one,  and  possibly  three, 
important  manufacturers  of  newsprint  in  Canada  will 
reserve  their  right  to  independent  action,  and  that 
the  Newfoundland  mills  will  not  be  at  all  concerned 
with  the  troubles  of  their  Canadian  colleagues.  United 
States  mills  are  of  course  not  affected  by  the  pact 
and  some  of  them  are  so  situated  as  to  disturb  any 
effort  of  a  limited  Canadian  group  to  set  prices. 

Efforts  of  individual  companies  party  to  the  pro¬ 
posed  agreement  to  assure  their  future  by  various 
non-co-operative  schemes,  while  keeping  within  the 
letter  of  the  agreement  so  far  as  immediate  commit¬ 
ments  are  concerned,  are  likely  to  be  explosive 
factors,  as  apparently  they  have  been  in  the  affairs 
of  the  present  Newsprint  Institute.  The  shrewd  and 
acquisitive  business  men  who  have  built  the  news¬ 
print  industry  on  both  sides  of  the  border  accept  with 
extreme  reluctance  any  restrictions  on  their  dreams 
of  accomplishment.  They  will  resist  on  ethical  as 
well  as  defensive  commercial  grounds  the  attempts 
of  rivals  to  gain  individual  advantage  under  an  ar¬ 
rangement  designed  to  safeguard  the  interests  of  all, 
and  each  will  be  alert  to  any  opportunity  for  indi¬ 
vidual  advantage  that  competitors  might  overlook. 

Irrespective  of  the  needs  of  the  Canadian  indus¬ 
try  and  its  capitalists,  irrespective  of  the  unsound 
public  policy  involved  in  waste  of  precious  forest  re¬ 
sources  by  newsprint  sold  for  less  than  cost  plus  a 
fair  manufacturing  profit,  irrespective  of  the  fact 
that  cut-throat  price  competition  means  continued 
indifference  to  the  restoration  of  cut-over  areas,  the 
outlook  is  that  economic  forces  will  eventually  solve 
the  situation  in  their  own  summary  fashion.  Some 
people  are  going  to  be  hurt,  some  investors  are  go¬ 
ing  to  lose,  but  for  the  present  the  publisher  of  an 
American  daily  appears  likely  to  buy  1931  newsprint 
at  a  price  which  will  offset  some  of  the  revenue 
losses  he  has  suffered  in  the  past  ten  months. 

That  appears  to  be  the  immediate  prospect.  It 
leaves  in  the  situation  for  American  publishers  all 
the  dangers  and  uncertainties  that  were  pointed  out 
in  these  columns  a  year  ago.  The  threats  of  govern¬ 
mental  interference  with  mills  that  did  not  comply 
with  orders  from  the  provincial  capitals  were  noisy, 
empty  gestures.  That  is  a  weapon  that  present 
holders  dare  not  wield,  but  it  exists,  awaiting  a  more 
reckless  hand  or  a  more  desperate  set  of  circum¬ 
stances.  The  need  today  for  closer  co-ordination  be¬ 
tween  the  needs  of  the  newspaper  industry  and  the 
capacity  of  the  newsprint  industry  is  greater  than 
ever,  but  the  melancholy  fact  is  that  the  accurate  in¬ 
formation  as  to  the  former  is  disregarded  and  the 
expansion  of  the  latter  proceeds  headlong.  Some  day, 
one  may  hope,  this  question,  affecting  as  it  does  the 
basic  institutions  and  the  national  resources  of  two 
great  peoples,  will  be  handled  from  some  other  view¬ 
point  than  that  of  the  investment  banker  and  the 
consuming  publisher  desiring  his  raw  material  at  the 
lowest  price.  It  merits  more,  and  if  the  headless  con¬ 
duct  of  the  paper  industry  is  not  altered,  it  will  get 


PROFITS 

PUBLICATION  of  a  daily  newspaper  in  a  city  of 
less  than  25,000  population,  unless  it  is  central  to  a 
populous  and  prosperous  region,  might  be  classed 
as  a  hazardous  occupation,  if  the  reports  of  profits 
obtained  by  such  newspapers,  as  compiled  by  4e 
Newspaper  Audit  and  Research  Bureau,  are  typical. 
Of  16  newspapers  analyzed  as  to  revenues  and  opera¬ 
tions  of  1929,  five  returned  a  red-ink  balance  arid  of 
the  remaining  eleven,  only  one  showed  a  profit  greater 
than  10  per  cent  on  turnover.  In  only  two  of  the 
cities  did  the  newspaper  analyzed  have  other  news¬ 
paper  competition,  and  in  these  two  cities,  one,  an 
evening  paper,  made  a  profit  of  less  than  two  per 
cent  and  the  other,  a  morning  and  Sunday  paper, 
showed  a  loss  of  16.26  per  cent. 

In  all  but  one  of  five  small-city  papers  for  which 
losses  are  indicated,  the  explanation  of  the  loss  is  to 
be  found,  not  so  much  in  revenues  smaller  than  the 
average  for  the  group  as  in  high  departmental  ex¬ 
penses,  especially  in  expenses  described  as  “adminis¬ 
trative.”  In  the  single  case  where  administrative  ex¬ 
penses  did  not  disturb  the  balance,  the  variation  from 
normal  for  the  group  was  found  in  composing  room 
expenses,  which,  at  28.25  per  cent  of  total  revenues, 
ranged  from  7  to  16  percentage  points  above  the 
budget  for  similar  papers.  This  paper,  setting  15 
per  cent  less  advertising  than  others  of  similar  size, 
ran  a  more  open  paper.  Its  editorial  cost  per  inch  is 
the  lowest  in  the  group,  its  administrative  cost  is 
lowest,  but  its  mechanical  cost  is  highest.  Its  circu¬ 
lation  revenue  is  below  normal,  and  its  advertising 
revenue  is  derived  to  too  small  an  extent  from  local 
merchants. 

In  the  larger  groups,  the  profits  are  relatively 
larger,  ranging  up  to  17.80  per  cent,  with  few  below 
10  per  cent  of  turnover,  and  administrative  ability 
as  a  rule  is  compensated  by  about  15  per  cent  of  the 
total  revenue.  There  is  a  marked  similarity  of  de¬ 
partmental  expense  breakdowns  in  the  larger  units, 
indicating  that  business  necessities  rather  than  per¬ 
sonalities  govern  employment. 

Genuine  newspaper  skill,  upstairs  and  down,  is 
needed  by  the  man  who  expects  to  make  his  living  bj' 
small-city  newspaper  publication.  Usually,  the  up¬ 
stairs  and  downstairs  qualities  must  be  combined  in 
the  same  brain,  and  that  the  combination  does  not 
occur  as  often  as  might  be  desired  may  be  one  impor¬ 
tant  reason  for  the  comparatively  meagre  returns 
for  hard  work. 


"Liberal,  truthful  and  well-placed  advertis¬ 
ing  is  the  most  reliable  tool  any  selling  force 
can  have.’’ — Roger  W.  Babson. 


EXPOSING  JUDICIAL  FAULTS 

At  the  New  Jersey  Newspaper  Institute  this  week 
Edward  McKernon,  former  Superintendent  of 
the  Associated  Press,  said :  “One  good  go-getter 
reporter  would  do  more  to  purify  the  bench  than  all 
the  pious  resolutions  of  the  American  Bar  Assoda- 
tion.” 

True  enough,  and  the  bench  evidently  needs  uie 
purification  process  in  many  places.  But  not  «ily 
must  the  reporter  be  a  “good  go-getter,”  but  the 
editor  must  be  a  brave  fighter  and  the  publisher  able 
to  withstand  the  bombardment  that  usually  follows 
such  crusading.  In  the  first  place,  the  rank  and  file 
of  American  people  desire  to  believe,  whether  true  v 
false,  that  the  bench  is  a  spotless  institution  ^ 
judges  as  pure  as  the  driven  snow ;  newspapers  whicb 
expose  judicial  corruption  run  the  chance  of  being 
called  “yellow”  or  “sensational”  by  their  rea^s. 
Secondly,  we  have  yet  to  hear  of  a  case  wherein  * 
bar  association  has  whole-heartedly  directed  its  in¬ 
fluence  in  favor  of  a  newspaper  engaged  in  expoang 
judicial  corruption,  at  least  in  the  first  instance.  Usu¬ 
ally  the  Bar  association  is  the  reporter’s  worst  eneffl) 
in  such  a  venture.  Libel  and  contempt  of  court  laws 
are  severe  and  are  so  much  in  control  of  the  1^ 
fraternity  that  reporters,  editors  and  publishers  Iw 
twice  or  three  times  before  attempting  to  hurdle  w 
hazards  incident  to  a  court  expose.  In  other  w^ 
to  attack  incompetence  or  crookedness  on  the  b^ 
calls  in  this  day  for  journalistic  heroism  of  the  fifs* 
water.  We  fully  agree  with  Mr.  McKernon  that  * 
newspaper  expose  may  be  highly  effective,  but  wt 
wonder  why  this  righteous  business  should  be  made » 
perilous  by  the  organizations  which  benefit  therefro* 
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PURELY  PERSONAL 


Grove  PATTERSON,  editor  of  the 
Toledo  Blade,  has  been  appointed  by 
Governor  Myers  Y.  Cooper  as  one  of  the 
Ohio  representatives  at  the  annual  meet- 
ine  of  the  American  Prison  Association 
in  Louisville,  Ky.,  Oct.  10  to  16. 

W.  R-  Orchard,  editor.  Council  Bluffs 
(la.)  Nonpareil  and  president  of  the 
Iowa  Go^  Roads  Association,  delivered 
the  main  address  at  the  dedication  of 
Highway  No.  34  at  Red  Oak  recently. 

Harold  N.  Beck,  editor  and  publisher, 
Oceanside  (Cal.)  Daily  Blade-Tribune, 
has  been  elected  president  of  the  local 
chamber  of  commerce. 

Mrs.  Roy  D.  Moore,  wife  of  the  vice- 
president  and  general  manager  of  the 
Brush-Moore  Newspapers,  Inc.,  was  in¬ 
jured  a  few  days  ago  by  falling  from 
an  automobile  when  the  door  flew  open. 
She  was  taken  to  a  hospital  at  Canton. 

Oliver  H.  Haskell,  son  of  Henry  J. 
Haskell,  editor,  Kansas  City  Star,  and  a 
student  at  Pomona  college,  Claremont, 
(il.,  visited  his  father  last  week.  Young 
Haskell  recently  returned  from  a  tour 
of  the  Hawaiian  Islands,  Japan,  China 
and  Russia. 

Harry  R.  Helsby,  editor.  Clean 
(N.Y.)  Evening  Times,  and  Mrs. 
Helsby,  have  returned  from  a  trip  to 
England  and  Wales. 

C.  F.  Byrns,  editor.  Fort  Smith 
(.\rk.)  Southwest  American  and  Times 
Record,  is  one  of  the  nominees  to  the 
board  of  directors  of  the  chamber  of 
commerce. 

T.  0.  Huckle,  publisher  of  the  Cadil¬ 
lac  (Mich.)  Evening  News,  was  elected 
vice-president  of  the  Cadillac  Exchange 
club,  recently. 

C.  E.  Palmer,  publisher  of  the  Hot 
Springs  (Ark.)  New  Era  and  Sentinel 
Record  was  host  at  a  dinner  recently  to 
prominent  business  men  of  the  city. 

Albert  H.  Stackpole,  associate  editor, 
Harrisburg  (Pa.)  Telegrc^h,  and  con¬ 
ductor  of  the  ‘'Call-It-a-Day”  column, 
was  in  the  Bobby  Jones  golf  gallery  at 
Merion  last  week  to  get  column  material. 

Piotr  Lot,  editor  of  the  Krakow 
(Poland)  Illustrated  Courier,  has  been 
visiting  friends  in  Buffalo  during  the 
past  week.  Before  returning  to  Krakow 
he  will  call  at  the  White  House  to  pre¬ 
sent  to  President  Hoover  a  copy  of  Ten 
Years  of  Reborn  Poland,  a  document  of 
which  he  was  editor-in-chief. 

Grant  B.  Fullmer,  founder  and  pub¬ 
lisher,  Arcade  (N.Y.)  Prcjj,  has  retired 
and  thereby  relinquished  his  title  as  New 
York  state’s  busiest  editor.  He  has  been 
^itor,  linotype  operator,  pressman  and 
janitor,  he  said  in  his  “swan  song.”  He 
will  retain  a  controlling  interest  in  the 
newspaper. 

Davis  Merwin,  publisher  of  the 
Bloomington  (Ill.)  Pantograph,  flew 
his  own  plane  to  Des  Moines,  Sept.  27, 
to  spend  the  week-end  with  Gardner 
Qiwles,  Jr.,  managing  editor  of  the 
Des  Moines  (la.)  Register  and  Tribune. 

George  B.  Dealey,  publisher,  Dallas 
(Tex.)  News  and  Evening  Journal,  with 
Mrs.  Dealey,  has  returned  from  a  vaca¬ 
tion  visit  in  the  Arkansas  Ozarks. 


IN  THE  BUSINESS  OFFICE 

pRANK  C.  MILLS,  circulator  for  the 
Detroit  Free  Press,  and  Mrs.  Mills, 
were  guests  of  William  A.  Silverman, 
Buffalo  Times  rewrite  man,  and  Mrs. 
Silverman,  last  week. 

L.  Parker  Likely,  classified  advertising 
tMnager,  Indianapolis  Star,  addressed 
me  annual  convention  of  the  Indiana 
Real  Estate  Association  at  Evansville 
Sept.  19  on  “Advertising.” 

J-  J.  Morris  formerly  with  the  Cleve- 
land  Plain  Dealer  is  now  in  the  local  ad¬ 
vertising  department  of  the  Buffalo 
limes. 

_  Miss  Bertha  Morgan,  of  the  advertis¬ 
ing  department,  Utica  (N.Y.)  Daily 
Press,  has  resigned.  She  was  given  a 
farewell  party  by  her  associates. 
i,^nRer  Mendenhall,  general  manager, 
Pan  Nuys  ((Tal.)  News,  has  been  ap¬ 


pointed  a  member  of  the  Republican  state 
central  committee. 

George  S.  Gisler,  for  several  months 
head  of  the  salesmanship  school  of  the 
circulation  department  of  the  Indianapolis 
Star,  has  entered  the  University  of 
Michigan  Law  school. 

Harry  Robinson,  business  manager. 
Fort  Smith  (Ark.)  Southwest  American 
and  Times-Record,  is  a  member  of  the 
City  Park  Board  created  Sept.  24. 

IN  THE  EDITORIAL  ROOMS 

T^RED  K.  OWEN,  editor,  Portland 
^  (Me.)  Evening  Express,  is  spending 
his  vacation  in  Milo,  Me.  Robert  B. 
Beith,  literary  editor,  is  substituting  for 
him. 

Dick  Smith,  managing  editor  of  the 
Kansas  City  Journal-Post,  spoke  last 
week  before  the  Meridian  Club. 

George  Stansfield,  assistant  managing 
editor,  Hartford  (Conn.)  Courant,  is 
now  on  his  vacation. 

Maurice  Zimring,  of  the  Waterloo 
(la.)  Morning  Tribune,  has  completed  a 
three-months  tour  of  Europe,  Asia 
Minor  and  Egypt  and  is  now  returning. 

A.  B.  MacDonald,  reporter  and  fea¬ 
ture  writer  for  the  Kansas  City  Star, 
was  the  principal  speaker  before  the 
William  J.  Bland  post  of  the  American 
Legion  last  week. 

V.  M.  Vierth  of  the  Sumner  (la.) 
Gazette  has  joined  the  Albia  (la.) 
Union-Republican.  He  is  a  director  of 
the  Iowa  Press  Association. 

R.  E.  Holliway,  Jefferson  City,  Mo., 
representative  of  the  Kansas  City  Jour¬ 
nal-Post,  has  returned  from  a  leave  of 
absence  spent  in  travel  in  the  West. 

Frank  Purcell,  formerly  on  the  Pitts¬ 
burgh  Press,  has  joined  the  San  Diego 
(Cal.)  Sun,  on  the  copy  desk. 

J.  R.  Wedding,  for  more  than  a  year 
editor  of  the  St.  Clair  Shore  (Mich.I 
News,  has  joined  the  Evansville  (Ind.) 
Press.  Kenneth  Smith,  of  the  Ypsilanti 
(Mich.)  Press,  is  the  new  editor  of  the 
St.  Clair  Shore  News. 

William  F.  Butler,  Rochester  (N.Y.) 
Times-Union  city  editor,  was  elected 
Monroe  county  Republican  committeeman 
of  the  Nineteenth  Ward,  Rochester,  in 
the  recent  primaries. 

Harry  Griffin,  sports  editor,  Charlotte 
(N.C.)  Obsenter,  is  spending  his  vaca¬ 
tion  in  New  York. 

Robert  Daniel  Burns,  Rochester 
Times-Union  reporter,  has  returned  from 
a  vacation  in  Canada. 

Edwin  A.  Moore,  state  editor,  Port¬ 
land  (Me.)  Press  Herald,  last  week  cele¬ 
brated  his  2Sth  anniversary  as  a  news¬ 
paper  man.  He  was  given  a  party  by 
his  associates  and  presented  with  $25  by 
Guy  P.  Gannett,  owner  of  the  Press 
Herald. 

M.  Joseph  Rosenau,  Boston  Herald, 
is  spending  his  vacation  in  Maine. 

William  P.  “Hank”  O’Donnell,  sports 


FOLKS  WORTH  KNOWING 


JACK  QUINLAN,  who  late  last  winter 
was  made  sports  editor  of  the  Minne¬ 
apolis  Journal,  has  had  a  varied  career, 
ranging  from  po¬ 
litical  reporting 
to  managing 
vaudeville  loops. 

Born  in  San 
Francisco,  h  i  s 
first  newspaper 
experience  was 
on  the  Seattle 
Star,  later  going 
t  o  the  Seattle 
Times.  His  next 
papers  were  the 
San  Francisco 
Chronicle,  Los 
Angeles  Times,  Jack  Quinlan 

and  Tacoma  Tri¬ 
bune.  As  city  editor  of  the  Tribune, 
he  was  the  only  newspaper  man  to  wit¬ 
ness  and  cover  the  lynching  of  an 
I.W.W.  following  the  “Wobblies’  ”  at¬ 
tack  on  an  Armistice  Day  parade  at  Cen- 
tralia,  Washington. 

Among  the  big  sports  events  he  cov¬ 
ered  were  the  Johnson-Jeffries  and  the 
Dempsey-Willard  battles. 

Switching  to  the  show  business  he  be¬ 
came  manager  of  Pantages  houses  in 
Minneapolis,  Memphis  and  Kansas  City, 
of  Orpheum  theaters  in  Kansas  City  and 
Des  Moines,  and  of  the  Loew  theater  in 
Houston,  Tex. 

He  joined  the  staff  of  the  Minneapolis 
Tribune  in  1928,  becoming  political 
writer.  When  Johnny  McGovern  re¬ 
signed  as  sports  editor  of  the  Minne¬ 
apolis  Journal  recently,  Quinlan  was  of¬ 
fered  the  post  and  accepted.  Now  he’s 
tapping  out  “The  Sounding  Board,”  his 
personal  column,  and  supervising  the 
work  of  a  sports  staff  which  he  reor¬ 
ganized.  Jack  is  married  and  has  a  son. 
Jack,  Jr. _ 

editor,  Waterbury  (Conn.)  Republican 
has  returned  from  Cincinnati,  where  he 
covered  the  world’s  amateur  baseball 
tournament  for  the  Republican  and  the 
American.  The  Waterbury  papers  an¬ 
nounced  play  by  play  report. 

J.  Roy  Elliott,  Rochester  Times-Union 
news  editor,  was  given  a  surprise  party 
Saturday  evening.  Sept.  26,  by  a  num¬ 
ber  of  his  newspaper  associates  in  honor 
of  his  tenth  wedding  anniversary. 

Frank  White,  courthouse  reporter, 
Houston  (Tex.)  Post-Dispatch,  toured 
West  Texas  with  his  wife  and  family 
while  on  a  vacation. 

Hugh  Russell  Fraser,  radio  editor  ol 
the  Albany  (N.Y.)  Evening  Nervs,  is 
writing  a  new  general  feature  column 
under  the  title,  “Frankly  Speaking.” 

Bob  Skinner,  rewrite  man,  and  Frank 
Thomas,  night  city  editor,  Houston 
(Tex.)  Post-Dispatch  are  at  Monter- 
(Continued  on  next  Page) 


GOLDEN  DAYS 


by 

Clare  Dwiggins 

has  sentimental  appeal. 

Anybody  who  ever  lived  in  the  country  or 
in  a  small  town  is  touched  by  the  humanity 
in  the  boys  and  girls  in  the  Dwiggins  daily 
three-column  cartoon. 

Notes  for  busy  editors:  O.  O.  McIntyre  has  returned  from  a  visit  in 
Texas....  Springfield  Union  has  taken  on  The  World  and  All,  Charles 

B.  Driscoll’s  daily  column - Business?  Well,  here’s  our  answer:  I.  C. 

Brenner  has  sold  McNaught  features  to  15  newspapers  in  14  days. 


DwiKClns 


The  McNaught  Syndicate,  Inc. 


V.  V.  McNitt 
Preident 


TIMES  BUILDING 
NEW  YORK,  N.  Y. 


Charuu  V.  McAdam 
Gmeral  Manager 


A  Whole  Nation 
Is  Collaborating 
on  ‘‘How  It  Began” 

From  homes,  schools,  colleges, 
universities,  hotels  and  business 
houses,  the  mail  addressed  to  Russ 
Murphy  about  his  “HOW  IT  BE¬ 
GAN”  cartoons  keeps  mounting 
daily  in  volume.  From  New  York 
to  San  Francisco  and  from  Chicago 
to  New  Orleans  come  notes  of  en¬ 
thusiastic  appreciation,  requests  for 
illustration  of  how  various  sayings, 
customs  and  superstitions  began, 
and,  most  of  ail,  contributions  from 
volunteer  collaborators,  who  have 
been  spurred  by  the  stimulus  of  the 
cartoons  to  individual  research. 


An  anthropologist  informs 
us  that  “HOW  IT  BEGAN”  is 
“the  most  important  medium  for 
popularizing  anthropology  that  has 
been  discovered  ...  a  definite  con¬ 
tribution  to  national  education’’... 
This  ieaves  Russ  Murphy  somewhat 
in  the  position  of  Monsieur  Jour- 
dain,  who  had  been  speaking  prose 
all  his  life  without  knowing  it... 
Russ  has  been  popularizing  anthro¬ 
pology  without  any  anthropological 
intentions...  He  only  meant,  and 
only  means,  to  be  interesting  . . .  and 
if  it  happens  that  he  is  at  the  same 
time  a  contributor  “to  national  edu¬ 
cation” ..  .then  being  educational 
becomes  the  fun  it  ought  to  be . . . 


The  CORNELL  DAILY  SUN  or¬ 
ders  “HOW  IT  BEGAN”  as  its 
only  syndicated  feature  . . . 


CHILDREN,  teachers,  students 
and  parents  write  in  .  .  .  The 
vice-president  of  one  of  the  greatest 
mercantile  establishments  in  the 
country  inquires  if  it  is  possible  to 
get  complete  back  numbers  of  the 
cartoons...  An  important  political 
leader  pauses  at  the  beginning  of 
his  campaign  to  offer  a  contribu¬ 
tion  . . . 


From  the  start,  Russ  Murphy  has 
had  two  regular  collaborators  in 
getting  out  this  feature . . .  Cozzy 
Graham,  artist,  and  Ray  Senusky, 
researcher  and  writer...  The  last¬ 
ing  strength  of  the  feature  is  due 
to  the  enthusiastic  cooperation  of 
these  three  sound  workmen  . . .  Now 
they  have  a  whole  cross-section  of 
the  nation  collaborating... 


«|_|OW  IT  BEGAN”  is  little  more 
ll  than  two  months  old  . . .  We 
offered  it  first  at  the  end  of  July . . . 
It  keeps  on  sweeping  the  nation... 
a  “must”  feature  in  every  city ...  If 
your  city  hasn’t  got  it  yet,  you  can 
be  confident  that  you  have  a  huge 
audience  of  unconsciously  anthropo¬ 
logically-minded  people  waiting  for 
“HOW  IT  BEGAN”  to  stir  them  up 
mentally . . . 


«LJOW  IT  BEGAN”  is  served  in 
n  two-column  and  three-column 
sizes . . .  Which  will  it  be? . . .  Piease 
wire  orders  collect. 
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rcy,  Mexico,  to  spend  a  two-weeks’ 
vacation. 

Miss  Melba  Newton,  courthouse  re¬ 
porter  Houston  (Tex.)  Post-Disptach, 
has  returned  from  a  vacation  spent  with 
relatives  in  Central  Texas. 

Frederick  Thoms,  formerly  of  the  New 
Haven  ((3onn.)  Journal-Courier,  has 
joined  the  Bridgeport  Times-Star  as  an 
editorial  writer. 

Ruth  Mae  Lawrence,  society  editor, 
Salem  (Ore.)  Capital  Journal,  spent  her 
vacation  in  the  Cascade  mountains. 

Clarke  Irvine,  former  associate  editor. 
North  Hollywood  Press  and  a  member 
of  staffs  of  Los  Angeles  newspapers  has 
gone  to  Honolulu  to  join  the  Honolulu 
Advertiser, 

Stephen  D.  Bryce,  Jr.,  former  Toledo 
newspaper  man  and  later  with  the  Wash¬ 
ington  bureau.  Associated  Press,  has 
bwn  named  manager  of  the  educational 
department.  National  Automobile  Cham¬ 
ber  of  Commerce,  New  York. 

Leo  W.  O’Brien  covered  the  Democra- 
tice  state  convention  at  Syracuse  this 
week  for  the  Albany  (N.Y.)  Times- 
Union  while  Jerome  L.  Smith  went  for 
Albany  Knickerbocker  Press  and  Robert 
R.  Arnold  for  Albany  Evening  News. 

Allen  Saunders,  dramatic  editor,  To¬ 
ledo  News-Bee,  addressed  the  Toledo 
Business  and  Professional  Women’s 
C^ub  last  week  on  the  “Low  Down  on 
the  Higher  Ups.” 

Clharles  Wesch,  formerly  of  the  Chi¬ 
cago  Herald  <§■  Examiner  copy  desk, 
has  returned  to  San  Antonio  and  Kerr- 
ville,  Tex.,  on  a  visit. 

Allen  Cxiwie  of  Superior,  Wis.,  and 
James  Crayhon,  formerly  news  editor, 
Kansas  City  Journal-Post,  have  joined 
the  copy  desk,  Toledo  News-Bee. 

Henry  Davis  Nadig  of  the  city  staff, 
Bridgeport  (Conn.)  Post,  spent  his  va¬ 
cation  on  a  trip  through  the  White 
Mountains. 

Miss  Katherine  Nichols  of  South 
Portland,  Me.,  a  graduate  of  Bates  Col¬ 
lege,  has  joined  the  Lewiston  (Me.) 
Journal. 

John  E.  Burgess,  Rochester  Times- 
Union  sports  editor,  covered  the  Little 
World  Series  between  the  Rochester 
Red  Wings  and  the  Louisville  Colonels 
at  Louisville  this  week. 

E.  H.  Ck)oding  has  left  the  Toledo 
Blade  copy  desk  to  join  the  editorial 
staff  of  the  Buffalo  Evening  News. 

Howard  1.  Comstock,  for  the  past 
nine  years  with  the  Bridgeport  (Conn.) 
Telegram,  during  the  last  six  as  city 
editor,  has  resigned  to  devote  his  time 
to  two  weeklies,  the  Fairfield  and 
Stratford  News,  in  which  he  holds  a 
partnership. 

M'althall^  Littlepage,  police  reporter, 
San  Antonio  Light,  as  worshipful  mas¬ 
ter  of  Blue  Bonnet  Masonic  Lodge,  San 
Antonio,  presided  recently  at  the  lodge’s 
sixth  anniversary  celebration. 

Charles  Young  is  covering  the  World 
Series  baseball  games  in  St.  Louis  and 
Philadelphia  for  the  Albany  (N.Y.) 
Knickerbocker  Press  and  Evening 
Nnvs  of  which  he  is  sports  editor. 

Taylor  Glenn,  until  recently  with  the 
Birmingham  (Ala.)  Post,  has  joined 
the  copy  desk,  Bridgeport  ((Tonn.) 
Telegram. 

Harry  G.  Head,  formerly  of  the  Chi¬ 
cago  Herald  &  Examiner  copy  desk, 
has  joined  the  Port  Arthur  (Tex.) 
News  desk. 

Harold  Senior,  police  reporter.  Wat- 
erbtery  (Conn.)  American  is  in  St. 
Mary’s  hospital  with  an  attack  of  in¬ 
fluenza. 

Dr.  A.  C.  Acornley  of  the  Philadel¬ 
phia  Evening  Ledger  copy  desk,  has  re¬ 
turned  from  a  vacation  spent  motoring 
to  Wilkes-Barre  and  other  Pennsylvania 
cities. 

Joseph  F.  Kraynick,  sports  editor, 
Bridgeport  (Conn.)  Telegram,  visited 
Niagara  Falls  on  his  vacation. 


Edward  W.  Cochrane,  sports  editor, 
Kansas  City  Journal-Post,  refereed  a 
bout  ^tween  Babe  Hunt  and  Johnny 
Risko  at  Oklahoma  City  last  week. 
Cochrane  will  travel  15,(X)0  miles  this 
fall  by  airplane  and  train  to  referee 
football  games,  including  two  jumps  to 
the  Atlantic  coast. 

Thomas  Coleman,  formerly  court  re¬ 
porter,  Bridgeport  (Conn.)  Post,  has 

joined  the  city  staff,  Bridgeport  Sun¬ 
day  Herald. 

C.  E.  McBride,  sports  editor,  Kan¬ 
sas  City  Star,  covered  the  World  Scries 
games.  Ernest  Mehl,  also  of  the  sports 
desk  of  the  Star,  is  contributing  a  series 
of  features  on  the  games. 

Jack  Havill,  formerly  on  the  St. 

Petersburg  (Fla.)  Times,  is  now  city  edi¬ 
tor  of  the  Sarasota  (Fla.)  Herald  and 
special  correspondent  for  the  Tampa 

(Fla.)  Tribune. 

Gene  Haynes,  city  hall  reporter.  In¬ 
dianapolis  News,  has  left  the  News  to 
become  publicity  director  for  the  In¬ 

dianapolis  Municipal  Airport. 

Joseph  Kinney,  sports  assistant,  Utica 
(N.Y.)  Daily  Press,  has  returned  from 
vacation. 

Howard  Waldron  and  Joseph  C.  Cooke, 
reporters  for  the  Utica  (N.Y.)  Daily 
Prefss,  have  resigned. 

June  Provines,  who  conducts  the  col¬ 
umn  “Gala  World”  in  the  Chicago  Daily 
News,  is  cm  a  trip  through  Mexico  with 
friends. 

James  Trainor  has  been  named  politi¬ 
cal  editor,  Buffalo  Times,  succeeding 
Stephen  C.  Cain,  now  on  the  rewrite 
staff. 

E.  J.  Liske,  city  editor  of  the  Little 
Rock  Arkansas  Democrat,  will  attend  the 
American  Legion  Convention  in  Boston 
in  October. 

John  Ledden  has  resigned  from  the 
sports  staff,  Buffalo  Times. 

W.  H.  (Bill)  Hendrix,  Chicago  Daily 
News  copy  reader  and  his  famous  travel¬ 
ing  cat,  are  visiting  St.  Louis,  Birming¬ 
ham,  Ala.,  and  New  York  City  on  Hen¬ 
drix’  vacation. 

Glenn  Jordan,  city  editor,  Huntsville 
(Ala.)  Times,  was  given  a  surprise 
birthday  party  in  the  editorial  room  Sept. 
25,  by  the  staff. 

W.  A.  (Doc.)  Huggins,  promotion 
editor,  San  Diego  (Cal.)  Sun,  has  been 
appointed  news  editor. 

Nathan  Koenig  of  the  Hartford 
(Conn.)  Times  city  staff,  last  week  an¬ 
nounced  his  candidacy  for  the  state  leg¬ 
islature. 

Thomas  Lynn,  former  city  hall  re¬ 
porter,  Buffalo  Times,  has  joined  the 
Buffalo  Courier-Express. 

John  R.  Reitemeyer,  city  editor, 
Hartford  (Conn.)  Courant,  has  returned 
from  his  vacatiem. 

William  A.  Linnane,  city  hall  man, 
and  Leon  Winslow,  real  estate  editor, 
Hartford  (Conn.)  Courant,  have  re¬ 
turn^  from  vacations. 

Frederick  D.  Sink,  a  student  in  Co¬ 
lumbia  School  of  Journalism,  is  covering 
Columbia  University  news  for  the  New 
York  Herald  Tribune. 

Lewis  Gannett,  book  critic  and  edi¬ 
torial  writer.  New  York  Herald  Tribune, 
has  returned  to  work  after  a  vacation 
at  West  Cornwall,  Conn. 

Edward  G.  dePury,  who  recently  ar¬ 
rived  from  Australia  where  he  worked 
on  the  Sydney  Morning  Herald  and  Mel¬ 
bourne  Herald,  has  joined  the  New  York 
Herald  Tribune  staff. 

Mrs.  Edward  Cushing,  New  York 
Tribune,  who  writes  under  her  maiden 
name  of  Mary  Watkins,  returned  to  work 
this  week  after  an  absence  of  three 
months.  She  is  the  mother  of  a  daughter 
born  July  14. 

Miss  Gwendoline  .Mbee,  former  chair¬ 
man  of  publicity,  Massachusetts  State 
Federation  of  Women’s  Clubs,  has  joined 
the  Boston  Herald  as  editor  of  the 
women’s  club  department. 

Harry  Odle,  recent  graduate  in  jour¬ 
nalism  at  the  University  of  Michigan, 
has  been  appointed  editor  of  the  New 
Baltimore-New  Haven  (Mich.)  Star. 

Perry  Burgess,  son  of  John  E.  Bur¬ 
gess,  Rochester  Times-Union  sports  edi¬ 


tor,  has  joined  the  sports  desk  of  the 
Times-Union.  Perry  just  returned  from 
spending  the  summer  in  Europe  after 
being  graduated  from  Cornell  University, 

John  J.  Whitehead  of  the  city  staff 
New  Haven  (Conn.)  Journal-Courier 
was  the  speaker  at  a  recent  joint  meet¬ 
ing  of  the  Bridgeport  Gvitan  club  and 
the  Fairfield  Luncheon  Club  at  a  Bridge¬ 
port  hotel. 

Wellington  G.  Jones,  sports  editor, 
Harrisburg  (Pa.)  Telegraph  was 
principal  speaker  at  the  annual  banquet 
of  the  Dauphinx-Perry  baseball  league. 

John  H.  Kelly,  publisher,  Sioux  City 
(la.)  Tribune,  has  returned  to  his  office 
after  a  minor  operation. 

Leslie  McAuliff,  manager,  Porterville 
(Cal.)  Daily  Record,  a  former  reporter 
on  the  Sioux  City  (la.)  Journal,  visited 
newspaper  friends  in  the  latter  city  re¬ 
cently. 

William  Southworth,  former  assistant 
sports  editor,  Sioux  City  (la.)  Tribune, 
has  resigned  to  continue  in  the  schod 
of  journalism.  University  of  South  Da¬ 
kota. 

Miss  Cathleen  Driscoll,  staff  reporter, 
is  writing  a  new  page  devoted  to  local 
school  activities  in  the  Albany  (N.Y.) 
Sunday  Times-Union. 


WEDDING  BELLS 

ALPH  GALL  who  conducts  the  ad¬ 
vertising  column  of  the  Chicago 
Daily  News,  to  Miss  Helen  Klingenberg, 
Sept.  27. 

Robert  Francis  Cox,  Utica  (N.Y.) 
Daily  Press,  to  Miss  Gertrude  Mary 
Coupe,  Utica,  Sept.  27,  in  Sacred  Heart 
(Church,  Utica. 

Miss  Julia  Merriman,  until  recently 
assistant  society  editor,  Grand  Rapids 
(Mich.)  Herald,  to  Harold  Tower,  of 
&and  Rapids,  Oct.  3.  Miss  Merriman’s 
•father,  the  late  Charles  Merriman,  was 
formerly  advertising  manager  of  the 
Herald. 

Loring  Overman,  account  executive  of 
Syverson-Kelly,  Inc.,  advertising  agency 
at  Spokane,  Wash.,  to  Mrs.  Josephine 
Gillis  of  Spokane,  recently. 

John  D.  Greene,  former  editor,  New¬ 
ham  (Mass.)  News  and  now  with  King 
Features  Syndicate,  Inc.,  New  York,  to 
Miss  Mary  M.  Price  of  Somerville, 
Mass.,  recently. 

Miss  Olive  Lorraine  Cox,  society  edi¬ 
tor,  Bloomington  (Ind.)  Daily  Tele¬ 
phone,  to  Peter  Denise  Burkhalter,  also 
of  the  Daily  Telephone  staff,  Oct.  2,  in 
Sheridan,  Ind. 

Helen  Louise  Locke  of  the  staff,  Port¬ 
land  (Me.)  Evening  News,  to  Richmond 
Delmost  Frost  of  Portland,  Sept.  27, 

Miss  Ruth  Henderson  of  the  staff  of 
the  Augusta  (Me.)  Kennebec  Journal  to 
Allan  Moody  Howes,  Portsmouth,  N.  H., 
July  13.  The  wedding  was  only  recently 
announced. 


FLASHES 


We  might  get  even  with  those  annoy¬ 
ing  Russians  by  depressing  the  caviar 
market. — J.  R.  Wolf,  Milwaukee  Journal. 


A  group  of  business  firms  plans  to 
make  Americans  “home  conscious.”  The 

trouble  with  a  movie-and-motor-mad 

populace  is  that  it  wants  to  be  home  only 
when  unconscious.— C/nVa^o  Daily  News. 


A  dry  town  is  one  where  liquor  is 
wicked  and  the  monthly  consumption  of 
bay  rum  is  30  bottles  per  capita. — Buf¬ 
falo  Evening  News. 


Heard  over  the  telephone.  “Just  a 
moment,  please,  there’s  some  bird  on  the 
wire.” — Jacksonville  Times-Union. 


Sour  note,  from  Ed  Howe’s  pap^  ® 
Kansas:  "Too  many  dogs  roam  Atchi^ 
at  night.  Such  conditions  are  what  de¬ 
stroyed  Rome.” — Scranton  Times. 


A  50-year-old  50-cent  debt  has  been 
paid  in  San  Francisco.  Things  ought  to 
pick  up  now. — St.  Louis  Post-Dispaten. 
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w  ANNOUNCE  THE  APPOINTMENT 
EFFECTIVE  NOVEMBER  1,  1930 
OF 

Williams,  Lawrence  &  Cresmer 

NEW  YORK  CHICAGO  SAN  FRANCISCO 
LOS  ANGELES  SEATTLE 

AS  OUR 

NATIONAL  ADVERTISING  REPRESENTATIVES 
FOR  THE  ENTIRE  UNITED  STATES 


Jttwniwa:  <9r<0^(mian. 


PORTLAND,  OREGON 


/ 


I«t  ymr's  oottOD  crop  In  Watt 
Tex*»,  bales  end-to-end,  would  stretch 
from  New  York  to  Chlcsko  and  back 
again,  and  down  to  Newport  Newtl 


of  the  Chicago  advertising  firm 
that  bears  his  name,  spoke  on  “The 
Greatest  Sale  in  History”  at  a  meeting 
of  the  Holland  (Mich.)  Chamber  of 
Commerce  Sept 

Briant  Sando  of  the  Sando  Advertis¬ 
ing  Company,  Indianapolis,  was  chair¬ 
man  of  an  “Aviation  Day”  program 
given  by  the  Advertising  Club  of 
Indianapolis  last  week.  Roscoe  C. 
Clark  is  president  of  the  club. 

Honored  as  the  “dean  of  the  San 
Francisco  Advertising  Club,”  Dawson 
Mayer  was  the  guest  of  75  San  Fran¬ 
cisco  business  men  on  his  78th  birthday. 
Mr.  Mayer  is  one  of  the  founders  of 
the  Club  and  former  publisher  of  the 
Jewish  Times. 

Gilbert  T.  Hodges,  of  the  New  York 
Sun  and  president  of  the  Advertising 
Federation  of  America  was  the  prin¬ 
cipal  guest  and  speaker  at  the  21st  anni¬ 
versary  banquet  of  the  Advertising 
Club  of  Springfield,  Mass.,  Sept.  30. 


ow  mucli m 
^fflianbales? 


Lament  all  you  please  about  the  com- 
modity  market  —  2,145,373  bales  of 
cotton  mean  vast  purchasing  power.  No 
wonder  we  call  it  “Wealthy  West  Texas." 
No  wonder  2,000  new  citizens  move  into 
this  country  each  week.  For  every  year 
$750,000,000  of  new  wealth  comes  into 
West  Texas  to  be  spent  for  somebody’s  goods.  Yours? 

125,000  families  in  this  wealth-belt  look  for  the  Star- 
Telegram  and  Record-Telegram  on  every  day!  Or  Sunday. 


NEW  PUBUCATIONS 

PUBLICATION  of  the  Callahan 
(Fla.)  News,  a  weekly,  has  just  been 
started  by  the  News  Printing  Company. 
A.  McQueen  is  business  manager. 

ON  THE  MECHANICAL  SIDE 

TTARRY  THAYER,  Toledo  News-Bee 
pressman,  and  Mrs.  Thayer  are  par¬ 
ents  of  twin  daughters  bom  recently. 


First  in  Texas  in  national  lineage 


Hotaling’s  News  Stand 

IN  NEW  YORK 

At  the  North  End  of  the  Times  Building 
Broadway  and  Forty-third  Street 


Fort  Worth  Star-Telegram 
tDortt)  Eecord'feiegmtn 


Sella  more  out-of-town  newspapers  than 
any  other  news-stand  in  America 


A.  SHUMAN 

Vice-President  and  Adv.  Director 


lot  in  Now  York  Citjr  la  Fortp-tklrd  Street 
I  nows-ataad  which  sells  newspapers  frosa 
I  has  similar  stands,  hut  none  as  hues  as 


Charter  Member,  Audit  Bureau  of  Circulations 


. 
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THREE  ALL-STAR 
. FEATURES 


“Count  Screwloose”  —  a  full  page  in  color 
weekly  —  riotous  Milt  Gross  at  his  comic  best  — 
AND,  across  the  top,  another  circulation-win¬ 
ning  strip  called  “Babbling  Brooks.”  IN 
COLOR. 

ik  Daily  Comic  strips  —  three  lively  features  in 
rotation:  “The  Meanest  Man,”  “I  Did  It  and 
I’m  Glad,”  and  “Draw  Your  Own  Conclusion.” 

Milt  Gross  Sunday  Article — ^his  prose  packed 
with  laughs,  written  in  American,  not  dialect, 
as  funny  as  his  comics. 


Milt  Gross  needs  no  introduction  to 
editors.  They  know  his  reputation — that 
he  has  been  called  ^‘the  Charlie  Chaplin 
of  the  Comic  Pages’* — know  that  he  is  the 
most  original  comedian  now  delighting 
countless  thousands  of  newspaper  readers. 
Naturally,  the  place  to  wire  for  his 
ESSENTIAL  features,  exclusively  for  your 
territory,  is — 


King  Features  Syndicate  Inc. 

233  EAST  FORTY-FIFTH  STREET  NEW  YORK  CITY 

greatest  circulation  combination  on  earth 


HOE  SUPER-PRd 


THE  PRESS  THAT  MAKES  H 


SPEED  AND  EFFICIENCY 

ARE  THE 

DOMINANT  FACTORS  TODAY 


H 


IN  NEWSPAPER  PRODUCTION  SPEED  IS  VITAL— BUT  ONLY 
WHEN  COMBINED  WITH  CORRESPONDINGLY  INCREASED 
NET  PRODUCTION. 

THE  FOLLOWING  RECORDS  MADE  ON  HOE  SUPER-PRODUCTION 
PRESSES  AT  THE  NEW  YORK  SUN  DEMONSTRATE  THAT  HOE 
HAS  SUCCESSFULLY  COMBINED  SPEED  AND  EFFICIENCY  — 
RESULTING  IN  MAXIMUM  NET  PRODUCTION. 

FOR  THE  LAST  FOUR  MONTHS  ON  ALL 
COLLECT  RUNS  (TOTALING  80  DAYS)  AN 
AVERAGE  NET  PRODUCTION  WAS  MAIN¬ 
TAINED  OF 

32,436  PAPERS  PER  HOUR 

(16,218  COLLECTED  PAPERS) 


DURING  JULY  THE  NET  AVERAGE  WAS 

34,674  PAPERS  PER  HOUR 

(17,337  COLLECTED  PAPERS) 


AND  A  RUN  OF  56  PAGES  SHOWED  AJNET  PRODUCTION  OF 

43,470  PAPERS  PER  HOUR  (21,735  COLLECTED  PAPERS) 

These  net  production  records  were  obtained  by  the 
regular  crews  in  the  East-side  plant  of  the  New  York 
Sun  and  are  eloquent  testimony  of  their  efficiency. 

R.  HOE  &  CO.,  INC., 

Canarml  OKemt 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 


FOR  FIFTEEN  DAYS  DURING  THIS  PERIOD 
THE  AVERAGE  NET  PRODUCTION  WAS 

42,538  PAPERS  PER  HOUR 

(21,269  COLLECTED  PAPERS) 


ONE  RUN  OF  44  PAGES  SHOWED  A  NET 
PRODUCTION  OF 

45,316  PAPERS  PER  HOUR 

(22,658  COLLECTED  PAPERS) 


BOST(N4 


CHICAGO 


SAN  FRANCISCO 


NEW  ORLEANS 


LONDON 
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UCTION  PRESS 


.  JH  PRODUCTION  PRACTICAL 


aSO  BROADWAY.  NEW  YORK 
TELBmONIl  WORTH 


BUSINESS  DEPARTMENT 


Septonber  29,  1930. 


Mr.  A.  J.  Gallien,  Vice  President, 

R.  Hoe  &  Company,  Incorporated 
138th  Street  and  East  River 
New  York  City,  New  York. 

Dear  Mr.  Gallien: 

We  can  see  no  objection  to  your  using  in  your 
advertising  the  analysis  of  our  East  Side  Press¬ 
room  records,  as  the  figures  given  therein  are 
based  on  actual  production  in  our  plant  and  were 
taken  from  our  original  pressroom  reports. 

It  affords  us  pleasure  to  give  you  permission  to 
use  these  figures  for  this  purpose. 


V/ith  very  kind  regards. 


Very  truly  yours. 


THE 


SUN 


Production  Manager. 


JEMartin/AMH 


THE  NEWSPAPER  OF  DISTINCTION  IN  ITS  READERS.  ITS  NEWS.  AND  ITS  ADVERTISINO. 


R.  HOE  &  CO.,  INC. 


Gtnaral  OIKemt 


138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 


SAN  FRANCISCO 


NEW  ORLEANS 
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Circulation 


RUNNING  ELABORATE 
CARRIER  CONTEST 


Brooklyn  Daily  Times  Giving  Prises 
to  Carrier  Teams  by  Zones  for 
Salesmanship— ^District  Mana> 
gers  Also  Rewarded 


A  salesmanship  contest  between  car¬ 
riers  of  the  Brooklyn  Daily  Tinuls  will 
be  held  Oct.  6  to  11,  it  was  announced 
this  week  by  E.  S.  Dobson,  circulation 
manager.  The  contest  will  be  held  by 
zones  with  prizes  awarded  to  winning 
teams  and  runners-up. 

Zone  competitions  will  be  held  in  the 
weeks  leading  up  to  the  finals  in  which 
the  first  and  second  best  five-man  teams 
in  the  carrier  organization  will  be  se¬ 
lected.  The  boys  have  been  trained  in 
salesmanship  by  their  district  managers 
and  their  part  in  the  contest  will  be  to 
pves  sales  talks  on  the  Times.  The 
finals  will  be  held  before  an  audience  of 
carriers,  and  the  winners  will  be  selected 
by  popular  acclaim. 

Members  of  the  winning  team  in  the 
inter-zone  contests  will  receive  $10  each. 
Members  of  the  second  best  outfit  will 
be  awarded  $5  each.  In  the  zone  com¬ 
petition  prizes  will  be  $5  and  $2.  Branch 
managers  whose  teams  take  first  and  sec¬ 
ond  place  in  each  zone  will  be  awarded 
$10  and  $5  respectively,  and  those  whose 
boys  are  winners  and  runners-up  in  the 
final  competitions  will  receive  $15  and 
$10. 


Speeding  Cape  Cod  Deliveries 

Morning  newspapers  from  Boston  will 
be  delivered  on  Cape  Cod  in  time  for 
breakfast  this  winter  for  the  first  time 
as  a  result  of  a  new  schedule  and  ar¬ 
rangements  for  using  first  class  mail, 
special  delivery  and  special  handling.  A 
new  route  operating  by  truck  will  give 
mail  from  B'uzzards  Bay  to  Hyannis 
and  Yarmouthport  three  hours  earlier 
♦his  winter. 

Midget  Golf  Attracted  3,400 

More  than  3,400  miniature  course 
golfers  took  part  in  elimination  tourna¬ 
ments  to  pick  17  men  and  17  women  sec¬ 
tional  champions  under  the  auspices  of 
the  Philadelt<h{a  Record.  The  sectional 
winners,  each  of  w'hom  was  awarded  a 
cup  by  the  Record,  later  took  part  in  a 
city  championship  contest.  The  win¬ 
ners  received  cups  and  will  go  to  the 
national  tournament  at  Chattanooga  as 
guests  of  the  Record. 

Picked  Gloria  Swanson  “Double” 

Miss  Gertrude  Asjes,  cashier  in  a  de¬ 
partment  store  at  Kansas  City,  w’as  win¬ 
ner  of  the  Kansas  City  Journal-Post 
Gloria  Swanson  contest  last  week,  and 
will  receive  a  free  trip  to  Paris.  She 
was  adjudged  the  entry  most  closely  re¬ 
sembling  Miss  Swanson. 


Staging  Boxing  Tournament 

The  Philadclf'hia  Evening  Ledger  is 
sponsoring  an  amateur  Inixing  champion¬ 
ship  tournament.  Preliminary  contests 
will  be  on  Oct.  14  and  16  and  the  finals 
on  Oct.  18th.  Joseph  McFlynn,  sports 
editor,  and  I>ou  Jaffe,  boxing  expert, 
are  handling  the  arrangements. 


Aided  Competitor 

The  Fayetteville  (Ark.)  Daily  Leader 
on  Sept.  23  extended  the  use  of 
its  pressroom  equipment  to  its  competi¬ 
tor,  the  Daily  Democrat,  which  was  tem¬ 
porarily  put  out  of  commission  by  a 
gear  break. 


Peach  Day  Drew  30,000 

The  Ogden  (Utah)  Standard-Exam¬ 
iner  recently  helped  sponsor  the  annual 
fruit  festival,  Brigham  City  Peach  Day 
which  was  attended  by  more  than  30,000 
people. 


GERMAN  DAILY  INSTALLS  PRESS 

The  Omaha  Daily  Tribune,  German 
paper,  has  just  installed  a  new  Goss 
three  deck  press.  Val  J.  Peter  is  presi¬ 
dent  of  the  publication. 


Daily  Host  To  Road  Men 

The  ciradation  department  of  the 
New  York  Herald  Tribune  gave  a  din¬ 
ner  and  dance  in  honor  of  their  travel¬ 
ing  road  men,  at  the  Level  Club  in  West 
73rd  street.  Sept.  26.  Among  those 
present  were  Robert  Cresswell,  circula¬ 
tion  manager.  Porter  Caruthers,  assist¬ 
ant  business  manager  and  Henley  Hill, 
night  ediUor.  Miss  Rose  M.  Burke, 
subscription  manager,  was  chairman  of 
the  committee,  assisted  by  Mrs.  Ethel 
Williams,  secretary  to  Walter  Newton, 
circulation  office  manager. 


Sponsored  Street  Dances 

Last  of  a  series  of  free  vacation  street 
dances  sponsored  in  various  parts  of  the 
city  by  the  Toledo  News-Bee  during  the 
summer  was  held  last  week  with  6,000 
persons  in  attendance. 


SULLIVAN  SUCCEEDS  McBRlDE 


Leaves  New  York  Evening  World  to 
Direct  Cleveland  News  Circulation 

Matthew  G.  Sullivan,  country  circula¬ 
tion  manager  of  the  New  York  Evening 
World,  was  appointed  circulation  man¬ 
ager  of  the  Cleveland  News  this  week. 
He  succeeds  Arthur  McBride,  who  re¬ 
signed  to  devote  his  time  to  other  in¬ 
terests. 

Mr.  Sullivan  has  been  in  circulation 
work  more  than  20  years.  He  has  served 
in  both  the  newspaper  and  magazine 
fields.  Following  an  initial  connection 
with  the  Boston  Americo"  Mr.  Sullivan 
was  appointed  circulation  manager  for  the 
eastern  division  of  the  International 
Magazine  Company.  Later  he  became 
regional  circulation  manager  of  the 
Hearst  newspapers  in  New  York  state. 


Adds  Lute  Edition 

Beginning  Saturday,'  Sept.  27,  the 
Toledo  Times  added  a  street 
which  goes  to  press  at  3:30  a.  m.  iv 
Times,  recently  purchased  by  Paul  Block 
publisher  of  the  Toledo  Blade,  now 
four  editions. 


40,000  At  Speedboat  Races 

The  annual  speedboat  races  on  the 
Delaware  River  fpr  the  Philadelphia 
Record  trophy  were  held  Sept.  28.  Five 
boats  competed  before  a  crowd  e^ti. 
mated  at  40,000. 


Running  Football  Contest 

The  Chicago  Daily  News  is  conduct¬ 
ing  a  football  contest  in  which  readers 
are  to  choose  the  winning  college  teams 
each  Saturday.  Winners  get  tickets  to 
the  leading  football  games. 


Your  co-operation  please  .  . 

TO  OUR  sincere  regret,  many  publiskcrs  in  the  past  have. 

been  disappointed  in  not  being  able  to  obtain  PARTLOWE 
SERVICE  as  quickly  as  they  desired. 

Tbc^  Partlowcj  organization  has  expanded  and  enlarged  as 
rapidly  as  possible,  but  the  demand  for  PARTLOWE  PLAN 
campaigns  continues  to  increase  even  more  rapidly. 

Wcj  trust  during  each  year  to  be  able  to  meet  every  call  made., 
upon  us.  But  whether  we  do  or  do  not,  we  promise  that 
under  no  consideration  will  the  excellence  and  dependability  of 
PARTLOWE  SERVICE  be  sacrificed  to  increase  the  number  of 
campaigns  conducted.  PARTLOWE  PLAN  campaigns  and 
PARTLOWE  SERVICE  arc  too  highly  regarded  in  Newspaper- 
dom  to  permit  a  thought  of  inferior  service — and  no  publisher 
will  ever  receive  a  service  from  us  that  is  not  a  further  testi¬ 
monial  to  the  Partlowc  idea  and  the  Partlowc  reputation. 


BUT’ 


publishers  arc  asked  to  co-operate  with  us  in  making  their 
bookings  as  far  in  advance  as  possible.  In  fairness  to  everyone^ 
all  Partlowc  campaigns  arc  conducted  in  the  order  in  which 
contracts  arc  booked.  If  you  are  a  new  client  and  arc  contem¬ 
plating  using  our  service  within  the  year,  it  would  be  well  to 
ask  for  a  free  Partlowc  scientific  survey^  of  your  field  mow. 
Should  you  want  to  use  our  service  during  these  next  few 
months,  it  would  he  extremely  advisable  to  write  or  wire  us 
immediately. 

No  contract  for  a  PA^TLOU^E  PLAN  real  circuIation-huiUing 
campaign  is  accepteJ  until  a  careful  on-the-grounJ  analysis  and 
survey  of  the  field  it  made  hy  a  Partlowe  analyst — and  an  intelli¬ 
gent  decision  is  reached  as  to  the  helpfulness  and  practicability  of  a 
drive  at  the  time.  This  Partlowe  survey  is  free— —and  involves  no 
obligation  whatever  on  the  part  of  the  publisher. 


The..  Ch  arles  Partlowe^  Company 

6th  Floor  Occidental  Building  i  INDIAN ATOLIS 
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Adding  NINE 
Papers  a  Week 

ABCDEPGHIJKLMNOPQRSTUVWXYZ1234567890$abc(lefg 

That's  How 

IONIC  No.  5 

is  Growing  in 


Popularity! 
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and  which  had  a  tendency  to  b 
under  mat-making  and  stereoty 
sure,  one  great  forward  step  was 
e  larger  than  customary  practi 
_ tal  reasoning  pointed  out  that  1 _ 

f’^ftp^LINOTyPE  MARI 

and  more  legible  in  order  to  ga 
iscovered  that  there  was  a  con 
mount  of  wasted  white  space  in 
ge  news  face.  This  extra  amout 
which  formerly  went  between  11 
hin  Ionic  No.  5,  put  within  the  1 
roved  to  be  a  marked  factor  in 
ave  the  final  Ionic  No.  5  design 
nstance,  were  made  shorter  and 
o  better  withstand  mat-making 
Ascenders  were  shortened.  Can 
were  redesigned  to  accord  with  recognition- 
factors  opticians  had  discovered,  slightly 
Increased  in  size,  and  made  more  legible  by 


Leafing  through  Editor  and  Publisher  and  Printers* 
Ink  each  week,  we  are  interested  in  noting  circulation  and 
lineage  gains  by  our  publisher  friends.  These  indicate,  it 
seems  to  us,  that  business  hasn’t  gone  to  the  eternal  bow¬ 
wows — that  people  will  always  buy  products  of  merit.  We 
understand  the  pride  in  these  records. 

We,  too,  have  a  few  business  records  that  we’re  mighty 
proud  of.  One  of  them  concerns  Ionic  No.  5 — the  popular 
news  face  for  body  matter.  Here  it  is: 

Since  Ionic  No.  5  teas  introduced,  a  little  more  than 
four  years  ago,  1,946  newspapers  have  changed  to 
this  more  legible  news  face. 

That  means  something!  It  means  that  every  day  since 
Ionic  has  been  available  more  than  one  newspaper  has 
changed  to  it.  It’s  a  sales  record  of  adding  more  than  nine 
papers  a  week,  on  an  average — and  the  total  of  Ionic  set 
newspapers  is  growing  faster  every  day  I 

There  must  be  a  reason  for  Ionic’s  great  popularity,  and 
there  is.  It’s  the  same  reason  for  lineage  and  circulation 
gains  on  the  part  of  every  good  newspaper — the  reason 
why  every  superior  product  grows  in  public  esteem. 

Few  are  the  publishers  who  haven’t  heard  about  Ionic 
No.  5.  But  get  the  facts.  Let  the  nearest  Linotype  agency 
show  you  why  Ionic  is  more  legible — let  them  arrange  a 
comparison  test  for  your  readers,  all  at  no  expense  to  you. 
Just  write,  or  ’phone  to  the  nearest  agency. 

ABCDEFOHLJKLMNOPQRSTUVWXYZ  abcdefghijklmnopqrstuvwxyz  1234567890$  ABCDEFOHLJ 


COMPANY,  Brooklyn,  New  York 

SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS 
CANADIAN  LINOTYPE,  LIMITED,  TORONTO,  CANADA 

Representatives  in  the  Principal  Cities  of  the  World 


Linotype  garamond,  narciss  and  Ionic 


•St.lO.IO-P 


r-\ 
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BANK  BUYING  SPACE 
FOR  MERCHANTS 

160  Mt.  Clemens  Firms  to  Be  Rep¬ 
resented  in  Special  8-Page  Supple¬ 
ments  in  Fire  Newspapers — 
Idea  Without  Precedent 

(Special  to  Eoitok  &  Publishes) 

Mount  Clemens,  Mich.,  Oct.  1 — An 
advertising  idea  believed  to  be  without 
precedent  has  been  worked  out  here  in 
connection  with  the  prost^tive  opening 
of  the  new  home  of  the  Citizens  Savings 
Bank. 

Hiram  J.  McGill,  president,  has  made 
arrangements  for  the  issuance  of  special 
8-page  supplements  in  the  Mount  Oem- 
ens  newspapers  and  has  offered  to  each 
of  the  city’s  160  merchants,  an  equal 
amount  of  advertising  space,  free  from 
any  cost  whatever.  The  bank  is  paying 
all  bills.  Papers  to  be  used  include  the 
Mount  Clemens  Leader,  Mount  Clem¬ 
ens  Monitor,  Roseville  Record,  St.  Clair 
Shore  Nnvs,  and  New  Baltimore  Star. 
The  last  four  are  members  of  the  Nellis 
chain.  Each  merchant  will  be  given  five 
to  six  inches  of  space. 

Mr.  McGill  has  received  the  assurance 
of  the  newspapers  that  they  will  not  at¬ 
tempt  to  sell  any  of  the  merchants  any 
additional  special  advertising  in  issues 
containing  the  supplements,  which  are  to 
be  out  the  middle  of  this  month. 

“It  is  my  idea,  of  course,”  Mr.  McGill 
said,  “to  have  an  unusually  large  crowd 
on  hand  to  see  the  formal  opening  of  our 
new  bank,  but  I  am  equally  interested  in 
this  plan  as  a  potential  means  of  induc¬ 
ing  the  people  of  this  area  to  resume 
normal  buying — the  one  thing  needed  to 
take  us  back  to  favorable  business  con¬ 
ditions.” 

A  third  purpose,  the  bank  president 
said,  is  to  demonstrate  to  skeptical  mer¬ 
chants  the  fact  that  newspaper  readers 
do  pay  serious  attention  to  advertise¬ 
ments.  Using  the  slogan,  “There  is  a 
Difference,”  his  own  bank,  during  the 
past  year,  in  a  highly  competitive  field, 
has  added  more  than  800  new  accounts. 

A  large  percentage  of  this  increased 
business,  according  to  Mr.  McGill,  is 
directly  traceable  to  constant  newspaper 
advertising. 

In  the  special  advertising  supplements 
to  be  issued  this  month — with  every  inch 
at  regular  rates — each  merchant  will  ad¬ 
vertise  one  item  of  special  value. 

BANKERS  HEAR  FARM  EDITOR 

C.  F.  CoIliBSOB,  Minneapoli*  Tribune, 
on  Cleveland  Convention  Program 

Charles  F.  Collisson,  agricultural  editor 
of  the  Minneapolis  Tribime,  speaking 
before  the  national  bank  division  of  the 
American  Bankers  Association  in  Cleve¬ 
land  Sept.  29,  toM  what  the  Tribune  is 
doing  to  encourage  farmers  to  change 
over  from  the  low-priced  grain  and  po¬ 
tato  growing  to  raisii^  more  of  the  feed 
crops  and  more  high-index  livestock 
products. 

For  eight  years,  he  said,  the  Tribune 
has  been  driving  home  that  idea  to  the 
farmers,  who,  on  their  part,  have  re¬ 
sponded  with  alacrity. 

The  great  part  of  his  address  was 
taken  up  with  showing  figures  demon¬ 
strating  the  agricultural  wealth  of  the 
Northwest.  He  held  to  the  view  that 
the  real  solution  of  farm  problems  lies 
in  scientific  farming,  foster^  by  bankers 
and  business  men,  rather  than  by  being 
helped  financially  by  the  government. 

PARRY  JOINS  I.N.S. 

Duke  N.  Parry,  formerly  of  the  Kan¬ 
sas  City  Star  and  correspondent  in  the 
Orient  for  International  News  Service, 
has  left  Edwin-Wasey  &  Co.,  New  York 
advertising  agency,  to  rejoin  I.  N.  S.  He 
was  with  the  Star  for  eight  years,  follow¬ 
ing  which  he  joined  the  Japan  Advertiser 
at  Tokio  and  served  as  correspondent  for 
I.  N.  S.  In  1924  he  became  associate 
editor  of  the  Centralia  (Mo.)  Courier, 
and  the  following  year  join^  the  St. 
Louis  Star.  For  two  years,  previous  to 
joining  Erwin-Wasey,  he  was  with  the 
United  Press  as  cable  editor. 


TO  HONOR  McGROARTY 

John  Steven  McGroarty,  veteran  mem¬ 
ber  of  the  Los  Angeles  Times  staff  and 
author  of  California  historical  plays  deal¬ 
ing  with  the  periods  when  the  early 
(Catholic  friars  from  Spain  founded  the 
famous  California  chain  of  missions,  has 
departed  for  Rome  where  he  will  be  re¬ 
ceived  by  Pope  Pius  XI  and  knighted 
with  the  cross  of  St.  Gregory. 

REMEMBERED  IN  WILL 

William  C.  Shepherd,  managing  editor, 
Denver  Post,  and  Frank  I.  Carruthers, 
advertising  manager  of  the  Post,  were 
bequeathed  $500  each  in  the  will  of 
the  late  Joseph  M.  Grady,  former  news¬ 
paper  writer  and  department  store  exe¬ 
cutive.  Grady  died  in  California. 


COAST  GROUP  INCORPORATES 

California  Newspaper  Publisher* 
Change  Organisation  Form 

Four  hundred  newspaper  owners  com¬ 
prising  the  California  Newspaper  Pub¬ 
lishers  Association  have  incorporated  as 
a  “co-operative  business  association” 
under  the  laws  of  California.  The  deci¬ 
sion  to  incorporate  was  made  following 
the  contention  of  the  publishers  that 
their  association  was  under  a  handicap 
because  apparently  it  did  not  have  legal 
standing  as  a  corporation. 

The  first  board  of  directors  follows : 

Ford  A.  Chatters,  Lindsay  Gazette, 
president  of  the  association;  John  B. 
Long,  Los  Angeles,  general  manager ; 


H.  R.  Judah,  Santa  Crus  News:  CamOi 
H.  Smith,  Lo  Mesa  Scout;  J.  SheniJ 
McDowell,  Alameda  Times-Star;  IW 
R  Ling,  Burbank  Review;  GeorM  p 
Morrell,  Palo  Alto  Times;  John  E.  Kint’ 
Hemet  News;  M.  R.  Henry,  Liven^. 
Herald,  and  Leo  A.  Smith,  Santa  Paul. 
Chronicle. 


SARDINE  CAMPAIGN  DROPPED 

The  extensive  advertising  caramiBi 
that  had  been  started  by  the  Sardme 
Fisheries  of  Maine,  participated  in  by  all 
but  two  of  the  Maine  packers,  has  ben 
called  off  but  probably  will  be  resumed 
another  year.  The  packers  feel  that  the 
market  will  absorb  all  the  sardines  ob¬ 
tained  this  season. 


Paralastic  Rubber  Rollers 
defy  the  Imps  of  Destruction 

You  can  equip  your  presses  with  Paralastic 
Rubber  Rollers  with  full  confidence  that  you’re 
I  going  to  enjoy  a  long,  1 — o — n — g  term  of  service 

[  without  roller  aggravation. 

^  Paralastics  put  an  end  to  roller  worries.  They  defy 

the  imps  of  destruction, — heat,  cold,  humidity,  oil, 
wear,  abuse.  They  will  not  melt  or  even  soften 
\  under  the  heat  of  high  speed  friction  or  tempera^ 

A  ture  changes.  They  will  not  bolster  or  shrink,  and 

oil  swell  affects  them  so  slightly  and  so  uniformly 
that  it  is  practically  unnoticeable  even  after  months 
nV  of  hard  service.  Paralastics  never  need  doping  or 

doctoring,  nor  even  a  wash  up,  to  make  them  behave. 

lm\  In  developing  the  Paralastic  compound  to  meet  all 

yu  pressroom  conditions,  American  Wringer  Company’s 

«\\\\  roller  specialists  have  eliminated  all  the  headaches 

and  hazards.  That’s  why  there  is  such  a  definite 
,  A  trend  towards  Paralastics  in  the  pressrooms  of  the 

/  r \\  outstanding  metropolitan  dailies  and  in  many  others 

where,  though  production  demands  are  less  exacting, 
insistence  on  quality  performance  is  equally  keen. 

Equip  your  presses  for  trouble-free  performance, 
long  term  service  and  ultimate  economy, —  the 
u\\\\  Paralastic  way.  Our  representative  will  bring  you 

some  mighty  interesting  roller  information, — at  your 
\\wA\\\  convenience, — if  you’ll  say  when.  Write  us. 


American  Wringer  Co.,  inc. 

Roller  Specialists  for  More  Than  40  Years 
WOONSOCKET,  RHODE  ISLAND 

461  Eishth  Ave.,  New  York  33  No.  La  Salle  St.,  Chicaso 

PaciBc  Coast  Representative;  Walter  S.  Hodses,  Lewis  Bids.,  Portland,  Ocn 
CanadUn  Factory;  FARNHAM.  QUEBEC 


PARALASTKJ- 

RUBBEB^  ROLLERS 
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CLEANER  LOOKING  NEWSPAPERS  HAVE  GREATER  READER  INTEREST.  AND 

CLEANER  LOOKING 
NEWSPAPERS 


COME  FROM  NEWS  FACE  MATRICES  THAT  HAVE  REAL  SIDE  WALLS 


■  ■  If  your  newspaper  has  a  "muddy"  appearance,  it's  not  always  the  fault  of  the 
stereotyping.  When  side  walls  of  news  face  matrices  are  too  thin  they  break  down 
and  the  letters  run  together  on  the  composing  machine  slug.  The  stereotyper  is  helpless 
in  such  cases.  ■  ■  Intertype  IDEAL  News  Face  matrices  have  the  correct  amount  of 
space  around  each  letter.  This  is  primarily  for  easier  reading  but  it  is  also  for  cleaner 
stereotyping  and  greater  durability.  ■  ■  The  enlarged  actual  photograph  below  shows 
how  each  IDEAL  News  Matrix  stands  apart  and  allows  space  for  a  stronger  than  ordinary 
side  wall.  ■  ■  There  are  many  other  reasons  why  you  should  investigate  Intertype  IDEAL 
News  Face — the  naturally  legible  and  purposely  durable  news  face.  The  nearest  Inter¬ 
type  office  will  gladly  send,  without  obligation,  interesting  facts  about  this  face  and  a 
list  of  the  many  hundreds  of  users — some  of  whom  are  not  far  from  your  office. 


^  I' 


t  ' 
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R  OVN  VORir> 

or  LetTtRS 


PLENTY  of  critics  of  modern  farm¬ 
ing  have  pointed  out  that  agriculture 
should  be  controlled  by  plain  ordina^ 
business  principles.  But  nobody  has  said 
it  so  clearly  and  interestingly  and  co¬ 
gently  as  Fred  C.  Kelly,  former  Cleve¬ 
land  newspaper  man,  in  “Reflections  on 
Farming”  in  the  October  issue  of  The 
American  Mercury.  He  writes  from  per¬ 
sonal  experience  on  a  farm  in  Ohio  and 
applies  to  himself  the  question  “Why 
does  an  intelligent  business  man  from  the 
city  behave  just  as  idiotically,  after  buy¬ 
ing  a  farm,  as  regular  farmers  do?” 
Kelly  is  always  keen.  This  time  his  keen¬ 
ness  cuts  two  ways :  he  deprecates  di¬ 
rectly  the  eagerness  of  the  farmer  to  keep 
all  his  acres  in  cultivation,  no  matter 
what  the  loss;  and  indirectly  he  reminds 
us  how  many  business  men,  outside  of 
agriculture,  insist  on  national  distribu¬ 
tion,  no  matter  how  unprofitable. — R.  W. 
*  *  r 

Harold  BRAYMAN  in  “Hoover- 
izing  the  Press”  {The  Outlook, 
Sept.  24)  dares  to  hint  that  the  President 
does  not  tell  the  press  very  much  and 
that  the  Administration  makes  a  con¬ 
siderable  (and  successful)  effort  to  con¬ 
trol  the  press.  The  October  North 
American  Review  in  “Publicity  Chiefs” 
by  Oliver  McKee,  Jr.,  describes  the 
activities  of  Charles  Michelson  and  James 
L.  West — Michelson’s  earlier  start  and 
his  tactical  advantage  in  attacking  while 
West  must  be  on  the  defense ;  and 
methods  of  distribution  used  by  both  in 
getting  clip  sheets  to  country  newspapers. 
— R.  W. 

*  *  * 

Silas  bent  in  Scribner’s  for  Octo¬ 
ber  tries  to  tell  the  “Newspaper 
Truth”  about  Big  Business  control  of 
the  press.  Briefly  his  angle  is  that  the 
press  is  a  Big  Business;  that’s  why  it 
IS  sympathetic.  It  is  a  member  of  the 
same  l^ge — not  a  slave  of  the  Interests. 
Not  that  Mr.  Bent  approves  of  this 
phenomenon !  Perhaps  he  is  a  little 
carried  away  by  his  thesis — for  instance, 
in  arguing  that  the  press  is  predominantly 
wet  because  urban  audiences  are  pre¬ 
dominantly  wet.  He  closes  with  a  hope¬ 
ful  note  for  Southern  journalism;  quotes 
approvingly  Louis  I.  Jaffe  of  the  Norfolk 
Vtrginicm-Pilot ;  and  says  there  are  more 
of  Jaffe’s  sort  in  the  South  than  in  the 
East  or  West — but  does  not  say.  as  he 
so  well  might,  that  Big  Business  has  not 
developed  in  the  South  to  the  pitch  of 
East  and  West! — R.  W. 

*  «  * 

Gamaliel  Bradford  is  easily 

the  foremost  of  American  biogra¬ 
phers— or  psychographers,  to  use  his  own 
word  for  putting  a  man’s  soul  on  paper 
— and  now  he  is  turning  his  attention  to 
the  living  leaders  of  industry.  In  Na¬ 
tion’s  Business  for  August  and  Septem¬ 
ber  he  analyzed  Thomas  Alva  Edison, 
and  in  the  October  Harpers  he  writes  on 
*The  Great  American  Enigma:  an  Ex¬ 
ploration  of  Henry  Ford.”  Both  Ford 
and  Edison  are  still  enigmas  after  Mr. 
Bradford  gets  through  —  partly  because 
the  two  subjects  belong  to  today’s  in- 
itustrialism  and  so  are  not  so  easily 
classifiable  as  the  conventional  types  of 
yesterday’s  literary  and  political  figures; 
and  partly  because  both  Ford  and  ^ison 
are  sin^larly  elusive,  for  all  their  fre¬ 
quent  interviews  on  every  conceivable 
subject.  Mr.  Bradford  talks  of  Ford’s 
“fruitful  nervousness,”  his  contempt  for 
money  and  how  he  relishes  the  power 
that  money  gives  him,  his  philosophy  that 
plulanthropy  pays  profits,  his  interest  in 
old  furniture  and  old  dances,  his  attitude 
toward  publicity  and  politics  and  peace 
and  Jews. — R.  W. 


^  “BY-LINERS”  ORGANIZING 


Telegram,  Ned  Brown,  World,  Marcus 
Griffin,  Enquirer,  Rian  James,  Brooklyn 
Eagle,  Robert  Coleman,  Daily  Mirror, 
Rowland  Fields,  Brooklyn  Times,  and 
George  Gerhard,  Evening  World,  met 
Wednesday  at  the  Astor  and  prepared  a 
list  of  those  eligible  for  membership. 
Drama,  siwrts,  radio  and  other  by-line 
writers  will  receive  invitations  to  join 
within  the  next  few  few  days. 


W.  VA.  GROUP  MEETING 

West  Virginia  newspaper  editors  are 
meeting  this  week,  Oct.  2-4,  for  their 
annual  conference  at  W'est  Virginia 
University,  Morgantown,  under  the 
auspices  of  the  West  Virginia  State 
Newspaper  Council.  Among  the  speakers 
scheduled  were  L.  U.  Leslie,  Charles¬ 
ton  bureau.  Associated  Press;  Lee  A. 
White,  Detroit  News;  L.  S.  Kelley, 
American  Association  of  Advertising 
Agencies,  and  P  W.  Wilson,  New  York 
Times.  Clarence  H.  Frey,  Logan  Ban¬ 
ner,  is  president  of  the  Council. 


WROTE  FASHION  PLAY 


Albany  Timet-Union  Advertising  Man 
Provided  Show  Feature 

When  the  advertising  department  of 
the  Albany  (N.Y.)  Times-Union  decided 
to  present  a  fashion  show  with  the  co¬ 
operation  of  local  merchants  recently,  a 
playwright  was  discovered  working  on 
the  sales  staff. 

Told  of  the  plan,  Elmer  Wheeler,  who 
recently  came  to  the  Times-Union  from 
the  Rochester  J  oumal- American  to 
handle  automotive  accounts,  wrote  a 
playlet  in  which  fashions  were  given 
prominence.  He  then  obtained  the  aid  of 
local  amateur  actors,  and  with  Miss 
Beatrice  Gardel,  premier  danseuse  of  the 
Chicago  Civic  Opera  company,  as  the 
star,  staged  the  show,  “Morning,  Noon 
and  Night”  at  a  local  theatre  for  a 
week’s  engagement. 

Wheeler  previously  had  written  plays 
“just  for  the  fun  of  it,”  he  said. 


HAD  BOOTHS  AT  SHOW 

Boston  newspapers  were  well  repre¬ 
sented  at  the  10th  Annual  Radio  Expo¬ 
sition  held  this  week.  The  Globe,  Eve¬ 
ning  American,  Herald-Traveler  and 
Evening  Transcript  had  booths  at  the 
show. 


PROMINENT  AT  CONVENTION 

Two  New  York  state  publisher! 
ured  prominently  in  the  convention  ji 
the  Republican  party  at  Albanv  l>« 
week.  William  H.  Hill,  publisher,  Biw. 
ington  (N.Y.)  Sun,  was  a  leader’ inT 
activities  as  the  acknowledged  spokesman 
for  President  Hoover,  whereas  Frank  E 
Gannett,  Rochester  publisher,  was  mtn- 
tioned  as  the  possible  candidate  for  (hn. 
ernor  on  an  independent  Prohibitim 
ticket.  Mr,  Gannett  declined  the  nom¬ 
ination. 


LIBEL  SUIT  DROPPED 

The  four  year  old  libel  suit  for  $7S.OOO 
filed  after  the  heat  of  a  county  elertkm 
by  Frank  Hodges,  wealthy  lum^man, 
against  John  W.  Breyfogle,  owner  of 
the  Olathe  (Kan.)  Mirror,  has  been 
dropped.  Hodges  sued  because  of  al¬ 
lied  charges  that  he  had  dodged  taxes 
Efireyfogle  in  turn  dropped  a  counter 
suit  against  Hodges. 


TODD  APPOINTS  SCANDUNG 

The  Todd  (Company  of  Rochester, 
N.  Y.,  manufacturers  of  banking  supplies 
and  check  protecting  devices,  has  ap¬ 
pointed  Frederic  D.  Scandling  manager 
of  advertising  service  of  the  Bankers 
Supply  Division,  a  co-operative  service 
for  customers. 


THERE  IS  a  DIFFERENCE 

between  egotistical  braggadocio 
and  selling  confidence  based  on 
factual  knowledge . . . 


doubt,  you  have  been  called 
A.  w  on  by  salesmen  who  know 
comparatively  nothing  about  their 
product — they  are  all  right  while 


they  are  giving  their  little  "song  and  dance”  in  that  attitude 
of  complete  confidence.  But  after  they  have  finished  and  you 
ask  them  a  few  vital  questions  about  their  product  or  service 
— they  immediately  wilt.  Why?  Their  sales  story  is  not  based 
on  the  fundamental,  vital  facts  —  it  is  based  on  a  tangent. 

What  do  your  salesmen  know  about  the  product  they  sell — 
your  market  of  readers?  Are  advertisers  continually  crossing 
them  up — making  them  answer  don’t  know,”  or  guess? 

A  sales  staff  educated  on  Knight  facts  know  "whereof  they 
speak,”  and  are  equipped  with  vital,  fundamental  facts  on  the 
advertising  and  merchandising  values  pertaining  to  your  market. 


EMERSOIV  B.  KIVIGHT,  lIVC. 

Gerlifie?  .Jli  arkel  Studies 


New  York  “by-line”  writers  are  form¬ 
ing  their  own  organization,  to  be  known 
as  The  By-Liners.  Headquarters  will  be 
in  the  Hotel  Astor.  A  membership  com¬ 
mittee  composed  of  Robert  Garland, 


INDIANAPOLIS 

ARCHITECTS  AND  BUILDERS  BUILDING 
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Cumulative 

Experience 

The  choice  of  newspaper  chains  in  the  matter 
of  mechanical  equipment  is  significant  indeed, 
for  they  have  to  guide  them— not  alone  the 
experience  of  a  single  plant— but  that  of  a 
number  of  papers  under  common  control. 

When  a  well-managed  chain,  therefore, 
after  adopting  a  new  system  of  display  com¬ 
position  for  one  of  its  ne wspa  pers,  then  adopts 
it  for  another  and  then  for  still  others,  it  is  safe 
to  conclude  that  this  system  has  proved  ad¬ 
vantageous  both  in  operating  economy  and 
in  effective  service  to  advertisers. 

This  is  exactly  what  has  happened  with  the 
Ludlow  system  of  display  composition.  It  has, 
for  example,  been  adopted  by  the  following 
chainsforthenumberof  newspapers  specified. 


Scripps-Howard  .  .  . 

. . .  23 

McFadden . 

Hearst . 

. . .  16 

Southam . 

Gannett . 

. . .  13 

Shaffer . 

Copley . 

. . .  10 

Brush-Moore . 

Lee  Syndicate . 

.  . .  .  9 

John  H.  Perry . 

Scripps-Canfield  .  .  . 

.  .  .  .  7 

John  L  Stewart . 

Ridder  Croup . 

.  .  .  .  7 

McClatchy . 

Booth . 

.  .  .  .  7 

Enwright . 

Macy-Forbes . 

.  .  .  .  6 

Macklin-Sifton . 

Fentress-Marsh  .  .  .  . 

. . . .  6 

Noyes . 

This  cumulative  experience  provides 
impressive  evidence  of  the  advantages 
offered  the  individual  publisher  by  the 
Ludlow.The  facts  regarding  the  specific 
advantages  it  will  bring  to  you  are 
available  upon  request.  No  obligation. 


’Hl»  AD, 


'VERTISEMENT  SET  :n  LUDLOW  TEMPO  MEDIUM 


LUDLOW  TYPOCRAPH  CO. 

2032  Clybourn  Avenue  •  •  Chicago,  Illinois 


sO'O'^'^oororococoro 
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FEATURING  MINOR  ANGLE  OF  A  STORY 
MAY  MAKE  IT  LIBELOUS 

Reporters  Should  Guard  Against  Over-Emphasis  to  Avoid 
Possible  Damage  Actions — Oklahoma  Case  Reinstated 
by  High  Court  Cited 

By  LESLIE  CHILDS 

Needless  to  say,  the  news  value  trie  sign  to  make  his  escape,  although  the 
of  a  story  may  depend  in  a  great  officer  may  at  the  same  time  have  be- 
measure  on  the  angle  featured;  on  the  lieved  him  to  be  a  man  who  had  corn- 
skillful  selection  of  that  phase  of  the  mitted  burglary.  Then  what  impression 
story  most  likely  to  attract  reader  at-  must  necessarily  be  made  upon  the  mind 
tention,  and  the  blazoning  of  it  forth  in  of  such  reader  concerning  the  father 
headlines  and  feature  type  so  that  he  who  would  while  standing  by  or  near  the 
who  runs  may  read.  body  bis  14  year  old  sem,  say  to  the 

However,  in  handling  headline  and  policeman,  ‘You  were  right;  I  don’t 
feature  approaches,  the  writer  should  blame  you;  you  did  the  right  thing’, 
not  lose  sight  of  the  possible  danger  unaccompanied  by  words  of  regret  that 

from  libel,  if  a  point  is  strained  too  the  boy  had  been  killed.  ♦  *  * 

greatly  for  reader  interest.  Over-em-  “When  considered  in  connection  with 
phasis  of  perhaps  a  minor  incident  of  the  other  words,  ‘I  did  everything  I 
a  story,  because  of  its  reader  interest  could  for  that  boy,  ♦  •  1  tried  to 

value  only,  may  indeed  be  the  deciding  control  him  but  it  was  hopeless,’  the  im- 

factor  in  determining  whether  or  not  pression  forced  upon  the  mind  is  that 
the  story  is  libelous.  A  nice  point  here,  he  was  relentless  and  unforgiving  even 
and  in  this  connection  let  us  examine  when  looking  upon  the  body  of  his  boy 
Wiley  V.  Oklahoma  Press  Pub.  Co.,  shot  to  death.  Who  could  look  upon  a 


“LINERS”  TOO  EFFECTIVE 
IN  N.  J.  WEEKLY 

^VNE  of  his  greatest  problems  in 
increasing  linage  is  the  fact 
that  small  space  in  his  weekly 
draws  too  well,  a  New  Jersey  ed¬ 
itor  commented  this  week  at  the 
annual  Newspaper  Institute  at 
Rutgers  University. 

A  local  peach  grower,  who  has 
used  small  classified  each  year  here¬ 
tofore  to  announce  that  his  crop 
was  for  sale,  this  year  had  an  un¬ 
precedented  crop  to  dispose  of. 
The  editor  immediately  suggested 
large  display  spare. 

After  carefully  thinking  it  over, 
the  grower  decided  he  did  not 
rare  to  splurge  on  big  spare,  but 
that  he  would  try  a  three-line 
classified  advertisement  (which  cost 
30  cents)  for  two  weeks. 

“A  few  days  after  the  paper 
came  out  with  his  first  advertise¬ 
ment,”  the  editor  said,  “I  got  a 
call  from  him  telling  me  to  cancel 
his  second  insertion.  He’d  sold 
the  entire  crop  in  two  days.” 


106  Okla.  52,  233  Pac.  224. 

Here  the  defendant  newspaper  pub¬ 
lished  an  article  describing  the  killing 


father  other  than  with  contempt  who 


tion  of  men  whose  standard  the  com 
can  recognize.  *  ♦  • 

“It  appears  to  have  been  conceived  bv 
the  publishers  that  the  commendation  h 
?..f.*‘ber  of  the  act  of  a  policeman  ii 
killing  his  son  was  more  startling  niort 
unusual,  than  the  killing  by  a  policeman 
of  a  14  year  old  boy  while  climl^ 
down  the  support  pole  of  an  electrieden 
to  avoid  arrest.  The  form  and  nianwr 
of  the  publication  was  such  as  to  force 
upon  the  attention  of  that  class  of 
readers  who  do  not  read  detailed  stories 
of  murders  the  statement  of  a  father 
that  he  commended  the  act  of  the  police- 
man  in  killing  his  son.  ♦  ♦  ♦ 

the  most  careful  consideration  *  •  « 
and  many  readings  of  the  article,  »e 
have  reached  the  conclusion  that  the 
article  is  libelous  per  se,  ♦  ♦  ♦” 
Obviously,  the  foregoing  case  presents 
a  close  question  and  may  properly  be 
classed  as  borderline  on  the  subject  in¬ 
volved.  Whether  or  not  the  same  facts 
would  bring  a  like  ruling  if  presented  in 
another  jurisdiction  is  open  to  doubt, 
so  the  case  is  not  referred  to  as  illustrat¬ 
ing  the  application  of  any  hard  and  fast 
rule  of  cMistruction. 

Nevertheless,  the  decision  is  one  of 
force  and  value  on  the  question  invdved, 
and,  as  an  illustration  of  how  tbc 


could  use  such  words  in  such  circum-  the  plaintiff,  as  the  father  of  the  boy  featuring  of  a  story  may  in  itsdf  con- 
stances?  It  is  not  conceivable  that  the  who  was  killed,  could  have  any  other  tribute  to  make  the  story  libelous,  this 


emember  way  bac 


w 


ien— 


LEG-O-MUTTON  SLEEVES  WERE  IN  STYLE? 


of  the  plaintiff’s  14  year  old  son  by  a  publication  of  these  words  attributed  to  effect  than  to  lower  him  in  the  estima-  case  is  hard  to  Iseat 

police  officer,  when  an  attempt  was  be- 

ing  made  to  arrest  the  son  ancl  another  I 

boy.  'The  article  described  in  detail  1^1  I  /  I 

how  the  plaintiff’s  son  and  his  compan-  I  I  /  I 

ion  were  surprised  by  the  police  officers  K  \  A  /  ^  \  “N 

in  an  office  building,  which  the  boys.  |X  fTl  [  )  f  \A/  H  V  f)  H  ( 

were  apparently  burglarizing.  It  told  I  III  III  >.,✓  I  V  V  vJ  J  vJ 

how,  when  the  boys  fled,  an  officer  fired  ■  ^  / 

upon  plaintiff’s  son  inflicting  a  fatal  in- 

jury.  In  featuring  the  story  the  de-  I  ') 

fendant  published  in  headlines  and  fea-  I  A 

ture  type  the  following :  \  A  / 

“  ‘You  Were  Right,’  Father  Tells  Cop  \/\/  I  I  I  I  PsJSSBBBSts,  1 

Who  Shot  His  Son.  ‘I  Tried  to  Con-  Y  Y  I  I  I  I  TBPST  ^ 

trol  Him  but  It  Was  Hopeless,’  W.  , 

“Boy  Killed  After  He  Ignored  Warn- 
ing.  Policeman  Ordered  Him  to  Halt 

but  He  Attempted  Flight;  Pal  in  Office  ^ 

Building  Job  is  Arrested.  '  \ "/*!■  IJB 

“  ‘I  do  not  blame  you ;  yoa  did  the 

the  bov  yesterday  morning. 

“With  this  comment  the  father  gravely  ^  " 

shook  hands  with  the  policeman. 

“The  father  and  the  policeman  met 

died.  He  had  lived  only  a  few  minutes  LEG-O-MUTTON  SLEEVES  WERE  IN  ST 

after  he  was  carried  to  the  hospital  in 

an  ambulance  from  the  scene  of  the  ^  1 1  i 

shooting  in  front  of  the  Raymond  THOSE  DAYS  it  would  have  required  a  glands  of  25,000  healthy  cattle  are 

building.  ***’’,  ,  .  .  wide  stretch  of  the  imagination  to  picture  to  produce  one  pound  of  epineph 

Thereafter  the  father  of  the  boy  ,  j-i  -  ^  rr 

brought  the  instant  action  for  libel  a  close  relationship  between  medical  science  Because  of  the  perishable  n 

based  u^n  the  foregoing  article  No  and  meat  packing.  animal  glands  and  the  high  stands 

special  damages  were  alleged,  and  un-  ijji  i.i®  . 

less  the  article  was  held  libelous  per  se  *  ooay  more  than  a  hundred  pharmaceu-  which  must  be  maintained,  Arn 

the  complaint  stated  no  cause  of  action.  tical  products  are  prepared  by  Armour  and  oratories  and  plants  are  equipped 

The  trial  court  held  the  article  was  not  ^  .  .  r  i  i*  .i.  . 

libelous  per  se  and  sustained  a  demurrer  Company.  About  fifty  are  extracts  from  most  modem  facilities  for  exerc 

to  the  complaint.  (Tn  appeal  the  higher  some  twenty  different  kinds  of  glands  of  strictest  technical  control  over  ev 

court  in  passing  upon  the  question  raised  hogs,  sheep  and  cattle.  Among  them  are:  ess.  Delicate  temperature  resulato 

reasoned,  in  part,  as  follows:  ^  i  •  .  .  . 

“The  article,  as  it  relates  to  and  suprarenahn,  a  powerful  astringent,  pitui-  acting  vacuum  driers,  scientific  di 

makes  the  father  conspicuous,  is  con-  lary  substance,  used  in  the  treatment  of  removing  fats  and  soluble  prot 

S''t^e  LVc^e^mmSiTtd^  brain  disorders;  liver  extract  for  pernicious  suggestions  of  tbe  complicated  ] 

headlines,  commonly  known  as  the  fea-  anemia;  and  pepsin,  trypsin  and  rennin  for  nalia  found  in  the  pharmaceutic: 

ture  of  a  story  in  newspaper  py^’^jea-  digestive  disorders.  Manv  of  the  glands  ment  of  the  new  Armour  and  Con 

tions.  In  the  headlines,  and  in  the  fea-  .  '  j  .i  i  i 

ture  portion  of  the  storv,  the  wrong  or  useil  are  the  endocrine,  or  ductless,  glands  Armour  pharmaceuticals  are  k 

M  '“’‘'J*'  ‘’™’'  ' 

tified.  and  the  words  attributed  to  the  uniii  quue  reieniiy.  uniformity  and  efficacy.  In  medi 

father  are  made  the  feature  of  the^  story.  Some  of  these  glands  contain  so  little  ress  they  represent  vast  steps  in  thi 

elusion  thlt  'tST>Hcem?n  S’’ righMn  f  Precious  active  principle  that  only  human  suffering— re¬ 
killing  the  boy.  which  can  be  inferred  large-scale  slaughtering  can  make  the  lief  which  was  not  pos- 

f rom  the  words  attributed  to  him,  is  production  of  extract  possible  without  pro-  sible  in  the  days  of 

that  the  bov  was  a  bad  bov,  and  that  he  v-i  ...  .r.  ,rw.i 

had  been  unable  to  control  him.  The  nitntive  cost,  ror  example:  1  he  suprarenal  leg-o-mutton  sleeves.  '  Prt 

words,  ‘You  were  right;  I  do  not  blame 

you;  you  did  the  right  thing’,  are  not  K  IfW//  K  I 

regret.  They  are  words  of  commenda-  THE  Nbw  AND  MODbRN 

tion  and  approval.  *  ♦  *  a  k  a  la  a  x  ■ 

through  would  naturally  feel  that  the  ARMOUR  company 

officer  had  committed  a  regrettable  »  wl  wi  Y  w  I  ▼  II  w  wl  Y  # 

blunder  in  killing  the  boy  while  he  was  1 1  C  A 

climbing  down  the  support  of  the  elec-  •  U.  «>•  /\. 


In  those  days  it  would  have  required  a 
wide  stretch  of  the  imagination  to  picture 
a  close  relationship  between  medical  science 
and  meat  packing. 

Today  more  than  a  hundred  pharmaceu¬ 
tical  products  are  prepared  by  Armour  and 
Company.  About  fifty  are  extracts  from 
some  twenty  different  kinds  of  glands  of 
hogs,  sheep  and  cattle.  Among  them  are: 
suprarenalin,  a  powerful  astringent,  pitui¬ 
tary  substance,  used  in  the  treatment  of 
brain  disorders;  liver  extract  for  pernicious 
anemia;  and  pepsin,  trypsin  and  rennin  for 
digestive  disorders.  Many  of  the  glands 
used  are  the  endocrine,  or  ductless,  glands 
about  which  comparatively  little  was  known 
until  quite  recently. 

Some  of  these  glands  contain  so  little 
of  their  precious  active  principle  that  only 
large-scale  slaughtering  can  make  the 
production  of  extract  possible  without  pro¬ 
hibitive  cost.  For  example:  The  suprarenal 


glands  of  25,000  healthy  cattle  are  required 
to  produce  one  pound  of  epinephrin. 

Because  of  the  perishable  nature  of 
animal  glands  and  the  high  standardization 
which  must  be  maintained.  Armour  lab¬ 
oratories  and  plants  are  equipped  with  the 
most  modem  facilities  for  exercising  the 
strictest  technical  control  over  every  proc¬ 
ess.  Delicate  temperature  regulators,  quick¬ 
acting  vacuum  driers,  scientific  devices  for 
removing  fats  and  soluble  proteins,  are 
suggestions  of  the  complicated  parapher¬ 
nalia  found  in  the  pharmaceutical  depart¬ 
ment  of  the  new  Armour  and  Company. 

Armour  pharmaceuticals  are  known  the 
world  over  for  their  high  degrees  of  purity, 
uniformity  and  efficacy.  In  medical  prog¬ 
ress  they  represent  vast  steps  in  the  relief  of 
human  suffering — re¬ 
lief  which  was  not  pos-  y 

sible  in  the  days  of 
leg-o-mutton  sleeves.  '  President 
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Maine  Seaboard  Paper  Co. 

Bucksport,  Maine 

T his  modern  Newsprint  mill,  the  building  of  which  has 
just  been  completed,  is  situated  at  the  head  of  Penobscot 
Bay  in  the  state  of  Maine  and  has  unique  shipping  faci¬ 
lities —  both  by  rail  and  water. 


/\n  American  mill,  using  domestic  capital,  employing 
American  labor,  without  bonds,  mortgages  or  funded 
debt  of  any  kind.  This  mill,  in  conjunction  with  plant 
at  Augusta,  Maine,  has  an  initial  capacity  of  450  tons 
daily. 


The  Wright  Company  Inc. 

40  East  49th  Street 

New  York  City 
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SPECIAL  STUDY  URGED 
FOR  WORK  ABROAD 


YOUNGSTOWN  (O.)  TELEGRAM  TO  BUILD 


CRITICISM  OF  COURTS 
JUSTIFIED,  BAR  TOLD 


Robert  Curry,  Former  Foreign  Corre' 
spondent  for  Christian  Science 
Monitor,  Addresses  Columbia 
Journalism  Students 


A  pr<)p<.>sal  that  schools  of  journalism 
should  add  courses  on  the  work  of  for¬ 
eign  corres|Kindents  was  made  by  Robert 
Curry,  former  correspondent  in  European 
capitals  for  the  Christian  Science  Moni¬ 
tor,  in  an  address  before  students  of  the 
I’ulitzer  Sch<H)l  of  Journalism  at  Co¬ 
lumbia  University  on  Tuesday. 

Speaking  from  the  background  of  eight 
years  as  correspondent  in  Prague, 
V'ienna,  and  Paris,  Mr.  Curry,  who  re¬ 
ceived  a  Pulitzer  traveling  award  from 
Columbia  University  in  1922,  stressed  the 
importance  of  courses  in  foreign  lan¬ 
guages,  m')dern  history,  and  rewrite 
work  for  those  considering  foreign  work. 
Contacts  with  foreign  consuls  in  this 
country  and  meetings  with  foreign  Am¬ 
bassadors  also  would  aid  the  prospective 
foreign  corresixnulent  in  preparing  for 
his  work,  he  added. 

“All  the  culture,  all  the  training  you 
can  absorb  here,"  Mr.  Curry  advised, 
“will  be  of  great  value  to  you  if  you 
ever  work  in  EurojK>.  Corresixmdents 
there  come  into  contact  with  leaders  in 
every  field,  from  politics  to  arts,  and  they 
iniist  l)e  able  to  talk  intelligently  in  every 
field." 

An  informal  poll  of  the  students  re- 
vealtHl  that  only  one-fourth  of  the  class 
had  any  desire  to  live  and  work  abroad. 
I'ollowing  Mr.  Curry’s  address.  Dr.  John 
\V.  Cunliflte,  director  of  the  scho.ol  of 
journali.sm.  called  attention  to  the  courses 
already  offered  in  international  relations 
and  in  EuroiK-an  literatures.  These 
cour.ses  indicated  a  recognition  of  the  de¬ 
sirability  of  instilling  an  international 
background  into  the  student  journalist,  he 
said. 

Dr.  Cunliffe  extended  a  farewell  to 
Miss  I'.nid  (jriflis,  for  six  years  secretary 
of  the  school,  who  will  leave  to  join  the 
Chain  Store  Review.  Two  changes  in 
the  faculty  were  ann<»unced.  Barrett 
Clark,  dramatic  critic  for  numerous 
papers  and  periodicals  at  various  times 
and  author  of  many  works  on  the  drama, 
will  teach  dramatic  criticism.  He  t<akes 
the  place  of  Dr.  Joseph  \\’.  Krutch,  who 
is  at)road  as  one  of  the  recipients  of  a 
(iuggenheim  Fellowship.  Marcus  Duf- 
tielci,  of  the  .Wte  Vorle  Herald  Tribune, 
will  assist  Professor  Walter  B.  Pitkin, 
in  the  courses  in  feature  writing.  Pro¬ 
fessor  Pitkin's  graduate  course  in  the 
psychology  of  news  and  reading  will  not 
lx-  given  this  semester. 

Although  registration  figures  for  this 
year  have  not  yet  been  announced,  a 
slight  decrease  seems  probable,  according 
to  Director  Cunliffe. 

Among  the  registrants  this  year  are 
Captain  E.  Gillette  of  the  Unit^  States 
Army  Signal  Corps,  and  Captain  Charles 
D.  Carle  of  the  infantry. 

WIN  ADVERTISING  PRIZES 


Pacific  Gat  and  Electric  Company  Is 
Cited  for  Newspaper  Copy 

.^t  the  Pasadena  Convention  of  the 
Pacific  Coast  (jas  Association  recently, 
the  Pacific  Gas  and  Electric  Company 
won  three  silver  cups  and  in  addition  J. 
Charles  Jordan,  assi.stant  manager  of  the 
publicity  department,  won  a  $2.S  prize 
for  advertising  exhibits. 

The  company  was  awarded  first  prize 
for  the  best  institutional  advertising  in 
newspapers,  first  prize  for  the  best  mer¬ 
chandise  advertising  in  newspapers,  and 
first  prize  for  direct-by-mail  advertising. 

The  importance  of  newspaper  adver¬ 
tising  in  the  development  of  the  gas  busi¬ 
ness  on  the  Coast,  was  stressed  by  Jor¬ 
dan.  who  addressed  the  convention  on 
the  .Association’s  ctxiperative  advertising 
campaign.  Jordan  is  chairman  of  the 
-Association's  coastwide  advertising  com¬ 
mittee*.  I'nder  his  management,  the  Pa¬ 
cific  Gas  and  Electric  Company’s  major 
expenditure  for  its  sales  cami>aigns  has 
been  in  the  newspapers. 


Areliiteel’s  drawing  of  the  new  plant  of  the  Younfislotvn  <0.1  Telegram,  work 
on  wliieh  will  begin  iniiiiediulely. 


FOEEOWI.VG  notification  by  the  Eric 
Railroad  that  the  Vounnsto’u’ft  (O.) 
Teleiirani.  .Scripns-Howard  daily,  must 
vacate  its  present  building  to  make  way 
for  grade  elimination,  the  newspaper  last 
week  announced  plans  for  its  new 
idant,  work  on  which  was  scheduled  to 
begin  this  week. 


The  building  will  have  a  frontage  of 
1,17  feet  on  Chestnut  street  and  91  feet 
on  Boardman  street.  The  entrance  will 
be  on  Chestnut  street. 

The  plant  will  lie  constructed  so  that 
additional  floors  may  be  added. 

The  lobby  will  contain  a  niche  in  which 
a  bust  of  E.  \V.  Serious  will  lx;  placed. 


THE  PUBLISHER  RECEIVES  A  CALL 

- By  B.  F.  SYLVESTER - 


44/^OOD  morning,"  said  the  great  pub- 
Usher,  somewhat  doubtfully.  There 
had  been  no  appointment  with  these  peo¬ 
ple,  a  group  of  a  dozen  or  so.  Their 
faces  were  vaguely  reminding.  He  had 
.seen  them  somewhere.  Hang  it  all! 
Who  was  that  girl?  And  that  huge 
youth  with  the  enormous  hands  ?  And 
that  stubby  young  man?  They  looked 
easily  upon  the  newsiiaper  proprietor. 
Confound  their  assurance!  Wliat  did 
they  w  ant  ?  That  girl !  .Ah !  .\'ow  he 

knew  where  he  had  seen  her.  .And  the 
enormous  youth  and  the  stubby  young 
man  and  all  the  others.  They  were 
right  out  of  his  sport  and  roto  sections. 
I'or  years  most  of  them  had  kxiked  out 
daily  and  Sunday  upon  the  million  or 
more  members  of  what  the  publisher 

liked  to  call  the  “Family.”  Still,  he 
couldn’t  identify  them.  Their  outfits 

were  different,  for  one  thing. 

“G<xk1  morning  to  you,  Oscar,” 

Ixximed  a  large,  grinning  man  whom  the 
publisher  recalled  as  an  old  standby  of 
the  paper.  “Howza  boy?” 

“I  beg  your  pardon,  sir.  I  am  Mr. 
Endive.” 

“Ha!  ha!  A^ou  wouldn’t  fool  us, 

would  you,  Oscar?” 

“I  don’t  understand  this  at  all.  May 
1  ask  your  name,  sir?” 

“My  name  is  Ruth  but  just  call  me 
’Babe’.” 

“Why  should  I  call  you  ‘Babe’  ?” 

“Well,  you  could  make  it  ‘G.  Herman’ 
or  ‘The  Sultan  of  Swat.’  They  are 
used  a  great  deal.” 

“.\ly  dear  sir,  I  am  more  confused 
than  ever.  Will  you  kindly  state  your 
business  ?” 

“We’ll  get  to  that,  Oscar.  Want  you 
to  meet  some  of  the  others.  Helen,  this 
is  Oscar.” 

“How  do  you  do,  O.scar?” 

“My  dear  j-oung  woman!” 

“Sorry  you  don’t  remember  me.  I’m 
‘Little  Aliss  Poker  Face’.” 

“And  Oscar,  shake  hands  with  ‘Big 
Bill’.” 

“Big  Bill!” 

“Sure,  the  tennis  player.  And  here’s 
‘Der  Maxie.’  A’ou  know,  ‘The  Black 
I’hlan.’  The  champ.  He  beat  ‘The  Gar¬ 
rulous  Gob.’  .And  Bobby.  Of  course 
yon  know  Bobby.” 

“Sorry  to  say  I  don’t  know  Bobby.” 

“Von  don’t  know  the  Emperor  of 
Golf,  Mr.  Robert  T.  Jones  Jr!” 

“How  do  you  do,  Mr.  Jones?” 

“Don’t  stand  on  ceremony,  Oscar. 
Just  call  him  ‘Bobby’.” 

“Gfod  people.  This  has  gone  far 
enough.  'This  has  been  a  most  extraor¬ 
dinary  visit.  Why  do  you  persist  in  ad¬ 
dressing  me  as  ‘Oscar’?” 


“Just  a  courtesy  call,”  said  the  large, 
grinning  man.  “You  been  pretty  chum¬ 
my  with  us  for  years,  calling  us  by  our 
first  names  and  some  you  invented  your¬ 
self.  Just  thought  we  should  know  each 
( ther.  Well,  g<xxl  day,  Oss.  Take  care 
of  your.self.” 

CENSORSHIP  IN  CUBA  ENDS 


But  El  Pais,  Havana,  Reports  Proof 
Sheets  Are  Still  Examined 

Withdrawal  of  a  censorshij)  in  Cuha 
on  incoming  and  outgoing  press  messages 
was  announced  Wednesday  by  the  Inter¬ 
national  Telephone  and  Telegraph  t'om- 
oany.  The  censorshij)  had  be-en  imjMised 
T  uesday. 

But  a  censorship  on  at  least  one  Unban 
newsjtaper  was  in  force  this  week,  gen¬ 
erally  believed  to  be  an  outcome  of  the 
criticism  of  the  national  jxilice  for  firing 
on  jtarading  students  in  a  demonstration 
Tuesday.  El  Pais,  Havana  jtaper,  re- 
jHirted  Wednesday  that  its  proof  sheets 
were  being  subjected  to  examination  by 
government  representatives,  and  the  i)ub- 
lisher,  Alfredo  Hornedo,  stated  he  had 
been  told  that  President  Machado  had 
established  a  tribunal  of  three  to  judge 
all  matter  alleged  to  be  of  a  seditious 
nature. 

\ews  rejxirts  on  Thursday  said  Presi¬ 
dent  Machado  would  ask  congress  for 
susjx-nsion  of  constitutional  rights  in  Ha¬ 
vana.  Freedom  of  sjteech  and  of  the 
press  will  be  further  affected  if  the 
measure  is  enacted,  it  is  lx*lieved. 


Every  newspaper  has 
its  own  production 
problems  which  deserve  the 
attention  of  competent  en¬ 
gineers.  The  solution  of 
these  problems  requires  co¬ 
ordination  of  the  building 
design  and  the  machinery 
arrangement,  as  demon¬ 
strated  in  many  successful 
newspaper  publishing  plants 
designed  by 


LOCKWOOD  GREENE 
ENGINEERS,  INC. 


Boston 

Cleveland 


New  York 


Chicago 

Spartanburg 


Newspaper,  Lawyer  and  Judg, 
Equally  Concerned  With  Public 
Interest,  Dr.  Walter  Williams 
Tells  Group 


-A  defense  of  court  criticism  by  the 
press  was  made  before  the  Missouri 'State 
Bar  association  last  week  at  Care 
(iirardeau  by  Dr.  Walter  Williams,  pres¬ 
ident  of  the  University  of  Missouri  and 
founder  of  that  institution’s  school  of 
journalism. 

"The  reputable  newspaper  is  as  much 
concerned  with  the  interest  of  the  public 
as  is  the  reputable  lawyer  and  the  rep¬ 
utable  judge,”  Dr.  Williams  said, 
“Moreover  the  star  chamber  has  no  place 
in  the  .American  civilization.  Neither 
newspaper  nor  individual  should  be  lim¬ 
ited  in  any  way  in  making  criticism  upon 
the  action  of  the  court  after  this  action 
has  been  taken  in  proper  deliberative  way 
under  the  forms  of  the  law.” 

It  is  not  within  the  province  of  jour¬ 
nalism  to  i)ass  ujxin  the  guilt  or  inno¬ 
cence  of  a  prisoner  before  the  har,  but 
neither  is  any  interferenee  with  right 
of  either  the  newsjjajter  or  the  individual 
to  criticize  the  action  of  the  court  com- 
patihle  with  the  public  welfare.  Dr.  Wil¬ 
liams  jxiinted  out. 

“The  entire  legal  mechanism,  courts 
and  judges  and  laws  and  lawyers  must 
liave  the  confidence  and  resjtect  of  the 
l)eoi)le  before  it  accomplishes  the  best 
results. 

“To  that  end  the  lawyer  and  journal¬ 
ist  alike  should  make  ajtpeal  and  effort 
in  behalf  of  higher  ethical  standards 
within  the  professions.  There  should  be 
a  more  zealous  insistence  ujxm  an  edu¬ 
cated  memhership. 

“.No  man  should  say  or  do  as  a  law¬ 
yer  what  he  would  not  say  or  do  as  a 
gentleman,  any  more  than  a  journalist 
.-hould  write  as  a  journalist  what  he 
would  not  sav  as  a  gentleman.” 


AFTER  ALL 


A  iie\vsj)aix.*r 
wants  news. 


We  sujtjily  one  of  the 
most  important 
dejiartments 

--Science-- 

Our  daily  news  rejtort  gives  you 
time  eot'y 
accuracy 
interest 


Wire  for  samples 
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IT  ISN’T  WHAT  WE  THINK  NOR  WHAT  WE 


say  that  establishes  the  good  reputation  of  GOSS 

printing  presses  but  it  is  what  others  think . 


«  :t“i 


The  Chicago  Evening  Post  has  10  GOSS  High  Speed  Low  Design  Units  and  2  Pairs  of  GOSS  Folders 

Brains  — and  GOSS  Presses  — and  Profits  — Go  Hand  in  Hand 

The  smartest,  scrappiest  brains  that  you  can  find  and  hire  is  will  go  get  the  news  and  the  advertising,  and  these  will  give 

but  half  of  your  bargain  with  Life.  She  asks  for  a  second  you  profits  r  *  r  <  IF,  you’ve  press  equipment  that  produces 

elemental.  Grant  it  and  you  profit.  Refuse  it  and  she  plays  your  papers  ON  TIME,  beautifully  printed.  Brains  and 

in  the  door  yard  of  competitors.  She  asks  for  rotary  presses  GOSS  presses  and  profits  go  hand  in  hand.  If  you’ll  think, 

that  are  fast  and  beautiful  printers.  Brains,  smart  and  scrappy,  you’ll  decide  them  inseparable  and  they  are  incomparable. 


Main  Office  and  Factories:  CHICAGO,  ILLINOIS 

new  YORK  OFFICE:  2  2  0  EAST  FORTY-SECOND  ST.  •  SAN  FRANCISCO  OFFICE:  707  CALL  BUILDING 
The  GOSS  PRINTING  PRESS  COMPANY  OF  ENGLAND,  LTD.  »  #  r  LONDON 
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HOW  RIVAL  BUENOS  AIRES  DAILIES  ANNOUNCED  URIBURU  DICTATORSHIP 


S'.  EDICION 

8  PACINAS 


Thei<e  two  front  pages  show  how  these  Buenos  Aires  newspapers  greeted  the 
Argentine  revolution  on  Sept.  6.  At  the  left  Critica,  friend  of  the  revolution, 
welromed  the  outbreak  with  ecstatic  excellently  prepared  art.  La  Razon,  on 
the  right,  while  not  exactly  unfriendly  to  the  new  regime,  issued  its  revolu¬ 
tion  extra  under  the  restrictions  of  General  Jose  F.  Uriburu's  censorship. 

Only  the  top  half  of  page  is  shown  since  lower  half  was  censored. 


FURNITURE  STYLE  SHOW 

The  Fall  River  (Mass.)  Herald  Xm 
cooperated  with  Fall  River  furniture 
dealers  in  a  Home  Furnishings  Styk 
Show  Sept.  26-Oct.  4. 


B.  B.  B.’S  ATTACKED 


New  York  Committee  Asking  Funds  to 
Carry  on  Fight 

An  attack  on  Better  Business  Bureaus, 
and  particularly  the  Better  Business  Bu¬ 
reau  of  New  York  City,  was  made  in  a 
preliminary  report  issued  in  pamphlet 
form  by  a  committee  named  to  investigate 
Better  Business  Bureaus  for  the  Man¬ 
hattan  Board  of  Commerce  and  the 
Bronx  Chamber  of  Commerce. 

The  pamphlet  charges  unfair  prosecu¬ 
tion  by  “self -anointed  censors”  and 
usurpation  of  governmental  functions. 
The  committee  invites  complaints  against 
the  bureaus  and  contributions  of  money 
for  the  fight. 

The  president  of  the  Bronx  Chamber 
of  Commerce,  Logan  Billingsley,  is  the 
plaintiff  in  a  $250,000  libel  suit  against 
the  Better  Business  Bureau  of  New  York. 


ANOTHER  “BUY  NOW”  CLUB 

The  Toledo  Blade,  Saturday  Sept.  27. 
launched  a  “Buy  Now”  Club.  Readers 
are  asked  to  join  by  pledging  to  spend 
$1,  $2  or  $3  more  per  week. 


Esta  MaAana  a  las  8.5  el  Ej^rcito  Nacional,  al  Mando  del  GraL  Uriburu, 
ae  Levantd  Contra  el  Gobiemo  Inconstitucional  del  Sr.  Irigoyen 


PILGRIMAGE  a  contract  with  the  American  Newspaper 
Boys  Association,  an  organization  formed 
to  handle  the  venture,  for  the  entertain¬ 
ment  of  the  boys  and  the  latter  will  make 
the  arrangements. 

According  to  present  plans  each  par¬ 
ticipating  newspaper  will  be  assessed  $35 
per  boy  to  cover  expenses  while  in  Wash- 
in^on,  to  which  will  be  added  special 
railroad  rates  already  arranged  for.  Doc¬ 
tors,  nurses,  and  monitors  will  be  pro¬ 
vided  to  take  care  of  the  boys,  who  are  vertising 
to  be  assembled  at  concentration  points  formerly 
in  different  sections  of  the  country  and  cago. 
taken  to  the  capital  on  special  trains. 

The  program  calls  for  three  days  in  j 
Washington,  with  sightseeing,  a  parade, 
and  a  banquet,  in  addition  to  the  Presi-  ^unni 
dential  reception  on  the  Capitol  grounds 
on  Christmas  day,  to  be  attended  by 
President  Hoover,  and  other  govern¬ 
mental  dignitaries. 

"The  plan,”  according  to  the  Times. 

‘Is  not  a  promotion  scheme  and  should 
not  be  looked  upon  as  such.  It  is  a  digni¬ 
fied  plan  developed  to  create  favorable 
public  opinion  which  will  greatly  assist 
oiir  boys  in  newspaper  work.” 

The  central  organization  which  will 
handle  the  details  plans  to  work  out  a 
huge  program  of  publicity,  with  releases 
twice  a  week  to  all  the  papers  inter- 


was  the  average  net  paid 
daily  circulation  of  The 
Baltimore  Sun  (morning 
and  evening  issues)  for 
the  month  of 

SEPTEMBER,  1930 

The  average  net  paid  circu¬ 
lation  of  THE  SUNDAY 
SUN  per  Sunday  for  the 
month  of  September,  1930, 
was  192,886. 

Evtrything  in  Baltimort 
Rtvoloaa  Around 


Waskington  Time*  Boys’  Club  Secure* 
Sanction  of  President  Hoover  for 
"Dignified”  Venture  During 
December 


Morning  Evening  Sunday 


ansion 


Room  for  growth 
and  expansion, 
where  it  can  best  be 
utilized,  should  not 
be  overlooked  in 
planning  the  news¬ 
paper  plant. 


Send  for  samples  ot 
EveryWeek,  the  12- 
page  NEA  magazine, 


Robert  W.  Dickerson 

ARCHITECT 

SpociaHaing  in  Nowopapor 
Enginotring 

tool  HURON  ROAD,  CLEVELAND 


NEA  Service,  Inc., 

1200  W.  3rd  St.,  Cleveland,  Ohio 
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A.  B.  C  — 


Chicago 

October  23  AND  24 

ALL  ROADS  WILL  LEAD  TO  CHICAGO  THE  WEEK 
BEGINNING,  MONDAY,  OCTOBER  20th. 

PUBLISHERS  AND  ADVERTISING  MEN  FROM  EVERY 
PART  OF  THE  COUNTRY  WILL  BE  THERE  TO 
ATTEND  THE 

Annual  Convention 

OF  THE 

Audit  Bureau  of  Circulations 

THURSDAY  AND  FRIDAY,  OCTOBER  23  AND  24 

Stevens  Hotel 

PROGRAM 

Thursday  Morning,  October  23,  10  o'clock 
General  Session — President's  Report — Discussion 
of  Selected  Topics 

Thursday  Afternoon,  October  23,  2  o'clock 
Divisional  Meetings 

Friday  Morning  and  Afternoon,  October  24 
General  Session 

Spend  the  week  in  Chicago.  Attend  the  other  important  conventions  scheduled 
for  that  week,  BUT — save  Thursday  and  Friday  for  the  A.  B.  C.  meetings. 

Many  important  questions  will  be  discussed  and  there  will  be  talks  by  outstanding 
authorities  in  which  all  publishers  and  advertising  men  will  be  interested. 


Audit  Bureau  of  Circulations 

165  West  Wacker  Drive 
Chicago 


^  SPECIAL  TRANSPORTATION  RATES  ON  ALL  RAILROADS 
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MATT  C.  ELY,  VETERAN 
EDITOR,  DIES 

Well-Known  New  Jersey  Newspaper 
Man  Succumbs  to  Lone  Illness — 
Retired  from  Bergen  Record 
Last  December 


Matthias  C.  Ely,  for  several  years  edi¬ 
tor  of  the  Hackensack  (N.J.)  Bergen 
Evening  Record,  and  well-known  New 
Jersey  newspaper 
man,  died  Sept. 
26  at  his  home  in 
Bogota.  N.  I.,  af¬ 
ter  a  long  illness. 
Mr.  Ely  retired 
from  the  Record 
in  December, 
1929,  when  he 
sold  his  half  in¬ 
terest  in  the  pap¬ 
er.  At  that  time 
he  was  tendered 
a  testimonial  din- 
n  e  r  by  John 
Matt  C.  Ely  Borg,  the  present 
publisher. 

Altogether  Mr.  Ely’s  newspaper  career 
covered  45  years,  all  of  which  was  spent 
with  New  Jersey  publications,  or  en¬ 
gaged  in  the  writing  of  state  news.  He 
bought  an  interest  in  the  Evening  Rec¬ 
ord  in  1920.  and  became  active  in  its 
management  in  1923. 

Mr.  Ely  was  born  in  Buck  County,  Pa., 
in  1865,  and  received  his  early  education 
in  Trenton,  Morristown  and  Newark,  N. 
J.,  schools. 

His  first  new.spaper  position  was  as  a 
reporter  for  the  Newark  Evening  Nezi's, 
from  where  he  took  a  post  as  New  Jer¬ 
sey  editor  of  the  Nerv  York  World.  I^ter 
he  was  editor-in-chief  of  the  Neieark 
Daily  Advertiser,  and  then  editor  of  the 
Hoboken  Obser^'er,  now  known  as  the 
Jersey  Obsen'er. 

This  last  editorial  chair  Mr.  Ely  filled 
until  he  was  appointed  postmaster  of  Jer¬ 
sey  City.  He  was  a  warm  personal  friend 


of  Woodrow  W'^il.son,  advising  him  on  po¬ 
litical  matters  when  Wilson  was  gover¬ 
nor,  and  continuing  his  friendship  when 
Wilson  was  elected  president  of  the 
United  States.  It  was  on  Wilson’s  per¬ 
sonal  solicitation  that  he  accepted  the 
Jersey  City  postmastership,  the  appoint¬ 
ment  being  made  in  1915.  He  was  later 
reappointed. 

Funeral  services  were  held  Sept.  29. 

Honorary  pallbearers  at  the  funeral  in¬ 
cluded  H.  Otto  VV’ittpen,  former  mayor 
of  Jersey  City;  James  Kerne>',  editor, 
Trenton  Times;  .Arthur  Sinnott,  Ne^vark 
Evening  News;  V/alter  Dear,  Jersey 
City  Jersey  Journal;  Arthur  Fagan, 
Hoboken  Observer,  and  Harold  Ivens, 
I'nion  City  Hudson  Dispatch. 


HENRY  C.  BUCHANAN 


Veteran  Trenton  Times  Editorial 
Writer  Diet  at  79 

Henry  C.  Buchanan,  79.  for  25  years 
an  editorial  writer  on  the  Trenton  (N.J.) 
Evemng  Times,  and  former  state  li¬ 
brarian.  died  at  his  home  in  Trenton, 
Sept.  28.  after  a  heart  attack.  He  had 
been  in  newspaper  work  for  66  years. 

Mr.  Buchanan  was  formerly  w’ith  the 
Trenton  State  Gazette  and  a  special  cor¬ 
respondent  of  the  New  York  Sun  and 
the  Paterson  (N.J.)  Press.  He  helped 
organize  the  Trenton  Press  Club  and 
served  as  its  president  from  its  forma¬ 
tion.  He  was  an  ardent  fisherman  and 
for  many  summers  headed  a  group  of 
newspaper  men  and  lawyers  in  fishing  in 
the  lakes  of  Maine  and  Canada. 

Born  in  Falls  Township,  Pa.,  Mr. 
Buchanan  went  to  Trenton  when_  13 
years  old.  Except  for  short  periods 
in  New  York  and  Hartford,  Conn., 
where  he  w’orked  as  a  printer,  he  had 
lived  there  ever  since. 

He  served  for  several  terms  as  state 
librarian  under  appointment  of  various 
Republican  Governors,  and  for  many 
years  was  a  member  of  the  Trenton 
Board  of  Education. 


O^bituarg 

pHARLES  M.  BOWMAN,  82,  for 
more  than  50  ’•>>ars  publisher  of  the 
Lebanon  (Pa.)  Morning  Times,  died  at 
his  home  there  on  Sept.  22.  He  also 
served  a  term  as  city  treasurer.  The 
Times  ceased  publication  some  years  ago. 

J.  H.  Bertsch,  29,  who  had  l)een  with 
the  advertising  department,  Columbus 
Dispatch,  died  a  few  days  ago  at  Albu¬ 
querque,  N.  M.,  and  was  buried  at  Co¬ 
lumbus.  He  leaves  his  wife  and  a  son. 

FI.  L.  Millar,  73,  who  had  edited 
papers  at  Kenton  and  Ada,  O.,  Ottumwa, 
Ill.,  and  Duluth,  died  at  Ravenna,  O.  this 
week  and  was  buried  at  Kenton. 

K.  J.  Ca.meron  70,  for  many  years  edi¬ 
tor  of  the  Hamden  (O.)  Enterprise,  died 
this  week. 

Clare.nce  a.  Bridge-S,  64,  for  42  years 
an  employe  of  the  Bloomington  (Ill.) 
Pantograph  in  the  mechanical  department, 
died  at  his  home  in  Bloomington  recently. 

Mrs.  FiMMA  (jAU-mer,  72,  widow  of 
Daniel  H.  Gaumer,  prominent  Ohio 
newspaper  man,  died  at  her  home  in 
Zanesville  this  week.  Mr.  Gaumer  once 
owned  the  Zanes7>ille  Signal. 

Mrs.  Maud  M.  Luce,  69.  widow  of 
George  Luce,  formerly  publisher  of  the 
Ltidington  (Mich.)  Daily  Sun,  forerun¬ 
ner  of  the  present  Ludington  Daily  Neivs, 
died  in  a  hospital  in  that  city  Sept.  25 
after  a  long  illness. 

A.  H.  Lvox,  61,  former  president  of 
the  Outdoor  Advertisers  Association  of 
Texas  and  New  Mexico,  died  this  week 
at  San  Marcos,  Tex. 

Eleanor  Fowler,  4  years  old,  daugh¬ 
ter  of  Mr.  and  Mrs.  Richard  B.  Fowler, 
was  killed  by  a  truck  near  her  home  in 
Sedalia,  Mo.  Mr.  Fowler  is  a  special 
feature  writer  for  the  Kansas  City  Star. 

Martin  Lutheir  Lane,  32,  former  me¬ 
chanical  superintendent,  Lynchburg  (Va.) 
New’s,  died  Sept.  25  of  a  pistol  wound  at 
his  home  on  the  outskirts  of  Lynchburg. 
Coroner  Nowlin  gave  a  verdict  of  suicide. 


Edwin  F.  Test,  87,  retired  newstaoer 
man,  died  Sept.  28  at  his  home  in  oQn 
He  was  on  the  editorial  staff  of  tk. 
Omaha  World-Hercdd  for  20  years 


HUGE  GOLF  FILE 

75  Reporter*  Sent  2,225,000  Wordi 
on  National  Amateur  Contest 

Existing  records  for  newspaper  attend, 
ance  at  an  American  golf  match  and  in 
number  of  words  filed  were  broken  at  the 
Merion,  Pa.,  amateur  ebampionshin 
which  ended  Sept.  27,  when  Bobby  Jones 
captured  his  fourth  major  championship 
of  the  year.  ^ 

Seventy-five  sports  writers  fiy 
2,225,000  words  from  the  Merion 
Cricket  Club  with  32  telegraphers  hand¬ 
ling  the  output.  To  this  must  ht  added 
thousands  of  more  words  filed  by  ot#. 
of-town  writers  from  the  Philadelphia 
telegraph  offices  after  the  daily  matches. 

These  figures  are  in  contrast  to  tl* 
presence  at  Merion  in  1916  when  Bobln 
made  his  debut  in  national  competition,  of 
29  writers  who  filed  300,000  words  to  six 
telegraphers  and  to  1924  when  he  won  his 
first  amateur  championship  on  the  same 
links  with  24  golf  writers  filing  700,000 
words  through  12  operators. 

Newspaper  men  were  high  in  praise  of 
the  Merion  press  arrangements  which 
were  in  charge  of  R.  I^  Barrows,  chair¬ 
man  of  the  club’s  press  committee. 


WILBUR  G.  ARNOLD 

Wilbur  G.  Arnold,  news  editor  of  the 
Butte  (Mont.)  Standard,  died  there 
Sept.  24,  after  an  illness  of  three  weeks. 
He  went  to  Butte  18  months  .ago  from 
the  Grand  Forks  (N.D.)  Herald. 


USED  TELETYPE 

During  the  Mid-South  Fair,  the  Mem¬ 
phis  (Tenn.)  Evening  Appeal  used  tele¬ 
type  apparatus  for  reporting.  News  was 
gathered  by  Jack  Bondurant  and  trans¬ 
mitted  by  teletype  to  the  news  rooms  by 
Miss  Alice  Howell,  operator. 


EFFECTIVE  OCTOBER  i,  1930 

The 

Rockford  Consolidated  Newspapers,  Inc. 

of 

Rockford,  Illinois 

Announce  the  Appointment 

of 

KELLY-SMITH  COMPANY 

as 

National  Advertising  Representatives 

of  the 

Rockford  Register-Republic 

Rockford  Morning  Star 

Rockford  Register- Gazette  Sunday  Star 
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Children  Deposit  $4,480,000  In  Year  In 
New  York’s  School  Savings  Banks 

Children  deposited  $4,480,000 
in  school  savings  banks  in  the  state  of 
New  York  during  the  school  year 
1927—28,  according  to  the  American 
Bankers’  Association. 

New  York’s  child  depositors  led 
the  school  children  of  all  other  states 
in  savings,  according  to  the  official 
report.  Pennsylvania’s  children 
ranked  second  with  deposits  totaling 
$4,387,000,  while  Ohio  children  took 
third  with  a  total  of  $1,821,000. 

The  rank  of  some  other  states 
in  school  savings  is  as  follows:  New 

Jersey,  fourth,  $1,734,000;  Massachusetts,  fifth,  $1,462,000;  California,  sixth, 
$1,341,000;  Illinois,  seventh,  $1,209,000;  Washington,  eighth,  $1,005,000;  Rhode 
Island,  ninth,  $988,000;  and  Michigan,  tenth,  $833,000. 

In  New  York  1,358  schools  participated  in  the  savings  movement,  and  the 
number  of  child  depositors  was  reported  as  861,453. 

In  the  United  States  as  a  whole,  school  savings  deposits  totaled  $26,005,000 
during  the  year. 

The  evidence  presented  here  is  to  show  the  wealth  and  buying  power  of  the 
Empire  State.  No  campaign  of  national  advertising  can  be  complete  without 
including  the  New  York  Market,  and  the  newspapers  listed  below. 


CHILDREN  DEPOSIT  $4,460,000  IN  YEAR 
IN  NEW  YORK’S  SCHOOL  SAVINGS  BANKS 
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**Alban]r  Evening  Newa . 

. (E) 

47,791 
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••Long  Island  City  Daily  Star . 

,...(E) 

32,618 

.15 

.09 

**AIbany  Knickerbocker  Preea.... 

. (M) 

30,109 

.12 

.12 

••Newburgh-Beacon  Daily  News.... 

....(E) 

16,293 

.09 

.09 

** Albany  Knickerbocker  Preea.... 

. (S) 

32,770 
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.17 

••The  Sun.  New  York . 

...(E) 
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.65 

tTAmaterdam  Recorder-Democrat  . 

. (E) 
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••New  York  Times . 

...(M) 
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.99 
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tfAuburn  Citizen-Advertiser  Journal. ...  (B) 
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.055 

••New  York  Times . 

....(S) 

757,028 
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**Buffalo  Courier- Express  . 

. (M) 
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.30 

ttNew  York  Herald -Tribune . 

...(M) 
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**Buffalo  Courier-Express  . 

. (S) 

184,740 

.25 

.30 

t+New  York  Herald-Tribune . 
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••New  York  World . 
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••New  York  World . 

....(S) 
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ttBuffalo  Sunday  Times . 
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••New  York  Evening  World . 

,...(E) 
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••Coming  Evening  Leader . 

. (E) 

9,494 

.05 
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••Niagara  Palls  Gazette . 

....(E) 

24,453 

.08 

.08 

tt Elmira  Star-Gazette  Advertiser.. 

..(EftM) 

34.209 

.11 

.11 

••Poughkeepsie  Star  and  Enterprise. 

....(E) 

14.657 

.06 

.06 

••Geneva  Daily  Times . 

. (E) 

5.695 

.04 

.04 

'H'Rochester  Times-Union  (comb.)... 

....(E) 

80.268 

.40 

.40 

••Gloveraville,  Johnstown  Morning 

Herald 

••Troy  Record  . 

(MftE) 

25.025 

.07 

.07 

ft  Leader-Republican  . 

..(EftM) 

13,587 

.07 

.07 

••Utica  Observer  Dispatch . 

....(E) 

37.425 

.09 

.09 

ttithaca  Journal-News  . 

. (E) 

8,293 

.05 

.05 

••Jamestown  Morning  Post . 

. (M) 

12,323 

.045 

.045 

t+Goverament  Statement.  Apr.  1, 

1930. 

**Kingtton  Daily  Freeman . 

8,562 

.05 

.05 

••A.  B.  C.  Publishers’  Statement. 

Apr.  1, 

1930. 
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A  ONE  column  daily  box  feature  “To- 
day’s  Short  Story”  made  a  hit  in 
a  Washington  i)aper.  The  feature  con¬ 
tained  brief  stories  on  some  human  in¬ 
terest  event  or  unusual  occurrence  in  the 
day's  news. — W.  L.  H. 


Chicago  Evening  Post  prints  a  daily 
feature  entitled  “Front  Page  News 
From  Chicago’s  Past.”  It  is  illustrated 
with  old  prints  and  woodcuts. — S.  H. 


Some  women  finished  their  Christmas 
shopping  months  ago  and  have  the  gifts 
wrapped  and  ready  to  send.  It's  the 
making  of  an  interesting  news  feature 
to  interview  people  and  learn  when  they 
do  their  Christmas  shopping  and  to  see 
if  any  have  made  good  on  their  1929 
vows  to  “shop  early.” — Don  Ross. 


A  California  newspaper  at  frequent 
intervals  sends  a  reporter  to  the  dog 
p(jund  for  a  feature  on  dogs  awaiting 
execution  or  held  for  unpaid  licenses. 
Photos  of  the  condemned  dogs  are  run 
with  the  story,  thus  creating  consider¬ 
able  public  sympathy,  particularly 
among  small  boys. — X. 


The  New  Bedford  (Sundav)  Standard 
recently  had  a  visiting  college  professor 
write  an  article  on  the  many  unusual 
things  to  be  seen  in  his  line  of  work  in 
New  Bedford.  Thus  in  an  entirely  new 
and  human  interest  fashion  was  presented 
to  the  readers  of  the  Standard  many  of 
the  things  which  the  citizens  of  New 
Bedford  had  either  overlooked  entirely 
or  had  come  to  look  at  as  commonplace. 
— P. 


The  Toledo  News-Bee  has  aroused 
much  interest  among  women  readers 
with  a  .series  of  interviews  with  local 
women  leaders  in  which  they  recall  in¬ 
cidents  of  their  “little  girl’’’  days.  Child¬ 
hood  pictures  of  the  subjects  accompany 
each  story. — K.  P.  Overmyer. 


How  many  hitching  racks  remain  in 
your  city,  and  how  often  are  they  used? 
Even  in  country  towns  the  number  of 
racks  is  decreasing  and  in  many  cities 
farmers  complain  that  they  have  no  place 
to  “tie  up.” — L.  G.  M. 


Boston  Record  advertises  to  readers: 
“Send  us  babyhood  photos  of  prominent 
persons  and  win  a  $5  prize.”  The  fea¬ 
ture  is  to  be  captioned  “How  He  (or 
She)  Looked  in  1877,”  etc. — Victor  N. 
Vetromile. 


What  about  the  early  currency  of  your 
state,  75  or  80  years  ago  when  banks, 
cities,  and  even  individuals  issued  cur¬ 
rency?  Some  historical  museum  has  a 
collection  that  will  make  an  interesting 
sto^  of  the  state’s  financial  development ; 
individuals  may  also  furnish  specimens. — 
L.  G.  M. 


With  the  opening  of  school  in  Septem¬ 
ber  the  Toledo  Blade  occasioned  much 
favorable  comment  by  a  campaign  to 
have  motorists  sign  a  pledge  to  protect 
the  city’s  children  from  accidents. — R. 
P.  Overmyer. 


Interview  managers  of  several  rent-a- 
car  firms  to  learn  uses  to  which  their 
cars  are  put.  A  recent  survey  in  Des 
Moines  found  hearts  and  dollars  running 
even,  according  to  the  Des  Moines 
Register  and  Tribune,  W'ith  salesmen  and 
lovers  the  best  customers. — L.  G.  M. 


OHIO  GROUP  ELECTS 

The  Northwest  District  Ohio  News¬ 
paper  Association  held  its  quarterly  meet¬ 
ing  recently  in  Maumee,  O.  The  fol¬ 
lowing  officers  were  elected :  H.  M. 
Pomeroy,  editor,  Maumee  Advance-Era, 
president;  O.  R.  Taylor,  Advance  Buck¬ 
eye,  vice-president,  and  Don  Orwog, 
Napoleon  Northwest  Nezvs,  secretary- 
treasurer. 


BISHOP  AND  PRESS  PLAY 
HIDE-AND-SEEK 


Bishop  Cannon  Wins  and  Mrs.  Cannon 
Loses  in  Game  of  Tag  With  Re¬ 
porters  and  Cameramen  on  Ship¬ 
board  at  New  York  Landing 


Bishop  James  Cannon,  Jr.,  and  his 
bride  played  hare  and  hounds  with  New 
York  reporters  and  news  photographers 
aboard  the  S.  S.  American  Legion  upon 
their  return  from  Brazil  on  Monday, 
Sept.  29.  The  Bishop  won  his  part  of 
the  game  by  refusing  to  talk  about  any¬ 
thing  but  prohibition,  but  Mrs.  Cannon 
lost  in  an  attempt  to  avoid  waiting 
cameramen.  As  she  emerged  from  a 
baggage  port  onto  a  perilously  inclined 
gangway  leading  to  the  lower  landing  of 
the  pier  she  walked  into  range  of  the 
waiting  camera  of  John  Rooney,  of  As¬ 
sociated  Press  Photo  Service. 

The  hide-and-seek  game  started  when 
Bishop  Cannon  refused  to  be  interviewed 
by  reporters  boarding  the  ship  at  Quar¬ 
antine.  He  remained  in  his  stateroom 
and  informed  the  newspaper  men  waiting 
in  the  passage  outside  that  he  would  not 
discuss  his  marriage  nor  the  charges 
brought  against  him  by  four  elders  of 
the  Methodi.st  Episcopal  Church  South. 
Neither  would  he  go  to  the  ship’s  deck 
with  Mrs.  Cannon  and  pose  for  the  pho¬ 
tographers.  The  reporters  finally  asked 
if  he  would  talk  about  prohibition.  He 
agreed  to  this,  his  favorite  subject,  and, 
according  to  one  of  the  reporters,  stepped 
into  the  passageway  and  discoursed  for 
nearly  an  hour  on  the  evils  of  the  saloon. 


MRS.  CHALMERS  PROMOTED 

Mrs.  Ruth  Nash  Chalmers,  managing 
editor,  Scarsdale  (N.Y.)  Inquirer,  pub¬ 
lished  by  the  Scarsdale  Women’s  Club, 
has  been  promoted  to  be  editor  succeed¬ 
ing  Mrs.  Henrietta  Gee  McFarlane,  who 
retired  Oct.  3  to  re-enter  magazine 
work.  Mrs.  Ruth  McClare,  of  Tuckahoe, 
has  been  named  associate  editor.  Mrs. 
Chalmers  is  the  wife  of  the  Rev.  Alan 
R.  Chalmers,  rector  of  the  Episcopal 
Church  of  St  James  the  Less,  in  the 
village. 


IN  BOAT  ACCIDENT 

C.  Norman  Stabler,  financial  editor  of 
the  New  York  Herald  Tribune,  and  Mrs. 
Stabler  and  two  of  their  sons,  aged  five 
and  three;  Joseph  Conrow,  of  the  Print¬ 
ers'  Ink  staff,  and  Mrs.  Conrow,  nar¬ 
rowly  escaped  drowning  Sept.  28  in 
I.ong  Island  Sound  off  Larchmont,  when 
Mr.  Conrow’s  sea-sled  capsized.  Life 
preservers  kept  them  afloat  until  a  police 
launch  rescued  them. 


HALLGREN  TO  JOIN  NATION 

Mauritz  A.  Hallgren,  of  the  Washing¬ 
ton  staff  of  United  Press,  will  join  I  he 
A'ation,  Oct.  8.  as  associate  editor.  Hall¬ 
gren  was  with  the  U.  P.  Berlin  bureau 
from  1928  to  1930.  His  first  journalistic 
work  was  with  the  Chicago  Daily  News. 


C/oniplete  wire 
service  for  evening, 
morning  and  Sun- 
d  a  y  newspapers 
everywhere  in  the 
world. 

UNITED 

PRESS 


Dollar  Pullers 

$One  Dollar  will  be  paid  ^ 
for  each  idea  published.  ^ 
Send  clipping  for  payment.  ^ 


C'’OAL  dealers  are  prospects  now  tor 
space  stressing  advantages  of  pur¬ 
chasing  coal  in  October,  such  as  lowered 
prices,  easier  delivery,  and  the  fact  that 
the  householder  is  “all  set”  for  cold 
weather. — L.  G.  M. 


Plenty  of  people  have  let  household 
goods  insurance  lapse  because  of  mov¬ 
ing,  vacations,  neglect,  etc.  Fire  hazards 
increase  with  millions  of  home  furnaces 
being  fired  again.  Your  insurance  agents 
should  use  space  now  warning  people  to 
renew  or  increase  insurance  with  the 
advent  of  cold  weather. — D.  R. 


“Where  to  Go  in  September  and  Early 
October”  is  the  title  of  a  new  classifica¬ 
tion  of  hotel  and  inn  advertisements  being 
used  this  month  by  the  Boston  Globe. 
In  this  classification  are  listed  many 
hotels,  inns  and  resorts  which  will  stay 
open  later  than  usual  this  year  for  “the 
most  colorful  vacation  months  of  all  the 
year” — P. 


Copy  stressing  advantages  of  storino 
the  car  for  the  winter  and  making 
of  street  cars  was  carried  last  fall  md 
winter  in  the  Des  Moines  (la.) 
ami  Tribune,  by  the  Des  Moines  Rail 
way  company.  Frozen  radiators,  ruined 
batteries,  hard  starting,  high  cost  of 
operation,  accidents  on  slippery  streets, 
and  impassable  streets  in  snow  storm  we« 
mentioned  in  copy. — L.  G.  M. 


MIAMI  PLANS  BIG  DRIVE 

Greater  Miami’s  attractions  are  to  be 
called  to  the  attention  of  an  audience 
estimated  at  31,(XX),0(X)  persons,  in  the 
1930-31  season,  according  to  Walter 
Bruns,  director  of  the  city’s  publicity  de¬ 
partment.  Bruns  stated  that  dO  North¬ 
ern  newspapers  will  be  used. 


FLORIDA  GROUP  TO  MEET 

Meinbers  of  the  South  Florida  Press 
Association  will  meet  in  Leesburg,  Nor. 
7  and  8,  according  to  President’  J.  J 
Schumann  of  the  Vero  Beach  Journal 

THE  ““ 
RESTORE 
PLAN 


Under  the  caption  “Heat  With  Oil,” 
the  Bridgeport  (Conn.)  Times-Star  sold 
a  page  to  local  oil  burner  dealers.  The 
approach  of  cold  weather  made  this  fea¬ 
ture  especially  timely.  It  should  be  good 
in  any  city. — C.  B.  B. 


Under  the  caption  “Prepare  Now  for 
the  Hardships  of  Fall  and  Winter  Driv¬ 
ing,”  the  Bridgeport  (Conn.)  Times- 
Star  sold  a  page  to  automobile  dealers 
and  servite  shops.  The  idea  that  cars 
need  thorough  checking  after  being  driven 
all  summer,  and  that  it  is  best  to  have 
this  done  before  cold  weather  sets  in, 
was  stressed.  Seventeen  advertisements 
of  varying  sizes  were  sold. — C.  B.  B. 


— prevents  type 
metal  troubles  by 
the  laboratory 
method  of 
anticipating  it  ! 
Linotype  Intertyp* 

Stereotype 

Monotype  Thompson 

BOOKLET  ON  REQUEST 

Merchant  &  Evans  Co. 

PHILADELPHIA 

Manufacturers  of  Spartan  T)rps  MttaU 
Stock  in  Principal  Cities _ 


Advertisers  who  un¬ 
derstand  the  state  realize 
that  Iowa  is  not  one  market  but 
a  group  of  markets,  each  served 
by  its  own  local  daily  news¬ 
papers.  Consequently,  to  get 
your  full  share  of  Iowa  busi¬ 
ness,  newspapers  in  each  of 
these  twenty-six  commercial 
centers  are  necessary. 

IOWA  DAILY  PRESS  ASS’N, 

COUNCIL  BLUFFS,  IOWA 
Aran  Tribune  Pirt  MmIIkib  Demo- 

Boone  Nem-IUpiib 
lican 

BurUoftoo  OaMUa 
Burllngtoa  Hawk-Bye 
CarroU  Dally  HeraM 
Cedar  Rapide  OaieUa 
a  BepubUoan 
CenterrlUe  lewetlan 
a  CltlMi 
Clinton  Herald 
Council  Blufff  Non¬ 
pareil 

Creeton  Newi-Adeor- 
tlaer 

Darenport  Democrat 
a  lander 
Davenport  Ttmea 
Dubuque  Telecraph- 
Herald  and  Tlnua 
Journal 

Part  Dodee  Ueaaen- 
ter  a  Chmpiele 


loeva  Oty  PraH  Clt- 

laai 

Keokuk  Oata  City 
kfarahalltown  Timee- 
Bepoblican 
Uaeoo  City  Olnbe- 
Oaiette  a  Tlmn. 
jluaoaUBe  Journal  a 
Newa-Trlbune 
Newton  Newe 
Oelweln  Dally 
Baditar 

Oakaloosa  Herald 
Ottumwa  Courier 
Perry  Chltf 
Sioux  City  Journal 
Sioux  City  Tribune 
Waahlnxton  Journal 
Waterloo  Erenlna 
Courier 

Waterloo  Tribune 


The  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCUUTION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


Cline-Westinghouse  , 
Double  Motor-Drive  ^ 
with  full  automatic 
push  button  control 

is  used  by 

Rochester  Democrat  & 
Chronicle 

Rochester,  N.  Y. 

LAsk  them  about  it 

CLINE  ELEC.  MFC.  CO. 

: 


Chicacoi  111  Waal  Waahinftaa 
Strewt 

Nsw  Yorkt  Daily  Nwwa  Bids. 
220  EmI  42Dd  St. 

Saa  Fraaciacoi  Firat  Nntl— ■! 
Bank  Build  la# 


DO  YOU  NEED 
A  TRAINED  MAN? 

Tho  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organizi- 
tion  of  college  trained 
paper,  magazine  and  advertismi 
men,  wants  to  help  you  find  hia 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  m«n 
— it  saves  you  time  by  recoil 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  plM»* 
write  Jolm  G.  Earhart,  Dueetor 
Personnel  Bureau  of  Sign* 
Delta  Chi,  836  Exchange  ArSn 
Chicago,  ^ 

NO  CHARGE  TO 
EMPLOYERS 
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SPACE  DUYERS  AND  ADVERTISERS 
STUDY  THESE  PAGES  5ECAUSE  THEY 
VANT  THE  PACTS  ABOUT  MARKETS 


. . . 


oi/r  aavGrtisomont  horG  or hGTG 
^  will  compQl  thorn  to  consiciGr 
i/our  mGciium  as  thoy  study  your  mortzGt. 

Every  Newspaper  Publisher  Profits  from  this  Publication 
Publishers  who  advertise  in  it  Profit  most 
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Advertising  Agencies 

SIMPLIFIED  RESEL4RCH 
IS  PREISEOT  TREND 


Increased  Knowledge  Resulting  in 
Labor  and  Cost  Savings,  E.  C. 
Norris  of  Churchill-Hall 
Declares 


The  advertising  research  man.  gener¬ 
ally  considered  something  of  a  “nut”  ten 
years  ago,  now  holds  a  secure  place  in 
_  most  advertising 


JONES  SUCCEEDS  EWING 


AMONG  THE  COPY  CHIEFS 
- By  C.  P.  McDonald - 


agencies  ami 
many  manufac- 
t  u  r  i  n  g  houses. 
His  growing  im¬ 
portance  is  rec¬ 
ognized  by  the 
inclusion  of  re¬ 
search  courses  in 
the  advertising 
studies  offeretl  by 
colleges  and  uni¬ 
versities. 

One  modern 
trend  in  Research 
Eaiil  C.  Norris  is  toward  simpli- 

fication  of 
methods,  according  to  l-Larl  C.  Norris, 
vice-president  of  Churchill-Hall.  Inc., 
who  is  in  charge  of  a  night  course  in 
agency  research  at  Columbia  University. 
Where  it  formerly  might  have  been  con¬ 
sidered  necessary  to  visit  2.000  house¬ 
wives  to  get  a  reliable  index  of  their 
opinions,  now  the  job  may  be  done  with 
1.000  visits  or  fewer.  The  saving  of 
time  and  money  makes  it  possible  to 
extend  the  research  service  to  more 
clients. 

“It’s  largely  a  matter  of  proper  check¬ 
ing  of  groups  against  each  other  to  make 
sure  you  have  replies  typical  of  the 
people  you  want  to  reach.”  he  said.  “You 
have  to  make  sure  they  are  distributed 
racially,  geographically,  by  age,  or  in 
other  ways,  to  make  up  a  typical  group. 
When  the  survey  is  completed,  it  is  .sur¬ 
prising  how  frequently  a  common-.sensc 
answer  is  made  obvious. 

“Research  may  be  necessary  not  only 
to  test  the  advertising  copy,  but  to  de¬ 
termine  how  a  product  should  be  made, 
packaged,  labeled,  and  distributed.  It 
has  to  be  kept  up  to  date.  too.  One  mis¬ 
take  too  frequently  made  has  been  to 
assume  that  the  job  was  done,  when  the 
uses  of  your  product  may  be  constantly 
changing.” 

Mr.  Norris  said  the  course  he  is 
teaching  would  be  organized  as  an  actual 
problem  in  research.  lx*ginning  with  the 
make-up  of  the  questionnaire  to  l>e  used, 
and  with  the  students  making  an  investi¬ 
gation  for  a  real  product. 

He  himself  has  been  interested  in  re¬ 
search  since  his  college  days  at  North¬ 
western  University,  when  he  worked 
with  \\  alter  Dill  Scott,  then  professor 
of  psychology,  in  devising  tests  for  sales¬ 
men.  After  doing  personnel  work  with 
Hart.  Schaffner  &  Marx,  and  after  war 
experience,  he  took  charge  of  research 
work  wilh  Street  &  Finney,  New  York 
agency. 

He  has  been  since  1921  with  Churchill- 
Hall.  where  research  work  is  one  of  his 
respfinsibilities. 


Robert  B.  Davis 

IF  Horatio  Alger,  Jr.,  were  to  write 

hincrranVit’  rtf  RrtUf^rf  T'iav'ic 


the  biography  of  Robert  B.  Davis, 
he'd  tell  a  story  of  steady  progress  from 
a  place  as  office  boy  in  an  advertising 
department  to  that  of  vice-president  ’of 
a  large  Chicago  advertising  agency,  in 
charge  of  copy. 

Starting  in  a  wholesale  hardware 


house,  Davis  next  assisted  the  advertis¬ 
ing  management  for  a  large  manufac¬ 
turer  of  building  supplies.  Then  came 
the  advertising  managership  for  another 
manufacturer  and  a  succession  of  quali¬ 
fying  experiences  in  various  advertising 
agencies.  The  gamut  to  his  present 
chieftainship  with  the  Charles  Eteniel 
Frey  Company,  Chicago,  was  run  in  ex¬ 
actly  20  years. 

For  five  years  “Bob”  Davis  has  been 
giving  to  the  public  some  extremely 
sound  advertising  copy  on  such  accounts 
as  Crane  Company  plumbing  and  heat¬ 
ing  fixtures ;  S.  Karpen  &  Bros,  furni¬ 
ture;  the  United  States  Radiator  Cor¬ 
poration  Capitol  boilers  and  radiators ; 
Wilson  Brothers  haberdashery;  Bell  & 
Howell  cameras;  and  Marshall  Field  & 
Co.’s  department  store. 

“A  newspaper  background  is  an  excel¬ 
lent  preparation  for  advertising  copy 
writing,"  declares  Mr.  Davis.  “While 
my  own  experience  does  not  include  any 
newspaper  work,  every  copy  writer  on 
the  staff  of  our  company  has  had  news¬ 
paper  training.  We  have  not  consciously 
reached  into  the  newspaper  field  for  our 
writers.  We  have  .sought  alwavs  for 
the  best  available  talent  and,  in  finding 
it.  we  have  found  also  newspaper  exper¬ 
ience  in  the  record  of  each  successful 
applicant.” 

Given  a  good  book  and  a  full  round 
of  golf,  and  Davis  has  satisfied  his  pet 
hobbies. 


Chicago  Agency  Move* 

The  Byrne  .Advertising  .Agency  has 
taken  ((uarters  at  1056  Pure  Oil  Building, 
Chicago. 


ALONG  ADVERTISING  ROW 


-By  ROBERT  S.  MANN. 


TJAROLD  McD.  BROWN,  formerly 
advertising  manager  of  L.  C.  Smith 
&  Corona  Typewriters,  Inc.,  has  become 
_ \  i  c  e  -  president 


and  treasurer  of 
C  h  a  r  1  e  s  A. 
Weeks  &  Co., 
Inc.,  New  York 
advertising  agen¬ 
cy.  He  entered 
advertising  work 
from  the  selling 
field.  Ix'ing  made 
advertising  man¬ 
ager  of  the  Co¬ 
rona  Tyjvewriter 
Company  liefore 

HAR0,.D  McD.  Brown  Company  had 

begun  Its  na¬ 
tional  advertising  campaigns. 

When  the  Corona  company  was  mer¬ 
ged  with  the  I-  C.  Smith  company,  he 
continued  as  advertising  manager  for  the 
two  and  in  addition  conducted  the  adver¬ 
tising  for  the  Portable  Adding  Machine 
Companv,  a  subsidiary 
♦  ♦  ♦ 

PRICES  of  $25,000  and  less  for  a 
quarter  interest  in  N.  W.  Ayer  &  Son, 
Inc.,  one  of  the  country’s  largest  adver¬ 
tising  agencies,  were  charged  by  a  man 
whose  sales  campaign  in  eastern  cities 
was  ended  by  New  York  police.  Trying 
to  buy  $25,(Kk)  worth  of  the  Ayer  agency, 
we  fear,  would  be  like  trying  to  rent 
Pierpont  Morgan's  yacht  for  a  week-end. 


of  unfavorable  weather.  The  strip 
portrays  the  adventures  of  “our  office 
boy"  in  a  store.  It  has  been  drawn  by 
Ludwig  Bemelmans,  assistant  banquet 
manager  at  the  Ritz-Carlton  Hotel,  New 
^'ork. 


IV  EW  A’ORK  apartments,  in  the 
'  height  of  the  renting  season,  have 
been  getting  the  benefit  of  advertising 
by  electric  refrigerator  companies.  (Jen- 
eral  Electric  and  Frigidaire  both  have 
taken  large  space  to  tell  what  high-class 
huildings  have  installed  their  refrigera¬ 
tors. 


SINCLAIR  TO  SPEND  $2,000,000 


Bulk  Will  Go  to  Newspapers,  Adver- 
tising  Chief  Tell*  Agent* 


The  Sinclair  Refining  Company  olaiKi 
to  spend  $2,000,000  during  the  next  year 
for  advertising,  chiefly  in  newspapers’ and 
magazines,  Sylvester  M.  Morey  of  New 
York,  advertising  manager  of  the  com¬ 
pany,  told  275  Sinclair  agents  at  a  busi¬ 
ness  meeting  in  Kansas  City  recently. 

"We  will  spend  the  bulk  of  that 
amount  with  the  newspapers  since  they 
are  recognized  as  the  most  effective  ad¬ 
vertising  mediums,”  Mr.  Morey  said. 

The  empany’s  new  Mobiline  slogan 
“Mellowed  a  hundred  million  years." 
will  be  brought  to  the  attention  of  60, 
000,000  people  through  the  advertish^ 
campaign,  the  company  officials  estimate. 

The  Kansas  City  meeting  was  one  of 
a  series  being  held  from  coast  to  coast 
to  explain  to  company  representatives  the 
advertising  campaign.  Details  of  the 
Mobiline  campaign  were  told  in  Editoii  J 
Plbli.sher,  Sept.  13. 


Grape  Campaign  Expected 

Newspapers  are  expected  to  play  a 
large  part  in  an  advertising  campaign 
by  the  Grape  Control  Board  to  move  the 
California  grape  surplus.  The  account 
is  in  the  hands  of  the  San  Francisco 
office  of  Lord  &  Thomas  and  Logan, 
which  also  directs  the  advertising  of  the 
Sun  Maid  Raisin  (irowers  Association 
and  the  California  X’ineyardists  .Associ¬ 
ation. 


Three  Appoint  Toledo  Firm 

The  Sun  Advertising  Company,  or¬ 
ganized  in  Tolerlo  last  March,  has  been 
appointed  to  handle  the  advertising  for 
the  DeV’ilbiss  Company,  Toledo,  includ¬ 
ing  spray  painting  and  finishing  equip¬ 
ment,  perfume  sprays  and  medicinal 
atomizers ;  the  L.  .A.  Darling  Company, 
Bronson,  Mich.,  manufacturers  of  store 
fixtures,  and  Mersman  Bros.  Corpora¬ 
tion,  Celina,  O.,  table  manufacturer. 


Big  Campaign  For  General  Cigar 

Newspaper  advertising  expenditures 
of  the  General  Cigar  Company  in  1930 
will  exceed  those  of  192*3,  the  present 
fall  campaign  for  Robert  Burns  and 
William  Penn  cigars  being  the  largest 
ever  used  in  size  of  space  and  number 
of  papers  used.  The  account  is  con¬ 
ducted  bv  the  Wm.  H.  Rankin  Company. 


PULIOT  ROOSEVELT.  20-year-old 
son  of  Governor  Franklin  1).  Roose¬ 


velt  of  New  York,  is  among  the  latest 
recruits  in  the  advertising  field.  He 
joined  the  staff  of  Albert  Frank  &  Co., 
New  York,  this  week. 


ti'T’HE  American  business  man  is 
neglecting  to  use  the  business  tool 
about  which  he  has  Ixiasted  so  long, 
which  has  performed  such  business 
miracles  in  the  past.”  .said  Ernest  Elmo 
Calkins,  president  of  Calkins  &  Holden, 
Inc.,  advertising  agency,  speaking  at  a 
luncheon  meeting  of  the  Magazine  Club 
in  New  York.  He  credited  advertising 
with  a  large  part  in  the  prosperity  of 
1929,  and  said  that  1930  is  proving  a 
good  year  if  compared  with  a  ten-year 
average  instead  of  with  last  year. 


New  Account*  Added 

The  Forth  Pie  Company  of  Milwau¬ 
kee,  Wis.,  has  placed  its  advertising  ac- 
co'unt  with  the  Dunham,  Younggreen. 
Lesan  Company,  Chicago  and  Milwauktt. 
The  Milwaukee  office  of  Farnum  Wa¬ 
ter  &  Co.,  stocks  and  bonds,  has  also 
placed  its  advertising  with  this  agency. 


Laundry  Appoint*  Agency 

Klau-Van  Pietersom  -  Dunlap  -  Young- 
green,  Inc.,  Milwaukee,  has 
pointed  advertising  counsel  for  the  .w- 
man  Laundry,  recentlv  opened  in  Mu- 
waukee.  The  advertising  program  in¬ 
cludes  billlxiards  newspapers  and  direct 
mail. 


44C  PECLALIZING  in  newspaper. 

magazine,  radio,  and  direct  mail 
campaigns,"  says  the  announcement  of  a 
new  advertising  agency  in  the  Middle 
West.  A  stern  refusal  to  place  hilllKiard 
advertising,  apparently,  is  what  keeps  the 
agency  a  specialist. 

*  *  * 


Elected  President  of  Ewing,  Jone*  & 
Higgin*,  Inc. 

Joseph  Ewing  has  resigned  the  presi¬ 
dency  of  Ewing,  Jones  &  Higgins.  Inc., 
advertising  agency,  with  offices  in  New 
Y’ork  and  Philadelphia,  to  devote  his 
entire  time  to  special  marketing  work  in 
the  electrical  appliance  industry. 

Thomas  M.  Jones,  vice-president  and 
treasurer,  has  been  elected  president,  and 
re-elected  treasurer.  Alfred  K.  Higgins 
has  been  re-elected  vice-president  in 
charge  of  copy  and  production.  Howard 
H.  Yaw  has  lieen  made  vice-president  in 
charge  of  the  Philadelphia  office.  J.  P. 
Hardie  has  been  elected  secretary.  The 
new  officers  have  all  been  principals  and 
executives  of  the  agency  for  some  years, 
and  the  entire  organization  will  continue 
to  function  as  in  the  past,  it  was  .stated. 


Federal  Reserve  Board  reports  say 

flpnartm<»tit  in  tVip  2f\  hii<;i- 


The  managing  director  of  the  French 
tobaccii  monopoly  has  authorized  the 
marketing  of  a  cigar  designed  for  women. 
Which  may  or  may  not  cast  a  “future 
shadow"  over  U.  S.  advertising  col- 


■*-  department  store  sales  in  the  26  busi¬ 
ness  days  of  August,  1930,  were  12  per 
cent  smaller  than  the  27  days  of  .-Vugust, 
1929.  Total  sales  for  the  first  eight 
months  of  the  year  show  a  6  per  cent 
loss.  The  reports  are  based  on  634  stores 
in  264  cities. 


Savory,  Inc.,  Name*  B.,  B.,  D  A  0. 

Savory,  Inc.,  owned  and  operateil 
Republic  Metal  Ware  Companv  of  ou'' 
falo,  N.  Y..  manufacturers  of  gas  w 
electric  appliances  for  hotels,  and  kitcnfli 
utensils,  has  appointed  Batten.  Barton. 
Durstine  &•  Osborn.  Inc.,  to  direct  1 
advertising. 


|?XPERIMENTS  with  an  advertising 
comic  strip  bv  R.  H.  Macy  &  Co., 


comic  strip  by  R.  H.  Macy  &  Co., 
New  ^  ork  department  store,  have  thus 
far  lieen  inconclusive,  it  is  said  by  store 
officials.  “Mickey  at  Macy’s”  has  been 
appearing  weekly  in  two  newspapers 
under  advertisements  for  children’s 
giKids,  but  was  omitted  recently  because 


A  TEST  of  advertising  in  newspapers 
and  magazines,  in  which  inquiries 
were  invited  by  a  Southern  resort,  re¬ 
sulted  in  an  overwhelming  preponderance 
of  responses  from  the  newspaper  copy, 
according  to  Ray  McCarthy,  president 
of  the  Kerr- McCarthy  .Advertising  Serv¬ 
ice.  Inc.,  New  A'ork.  As  a  result,  ad¬ 
vertising  for  the  Florida  East  Coast 
Hotel  and  Railway  Company  is  being 
concentrated  in  daily  newspapers.  The 
Kerr-McCarthy  agency  has  moved  to 
10  East  40th  street. 


Mo*eIy  Join*  Porter  In  New  York 

James  M.  Mosely,  formcrlv  sales  ®rfl- 
motion  manager.  .Atlantic  Coast  ris 
cries  Companv,  New  A'ork, 

IKiintcd  New  A'ork  manager  of  the  ro 
Corporation,  Boston  agency,  with 
quarters  at  6  East  45th  street. 


New  Pre*brey  Client  ^ 

Fairchild  Bros.  &  Foster. 
Y’ork,  manufacturers  of  pharma 
preparations,  have  appoint^  the 
Presbrey  Company,  New  York.  a. 
advertising  agents.  .Advertising  w 
pear  in  a  list  of  new-spapers. 
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ACCUSED  OF  FRAUD 


p  E.  Groobeck  Arrested  for  Selling 
Shares  in  Ayer  Agency 

Lhidley  E.  Groesbeck,  1(>4  Bay  State 
road.  Boston,  was  arrested  by  Boston 
police  and  taken  to  Xew  York  on  Sept. 
24  for  being  implicated  in  a  scheme  to 
sell  quarter  interests  in  the  Philadelphia 
advertising  firm  of  X.  \V.  Ayer  &  Son, 
for  S2.i.(K)0  to  gullible  investors. 

Groesbeck's  arrest  followed  his  at¬ 
tempt  to  pass  a  bad  check  for  $16  on 
a  Boston  department  store.  At  least 
16  persons  are  said  to  have  lost  approxi¬ 
mately  ^50.0(10  in  the  scheme.  Several 
of  the  contracts  were  sold  for  as  little 
as  $2,000. 


Lyman  On  Buchen  Staff 

F.  .\.  Lyman,  formerly  managing  di¬ 
rector  of  Farm  Fence  Institute  has 
joined  the  staff  of  the  Buchen  Com¬ 
pany,  Chicago.  Mr.  Lyman  recently 
completed  an  extensive  market  analysis 
study  for  Farm  Fence  Institute. 


McEndree  Join*  White 

H.  G.  McEndree,  former  president  of 
Bailey,  Walker  &  Tuttle.  Inc..  Chicago 
agency,  now  known  as  R.  F.  \yalker  Ad¬ 
vertising  .Agency,  Inc.,  has  joined  the 
Frank  B.  W  hite  Company  as  an  account 
executive. 


Shell  Appoint*  Agency 

The  Shell  Petroleum  Corporation,  has 
appointed  the  Chicago  office  of  J.  Walter 
Thompson  Company,  to  direct  its  adver¬ 
tising  account.  The  appointment  be¬ 
comes  effective  Jan.  1,  1931. 


To  Place  Fir*t  Fall  Copy 

For  the  first  time,  Anheu.ser-Busch, 
Inc.,  of  St.  Louis  is  to  carry  a  fall  ad¬ 
vertising  campaign  for  malt  and  ginger 
ale.  planning  to  spend  $100,000  on  space 
for  these  products. 


Anthony  On  McKee  Staff 

Paul  Anthony  has  joined  the  Chicago 
office  of  the  Homer  McKee  Company, 
Inc..  Indianapolis  agency.  He  formerly 
was  with  Erwin,  Wasey  &  Co.,  Ltd. 


Grove*  Touzalin  Production  Chief 

I’.  B.  Groves  has  been  appointed  pro¬ 
duction  manager  of  the  Charles  H. 
Touzalin  Agency.  Inc.,  Chicago.  He 
was  formerly  in  charge  of  production  at 
the  Crowell,  Crane  Williams  agency. 


Planning  New  England  Campaign 

The  Every-Rcady  Oil  Heat,  Inc.,  of 
Cambridge.  Mass.,  is  planning  an  exten¬ 
sive  newspaper  campaign  in  New  Eng¬ 
land  territory.  The  Kenyon  Company 
of  Boston  handles  this  account. 


Join*  Badger  and  Browning 

Mrs.  Dorothy  Hutchinson,  formerly 
with  ^  oung  &  Rubicam.  Inc..  New  York, 
has  joined  the  staff  of  Badger  and 
Browning.  Inc.,  Boston. 


Pre*cott  Join*  Walter  Mann 

Ray  B.  Prescott,  writer  on  economic 
subjects  and  an  associate  editor  of  Sales 
^lanagenicnt,  has  joined  Walter  Mann 
&  Staff. 


Paeth  Elected  Vice-Pre*ident 

I-nuis  E.  Paeth.  art  director  of  the 
crank  B.  White  Company.  Chicago,  has 
l^n  elected  vice-president  to  succeed 
T.  Ekblaw,  who  has  resigned. 


For  Your 
New  Building 

\Our  consultation  service  brings 
to  you  or  your  architect 
V  sp^ialized  technical  skill, 
'  insuring  savings  in  con- 
\  struction  costs  and 
economies  and  effi- 
•  ciency  in  operation. 

s.  P.  WESTON,  INC. 

Ntmspcptr  BuUdingt, 
ProdMetutn,  Optration, 

Surorys,  yaJuatumi. 

^20  Lexington  Avenue,  New  York 


He**ey  Join*  J.  O.  Power* 

J.  J.  E.  Hessey  has  joined  the  John 
O.  Powers  Company,  New  York,  as  an 
account  executive.  For  the  past  two  and 
a  half  years  he  has  been  in  charge  of 
the  development  of  financial  advertising 
for  the  .Vctc  ForA’  Herald  Tribune,  and 
previous  to  that  was  in  charge  of  the 
local  advertising  department. 

Slackford  With  Milwaukee  Agency 

F'.  T.  Slackford,  former  promotion 
manager  of  the  Chicago  Journal  of 
Commerce  is  now  with  Freeze-Vogel- 
Crawford,  Inc.,  Milwaukee  agency. 


Buchen  Appointed 

Nichols,  Terry  &  Dickinson,  Inc.,  of 
Chicago,  have  appointed  the  Buchen 
Company,  Chicago,  to  direct  their  ad¬ 
vertising  activities. 


AD  TIPS 


Advertising  Service,  Inc,,  740  KukIi  street. 
ChietiKu.  Is  now  plaelnx  the  uecoiint  of  t'ollii 
B.  Kennedy  Itadio  Company,  South  Bend, 
Indiana. 

Anderson.  Davit  A  Hyde,  Incorporated,  iio.’i 
East  4-’nd  street,  Xew  York  City.  Secured  the 
aeeount  of  tiie  .Segro  Company,  Baltimore, 
nianufnrturiiig  pliarmaeists,  and  will  advertise 
.MedI  Creme. 

Atherton  A  Currier,  Inc.,  420  . . . 

nue,  Xew  York  Cit.v.  .Vgaiu  making  eontraets 
witli  news|>ai>ers  in  various  se4'tions  on  Bum. 
ford  Cheiuleal  Works,  Biimford  Baking  Powder, 
Providence,  li.  I. 

Harry  Atkinson,  Inc.,  520  North  Michigan 
avenue,  Chicago.  Is  Issuing  insertion  orders 
for  October  to  newspapers  on  the  K.  O.  Dun 
cigar,  product  of  the  Bernard  Schwartz  Cigar 
Company,  Detroit,  Michigan. 

Batten,  Barton,  Durttine  A  Otbom,  First 
.National  Soo  Line  building,  Minneaimlis,  Minn. 
Hei>orted  having  secured  the  account  of  Burma- 
Vlta  Company,  Burma  Shave  Cream,  .Minneapo¬ 
lis,  Jllnneaota. 

EmU  Britacher  A  Staff,  Cnwker  building. 
Sun  Francisco.  Cal.  Reported  having  secured 
the  account  of  tlie  Santa  Clara,  California,  Win¬ 
ter  Pear  Company,  (iolden  Autumn  I’ears  of 
California. 

Brooke,  Smith  A  French,  Inc.,  82  Biist  Han¬ 
cock  avenue,  Detixdt.  Renewing  newspaper 
contracts  on  Sparks-Withington  Company,  Spar- 
ton  Radio,  Jackson,  .Michigan. 

Calkiiia  A  Holden,  Ino.,  247  Park  avenue, 
Xew  York  City.  Reported  having  secured  the 
account  of  Dobbs  A  Company.  Cavunaiigli 
Ibddts,  .Men’s  and  Women's  liats,  .New  York 
City. 

Collins-Kirk,  Inc..  840  Xortli  Micbigan  ave¬ 
nue.  Chicago.  Is  releasing  copy  to  newspu|H‘rs 
in  a  few  towns  on  Kosto  Company,  Chicago. 
Also  sending  out  I'opy  to  newsinipers  on  Ib-ar 
Manufacturing  Company,  Terre  Haute.  Indiana. 
Will  shortly  make  up  a  list  of  newspa|>ers  on 
the  Jos.  Triner  Company,  Chicago. 

Cutajar  A  Provost.  Incorporated,  420  Ia*xlng- 
fon  avenue,  Xew  York  City.  Secured  the  ac- 
lount  of  Sonotone  Corimratlon,  Sonotone  Hearing 
Device.  Xew  York  City. 

Elliott  De  Sanchez.  Incorporated,  220  East 
42nd  street,  Xew  York  City.  W’lll  place  10  to 
15  inch  single  ctdiimn  copy  twice  a  week  from 
October  l.lth  to  the  end  of  November  with  news¬ 
papers  generally  on  Kaufmann  Bros.  A  Bondy. 
Inc.,  Drinkless  Kay  Woodle  l‘l|>es,  "Tobacco" 
Yello  Holder,  Xew  York  City. 

Dunham-Younggreen-Lesan  Company,  4:i.4 
North  Michigan  avenue,  Chicago.  Is  issuing 
800  line  copy  on  Clarion  Radio.  manufacture<l 
by  the  Transformer  Corporation  of  America. 
Chicago. 

Erwin,  'Wksey  A  Co..  Inc.,  2.'t0  North  Ml<'hi- 
gan  avenue,  Chicago.  Will  moke  up  lists  dur¬ 
ing  (b'tober,  using  newspapers,  magazines,  on 
Indian  Reflning  Compan.v,  I.awrencevllle,  III., 
manufacturers  Havollne  Oil,  Indiana  gam>Iine, 
etc. 


Columbian 

Newspaper 

Inks 


The  Best  Ink 
is  the 

Cheapest  Ink 

The  L.  Martin  Co. 
45  Elast  42nd  Street 
New  York  City 

Arthur  S.  Thompaon,  Manager 


P.  K.  Frowert  Company,  250  Park  avenue. 
New  Y’ork  City.  Placing  112  line  10  time  orders 
with  iiewspai>ers  in  vuritnis  sections  on  Coty. 
Incorporated.  Perfumes,  New  Y’ork  City. 

Grant  A  Wud.sworth.  Incorporated,  405  Lex¬ 
ington  avenue.  New  York  City.  Secured  the  ac¬ 
count  of  Radio  Coin  Corporation,  New  York 
City. 

Russell  T.  Gray  Company,  205  Wacker  drive, 
Chicago.  Is  Issuing  contracts  to  a  few  news¬ 
papers  on  Ilyman-Michaels  Comiwny,  Chicago. 

Chas,  C.  Green  Advertising  Agency,  2  Park 
avenue.  Xew  York  City.  Secured  the  account 
of  International  I’roprictaries,  Incoriairatcd, 
Tanlac,  Dayton.  Ohio. 

Guenther-Bradford  Company,  15  East  Huron 
street.  Chicago.  Is  preparing  a  list  of  news- 
paiiers  on  the  account  of  Koenig  Medicine  Com¬ 
pany,  Chicago. 

Henri,  Hurst  A  HcDonald,  Incorporated,  .Vi 
East  YVashington  street,  Chicago.  Will  make 
ui>  lists  daring  t)i*t«dH*r,  using  ncwspuiMTs.  mng 
azincs.  on  tlie  Fisk  Tire  Company.  Inc.,  Chlcai- 
pcc  Falls.  .Massachiis<'tts,  manufacturers  auto¬ 
mobile  tires  and  tul>e8  and  bicycle  tires. 

H.  W.  Kastor  A  Sons  Company,  14  East 
Jackson  hmilcvani,  Cliicagtt.  Will  place  the 
account  of  the  Ruxtoii  Frimt  Drive  Car,  St. 
Louis,  Miaaoml.  liiA' 

Kelly,  Spline  A  Watkins.  Incorporated.  11 
West  42nd  street.  Xew  York  City.  Reported 
having  ae<’ured  Hie  account  of  (iyncx  Conioru- 
tion,  "(Synex  Spray,”  Xew  Y'ork  City. 

Kenyon  Company,  2CiO  Tremont  street.  Boston. 
Mass.  Reiiorted  placing  orders  with  some  Xew 
England  newsimjM'rs  on  Ever-Ready  Dll  Heat, 
IncoriKirateil.  Cambridge.  .Massachuaetts. 

Matteson-Fogarty-Jordan  Company,  My7  Xorth 
Michigan  avenue,  Chicago,  ill.  Placing  orders 
with  newspapers  generally  from  Octolier  .'trd  to 
Xovemlier  21st  on  Premier  Malt  Sales  Company, 
Chicago. 

HoJunkin  Advertising  Company,  228  Xorth 
Ijh  Salle  street,  Chicago.  Is  now  placing  the 
account  of  the  Warren-Teed  Seed  Company  of 
Chicago. 

Homer  McKee  Company,  Incorporated,  -'120 
North  Meridian  street,  Indianapolis.  Ind.  Se¬ 
cured  tlie  account  of  Carter  Carburetor  Corpo¬ 
ration,  St.  laiuis,  Missouri.  .Magazines  and 
hiisiness  paiM'rs  will  be  used. 

Frank  Presbrey  Company,  247  Park  avenue, 
Xew  Y'ork  City.  Is  placing  the  Shredded 
Wiieat  advertising  sc.heiliiic  for  11I21  for  the 
National  Biscuit  Company,  New  Y'ork  City. 
The  advertising  will  appear  in  four  hundred 
dally  newspapers  and  in  twenty  general  maga¬ 
zines.  Also  serureil  the  account  of  Fairchild 
Bros.  A  Foster,  New  Y’ork  City,  manufacturers 
of  pliarmaceiitlcal  preparations.  Advertising 
will  appear  In  a  list  of  newspapers. 

R«dlleld-Coupe,  Incorporated,  247  Park  ave¬ 
nue,  New  York  City.  Reiiorted  having  secured 
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the  following;  aooonntft:  Johnsonlnirg  Radio 
('or|K)ration.  J.  K,  t\  Radio  Tubes.  Johnson- 
burg,  I'eunKylvania ;  Yale  &  Towne  lA>oks  and 
Hardware.  Stamford,  Connecticut. 

Sheridan.  Shawhan  it  Sheridan,  .‘bkl  Madison 
avenue,  New  York  City,  riaeliig  e<»py  on  t'on- 
traets  with  newBpai>ers  in  Hele<*te<l  sections  on 
American  Ros<*h  .Magneto  Corporation,  Radios. 
Springtleld,  Mass. 

Allen  C.  Smith  AdTertising  Agency,  910  Haiti- 
more  avenue,  KansaM  (Mty,  Mo.  Placing  orders 
w*ith  newspapers  in  various  Hcetioiis  on  Knox 
(’onipaiiy,  (\vstex,  Kansas  City. 

J.  Walter  Thompaon  Company,  410  North 
Michigan  avenue,  t'hieago.  Is  preparing  a  list 
of  newspuiH^rs  on  the  Kraft-lMienix  Cheese 
Company,  Chicago. 

Chas.  H.  Touzalin  Agency,  7  Stnitli  Hearliorn 
street.  Chicago.  Reisirtoil  having  seeiiretl  the 
aciMunit  of  ('tuilon  l^oristration.  Washing  Ma¬ 
chine.  Chicago. 

W.  I.  Tracy,  Incorporated.  420  1,4>xington 
avenue.  New  Yi»rk  Cit.v.  ReiH>rted  having  se¬ 
cured  the  accotint  of  Hints  Maiinfaetnring  ('om- 
paii.v.  I.axative  .Mints,  Orange,  N.  J. 

Western  Advertising  Agency,  Incorporated, 
214  Fifth  street,  Racine,  Wis.  Will  make  up 
lists  during  October,  using  magazines,  trade 
papers  on  IJidd  Medal  Fohllng  Furniture  Com¬ 
pany,  Racine,  Wis.,  manufacturers  of  folding 
furniture. 
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W.  N.  U.  SHOWS  PROFIT 

New  Delaware  Corporation  Has 
$275,000  Surplus  in  Eleven  Months 

Net  sales  of  the  Wtstern  Newspaper 
Union  and  subsidiaries  for  11  months 
ending  June  30,  1930,  were  $9,473,- 
066.77,  according  to  the  consolidated 
balance  sheet  and  profit  and  loss  state¬ 
ment  issued  recently.  The  1 1  rnonths 
covered  are  those  since  reorganization  of 
the  Western  Newspaper  Union  of  Maine 
into  a  Delaware  corporation.  Operation 
of  this  company  began  Aug.  1  1929. 

Cost  of  sales  was  $7,125,456.85,  leav¬ 
ing  a  gross  profit  on  sales  of  $2,348,- 
209.92.  Selling,  administrative  and  gen¬ 
eral  expenses  were  $1,858,591.52,  and  the 
net  profit  from  operations  was  $489,- 
618.40.  With  the  addition  of  $49,276.32 
of  miscellaneous  income  the  total  profits 
and  income  were  $538,894.72.  .\fter  de¬ 
duction  of  interest  on  debentures,  federal 
income  taxes,  minority  share  in  profits  of 
subsidiaries  amounting  to  $263,844.36,  the 
surplus  net  profits  were  $275,050.36. 
Assets  and  liabilities,  according  to  the 
h.-dance  sheet,  equalled  each  other  at 
$9,%3,629.02. 

S.  F.  EXAMINER  MARKS 
FIFTIETH  YEAR 

(Continued  from  page  12) 

Mr.  Haxton  discarded  his  Russian  sable 
coat  with  its  violet  boutonniere  and  went 
overboard  with  a  line  attached  to  his 
waist.  He  made  the  rock,  rescued  the 
man  and  took  him  into  the  Examiner 
office  to  tell  his  story. 

Henry  D.  “Petey"  Bigelow  also  was 
one  of  the  beau  brummels  of  the  Exam¬ 
iner  staff  in  the  nineties.  But  it  was 
Petey  who  interviewed  Sonntag  and 
Evans,  killers 

Setting  forth  on  a  white  horse  and 
carrying  a  white  flag,  Mr.  Bigelow  must 
indeed  have  presented  a  strange  picture 
as  he  sought  out  the  desperadoes  in  one 
of  their  mountain  retreats.  This  pic¬ 
turesqueness  and  Mr.  Bigelow’s  coolness 
intrigued  the  bandits,  for  the  pair  con¬ 
sent^  to  an  interview. 

Another  thrilling  story  of  this  period 
was  provided  when  an  Examiner  spe¬ 
cial  train  went  to  the  rescue  of  a  snow¬ 
bound  train  with  a  snowplow  and  fo'^d 
as  well  as  reporters.  Three  j^rsons 
died,  but  the  special  arrived  in  time  to 
save  the  others  on  board. 

The  lament  that  the  famous  Califor¬ 
nia  grizzly  bear  had  been  seen  by  but 
few  of  San  Francisco’s  school  children 
led  the  city  desk  to  assign  a  unique  task 
to  Allen  Kelly.  Mr.  Kelly  was  told 
to  capture  a  bear  and  bring  it  home 
alive.  .  . 

Daniel  Boone  once  sought  journalistic 
fame  by  carving  on  a  tree^  “D.  Boone 
kiled  a  bar  here”  but  Mr.  Kelly  did  this 
famous  pioneer  one  better.  He  suc¬ 
ceeded  in  capturing  his  bear  alive  and 
taking  it  back  to  San  Francisco,  there¬ 
by  carving  a  goodly  niche  of  space  in 
the  columns  of  the  Examiner.  The 
bear  was  placed  in  the  municipal  zoo 
for  the  edification  of  all  the  city’s 
youngsters. 

Frills  and  furbelows  were  fashionable 
when  Annie  Laurie,  then  a  girl  in  her 
teens,  first  went  to  work  on  the  Exam¬ 
iner.  Her  real  name  was  Winifred 
Sweet,  and  her  first  literary  effort  had 
been  in  the  form  of  letters  to  her  sister 
telling  of  her  experiences  on  the  stage. 
Her  sister,  literary  editor  of  the  Chi¬ 
cago  Tribune,  showed  the  letters  to  the 
editor  and  he  was  so  impressed  that  they 
were  published. 

“At  liberty”  in  San  Francisco,  Miss 
Sweet  told  the  city  editor  she  was  an 
experienced  newspaper  woman  from  Chi¬ 
cago.  Hired,  her  first  assignment  was 
a  flower  show.  Her  story  was  fine 
except  that  she  left  out  the  five  W’s 
and  forgot  the  list  of  prize  winners. 

Seeing  that  she  had  been  caught.  Miss 
Sweet  decided  not  to  reappear  at  the 
Examiner.  But  Mr.  Chamberlain,  then 
news  editor,  persuaded  her  to  com;  into 
the  office  for  a  chat.  Then  he  learned  of 
the  Tribune  “experience”  in  detail. 

“The  Examiner  needs  a  girl  like  you 
on  the  staff,”  Mr.  Chamberlain  surprised 


her  by  stating,  and  congratulated  her  on 
her  story.  .\dele  Chretien,  dramatic 
critic,  was  then  the  only  other  wom.an 
on  the  staff. 

Annie  Laurie  didn’t  know-  a  thing 
about  baseball,  she  recalls,  but  shortly 
after  she  was  sent  to  cover  a  game.  Jake 
Dressier,  sports  editor,  was  there  tnd 
he  attempted  to  explain  the  pastime. 
But  the  explanation  was  forgotrei  and 
Annie  scored  her  first  hit  in  a  humor¬ 
ous  description  of  the  contest. 

AmcHig  crusading  enterprises  of  the 
nineties  in  which  Annie  Laurie  partici¬ 
pated  was  the  expose  of  the  San  Fran¬ 
cisco  Emergency  Hospital.  Pretending 
to  faint  on  the  street,  she  was  taken  to 
the  hospital.  Here  the  doctor  was  so 
persistent  in  his  attentions  that  she  had 
to  reveal  her  identity  to  escape.  The 
story  of  her  treatment  and  of  the  hospital 
conditions  resulted  in  the  removal  of  the 
entire  hospital  staff  within  a  few  hours 
after  publication  of  the  episode. 

.As  the  result  of  the  stoning  of  sev¬ 
eral  Salvation  Army  workers  by  citizens, 
the  Examiner  decided  to  investigate  con¬ 
ditions  in  this  organization.  .Annie 
Laurie  was  a  Salvation  Army  lassie  for 
three  weeks. 

“I  slept  in  the  barracks,  I  preached  in 
the  worst  dives  in  the  city,^’  she  said. 
“I  found  the  Salvation  Army  girls  got 
better  treatment  in  such  notorious 
saloons  as  the  ‘Last  Chance’  and  ‘Elast 
Wind’  than  at  the  hands  of  ‘good’  citi¬ 
zens.  We  were  never  insulted  in  the 
salixins.” 

Jack  Bryant,  for  many  years  compos¬ 
ing  room  foreman  of  the  Examiner,  had 
a  reputation  for  a  tongue  most  capable 
in  the  use  of  profanity.  It  is  recalled 
that  Mr.  Bryant  extended  himself  to  the 
utmost  of  his  ability  when  he  discovered 
some  one  lifting  advertising  from  a  page. 
Then  the  foreman  stopped  short.  The 
“Lifter”  was  Mr.  Hearst.  When  there 
was  live  news,  the  advertising  went  out. 

This  policy  of  news  first  was  exempli¬ 
fied  again  in  the  case  of  T.  T.  Williams, 
who  was  business  manager  when  a  dele¬ 
gation  of  advertisers  came  to  protest  a 
policy  of  the  paper.  Their  protest  took 
the  form  of  an  ultimatum  that  unless 
this  policy  was  changed  they  would  can¬ 
cel  their  advertising. 

Mr.  Williams  called  Foreman  Bryant. 

“Throw  out  the  advertising  now  being 
run  for  each  of  these  gentlemen,”  he 
ordered.  The  delegation  started  to  pro¬ 
test,  but  Williams  was  obdurate.  The 
Examiner  published  for  three  weeks 
without  a  single  important  advertisement, 
and  by  that  time  the  group  was  clamor¬ 
ing  to  return.  Mr.  Williams  took  them 
back,  it  is  recalled,  but  at  two  and  a 
half  times  the  rate  they  previously  has 
been  paying. 

Mr.  Williams  rose  to  an  executive 
position  with  the  Examiner  after  arriv¬ 
ing  in  San  Francisco  by  working  his  pas¬ 
sage  as  a  cook.  He  was  uneducated, 
but  he  aimed  for  newspaper  work  even 
while  he  was  working  as  a  street  car 
conductor.  He  became  an  editor  by  force¬ 
fulness  of  personality  and  courage. 

It  was  he  who  hired  Thomas  Nunan, 
now  radio  editor,  38  years  ago.  Shortly 
thereafter  the  new  man  was  placed  on 
the  “omnibus”  beat,  and  immediately  was 
scooped  on  a  story.  Stung  by  this,  Mr. 
Nunan  redoubled  his  efforts.  One  of  his 
visits  was  to  the  lighthouse  inspection 
office  on  the  top  floor  on  the  Federal 
Building.  Newspaper  men  had  never  been 
there  before,  and  Mr.  Nunan  recalls 
that  he  was  welcomed  cordially.  Among 
the  small  items  of  news  obtained  was  the 
information  that  three  warships  had  been 
ordered  from  Mare  Island  to  Honolulu. 

“I  remembered  certain  stories  I  had 
heard — rumors  that  the  United  States 
might  annex  Honolulu,  and  I  came  to  the 
conclusion  that  sending  the  warships  to 
the  Islands  probably  meant  that  the 
rumored  annexation  was  actually  about 
to  take  place,”  Nunan  recalls.  And  so 
he  wrote  a  story  based  on  this  surmise 
and  left  it  on  Mr.  Williams’  desk. 

“The  next  day  I  looked  for  the  story 
in  the  paper  but  it  wasn’t  there.  I  con¬ 
cluded  I  had  made  a  fool  of  myself  and 
I  expected  to  be  fired.  W'illiams  wasn’t 
in  the  office.  But  since  he  was  the  per¬ 
son  who  would  fire  me  I  was  mighty 
content  to  have  him  away.  Nor  did  I 
waste  any  time  inquiring  for  him.” 


Two  or  three  weeks  later  a  steamer 
from  Honolulu  brought  copy  from  Mr. 
Williams.  Seeing  the  possibilities  in 
Mr.  Nunan's  story,  and  since  there  was 
no  cable,  the  former  cook  had  rushed  to 
the  islands.  Other  newspapers  had  to 
send  their  correspondents  over  by  boat  to 
investigate  the  truth  of  Williams’  story. 
When  he  returned  Williams  was  made 
managing  editor  of  the  Examiner. 

Newspaperdom  of  today,  accustomed 
to  mechanical  devices  of  the  highest 
order,  finds  it  difficult  to  realize  the  hard¬ 
ships  entailed  in  newspaper  production 
a  mere  half-century  ago. 

When  Senator  Hearst  took  over  the 
Examiner  the  first  edition  was  trundled 
to  the  postoffice  and  waterfront  by  Matt 
Sullivan  in  a  two-wheel  pushcart. 

Previously  pay-days  had  fluctuated, 
and  the  Senator  was  praised  by  his  em¬ 
ployes  for  stabilizing  this  important  date. 

Trans-bay  papers  were  ferried  across 
in  a  two-man  rowboat.  If  the  water  got 
too  rough  the  trip  was  dangerous.  The 
rowers  sometimes  found  themselves  in 
danger  of  being  swamped,  and  there¬ 
upon  they  would  promptly  dump  the 
papers  into  the  bay  to  lighten  the  boat. 

Senator  Hearst  early  installed  a  new 
press  and  a  stereotyping  machine,  but 
previously  San  Francisco^  papers  had 
been  printed  on  flat-bed  presses. 

Many  of  William  Randolph  Hearst’s 
early  moves  were  made  to  combat  the 
slowness  of  the  pre-mechanical  age.  In 


1887,  the  year  Mr.  Hearst  took  the  helm 
of  the  Examiner,  an  arrangement  was 
made  to  send  out  special  trains  every 
Sunday  morning  to  carry  papers  to  sul^ 
scribers  as  far  away  as  Sacramento 
Qoverdale  and  Santa  Cruz.  That  sane 
year  a  big  baloon  carrying  a  photog¬ 
rapher  went  aloft  to  picture  San  FrM- 
cisco  from  the  air,  and  it  is  recorded 
that  this  enterprise  proved  a  sensation 
The  branch  office  in  Oakland  also  wat 
established  in  1887. 

Fifty  years  ago  individual  newspaper 
initiative  was  even  more  important  than 
it  is  today.  Press  associations  were  in 
their  infancy.  Syndicates  were  un¬ 
known.  Accurate  copy  from  far-away 
points  was  best  obtained  by  sending  re¬ 
porters. 

Such  are  but  a  few  of  the  highlights 
of  the  San  Francisco  Examiner,  a  paper 
revived  from  bankruptcy  by  the  late  Sen¬ 
ator  George  Hearst ;  brought  into  promi¬ 
nence  by  William  Randolph  Hearst  and 
maintained  today  under  the  direction  of 
George  Hearst,  as  publisher. 

N.  Y.  NEWS  REPORTERS  WED 

John  Parsons  O’Donnell  and  Doris 
Fleeson,  reporters  on  the  New  York 
Daily  News  were  married  in  New 
Haven,  Conn.,  Sept.  28.  The  bride  and 
bridegroom  have  both  been  on  the  News 
for  several  years.  After  their  honey¬ 
moon  they  will  be  at  home  at  304  l^t 
42nd  street.  New  York. 
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1  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

Whits  space  charge  at  same  rate  per  line 
■sr  insertion  as  earned  hy  Irequeney  o< 
Isssrtion.  Minimum  space,  three  lines. 
The  Editor  A  Publisher  reserves  ths  right 
ts  classify,  edit  or  reject  any  copy. 


EMPLOYMENT 


Help  Wanted 


Advertising  —  An  eastern  evening  newspaper 
wants  one  or  more  advertising  solicitors  who 
have  proven  in  the  past  that  they  can  SELL. 
We  want  men  who  can  develop  new  husiiicss 
and  can  crack  the  hard  nuts,  the  accounts  we 
are  not  now  carrying.  Such  men  can  make 
themselves  valuable  parts  of  our  organization. 
Tell  a  complete  story  of  your  past  production 
in  answering.  A-724,  Elditor  A  rubllsher. 


Clasaifled  Manager  wanted  by  an  evening  news¬ 
paper  in  the  East.  The  man  we  want  is  a 
producer  as  proven  by  his  record  in  the  past, 
lie  is  a  man  who  has  further  proven  his  ability 
to  develop  classified  advertising  in  a  newspaper 
which  has  not  been  getting  its  share.  In  an- 
swering  give  complete  details  of  past  connec- 
tloiis  and  accomplishments.  A-TZS,  Editor  & 
rubllsher. 


business  opportunities 


Broken 


genptper  Brokerage— Only  high-grade  proper- 
IlM.  Personal  service.  Clyde  H.  Knox,  Board 
of  Trade  Bldg.,  Kansas  City,  Mo. 


HonMt  to  Goodness  Bargains  —  Dally,  semi- 
weekly,  weekly  publications  available  through 
this  agency;  exclusive  fertile  fields,  earning 
bandsome  dividends.  Exceptional  bargains 
New  York,  Pennsylvania.  This  Is  the  time  to 
boy.  J.  B.  Shale,  Times  Building,  New  York. 


Nawepaper  Wanted 


Two  Newspaper  Men  with  long,  successful  ex¬ 
perience  In  all  departments  wish  to  buy  small 
daily  that  can  be  bandied  for  moderate  down 
payment.  Give  all  essential  details,  including 
price,  terms,  equipment,  location,  circulation, 
reveniRS,  etc.  Address  A-fifiS,  Editor  A  Publisher. 


CIRCULATION 


Promotion 


L  H.  Stewart  Company,  El  Cortes  Bldg.,  Santa 
Monica,  California.  An  efflclent  circulation 
building  organization  accepting  only  bonafide 
•ubacrlpUoDS  (paid  In  full  by  subscriber).  Write 
or  wire,  without  obligation,  for  field  survey. 


Blair  A  Austin,  circulation  builders  222  West 
Greenwich  St.,  Reading,  Penn.  Originators  of 
Silnmanshlp  Club  Campaigns,  Telephones; 
Offlee  2-1351;  residence  81-9240. 


Ths  W.  6.  Kendall  Company,  104  N.  Bailey 
Ave.,  Louisville,  Ky. — Circulation  Builders — 
Creators  and  sole  owners  of  The  Kendall  Plan. 


Contracts  for  Partlowe  Plan  real  circulation- 
building  campaigns  are  being  filled  as  rapidly 
ai  possible  In  the  order  in  which  bookings  are 
nade.  Contracts  from  new  clients  arc  accepted 
only  after  a  Partlowe  scientific  survey  and 
analysis  of  each  individual  field.  A  letter  or 
collect  wire  for  this  free  analysis  entails  no 
obligations,  but  does  secure  an  intelligent  and 
frank  recommendation  as  to  whether  or  not  a 
rircnlation-huilding  drive  would  prove  practical 
and  helpful  at  the  time  to  the  publication. 
Eubllshers  are  never  urged  to  buy  Partlowe 
•ervlce.  The  Partlowe  survey  and  analysis  Is 
xennlne.  Every  subscription  secured  In  the 
nmdern  Partlowe  campaign  is  subject  to  veri- 
ncatlon  by  the  publisher.  No  subscription  is 
accepted  unless  paid  in  full  by  the  subscriber. 
Write  or  wire  collect.  The  Charles  Partlowe 
Company,  fith  Floor,  Occidental  Bldg., 
Indianapolis. 


The  John  F.  Morriaon  Company,  Sixth  Floor, 
kud  Tribune,  Den  Moines,  la.,  Circula- 
flon  Builders.  Write  or  wire  for  Field  Survey. 

BciontUo  ciroulatlon  campaigns — 4,000  to  80,(X)0 
raba^ptlons — prosperity  In  dull  times,  Hudson 
De  Priest,  248  Fifth  Ave.,  N.  T. 


EDITORIAL 


Foreign  Correapondent 


Central  Europe. 
Mmlcal  articles, 
"enna.  7. 


Unbiased  political  and  cco- 
Schwarz,  53  I.lndenfanse, 


Opportunities? 

always. 

Locate  the  one  you  seek 
through  a  Classified  Ad. 


Good  money  can  be  earned  extra,  for  salesmen 
or  saleswomen  covering  entire  states.  Wanted 
to  call  on  newspapers.  Smart  Stories  Syndicate, 
Tallahassee,  Fla. 


Type  Metal  Salesman;  Familiar  with  news¬ 
paper  plants  and  other  linotype  metal  users,  for 
midwest  territory,  to  sell  complete  established 
line  of  type  casting  metals.  A-717,  Editor  A 
Publisher. 


Situation*  Wanted 


Advertising  Manager — Over  twelve  years’  suc¬ 
cessful  experience  on  leading  newspapers,  seeks 
permanent  connection  with  paper  requiring  one 
with  broad  vision,  high  standard  and  proven 
ability.  Indefatigable  worker.  Knows  national, 
local,  classified,  cooperation  and  mercbandialng. 
If  yon  need  a  man  who  knowa  bow  in  these 
changing  times,  conditions  and  habits,  it  will 
pay  .vou  to  hear  my  story;  37  years  old,  mar¬ 
ried,  with  family.  Now  employed.  A-7i9,  Edi¬ 
tor  A  Publisher. 


Advertising  Man — Married,  age  3(1,  proven  abil¬ 
ity.  desires  new  connection.  Former  advertis¬ 
ing  manager  and  now  national  advertising  man¬ 
ager  New  Y’ork  dally  newspaper.  .Ml  around 
solicitor  with  wide  acquaintance  in  National 
field;  had  morning  and  evening  newspaper  ex¬ 
perience,  both  local  and  national.  Have  been 
given  repntatlon  of  being  resourceful  exeentive 
and  unusual  personal  producer.  A-73I,  Editor 
A  Ibibllsher. 


Advertising  Manager— Seasoned,  successful  ex¬ 
ecutive-salesman.  North  and  South.  42.  Gen¬ 
tile.  Reserve  Officer.  Available  account  mer¬ 
ger.  A-722,  Editor  A  Publisher. 

Artist,  cartoonist,  retoucher,  layouts,  roto. 
Capable  of  handling  staff  or  one  man  position, 
references.  A-(i90,  Editor  A  Publisher. 


Circulation  Manager — Due  to  conaolidation  forre<1 
to  seek  new  connection.  Since  February  first 
have  taken  evening  paper  in  a  highly  oompeti- 
tlve  field  from  third  to  first  place.  Experience 
covers  moniing,  evening  and  Sunday  on  papers 
from  7, GOO  to  00.000  clreulation,  past  12  years 
as  eireulation  manager.  A-712,  Editor  A  Puh- 
Ilsher. 


Circulation  Manager,  or  assistant;  desires  aitu- 
ation  on  second  paper  wliere  ability  and  hard 
work  will  be  appi'eciote<I.  10  years'  experience 
in  home  delivery,  boy  promotion  and  organlza 
tlon  building.  .V  proven  record,  .4-1  references, 
salary  secondary.  A-709,  Editor  A  Puhllaher. 


Circulation  Manager  nr  assistant,  thoroughly 
familiar  with  all  details  In  circulation  depart¬ 
ment.  newB|iaper  or  periodical.  Hard  worker 
and  best  results  guaranteed.  A-725,  Editor  A 
Ihiblisher. 


Circulation  Manager  or  assistant.  Ten  years  on 
combined  morning  and  evening.  Install  office 
controlled  home  delivery.  Know  boy  promotion, 
.V.B.C.,  coat  production.  A-1  references.  .\-715, 
Eilltor  A  Publisher. 


Classified  Advertising  Manager,  energetic  ami 
resourceful.  New  York  newspaper  experience; 
salary  or  commission  basis.  A-718,  Editor  A 
Publisher. 


Claitiiied  Manager,  with  background  of  9  years' 
advertising  experience.  Proven  executive  as 
well  as  an  unusual  prtslucer  of  sound  cla8slfie<l 
liusiness.  Not  afraid  of  stiff  comimtltlon. 
.V-72i>,  E<lltor  A  Publisher. 


Copy  Desk  Man,  now  on  morning  paper,  desires 
I'haiige  to  large  evening  paper  In  Northeast  or 
.Middle  West.  Age  30,  thoroughly  experienced. 
.4-718,  Editor  A  Puhllsber. 


Editorial — Young  man,  experienced,  wants  iiosl- 
tlon  on  newspaper  In  New  York  area.  Wonid 
consider  eventual  purchase  of  interest  In  paper. 
.4-720,  Editor  A  Ihiblisher. 


Editorial — Feature  writer,  reporter,  5  years  ex¬ 
perience,  wants  connection  with  newspaper  in 
New  York  area.  Opportunity  rather  than  sal¬ 
ary  objective.  A-721.  Editor  A  Publisher. 


EMPLOYMENT 


SituAtion*  Wanted 


Editorial-Desk  Man.  married,  34,  long  ex|irrl- 
ence  large  and  small  dailies,  desires  place  In 
lirogresslve  town  about  oO.IHK).  Morning,  Even¬ 
ing.  A-705,  Editor  A  Publisher. 


Editorial — Exi)erlenced  news  and  feature  writer, 
university  graduate  (young  woman),  desires 
permanent  connection  with  responalble  dally 
that  has  prestige.  Can  also  handle  church  and 
theatrical  page.  A-728,  Editor  A  Publisher. 


Editor — Wants  to  settle  on  small  city  daily 
with  opimrtunity  to  buy  stock.  Young,  mar¬ 
ried.  Thoroughly  qualified.  A-1  references. 
A-730,  Editor  A  PnblUber. 


Executive  of  very  successful  newspaper  now  act¬ 
ing  as  I’ro<1uctlon  Manager  and  Asslataiit  to 
General  Manager,  with  ordinary  sniiervlslon  of 
all  branches  of  mechanical  department,  and 
executive  in  full  charge  during  bit  absence, 
desires  new  connection. 

Has  Initiated  dead  lines,  methods,  routine 
and  practices  now  in  effect  In  entire  orgtnixa- 
tion  and  functioning  with  unusual  amoothners. 
Is  an  executive  of  broad  experience  and  mod¬ 
ern  In  his  methods.  Is  fully  cognizant  of  im¬ 
portance  of  harmonious  relationship  between  de- 
I>artments  and  has  been  successful  in  securing 
co-operation  between  ths  business,  advertising, 
news  and  mechanical  depirtments. 

Experienced  in  every  line  of  newspaper  work 
and  should  he  valuable  to  some  busy  publisher 
or  general  manager.  Present  salary  $7500 
yearly.  Identity  of  advertiser  will  not  be  dls 
closed  until  Interview.  A-fi97,  Editor  A  Pub¬ 
lisher. 


Executive  with  background  of  nnusual  achieve¬ 
ments  wunts  oiiportunlty  to  demonstrate  bis 
ahlltt.v  as  manager  and  publisher.  lias  held 
positions  as  general  manager,  business  manager, 
advertising  director.  Knows  every  phase  of 
newspaper  work.  In  last  position  as  business 
manager  and  general  manager  twelve  years. 
Turned  dally  property  from  a  big  loser  to  a 
splendid  payer  in  lees  than  year  and  cause<l 
the  property  a  saving  of  nearly  a  million  dol¬ 
lars  in  less  than  ten  years.  Record  clean  and 
outstnnding.  Highest  references.  A-727,  Edi¬ 
tor  A  Pnbllsber, 


Managing  Editor — Fifteen  years'  actnal  experi¬ 
ence  every  capacity.  large  and  small  town,  now 
edtor,  makeup,  coliiranist,  Chicago  newspaper, 
seeks  opportunity  take  active  charge  of  dally 
In  town  25,000  to  75.000.  Married,  30.  Un¬ 
questionable  references.  A-685,  Editor  A  Pub¬ 
lisher. 


Pressman.  Stereotyper,  or  Mechanical  Superin¬ 
tendent.  A.  1.  experience,  best  references,  any 
size  paper.  Desires  change  at  once.  A-683. 
Editor  A  Publisher. 


Promotion  Manager — Editorial,  advertising,  cir¬ 
culation.  Contests,  stunts,  pageants,  special 
pages  and  sections,  analyses,  reader-surveys. 
I-nng  record  of  nccoiiipllshnicnts.  Now  em¬ 
ployed.  .4-701,  Editor  &  Publisher. 


MECHANICAL 


Equipment  For  Sale 


Cut  and  Clipping  Filing  Syatem  for  weeklies  or 
small  dallies.  Great  time-saver  in  finding  cuts 
and  valuable  information  in  stories  of  some 
time  past.  $7  for  500  envelopes  printed  espe¬ 
cially  for  your  newspaper.  $11  for  1,0<X)  envel¬ 
opes  or  $1  for  sample  envelope  and  explanation 
of  system.  Independent  Press,  Bloomfield,  N.  J. 


For  Salo— A  12-page  Duplex  flat  bed  newspaper 
press.  Was  In  daily  use  until  conaolidation  on 
July  1.  Cost  US  $10,000  five  years  ago,  but  will 
sell  for  $2,000  for  quick  buyer  as  we  must  give 
poaaesalon  of  building,  Conrier-Tlmea,  New 
Castle,  Indiana. 


For  Sale — t  x  5  Speed  Graphic  with  6%  Inch 
Schneider  f;3.5  lens  In  Compnr  shutter  fitted 
with  Graflex  back,  Grafiex  ground  glass  and 
three  plate  holders.  Great  for  press  work.  Cost 
$1.50.  sell  for  $100.  Will  send  O.O.D.  with 
privilege  of  examination.  W.  Preston  Wright, 
care  Tribune,  Great  Falls,  Montana. 


Used 

Equipment 

There  are  many  de¬ 
mands,  so  what  have 
you? 

Classified  Service 

Editor  &  Publisher 


MECHANICAL 


Equipment  For  Sale 


For  Sale — I  Linotypes,  1  Ludlow,  2  make-up 
tables.  Tagcblatt,  107  N.  6th  St.,  c/o  Bernharil 
Wullrath,  Phlla.,  Pa. 


Equipment — Two  (10  H.l*.  210  V.  AC  motors,  20 
8-col.  chases.  News.  Chattanooga,  Tenn. 


Levy  Process  Camera,  24  x  24,  complete  with 
iron  stand,  tilting  copy  frame,  18"  Cooke  lens, 
pair  Solar-llte  camera  lamps  with  rheostat. 
Also  Hoe  Waaliington  Hand  I'roving  Pre.ss  with 
Iron  slab.  Perfect  condition.  Bargain.  Address 
A-700,  Editor  A  Publisher. 


Unotypes — 2  Model  K’s,  in  good  condition. 
Priced  very  low.  1  monotype  type  caster.  A 
lot  of  other  eqnipment.  Lancaster  Newspapers. 
Inc.,  Lancaster,  Pa. 


8,000  lb.  square  ink  tank  and  pnmp.  H.  Zenke, 
22  North  Wm.  St.,  N.  Y.  C. 


Photoengraving  equipment  for  aale.  Complete 
plant  or  any  part.  Miles  Machinery  Co.,  480 
West  Broadway,  N.  T.  0. 


Equipmrat  Waatad 


Wanted  24  page  press  with  complete  stereotype 
iiiid  electrical  equipment  D,  0.  220  volt,  8  col¬ 
umns,  22%  inch  cut-off  or  fraction  over,  %  fold. 
Must  be  in  good  condition.  Long  I^bllsblng 
Co.,  1219  Race  St.,  Philadelphia,  Pa. 


Wanted — Four  deck,  single  width,  21%"  cut  olT 
press.  Full  details  wanted.  A-682,  Editor  A 
Publisher. 


MISCELLANEOUS 


Journalistic  Antique* 


A  Collector  Is  In  the  market  for  Jonrnallatlc 
antiques  such  as  autograph  lettera  of  former 
editors  In  Ibis  country  or  in  Canada,  dating 
back  even  to  Colosilal  times;  first  lasnes  of 
well-known  newspapers;  pictures  of  famous 
American  journalists  of  past  generations;  old 
photographs  of  historic  news  events;  copies  of 
old  newspapers  containing  accounts  of  events 
of  unusual  interest;  or  any  other  antique  or 
relic  in  the  fields  of  advertising  and  publUh- 
ing.  Look  through  your  old  letter  flies,  acrap- 
books,  etc.  Then  let  me  know  what  you  have 
and  what  your  price  la  (must  be  moderate,  but 
for  cash  if  accepted).  B-746  Editor  A 
Publisher. 


Newspaper  File 


New  York  Tribune 

Wanted,  to  complete  a  file,  one  copy  of  the 
New  York  Tribune  of  each  of  the  following 
dates  of  the  year  1805;  April  16,  21,  22,  23. 
24.  28.  30.  May  1,  2,  3.  5.  6,  7,  8,  9,  10,  14 
to  2S  (inclusive).  30,  31,  Jnne  1  to  9  (inclu¬ 
sive).  Must  he  In  good  condition,  nntorn  and 
complete.  Editor  A  Publisher. 


North  Carolina  Evening 
newspaper  in  growing 
community.  Exclusive  in 
its  field.  On  profitable 
basis.  Price  $35,000; 
cash  required  $10,000; 
balance  deferred. 

PALMER,  DEWITT  & 
PALMER 

350  Madison  Ave.,  N.  Y. 


Newspaper  Problems  in 

Consolidations  .  .  .  appraisals  .  .  . 
production  .  .  .  operation  ...  arc 
invited.  Field  surveys  for  financing 
purposes.  Properties  bought  and 
sold  through  personal  and  confiden¬ 
tial  negotiations. 

Service  in  the  South 

HARWELL  8  BUGGY,  Inc. 

Neteipeper  Brokers 

Comer  Bldg.  Birmingham,  Ala. 
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SHOemKTHIRIY 


By  MARLEN  PEW 


THK  rich  journalistic  cxiterience  of 
Ralph  U.  Blunicnfekl,  from  the  date 
of  yueen  Victoria's  (iolden  Jubilee  in 
1887,  to  August  4,  l'>14,  the  day  on  which 
war  was  declared  between  (ireat  Britain 
and  Germany,  is  outlined  in  the  diary  of 
the  famed  London  editor,  just  published 
in  a  fine  volume  under  the  quaint  title 
“In  the  Days  of  Bicycles  and  Bustles." 

I  know  of  no  .American  newspairerman 
with  a  record  of  success  in  English  jour¬ 
nalism  to  compare  with  that  of  Mr. 
Blumenfeld.  and  few  editors  on  either 
side  of  the  Atlantic  with  more  friends 
and  acquaintances  in  all  walks  of  life. 
For  26  years  he  has  been  the  vibrant, 
intelligent,  hustling  editor  of  London  Ex¬ 
press,  a  newspaper  that  has  come  up 
from  relative  obscurity  to  high  influence. 
He  started  his  career  as  reporter  for 
Chicago  Herald,  before  either  the 
“safety”  bicycle  or  the  bustle  had  been 
invented,  and  at  the  age  of  23  was  sent 
to  London  as  correspondent  for  the  old 
United  Press.  In  Europe  he  met  Com¬ 
modore  Bennett  and  presently  the  young 
man  was  back  in  New  York,  editor  of 
New  York  Telegram,  l^ter  Bennett  re¬ 
turned  him  to  I^ndon  as  correspondent 
for  Ncie  York  Herald,  and  then  Mr. 
Blumenfeld  went  in  for  English  news¬ 
paper  work,  receiving  apirointment  to  his 
present  position  after  having  put  in  a 
couple  of  years  on  London  Daily  Mail, 
A  more  expert  critic  of  the  Anglo-Amer¬ 
ican  press  does  not  live,  and  Mr.  Blu- 
menfeld’s  diary  indicates  in  some  mea-» 
sure  his  amazing  activity,  touching  life 
at  a  great  variety  of  points. 

*  *  * 

A  S  one  reads  the  diary  it  is  easy  to 
comprehend  how  this  mere  boy  from 
.America  was  so  remarkably  successful 
as  a  reporter.  He  had  grown  up  in  his 
father's  newspaper  office  and  also  pos¬ 
sessed  a  large  hump  of  curiosity  con¬ 
cerning  people,  behavior,  customs  and 
events.  His  business  was  to  meet  and 
talk  with  men  and  women  of  high  and 
low  estate.  He  knew  how  valuable 
friends  and  acquaintances  may  be  to  a 
writing  man,  and  assiduously  cultivated 
his  contacts.  We  find  him,  at  the  age  of 
23,  writing  to  Mr.  Gladstone  “on  the  ofT- 
chance  of  obtaining  an  interview,”  and 
receiving  a  reply  asking  him  to  come  to 
Hawarden,  the  country  home  of  the 
greatest  political  figure  of  the  Victorian 
era.  on  the  following  Tuesday  and  re¬ 
main  over  night  for  a  talk.  A  few  weeks 
later  he  is  interviewing  Jeff  Colbourne. 
a  New  A’ork  confidence  man  who  had 
arrived  in  London  to  sell  gold  bricks  to 
gulls.  When  young  Blumenfeld  went, 
on  his  own  initiative,  to  ask  the  Gov¬ 
ernor  of  the  Bank  of  England  to  give 
out  a  statement  concerning  the  condition 
of  the  bank,  at  a  time  when  financial 
panic  was  in  the  air,  that  austere  per¬ 
sonage  received  him  thankfully,  as  he 
was  in  need  of  the  services  of  a  writing 
man,  and  the  youthful  American  had  the 
honor  of  giving  copies  of  his  scoop  to  all 
of  the  London  newspapers  and  services 
as  well  as  rival  correspondents.  Soon 
after  this  event,  we  learn  from  the  diary, 
the  reporter  was  interesting  himself  in 
the  misery  of  poverty  stricken  people  of 
the  Embankment.  Big-wig,  obscure 
actor  or  hack-driver  were  common  grist 
to  his  mill :  he  cultivated  ac(|uaintances 
right  and  left  and  made  copy. 

♦  *  ♦ 

IVATUR.ALLA’  I  find  Mr.  Blumcn- 
■*- ’  feld’s  references  to  newspapermen  of 
great  interest  and  I  shall  take  the  liberty 
of  citing  a  few  of  the  many  anecdotes 
tbe  diarist  relates. 

WF.DVKsn.w,  JrxE  20.  1887. 

Frederick  Wicks,  of  the  Times,  has 
invented  a  machine  which  casts  and 


sets  tyjM.*.  It  is  not  the  first  of 
its  kind  nor  the  last,  but  I  doubt 
if  tyjHj-setting  by  machinery  will  ever  be 
as  efficient  or  indispensable  as  hand 
setting.  ♦  ♦  ♦  I  have  often  had  con¬ 

versations  in  America  with  Merganthaler 
(inventor  of  the  Linotyjie)  who  is  opti¬ 
mistic  about  his  casting  and  setting 
machine,  but,  like  all  inventors,  every 
gcK.'se  to  him  represents  a  swan.*  *  * 

The  Times  is  a  self-contained  affair.  It 
is  a  curiously  constituted  business,  split 
up  into  dozens  of  family  shares  based  on 
legacies,  so  that  nothing  can  ever  break 
the  control  of  the  property  by  the  Walter 
family.”  (It  is  a  curious  fact  that  Mr. 
Blumenfeld  later  took  a  financial  in¬ 
terest  in  the  Times’  type-setting  machine 
and  also  that  in  1908  the  Times  was  pur¬ 
chased  by  Lord  Northcliffe.) 


Thlrsiiay,  Seitember  25,  1890. 

46^  .ALLED  at  Champs  Elysees. 

Commodore  (Bennett)  greeted  me 
effusively,  and  invited  me  to  drive  to 
Poissy,  for  breakfast,  in  his  four-in- 
hand.  ♦  *  *  The  only  reference  to 

business  during  the  journey  was  a  remark 
about  Joseph  Pulitzer,  whose  World  in 
New  York  has  been  making  a  lot  of 
noise  and  money.  ‘Poor,  mi.sguided, 
selfish  vulgarian.  Can't  last,’  was  all  he 
would  say.  ‘He  is  going  to  put  up  a 
skyscraper  of  14  or  15  storeys.  We'll 
put  up  one  of  two  floors,  just  to  show 
how  it  should  lie  done.’  ”  ( Later 

Bennett  sent  Blumenfeld  to  New  York 

to  oversee  the  construction  of  the 
Herald  building  on  Herald  Square,  the 
only  remnant  of  which  now  remains 
being  the  famed  bronze  owls  which  are 
a  part  of  the  decoration  of  Editor  & 
Publisher  office.  The  World  is  still 
doing  business  under  the  gold  dome  on 
Park  Row.) 

♦  *  ♦ 

Tuesday,  June  2,  18% 

OR  some  time  past  I  have  been 

receiving  letters  and  telegrams  from 
Joseph  Pulitzer,  the  blind  proprietor  of 
the  New  York  World,  suggesting  that  I 
should  join  his  staff  in  an  executive 
capacity.  I  have  constantly  turned  down 
these  invitations,  because  1  am  not 
enamoured  of  the  style  of  journal¬ 
ism  represented  by  the  Pulitzer  schcKil. 
*  *  *  Finally,  since  Mr.  Ballard 
Smith,  the  Loiidon  correspondent,  is  on 
the  point  of  retiring,  Mr.  Pulitzer  asks 
me  to  take  up  that  post.  *  *  •  .After 

lunch  ‘J.  P.’  took  me  for  a  drive  in  a 
Victoria.  .All  the  way  he  was  bombard¬ 
ing  me  with  questions  about  the  Herald’s 
interior  mechanism,  its  per.sonalities, 
office  politics,  revenues,  and  so  on ;  and 
throughout  I  attempted  to  dodge  him. 
‘A’ou  are  not  very  communicative,’  said 
Mr.  Pulitzer,  ‘I  expect  when  you  join 
the  World  you  will  be  more  so.  Now 
when  will  you  be  ready  to  take  over 
Mr.  Ballard  Smith’s  duties  as  I^ndon 
correspondent?’ 

“‘Excuse  me,  Mr.  Pulitzer.’  I  re¬ 
torted.  ‘I  have  never  said  I  would  join 
your  staff.  I  do  not  want  to  do  so.’ 

“‘Why  not,  please?’  I  could  sec  his 
colour  rising. 

“  ‘Because  I  choose  not  to  be  on  the 
World,’  I  answered.  ‘.At  least  not  at 
present.’ 

“  ‘J.  P.,’  did  a  characteristic  thing. 
He  sat  up  .straight  in  the  Victoria,  lifted 
his  stick,  poked  the  coachman  in  the 
back,  and  said: 

“  ‘Stop,  please.  This  gentleman  is 
getting  out  here.’ 

‘'So,  at  the  corner  of  the  King’s  Ro.Td 
I  got  out  and  took  a  hansom ;  and  that's 
how  I  didn’t  join  the  World." 


October  9,  1900. 

44T  H.AD  a  call  from  Charles  Frohman, 
the  theatrical  impresario,  who  will 
sfMii  own  half  of  the  theatres  in  New 
York  and  London.  He  always  comes  to 
see  me  when  he  is  in  London,  and  we 
talk  over  the  old  days  when  he  was  an 
advance  agent  for  Haverly’s  Minstrels  in 
America  years  ago.  1  first  saw  him 
sticking  bills  on  the  wall  of  my  father’s 
newspaper  building  somewhere  in  the 
■.seventies.”  ♦  *  *  The  publishers  say 

that  Mr.  Kipling’s  new  book,  which  is 
to  be  called  Kim  of  the  Rishti,  will  run 
to  a  full  100,(KK>  words,  which  will  make 
a  gcHxl,  thick  book.  It  ought  to  settle 
the  question  whether  Kipling  is  capable 
of  writing  other  than  short  stories,  since 
many  think  that  Captains  Courageous 
was  not  a  good  test.  His  father,  I-ock- 
wood  Kipling,  has  done  the  illustrations 
as  usual." 

*  *  * 

]I|R.  BLUMENFELD’S  diary  in  the 
iTA  ypar  190()  tells  of  many  interesting 
conversatiims  with  public  men  and  the 
leaders  of  the  press  in  the  London  of 
that  day.  He  was  on  intimate  terms 
with  Alfred  Harmsworth,  [afterward 
Viscount  Northcliffe,]  Joseph  Choate 
the  American  Ambassador,  W.  T.  Stead. 
Arthur  Pearson  and  many  others.  But 
it  is  noted  that  the  diarist  was  also  in¬ 
terested  in  the  fistic  affair  of  Charlie 
Mitchell  and  John  L.  Sullivan  and  also 
with  the  doings  of  many  persons  con¬ 
nected  with  the  theatre,  whether  mana¬ 
gers  or  artists.  It  was  Mr.  Blumen¬ 
feld  who,  after  hearing  Chevalier  sing 
Mrs.  ’Enery  ’Awkim,’  advised  him  to 
publish  his  Cockney  Songs.  These 
made  him  world-famous,  later  on.  The 
following  anecdote  concerning  Andrew 
Carnegie  is  told;  Mr.  Blumenfeld  went 
shopping  with  the  old  iron-master,  for 
handkerchiefs  and  a  couple  of  neckties. 
Carnegie  complained  that  London’s  shop¬ 
ping  methods  were  wrong.  ‘Just  look  at 
the  jumble  in  the  windows,’  he  said. 
‘So  much  stuff  you  cannot  take  it  all 
in.  And  when  you  go  into  a  shop  they 
treat  you  most  indifferently.  You  are 
scowled  at  if  you  ask  for  goods  out  of 
the  ordinary,  and  you  are  made  to  feel 
uncomfortable  if  you  do  not  buy.  *  * 
I’d  like  to  own  a  big  draper’s  shop  in 
Regent’s  Street.  I’d  show  ’em.  \Vhat 
London  wants  is  a  good  shaking  up.’ 

*  * 

^URNING  from  the  brilliance  of  life 
'  among  Royalty  and  the  upper  crust, 
Mr.  Blumenfeld.  in  December  1901, 
wrote  the  following  comment ;  “Some¬ 
thing  ought  to  be  done  by  the  authori¬ 
ties  to  wipe  out  the  scandal  of  the  home¬ 
less  people  who  are  forced  to  sleep  out 
on  these  wintry  nights.  I  walked  home 
along  the  Embankment  this  morning  at 
two  o’clock  with  Byron  Curtis,  editor 
of  the  Standard.  Every  bench  from 
Blackfriars  to  W'estminster  Bridge  was 
filled  with  shivering  people,  all  huddled 
up — men,  women,  and  children.  The 
Salvation  Army  people  were  out  giving 
away  hot  broth,  but  even  this  was  mere¬ 
ly  a  temporary  palliative  against  the 
bitter  night.  At  Charing  Cross  we  en¬ 
countered  a  man  with  his  wife  and  two 
tiny  children.  They  had  come  to  town 
from  Reading  to  look  for  work.  The 
man  had  lost  his  few  shillings,  and  they 
were  stranded.  \Ve  took  them  to  Char¬ 
ing  Cross  Station,  got  them  a  hot  meal, 
and  beds  for  tbe  night.  This  unem¬ 
ployment  question  is  really  a  great 
problem. '1  (Tbe  unemployment  ques¬ 
tion  in  England  is  still  a  great  problem, 
it  might  he  remarked,  and  very  much 
aggravated  over  the  situation  noted  by 
the  diarist  in  1901). 

^  if  % 

Mr.  blumenfeld  tells  of  a  talk 

he  had  in  1908  with  Melville  Stone, 
then  general  manager  of  Associated 
Press,  about  wireless.  Mr.  Stone  said 
that  “if  wireless  communication  ever 
becomes  commercially  successful,  which 
I  doubt  owing  to  its  lack  of  secrecy,  it 
will  have  a  distinctive  name  such  as 
Teleography  or  Etherography.”  Mr. 
Blumenfeld  thought  Stone  “a  great 
visionary"  because  he  predicted  that  the 
time  would  come  when  “people  far  apart 
will  carry  on  conversation  without  the 
use  of  wire;  even  as  far  off  as  Paris 
or  Brussels.”  It  is  an  indication  of  the 


rapidity  of  electric  progress  in  the  as*  1 
that  the  astute  and  highly  cxpericneSi  1 
Stone,  only  22  years  ago,  thought  tlat  ^ 
overseas  radio  communication  was  i 
long  way  off,  but  among  the  possibai- 
ties.” 

At  about  this  time  Frank  A.  Munaer  * 
was  a  caller  at  the  office  of  the  LondS  ( 
Express,  talking  with  the  editor  about  [i 
economic  conditions  in  England,  as  com-  V 
pared  with  the  I'nited  States.  He  re-  I 
marked  the  cheapness  of  commoditiei'  / 
and  the  diarist  quotes  him:  “Engia^  j 
is  the  cheapest  and  the  easiest  and  the 
freest  country  in  the  world.” 

*  ♦  ♦ 

ON  Sunday,  June  28,  1914.  the  Ex- 
press  editor  made  this  note  in  hii 
diary :  “H.  G.  Wells  came  over  to  tea.  " 
While  we  were  talking  news  came  that  ? 
Austria’s  Crown  Prince  and  his  wife  ^ 
have  been  assassinated  by  a  Serviaa. 
That  will  mean  war.  Wells  says  it  will 
mean  more  than  that.  It  will  set  the  i' 
world  alight.  I  don’t  see  why  the  worM  1 
should  fight  over  the  act  of  a  lunatk."  i 
The  entry  in  the  diary  for  Tuesday,  ! 
August  4,  1914,  reads :  “Ultimatum  sent  ; 
to  Germany  to  respect  Belgian  neutral-  f 
ity.  It  expires  at  midnight.  Declimd;  \ 
so  there  is  nothing  for  it.  At  midnight  j 
(ireat  Britian  declared  war  on  Germany. 
We  are  in  it.  How  long?” 

♦  ♦  ♦ 

'T'llIS  diary  is  not  only  valuable  as 
vividly  depicting  the  Anglo-Americn 
scene  during  the  Victorian  era,  but  r^  j 
veals  the  method  of  the  inquiring  re-  j 
porter  and  fact-finding  editor.  As  one  j 
turns  the  pages  of  Mr.  Blumenfetfs  ] 
story  he  is  struck  by  the  startling  change  j 
that  has  come  over  newspaper  practice  in  ^ 
twenty  years,  or  less.  In  the  whole 
world  I  do  not  know  a  half-doeen  r^ 
IKirters  or  editors  who  are  operating 
along  the  line  that  made  Mr.  Blumenfeld 
effective,  successful  and  extraordinarily 
happy  in  his  work.  As  a  boy  he  seemed 
to  comprehend  both  the  power  and  dig¬ 
nity  of  his  vocation ;  that  it  was  not  a 
mere  job  for  pay,  or  a  profession  to  be 
kept  straight  by  a  code  of  ethics  set  up 
by  some  society,  or  indeed  the  racket  of  , 
a  schemer,  but  rather  an  ideal  situa^  ' 
for  a  man  of  conscience,  observation^ 
writing  ability  and  public  sense  to  $« 
the  world,  meet  interesting  people,  wit-  = 
ness  thrilling  events,  and  tell  a  daily  ! 
story  to  less  privileged  millions.  j. 

*  ♦  ♦  \ 

Romance?  why,  Rajph  Blumefrii; 

feld  has  been  basking  in  its  golden  J 
rays  for  a  life-time.  Freedono?  Denied 
to  most  mortals,  it  has  been  his  in  abun-  J 
dance  and  he  has  not  abused  it  nor  al-  •] 
lowed  it  to  spoil  him.  The  universe  hai  j 
been  a  playground  for  his  mind  and  hand  j| 
He  has  not  tried  to  boss  or  make-o»^;J 
the  world,  but  has  always  continued  ia  >1 
the  role  of  the  fact  gatherer.  Becatnl’';] 
of  personal  intimacy  with  all  grades  m  J 
society,  numbering  thousands  of  high  and  ^ 
low  estate,  he  has  never  been  at  a  loM] 
for  subject  matter  and  the  app^l  of  his; 
writing  has  been  notably  catholic.  Yoal^  ^ 
newspaper  men  will  do  well  to  study  the , 
method  of  the  editor  of  I^ndon  Exprt^' 
It  makes  for  a  good  newspaper  and  a^] 
interesting,  worth-while  and  contenH|' 
life.  i 

NEWS  MEN  NOMINATED  j 

In  the  recent  Washington  state  pH"; 
maries  three  newspaper  men  were 
nated  in  legislative  contests.  FredWoH; 
veteran  publisher  of  the  Ncu'I'ort  . 
and  a  former  state  senator,  was 
nominated.  In  Spokane.  Storey  Bu<<l 
and  John  Anderson  were  nominate 
the  lower  house.  Buck  is  a  member  ej 
the  .Spokane  Chronicle  staff.  Ano**'*^® 
is  nominated  for  his  tenth  session.  H*  ■ 
is  in  the  proofrixim  of  the  Cowles  LO.  ■ 

NEWSPAPER  WOMEN  ORGANI^ 

.A  number  of  former  Chicago  newlW 
jiajx'r  women  who  are  now  residi^^J 
New  York  met  last  week  at  the  Ban^l 
zon- Plaza  hotel  to  form  a  permaj^B 
luncheon  group.  Mrs.  .Sheppard  BunJM 
of  Lihertw  who  was  formerly  Mi^ 
tha  McElliott  of  the  Chicago  TrwS^M 
staff,  was  chairman  f»f  the  meetil^B 
which  was  attended  bv  women  forrnWHI 
associated  with  the  Tribune, 

Post.  Herald- E.ramincr  and  Anu’ricMt^^ 
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